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WHAT  HAPPENS  WHEN  A  SYSTEM  SET  UP 
TO  PROTECT  CHILDREN  GOES  WRONG? 


What  began  as  a  spot  news  story 
about  a  foster  child  who  died  after  tak¬ 
ing  mood-altering  drugs,  turned  into 
something  much  bigger:  a  startling 
four-part  series,  “Medicating  Foster 
Care.”  Reporter  Steven  Goldsmith  told 
readers  of  the  Seattle  Post-Intelligencer 
how  many  foster  children  suffer  hal¬ 
lucinations,  abnormal  heartbeats  - 
even  death  -  from  the  medications 
taxpayers  provide.  Still,  there  are  vir¬ 
tually  no  safeguards  to  assure  these 
drugs  are  administered  safely. 


Readers,  ranging  from  foster  parents  to 
social  workers,  flooded  the  Post- 
Intelligencer  and  government  officials  with 
calls  for  change.  The  governor  and  state 
lawmakers  are  pressing  for  reforms  of 
the  state’s  foster  care  system,  including 
improved  medical  monitoring  of  children. 
“Medicating  Foster 

Care”  is  an  example  of  I  I 
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Enterprise. 
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and  flexibility  for  tomorrow. 
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advertising  systems. 


Today,  the  Enterprise  advertising 
system  provides  the  powerful  sales, 
marketing  and  production  tools  - 
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productivity  and  revenue. 
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CALENDAR 


APRIL 

26- 30  Society  of  American  Business  Editors  and  Writers, 

Lowe’s  Hotel,  New  York  City 

27- 30  Newspaper  Association  of  America  Annual 

Convention,  Chicago  Hilton  &  Towers,  Chicago 

28  Associated  Press  Annual  Meeting  and  Luncheon, 
Chicago  Hilton  &  Towers,  Chicago 

29  Fund  For  Investigative  Journalism,  National  Press 
Club,  Washington,  D.C. 

MAY 

4-7  Organization  of  Newspaper  Ombudsmen,  Barcelona, 
Spain 

4-7  International  Newspaper  Marketing  Association  67th 

Annual  Conference,  the  Biltmore  Hotel,  Los  Angeles 

7- 9  New  England  Newspapers  Association,  Doubletree 

Guest  Suites  Hotel,  Waltham,  Mass. 

8- 10  Suburban  Newspapers  of  America  Circulation 

Managers’  Conference,  Intercontinental  Hotel, 
Chicago 

9- 11  National  Cartoonists  Society  Reuben  Awards 

Weekend,  Grove  Park  Inn  Resort, Asheville,  N.C. 

18-21  Newspaper  Purchasing  Management  Association 
Annual  Cnference,  Eden  Resort,  Lancaster,  Pa. 

30-31  North  Carolina  Press  Association  Advertising 

Conference,  William  and  Ida  Friday  Center,  Chapel 
HiU,  N.C. 

JUNE 

1-4  FIEJ  50th  World  Newspaper  Congress,  Amsterdam, 
The  Netherlands 

4-6  Small  Newspaper  Conference,  Indianapolis,  Ind. 
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George  Washington  University,  Washington,  D.C. 

17- 20  Newspaper  Association  of  America  Newspaper  in 

Education  Conference,  Buena  Vista  Palace,  Orlando, 
Fla. 

18- 22  Native  American  Journalists  Association  Conference, 

Regal  Hotels  International,  Minneapolis,  Minn. 

21- 24  Newspaper  Association  of  America  Nexpo  ’97,  Ernest 

N.  Mortal  Convention  Center,  New  Orleans,  La. 

22- 25  Newspaper  Association  of  America  Classified 

Conference,  New  Orleans  Marriott,  New  Orleans,  La. 
22-25  Newspaper  Association  of  America  Research 

Conference,  New  Orleans  Marriott,  New  Orleans,  La. 
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Contact  your  local  AP  representative  for'more  information. 
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Voice - 
News 
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Interactive 


Getting  New  Media  to  work  for  your  newspaper  means  building  the  strong  content, 
audience  and  advertiser  base  to  support  your  efforts.  Not  an  easy  job... which  is  why  more 
papers  are  turning  to  TMS.  We’re  at  the  forefront  of  emerging  technologies.  We’ve  got  the 
experience  in  the  marketplace  to  help  our  clients  achieve  the  bottom-  line  results  that 
measure  success. 


Our  interactive  services  will  optimize  your  valuable  resources — time,  staff, 
salaries,  production  and  budget — freeing  you  to  concentrate  on  editorial 
concerns.  TMS  offers  electronic  television  listings,  news  animations, 
seasonal  and  thematic  Web  modules,  comprehensive  weather 
data,  and  audiotex  content.  All  designed  to  attract 
traffic  and  generate  sponsorship  revenue. 


Web  packages  that  attract 
audiences  and  advertisers. 


Complete,  customizable  tele 
vision  listings  and  features. 


Bringing  fresh  ideas 
to  audiotex. 


AtWorkmtIi 
TIm  Houston 
Clironiolos  ^ 


“We  wouldn't  have  had  the  resources  to  do  the  packaging  that 
TMS  has  done.  WebPoint  has  added  impressive  dimensiom  to 
our  product  offerings.  Our  site  now  has  over  100,000  pages 
linking  off  our  home  page,  and  WebPoint  has  helped  us  along 
the  way.  TMS  produces  information  pocketed  in  a  smart  way. 
I'm  looking  forward  to  more  modules  from  WebPoint' 


Jim  Townsend 

Content  Manager 

Houston  Chronicle  Interactive 
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Put  Our  Innovative  Interaetive  Ideas 
to  Work  for  Your  Newspaper. 

Call  1-800-245-6536 

or  e-mail  us  at  tms@tribune.com 
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I  Interactive  graphics 
I  packages  and  Web-ready 
animations-tied  to  the  news. 
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The  most  comprehensive  ^  ’  '  Suite  J  500 

weather  module  for  the  Web.  Chifago,  IL  606 1 1 
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This  is  the  first  year  that  international  press  groups  have  united 
to  promote  a  World  Press  Freedom  Day,  May  3.  Until  now,  this 
important  effort  was  diluted  by  the  well-meaning  programs  of 
different  international  groups  promoting  two  different  dates. 

Largely  through  the  efforts  of  the  World  Association  of  Newspapers 
(FIEJ),  with  which  most  national  newspaper  groups  are  affiliated,  there 
is  a  plethora  of  material  that  newspapers,  and  other  media,  can  utilize  to 
call  the  public’s  attention  to  World  Press  Freedom  Day.  There  are  essays, 
editorials,  camera  ready  ads  in  many  languages  and  many  themes  that 
newspapers  can  adapt  for  their  own  purposes.  If  editors,  and  ad  man¬ 
agers,  haven’t  received  the  materials,  they  should  contact  their  national 
and  international  associations. 

Freedom  doesn’t  grow  on  trees.  It  has  to  be  fought  for  to  obtain  and 
retain.  And,  once  obtained  there  is  no  guarantee  it  will  survive  under 
shifting  political  regimes.  Although  press  freedom  applies  to  all  media,  it 
is  the  printed  press  —  newspapers  —  that  must  be  in  the  forefront  of 
the  battle  to  protect  this  freedom.  It  is  incumbent,  therefore,  for  editors 
all  over  the  world  to  inform  their  readers  about  what  press  freedom 
means  to  them.  It  is  the  cornerstone  upon  which  all  freedoms  rely. 


Editorial  Director 
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Landmark  Database 


For  more  than  lOO  yesrs,  Editor  &  Publisher  has  carried  the 
torch  for  newspapers  as  the  most  important  information  and 
advertising  medium.  Our  dedication  is  re-emphasized  this  week 
with  the  announcement  of  our  collaboration  with  the  Newspaper 
Association  of  America  in  creating  a  landmark  database  of  daily  newspa¬ 
per  advertising  capabilities.  Its  creation  is  historic  in  providing  a  signifi¬ 
cant  tool  to  help  advertisers  use  newspapers. 
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LETTERS  TO  THE  EDITOR 


Self  regulate 

OUR  EDITORIAL  (“A  Bad  Idea,” 
E&P,  April  8)  concludes  that 
regulation  of  any  typ)e,  including  a  pro¬ 
posed  watchdog  group  sponsored  by 
the  National  News  Council,  would 
be  “contradictory  to  the  First  Amend¬ 
ment.” 

I  take  no  position  on  the  proposed 
NNC  group,  but  your  assertion  that  it 
would  contradict  the  First  Amendment 
is  wrong.  As  your  editorial  itself  stated, 
“Congress  shall  make  no  law  abridg¬ 
ing ....  ” 

Voluntary  self-regulation  is  a  feet  of 
life  in  our  society;  for  better  or  worse,  it 
is  not  a  constitutional  issue. 

Murray  Comarow 

Bethesda,  Md. 

Web  sites  extend 

IN  READING  NUMEROUS  articles  late¬ 
ly  dealing  with  how  the  Internet 

Newspaperdom* 


50  YEARS  AGO  . . .  President  Harry 
Truman  spoke  to  the  annual  luncheon 
meeting  of  the  Associated  Press  in 
New  York  City. 

Truman  said:  “Freedom,  in  the  Amer¬ 
ican  tradition,  is  always  coupled  with 
service.The  American  press  —  a  free 
press  —  must  never  forget  its  obliga¬ 
tion  to  the  American  people.  Its  treat¬ 
ment  of  the  recent  war  and  its  discus¬ 
sion  erf  our  present  foreign  policy  are 
examples  of  the  finest  effort  of  a  free, 
responsible  press.  Without  abandcMiing 
constructive  critidan,  the  press,  with 
rare  exceptions,  has  carried  the  facts 
fully  and  feirly  to  the  American  peo¬ 
ple,  so  that  they  could  be  the  judge.” 

From  Editor  &  Publlshek 
April  26,  1947 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


might  impact  newspapers,  there  seems 
to  be  several  points  that  are  not  stressed 
enough. 

To  say  the  Internet  is  elitist  is  not 
truly  on  the  mark.  As  more  colleges,  uni¬ 
versities  and  public  libraries  install  com¬ 
puters  with  Internet  links,  cyberspace  is 
going  to  be  opened  up  to  more  and  more 
readers;  yes,  even  the  less  affluent. 

And  with  the  ma.ss  population  hav¬ 
ing  access  to  the  Internet,  the  need  for 
newspapers  to  have  a  presence  is  all 
the  more  critical.  Papers  carry  those 
femiliar  names,  and  trusted  research 
articles,  a  femiliar,  if  not  always  friendly, 
site  on  the  vast  Internet. 

As  a  newspaper  publisher  who  also 
has  a  Web  site,  my  experience  is  that 
the  Internet  is  not  a  replacement  for 
ink  on  paper,  but  rather  an  extension  of 
our  main  product. 

Some  publishers  have  taken  great 
interest  in  the  Internet  as  a  way  to 
compete  in  real-time  news,  just  as  our 
brethren  of  the  electronic  media  have 
so  skillfully  done  these  past  decades. 

Since  it  is  no  longer  economically 
feasible  to  publish  seven  to  nine  daily 
editions  —  newsprint  is  too  costly,  the 
pressroom  operation  (costwise)  could 
not  be  justified  —  a  Web  site  offers 
newspapers  instantaneous  reportage. 
But  it  is  not  a  replacement  to  our  core 
business. 

I  just  can’t  envision  the  day  that  I 
would  go  into  my  favorite  coffee  shop, 
sip  a  cup  of  extra-strength  caffeine,  and 
turn  on  the  laptop  computer  to  read 
the  morning  news. 

Jerry  Hale 

Hale  is  the  publisher  of  the 
Sun  Times,  Parker,  Ariz. 

Disheartening 

RE:  SPECIAL  SECTION  on  Recruit¬ 
ment,  Feb.  28  issue. 

The  special  section  on  trends  in  hir¬ 
ing  reporters  and  editors  was  strikingly 
revealing  and  a  bit  disheartening. 
Apparently,  online  news  services  like 
MSNBC  are  looking  for  fresh  college 
graduates  who  can  skillfully  manipulate 
computer  icons  and  programs  rather 
than  intelligently  translate  complex 
issues  and  events  into  meaningful  prose. 

The  movers  and  shakers  who  toil  in 
the  Fifth  Estate  may  wish  to  bear  in 
mind  what  Pulitzer  Prize-winning 


author  and  journalist  Stanley  Kamow 
once  said,  “Whether  you’re  writing  a 
newspaper  story,  a  magazine  article  or 
a  book,  it’s  all  the  same,  just  the  dead¬ 
line  is  different.” 

Sanford  Wexler 
Wexler  is  a  New  York  City-based  author 


Correction 

A  MARCH  22  article  about  building 
up  B  sections  to  balance  the  growth 
in  A  sections  incorrectly  suggested  the 
Blade  in  Toledo,  Ohio,  is  planning  to 
move  its  editorial  and  op-ed  pages  from 
the  A  section  to  the  B  section. 

What  David  D.  Georgia,  the  Blade's 
manager  of  advertising  services,  said  at 
the  recent  American  Newspaper  LayOut 
Managers  Association  (ANLOMA)  con¬ 
vention  was  that  the  paper  was  moving 
more  “editorial”  —  that  is,  news  and  fea¬ 
ture  articles  —  into  the  B  section. 


Attending 

NAA 

Convention 


Michael  D.  Lindsey 
Experienced  -  Confidential 
Media  Broker 

UNDSEY  -  BECKERMAN 

MEDIA  CONSULTANTS,  INC. 

307-837-2748 

Offices  in: 

Wyoming  -  Arizona  -  Florida 
Nationwide  Service _ 
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We  invest  millions  in 
manufacturing, 
training  and  systems 
. . .  and  these  guys 
get  the  credit! 


CE> 


W'v  :r  |irniul.(rf  tlv  itnpro\y!>;e!U>^  l! 

m.ulf  10  qiui;-).  iho  :r,-iiii,n. 

of  oilr  poople  in  'I'OM.'onr  ttcvelopmem  m  ,, 
tirsv  iiiit'  r.ijT.ihilii V,  oif 

oi  .ill  iiiipu'ssivo,  r.’-ip.insiv-.-. 
oii^tonu'i  :-i’i\'jceon(:'rip^. 


K' ‘  o  t:u-lrs-;,uh  •  ■  ,,,v - 

■  Jiu'  iO(  omi'hsiimoj;'- • '4'!:!  i  W 

^  .  of  nnplu.  -’1,1!:  lV,ik'V 

■ .  in  l(>voi,(iut.  \\i  \i  siipplir-oi  iTu  iii  v,  iTil  inii 
^ _  ^rfw^pniii  toi  riv.  Li^t  Ritviiih-.  .pipr 

n.in' o'k  .ri,  liioi!  p.i!'!,  buiMn'K' 


.1  i  Ofuiii’d  n:;  ;i  :  ^•|  ilf  llH''Ol|.tlilr  Oritlfc^lui- 
'It  ;]k'  irKo  iknoriKHioi!,;!  Vowkpiinf 
!0!  lino;:)';\  -XMsufiaiioitr  i  i'0\  !'(' Ivn'ino 
itio  !  nil  nm  sp,i|vr  in  Nionfi  or  n 'Ui!;  .  -  , 

.Ani'^rkn  t  ■'  --r:  irt'  ihis  ooxoint  .vr::!ic'.uion. 
AmhSiciv',  i-vor,  njoiv,  Thov  won  I')*)!' 


Kruger 


pte  tdit  yiew  Insert  Format  lool*  Data  Window  Estimate  Help 


LQlsglsilllaiBlyii 


aattingi,  ptoaa  FI 


Seattle's  Media  Passage,  starting  a  whole  new  trend  for  buying  newspaper. 


Media  Passage,  tfe  leader  in  the  neiAspaper  ad  service  busi^ 
ness,  is  seding  the  trend  fcr  newspaper  buying  by  aynbi^ 
powerful  pianning  soRvuare  vvlth  the  rnost  up-tDK^ 
of  newspaper  national  advertising  rates. 

Biminating  the  Banieis! 

Media  Passage,  with  1 4  years  of  experience  and  hundreds 
of  thousands  cf  ad  insertions,  has  perfected  the  ptanning, 
placernent  and  payrnent  for  national  and  regional  advertiser 
With  our  high  tech  systenis  vve  are  simpiying  ad  agency 
operatiorte  and  rnaking  thern  niore  excited  about  nevvspaper 
advertising  everyday. 


We're  Partners! 

With  orte  cick  of  the  rnouse,  vveVe  made  nevvspaper  buying 
a  snap.  Agencies  have  instant  access  to  the  very  latest  rates 
fa  1 500  daily  nevvspapers  across  the  U.S.  induring  vofurrie 
dtecounts,  and  more.  No  more  need  to  vvade  through  buky  rate 
boote.  Nb  frustrating  “phone  tag"  trying  to  get  nevvspepa  data 
Plus  vve  have  cool  n»v  stuff  corning  Ike;  ad  delivery  ever  the 
Internet  arto  vveb  sites  tor  nevvspapa  rnarlteling  in^^ 

CoTte  visit  us  at  the  CVBEF?  GVFat  the  NAA  Annual  Meetings 
in  Oiicago  arto  see  vvhy  everybody  is  getting  “vvired  in”  to  a  new 
way  of  buying  newspapa. 


MEDIAPASS/AGE 

Planning,  Placement  &  Payment  System 

http://www.mediapassage.com 


EVERY  SATURDAY  SINCE  1884 

E/Cfl 

Gathering 
In  Chicago 


EADERS  FROM  THE  Newspaper  Association  media  companies  and  a  spe- 

world  of  politics,  .  ^  cial  session  will  be  held  dur- 

media,  entertain-  Qf  AUlBnCd  S  SlUlUdl  ^8  the  convention  that  con- 

ment  and  retailing  _  _  ^  centrates  on  newspaper  clas- 

will  be  featured  at  convention  begins  this  siheds. 

this  year's  annual  _  _  _  During  the  conference, 

Newspaper  Association  of  week  in  the  Windy  City  John  Curley,  president  and 

America  annual  convention  in  _ _ _ CEO  of  Gannett  Co.,  will  turn 

Chicago,  April  27-30.  over  the  reigns  of  NAA  chair- 

Among  the  speakers  scheduled  to  address  the  man  to  David  Cox,  president  and  CEO  of  Cowles 
more  than  1,200  newspaper  publishei's  and  execu-  Media  Co. 

tives  are  Microsoft  chairman  Bill  Gates,  Whitewater  Richard  Gottlieb,  president  and  CEO  of  Lee 
independent  counsel  Kenneth  Starr  and  entertainer  Enterprises,  will  move  up  to  serve  as  vice  chairman 
Bill  Cosby.  of  NAA;  William  Morris  111,  chairman  and  CEO  of 

White  House  chief  of  staff  Erskine  Bowles  will  Morris  Communications,  will  become  secretary;  and 
speak  at  the  Associated  Press  annual  luncheon,  Andrew  Barnes,  president  and  CEO  of  the  St.  Peters- 
which  is  held  during  the  convention.  burg  (Fla.)  Times  will  serve  as  treasurer.  Curley  will 

“1997  is  an  exciting  and  challenging  time  for  remain  on  the  board  for  one  year  as  immediate  past 
newspapers,  and  the  NAA  annual  convention  pro-  chairman. 

vides  publishers  with  the  opportunity  to  assess  the  The  following  newspaper  executives  have  been 
accomplishments  of  the  industry  and  the  challenges  nominated  to  join  the  NAA  board  of  directors:  John 
it  will  be  lacing  in  the  coming  years,”  said  John  Dotson  Jr,  president  and  publisher  of  the  Akron 
Sturm,  NAA  president  and  CEO.  (Ohio)  Beacon  Journal;  Caroline  Diamond  Harri- 

Publishers  should  be  in  a  festive  mo<xl.  With  sec-  son,  general  manager  of  the  Harrisburg,  Pa.,  Patriot 
ond-quarter  results  just  in,  newspaper  companies  and  Euening  News;  and  R.  Jack  Fishman,  editor  and 
are  again  reporting  hefty  earnings  as  a  result  of  publisher  of  the  Citizen  Tribune,  Morristown,Tenn. 
robust  ad  demand  and  continuing  lower  newsprint  On  Saturday,  April  26,  a  Resource  Fair  will  be 
costs.  open  from  12  noon  to  6  p.m.  at  which  attendees 

That’s  not  to  say  that  there  are  not  problems  will  be  able  to  meet  with  nonprofit  organizations 
looming  on  the  horizon.  Newspapers’  classified  ad  that  offer  services  of  value  to  the  newspaper  indus- 
base  is  facing  more  and  more  threats  from  new  try. 


Buckingham  Fountain  is  pictured  with  Sears  Tower  at  far  left  in  this  view  of  downtown  Chicago,  where  the  nation's 
newspaper  publishers  will  be  gathering  this  week  for  the  annual  Newspaper  Association  of  America  convention. 
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Erskine  Bowles,  White  House 
chief  of  staff,  will  address  the 
Associated  Press  annual 
luncheon  during  the  Newspaper 
Association  of  America 
convention  in  Chicago  this 
week. 


NAA  will  once  again  offer 
its  Cyber  Cafe  to  give  atten¬ 
dees  the  opportunity  to  surf 
Web  sites  and  see  demonstra¬ 
tions  of  innovative  newspa¬ 
per  online  products.  The 
Cyber  Cafe  will  be  open  on 
Saturday  from  from  12  noon 
to  5  p.m.  and  on  Sunday  from  9  a.m.  to  5  p.m. 

Between  2  p.m.  and  5  p.m.  on  Sunday,  a  “Web  Site 
Basics”  workshop  will  be  held,  and  between  3  p  m. 
and  5  p.m.,  a  New  Media  Fair  will  be  open  at  which 
publishers  will  be  able  to  find  out  about  the  latest 
electronic  publishing  services  and  products.  The 
New  Media  Fair  will  also  be  open  on  Monday  and 
Tuesday  afternoons. 


SUNDAY,  APRIL  27 

The  annual  session,  “Big  Ideas  for  Smaller  Market 
Newspapers,”  will  be  held  from  10  a.m.  to  12  p.m., 
with  two  concurrent  sessions  based  on  newspaper 
size.  Attendees  will  share  ideas  for  generating  rev¬ 
enue,  containing  costs  and  starting  new  products  at 
newspaj5ers  with  generally  less  than  75,000  circu¬ 
lation. 


MONDAY  APRIL  28 

Outgoing  NAA  chairman  Curley  will  deliver  the 
convention  keynote  address  at  the  opening  session 
beginning  at  8  a.m.  Curley  will  offer  his  thoughts  on 
the  state  of  the  newspaper  industry  and  will  be  fol¬ 
lowed  by  NAA  president  Sturm,  who  will  discuss 
the  association’s  accomplishments  and  plans, 
including  the  launch  of  NAA  Partners-2000,  an  ini¬ 
tiative  to  improve  the  relationship  between  daily 
newspapers  and  their  ad  customers. 

The  Associated  Press  annual  meeting  will  begin 
at  10  a.m.  and  run  until  noon.  Five  of  the  AP’s  best 
investigative  and  international  news  reporters  will 
join  AP  president  and  CEO  Louis  Boccardi  for  a  dis¬ 
cussion  —  titled  “What’s  Going  On  Here”  —  on 
recent  developments  in  Washington  politics,  the 
Middle  East  peace  process  and  ethnic  unrest  in 
Africa. 

AP  correspondent  Karin  Davies,  based  in  Nairobi; 
AP  vice  president  and  special  columnist  Walter 
Mears,  who  covers  Washington;  AP  White  House 
reporter  Sonya  Ross;  AP  special  assignment  editor 
in  Washington,  John  Solomon;  and  AP’s  chief  of 
bureau  in  Israel  Nicholas Tatro,  will  be  on  the  panel. 

The  VP  will  also  conduct  its  annual  election  of 
board  members  at  the  meeting. 

The  annual  AP  luncheon  will  follow,  at  which 
Bowles  will  speak. 


An  NAA  general  session  will  follow  at  3  p.m.  at 
which  Harold  Hodgkinson,  director.  Center  for 
Demographic  Policy,  will  speak  on  “Bringing Tomor¬ 
row  into  Focus.”  Attendees  will  be  able  to  hear  how 
family  shifts,  aging  population,  workplace  changes, 
diversity  and  other  factors  are  reshaping  American 
society. 

The  NAA  annual  meeting  will  begin  at  4  p.m. 

TUESDAY  APRIL  29 

The  “Future  of  Retailing:  Reaching  Tomorrow’s 
Customers”  will  be  the  topic  at  the  8  a.m.  to  9:30 
a.m.  session,  at  which  some  of  America’s  top  depart¬ 
ment,  grocery  and  specialty  stores  will  discuss  their 
plans  for  reaching  customers  via  advertising. 

Among  the  speakers  scheduled  for  that  session 
are  Les  Richardson,  vice  president/advertising  for 
Toys  R  Us  and  Tom  Haggai,  chairman  and  CEO  for 
IGA  Foods. 

A  9:45  a.m.  to  10:45  a.m.  session  wUl  present  the 
findings  from  a  joint  study  sponsored  on  media 
usage  by  the  NAA  and  the  American  Society  of 
Newspaper  Editors. 

Two  concurrent  workshops  will  be  held  from  1 1 
a.m.  to  noon.  One  will  concentrate  on  “Selling  News¬ 
papers:  Circulation  Success,”  and  the  other  on 
“Building  Partnerships  With  Advertisers.” 

Microsoft’s  Gates  will  address  the  NAA  luncheon 
at  12:45  p.m.  and  is  expected  to  share  his  views  on 
electronic  publishing  and  the  potential  for  newspa¬ 
pers  in  new  media. 

This  will  be  followed  by  an  NAA  general  session 
at  2:45  p.m.,  at  which  the  topic  of  “New  Media 
Newspaper  Strategies”  will  be  discussed  by  analysts 
and  experts  from  the  newspaper  industry. 

WEDNESDAY  APRIL  30 

A  session  at  which  classified  newspaper  advertis¬ 
ing  success  stories  will  be  offered  will  begin  at  8 
a.m.  and  run  until  10:45  a.m.  It  will  begin  as  a  gen¬ 
eral  session  and  then  turn  into  three  concurrent 
workshops  based  on  a  newspaper’s  circulation  size. 

A  session  from  9:45  a.m.  to  10:45  a.m.  will  offer 
“Sixty  Ideas  in  Sixty  Minutes”  for  attendees  and  this 
will  be  followed  by  a  talk  by  Cosby  from  1 1  a.m.  to 
12  noon  on  the  topic  “Minorities  in  the  Media.” 

Whitewater  independent  counsel  Starr  will 
address  the  NAA  limcheon  beginning  at  12:45  p.m. 
and  then  the  gavel  will  be  passed  from  Curley  to 
Cox  and  the  convention  will  close. 


Sullivan 
Joins  E&P 

JOHN  SULLIVAN  HAS  joined  Editor  &  Publisher 
magazine  as  an  associate  editor. 

His  primary  area  of  coverage  will  be  business  and 
finance. 

Sullivan  comes  to  E&P  from  Donaldson,  Lufkin  & 
Jenrette,  where  he  was  a  financial  editor. 
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BY  MARK  FITZGERALD 


Cox  Preaches 
Togetherness 


David  C.  cox  is  a  sophisticated  busi¬ 
nessman  with  a  Harvard  MBA  and  a 
dozen  years  of  experience  as  presi¬ 
dent  and  chief  executive  officer  of 
the  sprawling  Cowles  Media  Co. 

Yet  his  philosophy  about  the  news¬ 
paper  industry  could  be  summarized  in  six  words: 
We  are  all  in  this  together. 

As  he  prepares  to  take  the  chairmanship  of  the 
nation’s  biggest  newspaper  association  at  the  Newv 
paf)er  Association  of  America  annual  convention  m 
Chicago,  April  27-30,  Cox  said  a  hallmark  of  his 


administration  will  be  cooper¬ 
ation. 

“The  things  that  help  pro¬ 
mote  cooperation  and  work¬ 
ing  together  are  things  I 
believe  in,”  Cox  said.  “I  look 
forward  to  providing  my  sup¬ 
port  in  any  way  1  can  to  find 
opportunities  for  coopera¬ 
tion,  and  where  there  is 
already’  cooperation,  I  want  to 
look  for  ways  to  heighten 
cooperation.” 

For  instance,  Cox  says,  he 
would  like  to  see  NAA 
increase  its  already  gn)wing 
cooperation  with  state  associations.  And  he 
applauds  the  joint  initiatives  with  IFRA,  the  research 
arm  of  Europe’s  biggest  newspaper  association,  and 
the  newly  reorganized  Canadian  newspaper  indus¬ 


Incoming  NAA 
chairman  says 
newspaper 
industry  does 
not  need 
competitors 
within  itself 


try. 

“It  seems  to  me  that  what  a  trade  association  — 
and  NAA  is  a  trade  association  —  does  best  is  work 
on  those  things  which  help  its  members  with  mem¬ 
bership  needs  by  cooperating  to  do  things  together.” 

After  all,  Cox  says,  “We  have  enough  comf)etitors 
—  we  don’t  need  any  more  competition  among  our¬ 
selves.” 

Cooperation  can  pay  real  dividends,  Cox  main¬ 
tains. 

“I  think  that’s  the  secret  to  building  national 
advertising;  Really  thinking  hard  about  how  we  can 
grow  national  advertising  so  that  newspapers 
become  a  natural  alternative,”  Cox  said. 

Reflecting  his  optimism  about  the  newspaper 
business  in  general,  Cox  says  he  is  pleased  with  the 
gains  the  industry  has  made  in  attracting  national 
advertising. 

“We’re  a  complex  industry  when  it  comes  to 
national  advertising,”  Cox  said.  “Yet,  on  the  other 
hand,  we  have  very,  very  attractive  audiences.  And  I 


think  it’s  impressive  how  much  national  advertising 
newspajjers  have  been  able  to  gain  up  to  this  point 
—  and  I  think  it’s  only  a  beginning.  More  and  more 
newspapers  are  focusing  on  this  opportunity  and 
realizing  we  need  to  make  more  opportunities.  It’s 
really  a  matter  of  delivering  on  the  production  and 
the  follow-up  and  the  billing.” 

Cox  is  especially  hopeful  about  the  Partners  2000 
project  under  way  at  the  Billings  (Mont.)  Gazette, 
Dallas  Morning  News  and  the  Record  in  Bergen 
County,  N.J.  Partners  2000  takes  a  process-oriented 
approach  in  which  all  departments  involved  in 
advertising  map  their  activities  in  an  effort  to  find 
greater  efficiencies. 

Like  his  recent  predecessors,  Cox  is  also  commit¬ 
ted  to  the  so-called  “visioning”  process  NAA  imple¬ 
mented  several  years  ago  to  focus  on  reacting  to 
changes  in  the  newspaper  industry,  the  marketplace 
and  society  at  large. 

“I’ve  been  part  of  that  pnxress,  and  I  believe  in  it,” 
Cox  said.  “I  think  another  priority  of  mine  will  be 
continuity  —  continuing  to  focus  on  the  things  that 
are  already  under  way.” 

Another  priority:  Diversity. 

“I  think  it’s  an  important  thrust  for  the  industry,” 
said  Cox,  who  adds  he  is  concerned  not  only  about 
recruiting  minorities  —  but 
ensuring  they  stay. 

“Most  organizations,  both 
newspapers  and  other  busi¬ 
nesses,  that  have  had  a  real 
effort  getting  [minorities)  into 
jobs  . . .  have  found  they  have 
to  move  beyond  that.  They 
have  to  make  people  from 
diverse  backgrounds  comfort¬ 
able,  and  have  them  succeed. 

One  way  to  do  that  is  to  share 
information  on  success  sto¬ 
ries  and  ideas.  Our  industry  is 
not  alone  in  having  that  be 
something  of  a  challenge.” 

He  brings  to  NAA  a  willing¬ 
ness  to  experiment. 

“In  an  age  of  dramatic 
change  ...  I  believe  ...  in 
undertaking  things  and  if  not 
everything  is  successful,  that 
is  not  something  one  need 
feel  anxious  about.You  just  go 
on  to  the  next  thing,”  Cox 
says.  “You  try  it,  fix  it,  try  it,  fix 
it.” 


”ln  an  age  of  dramatic  change 
...  I  believe ...  in  undertaking 
things  and  if  not  everything  is 
successful,  that  is  not 
something  one  need  feel 
anxious  about.  You  just  go  on 
to  the  next  thing.  You  try  ft,  fix 
it  try  it  fix  it' 

—  David  Cox,  president  and 
CEO  of  Cowles  Media  and 
incoming  chairman  of  the 
Newspaper  Association 
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BY  JIM  ROSENBERG 


Longtime  Editor 
Quits  In  Lincoln 


INCOLN  JOURNAL 
Star  editor  Tom 
White  resigned  last 
month  —  a  move 
that  surprised  col¬ 
leagues  in  Nebras¬ 
ka’s  capital  and  puzzled  peers 
elsewhere  within  the  Lee 
Enterprises  Inc.  newspaper 
group. 

By  all  accounts  well  liked 
personally  and  highly  regarded  professionally,  White 
startled  many  with  his  cutting  criticisms  of  parent 
company  Lee.  Moreover,  the  unflattering  comments 
contained  in  his  March  7  resignation  letter  appeared 
on  Page  One  of  his  newspaper  the  next  morning. 

White  spent  almost  half  his  career  as  a  Lee  editor. 
Sports  editor  Gordon  Winters  has  been  serving  as 
interim  editor  since  White’s  departure. 

“My  values  and  those  I  find  in  Lee  today  have 
diverged,’”White  wrote.  But  the  editor  did  not  limit 
himself  to  this  equivalent  of  the  deliberately  hazy 
“philosophical  differences”  often  cited  by  other 
departing  managers. 

“First  and  foremost”  of  his  two  reasons  for  leav¬ 
ing.  White  wrote,  was  his  loss  of  confidence  in  Lee’s 


Page  One  story  quotes 
acid  criticism  of 
corporate  parent;  six 
other  managers  also 
exit  Nebraska  daily 
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Lincoln  Journal  Star  editor  Tom  White's  resignation  story,  written  by  reporter  Don  Walton 
and  published  on  the  front  page,  contained  white's  biting  criticism  of  the  newspaper's 
parent  company,  Lee  Enterprises.  Publisher  Bill  Johnston  provided  the  reporter  with  a 
copy  of  White's  resignation  letter  and  was  quoted  in  the  story  as  disagreeing  with  White. 


“leadership,  direction  and 
expectations  for  its  new's- 
gathering  operations.  ...  I 
have  concluded  that  the  com¬ 
pany’s  emphasis  on  increas¬ 
ing  profits  and  centralization, 
its  contradictory  initiatives 
and  its  frenetic,  hard-boiled 
culture,  which  is  often  out  of 
touch  with  its  employees,  are 

. . .  subverting  the  complex  craft 

of  community  journalism,  from  which  this  com¬ 
pany’s  very  business  once  sprung.” 

White’s  second  reason  went  unmentioned  in  his 
paper’s  story.  His  letter  states  his  belief  that  “woric’s 
primary  rewards  should  be  service  and  joy”  — 
things  he  said  he  could  no  longer  find  at  Lee  and 
would  seek  elsewhere. 

Of  his  34  years  in  journalism,  the  51-year-old 
White  spent  most  of  the  last  15  years  as  a  Lee  editor 
—  and  most  of  that  time  has  been  in  Lincoln. 

The  Journal  Star  reported  that  although  pub¬ 
lisher  BiU  Johnston  disagreed  with  what  he  termed 
White’s  personal  opinions  regarding  Lee,  he  was  dis¬ 
appointed  with  his  editor’s  decision  to  leave,  and 
would  miss  White  “personally  and  professionally.” 

In  a  telephone  interview, 
Johnston  called  White  “a  good 
editor”  who  “contributed  a 
significant  amount  of  effort.” 
The  former  editor,  he  contin¬ 
ued,  played  what  was  “obvi¬ 
ously  a  major  part  in  getting 
us  where  we  are  today,  which 
was  why  I  was  disappointed 
that  he  wasn’t  going  to  stick 
around  and  continue  to  do  it.” 

In  Davenport,  Iowa,  Quad- 
City  Times  co-publisher  David 
Fuselier,  a  Lee  editor  for  20 
years,  called  White  a  “longtime 
friend,”  and  “one  of  the  people 
whom  I  most  respected”  and 
often  asked  for  advice.  “I  feel 
really  bad  about  what  he 
finally  came  to  there,  and  the 
opinions  he  finally  formu¬ 
lated,”  said  Fuselier. 

White  oversaw  the  1995- 
96  merger  of  the  Journal  and 
Star  newsrooms  under  for¬ 
mer  publisher  Bill  Roesgen, 
who  left  the  paper  in  Decem- 
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ber  at  age  65. 

“Tom  did  fantastic  work”  on  a 
merger  that  was  “extremely  suc¬ 
cessful,”  said  Roesgen,  a  former 
editorial  development  director  at 
Lee. 

Billings  (Mont.)  Gazette  editor 
Richard  Wesnick  also  had  praise 
for  the  colleague  he’s  known 
almost  20  years.  The  merger 
responsibility  “was  a  laurel . . . 
and  well  deserved,”  he  said.  “They 
brought  in  someone  who  was 
eminently  attuned”  to  the  com¬ 
munity  and  the  paper. 

For  his  part,  Roesgen  cited  a 
“gradual  estrangement  between 
. . .  myself  and  the  corporation” 
after  the  papers’  merger  was  com¬ 
plete  as  reason  for  “a  mutual  deci¬ 
sion”  for  him  to  retire.  “1  think 
they  were  as  happy  to  see  me  go  as  I  was  to  go,”  he 
said. 

Regardless  of  any  differences  with  Lee.  Roesgen 
said  the  company  acted  in  good  faith  and  treated 
him  well. 

“I  think  I  probably  lasted  longer  as  a  publisher 
than  anybody  I  know  of  who’s  left  the  company  in 
recent  years,”  he  said.“Generally,  retirement  is  earlier 
than  65.” 

A  source  close  to  Lee  remembered  that  although 
a  personable  man,  “Roesgen  was  always  a  prickly 
pear  cactus”  in  the  organization,  compared  with 
many  of  its  other  managers.  “He  always  stood  up  for 
what  he  believed  in.” 

In  the  early  197()s,  Roesgen  was  at  the  very  small 
Kingsport,  Term.,  Daily  News,  where  White  was 
sports  editor.  In  the  mid-TOs,  Roesgen  joined  Lee  to 
run  its  Billings  paper.  After  working  at  another 
paper.  White  was  hired  by  Roesgen  and  eventually 
became  managing  editor.  Within  months  of  White 
leaving  for  a  job  at  another  newspaper  company  in 
California,  Lee  sent  Roesgen  to  the  state  capital  as 
publisher  of  its  Helena  Independent  Record. 

Three  years  later.  White  returned  to  Lee,  spending 
10  years  at  its  Lincoln  Star.  Roesgen,  meanwhile, 
had  moved  on  to  run  the  chain’s  Bismarck  (N.D.) 
Tribune. 

During  that  period,  the  possibility  of  merging  Lin¬ 
coln’s  two  dailies  was  dicussed  several  times, 
according  to  Roesgen,  who  said  there  was  a  sense 
that  neither  papier  would  accept  the  other’s  editor. 

Davenport’s  Fuselier 
recalled  that  in  Lincoln  “they 
essentially  merged  two 
papiers  that  hated  each  other" 

—  an  assessment  seconded 
by  Roesgen. 

So,  in  1994,  White  was 
called  from  Lincoln  to  serve 
as  editor  of  the  Racine,  Wis., 

Journal  Times,  where  Roes¬ 
gen  had  become  publisher. 


Lincoln  Journal  Star  publisher 
William  Roesgen  (in  a  1987  photo) 
left  the  paper  in  December  at  age 
65  —  three  months  before  editor 
Tom  White  resigned.  ”1  think  they 
were  as  happy  to  see  me  go  as  I 
was  to  go,”  he  said. 


Roesgen  said  that  when  he  was 
asked  to  take  over  as  publisher  in 
Lincoln  the  next  year,  to  see  to 
the  merger  of  that  city’s  piapiers, 
Lee  vice  president  of  newspiapiers 
Ron  L.  Rickman  wanted  Wiite 
there  as  editor.  (Rickman  would 
not  comment  for  this  story;  calls 
to  his  office  were  returned  by 
Fuselier.) 

Roesgen’s  retirement  and 
White’s  resignation  were  only  the 
more  visible  departures  at  the 
Lincoln  papier  last  winter.  The 
controller  and  production  man¬ 
ager  left  in  January.  The  prepress 
manager  also  is  gone,  and  in 
December  the  news  and  editorial 
page  editors  resigned. 

Johnston  stressed  that  White’s 
departure  “was  entirely  up  to 
Tom”  and  unrelated  to  the  other  newsroom  vacan¬ 
cies,  where,  he  said,  both  editors  left  on  their  own 
for  jobs  elsewhere. 

Of  those  recent  departures,  Roesgen  said  that 
although  “some  of  them  were  voluntary  and  some  of 
them  were  pushed,”  in  most  cases  Lee  acted  with 
reason  and  that  it  probably  felt  “Lincoln  was  a  little 
too  indepiendent.” 

Coowned,  before  the  merger,  with  the  Seacrest 
family,  the  afternoon  Journal  “was  opierated  some¬ 
what  indep>endently,  and  the  pieople  there  didn’t  see 
themselves  as  Lee  pieople,  or  that  they  were  in  the 
Lee  culture  as  well  as  the  company  would  have 
liked  . . .,”  said  Roesgen.  “It  probably  was  not  too 
healthy  for  the  compjany  to  have  that  kind  of  situa¬ 
tion  here.” 

Referring  to  changes  occasioned  by  the  merger, 
including  a  switch  from  kunily  ownership  to  full 
ownership  by  a  publicly  held  company,  David  Stoef- 
fler,  editor  of  Lee’s  La  Crosse  (Wis.)  Tribune, 
remarked,  “The  staff  is  obviously  still  skeptical.” 

Roesgen  also  suggested  that  though  the  individu¬ 
als  left  at  about  the  time  Johnston  took  over,  reasons 
leading  up  to  any  resignations  or  removals  predated 
his  successor’s  arrival.  “1  think  most  of  them  were 
corp)orate  decisions,”  he  said. 

“To  be  honest,”  he  said,  Johnston  “was  my  choice 
...  to  get  the  job.”  At  the  time,  he  added,  it  was  no 
secret  he  thought  Johnston  “a  pretty  solid  guy.”  John¬ 
ston  had  served  as  general  manager  in  Davenpx)rt 
and  as  publisher  elsewhere  in  Lee. 


“It  was  kind  of  an 
interesting  story, 
and  one  that  has  created 
a  lot  of  attention  and 
conversation  in  the 
community” 


HANDLING  THE  STORY 

Assigned  to  write  the  edi¬ 
tor’s  resignation  stor>'  by  city 
editor  Kathleen  Rutledge, 
Walton  asked  for  and  was 
given  a  copy  of  White’s  letter 
to  Johnston,  who,  he  said,  had 
no  objection  to  commenting 
on  the  resignation  and 

(See  Lincoln  on  page  101) 
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BY  MARK  FITZGERALD 


Hildy  Johnson’ s 
Gone  For  Good 


legends:  Irv  Kupcinet,  Bill  Granger,  Jerome  Holtz- 
man,  Michael  Sneed,  Bill  Gleason,  Bob  Greene,  Jack 
Mabley  or  Clarence  Page. 

Mike  Royko  isn’t  in  your  Tribune  today  only 
because  he  is  recovering  from  a  minor  stroke. 

And  there  is  a  new  generation  of  future  legendary 
columnists  writing  here:  Richard  Roeper,  Jay  Mari- 
otti  and  Rick  Telander  at  the  Sun-Times  and  Eric 
Zom,  Bemie  lincicome.  Bill  Verdi  and  Mary  Schmich 
at  the  Tribune  are  just  a  few  examples. 

And  Chicago  is  even  home  to  an  institution  right 
out  of  the  Front  Page:  the  City  News  Bureau.  Drop 
by  a  police  station  tonight  and  you’ll  see  a  kid  just 
out  of  school  being  harassed  by  cops  who  don’t 
want  to  give  out  information  and  by  an  editor  back 
at  the  dingy  City  News  offices  who  is  loudly 
demanding  more  details. 

Paid  a  salary  that  would  shame  a  Nike  subcon¬ 
tractor  and  harried  like  a  Marine  recruit  at  Parris 
Island,  that  City  News  Bureau  kid  is  getting  the  kind 
of  journalism  education  unavailable  almost  any¬ 
where  else. 

But  don’t  be  fooled:  Chicago  newspapers  compe¬ 
tition  is  no  longer  a  matter  of  “scoops”  and  “skin- 
backs”  and  “knockdowns”  or  impersonating  the 
coroner  to  get  into  the  crime  scene. 

Chicago’s  newspaper  competition  remains  fierce 
—  but  these  days  it’s  more 
like  a  game  of  3-D  chess.  It’s 
so  much  not  a  matter  of  com- 

■  I  peting  on  the  “big  story”  — 
I  but  expanding  from  core 
I  strengths,  finding  new  mar- 
I  kets,  bumping  up  against  the 
—  ii  I  traditional  local  paper,  push- 

^8  ^ut  into  what  used  to  be 
I  cornfields  and  convincing  the 
^  I  Lyric  Opera  ticket  holder  that 
should  be  a  tabloid 
not  a  broadsheet. 

Chicago’s  newspaper  com¬ 
petition  is  fought  out  in  ways 
Hildy  Johnson  could  not  have 
conceived:  Not  just  in  single 
copy  sales  —  but  on  the 
audiotex  and  the  World  Wide 
Web,  in  real  estate  and  auto 
books,  in  microzoning  and 
neighbors  sections,  in 
redesigns  and  on  new 
presses,  and  in  Spanish. 

Ben  Hecht  and  his  col¬ 
leagues  fought  some  romantic 


WELCOMETO  CHICAGO,  Newspa¬ 
per  Association  of  America. 
You’re  in  one  of  the  nation’s 
greatest  newspaper  towns  and 
the  temptation  will  be  to  luxuri¬ 
ate  in  a  Roaring  Twenties,  Get- 
me-rewrite-Sweetie  nostalgia. 

After  all,  the  evidence  seems  to  be  all  around  you: 
Walk  around  at  rush  hour  and  hawkers  will  be  sell¬ 
ing  evening  editions  of  the  Tribune  and  Sun-Times. 

Despite  the  city's  neatnik  Mayor  Richard  M.  Daley, 
who  booted  newspaper  boxes  off  Michigan  Avenue, 
the  side  streets  are  lined 

70  newspaper  with  dozens  of  honor 

boxes  dispensing  every- 

:ompetition  in  thing  from  the  Jewish  Star 

to  El  Imparcial. 

B  shadow  of  a  Chicago  is  home  to  one 

of  the  last  remaining  black- 

new  century  interest  daily  newspapers 

^  in  the  United  States:  the 

Chicago  Defender.  Chicago 
is  home  to  what  is  probably  America’s  most  suc¬ 
cessful  alternative  weekly,  the  Reader,  and  to  a 
scrappy,  12-year-old  competitor,  A'ira'  City. 

In  the  dailies  from  the  suburbs  or  downtoAvn  you 
can  read  columns  today  from  journalists  who  are 
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newspaper  wars,  but  they  never  had  to  compete 
against  Advo,  Channel  7,  Newsradio  88,  CNN,  MTV, 
Y{SO,Seinfeld,Liar,  Liar, Sports  Illustrated  For  Kids, 
or  Blockbuster. 

Let  alone  Microsoft. 

For  several  Chicago  newspapers,  1997  is  a  big 
milestone:The  Chicago  Tribune  turns  150  years  old. 
The  Daily  Herald  in  Arlington  Heights  turns  125. 
And  the  Chicago  Sun-Times  is  beginning  its  50th 
year  since  the  creation  of  the  Chicago  Times. 

What  follows  over  the  next  several  pages,  then, 
are  a  series  of  snapshots  from  the  Chicago  newspa¬ 
per  market  as  it  is  in  1997. 

Not  every  Chicago-area  paper  is  represented,  and 
these  brief  treatments  are  intended  to  show  only 
one  or  two  specific  ways  that  some  dailies  are  com¬ 
peting  today. 


BY  MARK  FITZGERALD 


Oh,  That 
Towering  Feeling 


w: 


150th  anniversary 
means  the  world 
to  Chicago  Tribune 


ITH  THEIR  JAN.  1  pzper,  Chicago  Tri¬ 
bune  home  delivery  subscribers  got 
a  New  Year’s  greeting  card. 

About  40  readers  apparently  fig¬ 
ured  that,  well,  now  they  owed  the  Tribune  a  card. 
Betty  L.  Palmquist,  an  84-year-old  woman  from  sub¬ 
urban  Riverdale,  responded  at  length  with  a  note 
explaining  how  much  the  Tribune  has  meant  to  her 
over  the  years. 

“1  read  that  —  and  I’m  not  the 
kind  of  guy  who  gets  weepy  —  but 
this  made  me  a  litde  weepy,”  said 
David  Murphy,  the  Tribune's  vice 
president  and  director  of  consumer 
marketing  and  sales. 

The  response  moved  Murphy  for 
another  reason:  It  was  a  first  success  in  what  will  be 
an  intense  year-long  effort  to  build  on  the  Tribune's 
historic  relationship  with  readers  —  and  to  forge 
new  links. 

That  simple  New  Year's  card  was  intended  to  do 
several  things;  Alert  readers  to  the  start  of  its  year¬ 
long  celebration  of  the  Chicago  Tribune's  150th 
anniversary,  put  a  friendly  face  on  the  newspaper  — 
and  signal  a  change  in  the  paper’s  entire  relationship 
with  its  customers. 

Like  a  lot  of  papers,  these  days,  the  Tribune  is  sold 
on  customer  loyalty. 

“We  used  to  focus  on  selling  more  papers,”  Mur¬ 
phy  said.  “But  we’ve  had  a  change  of  thinking  in 
how  we  promote  the  paper  and  how  we  market  it. 
We  ask  ourselves, ‘Why  is  chum  so  bad?’  ” 

But  unlike  a  lot  of  papers,  the  Tribune  had  the 
150th  anniversary  as  a  handy  promotional  and  mar¬ 
keting  opportunity. 

“The  150th  anniversary  certainly  is  a  great  oppor¬ 
tunity  to  celebrate  the  role  the  Chicago  Tribune  has 
played  for  a  long,  long  time,”  Murphy  said.  “The 
150th  forces  you  to  think  about  what  you  really 


have  meant  to  Chicago,  to  the  Midwest  —  and  to 
the  country.” 

Promotions  linked  to  the  anniversary  are  all 
around  town  —  and  throughout  the  paper.  Since 
January,  the  newspaper  has  published  a  collertors’ 
edition  special  section  of  classic  comics  and  a  real 
estate  theme  that  followed  Chicago’s  development 
from  an  onion  field  to  a  world  class  metropolitan 
area. 

This  Sunday,  April  27,  the  paper  is  publishing  a 
150th  anniversary  edition  of  its  Chicago  Tribune 
Magazine  with  the  theme  of  great  photography. 

The  lobby  of  the  gothic  Tribune  Tower  at  435  N. 
Michigan  Avenue  now  features  a  permanent  interac¬ 
tive  exhibit  that  looks  backward  to  historic  head¬ 
lines  and  is  up  to  the  minute  with  computer  moni¬ 
tors  that  access  Tribune  Co.  Web  sites. 

On  June  10,  the  paper’s  actual  anniversary,  light¬ 
ing  and  environmental  artist  John  David  Rooney  will 
put  on  a  huge  light  show  downtown. 

Even  the  advertising  slogan  that  the  Chicago  Tri¬ 
bune  has  used  for  several  years  is  being  given  an 
anniversary  twist. 

“For  150  years,”  the  slogan  goes,  “it’s  meant  the 
world  to  Chicago.” 

Behind  the  feel-good  pro¬ 
motions,  however,  are  some 
very  specific  marketing  strate¬ 
gies. 

Earlier  this  year,  for 
instance,  the  Tribune  kicked 
off  a  series  of  television  and 
radio  spots  to  sell  the  Sunday 
paper  to  time-pressed  young 
marrieds  with  children.”!  may 
not  have  time  to  read  it  all,”  a 
harried  young  parent  says  in  a 
typical  commercial,  going  on 
to  explain  that  reading  the 
Sunday  Tribune  is  an  oppor¬ 
tunity  to  relax,  to  leam  and  to 
be  entertained. 


“We  used  to  focus 
on  selling  more 
papers,”  Murphy 
said.  “But  we've 
had  a  change  of 
thinking  in  how 
we  promote  the 
paper  and  how  we 
market  it.  We  ask 
ourselves,  ‘Why  is 
chum  so  bad?'” 


The  lobby  of  the  gothic  Tribune  Tower  at  435  N.  Michigan  Avenue 
now  features  a  permanent  interactive  exhibit  that  looks  backward 
to  historic  headlines  and  is  up  to  the  minute  with  computer 
monitors  that  access  Tribune  Co.  Web  sites. 
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With  their  Jan.  1  paper,  Chicago  Tribune  home 
delivery  subscribers  got  a  New  Year's  greeting  card. 

That  simple  New  Year's  card  was  intended  to  do 
several  things:  Alert  readers  to  the  start  of  its  yearlong 
celebration  of  the  Tribune's  150th  anniversary,  put  a 
friendly  face  on  the  newspaper  —  and  signal  a  change 
in  the  paper's  entire  relationship  with  its  customers. 


The  Tribune  still  slaughters  its  competition  on 
Sundays;  its  latest  Audit  Bureau  of  Circulations  FAS- 
FAX  figure  of  1,046,777  contrasts  with  442,905  for 
the  Chicago  Sun-Times  and  126,586  for  the  subur¬ 
ban  Daily  Herald. 

But  like  other  big  metros,  the  Tribune's  Sunday 
paper  is  no  longer  the  cmontinuously  gaining  edi¬ 
tion  it  once  was.  The  September  1996  FAS-FAX  cir¬ 
culation,  for  instance,  is  about  37,000  copies  lower 
than  it  was  the  year  before. 

And  the  Sunday  campaign  dovetails  with  the 
paper’s  new  emphasis  on  reader  loyalty.  Taking  its 
cue  fix)m  television  network  promotions  of  pro¬ 
grams,  the  Tribune  increasingly  emphasizes  the  use¬ 
ful  content  in  a  newspaper. 

“To  get  reader  loyalty.  I’m  convinced  we’ve  got  to 
get  [readers]  into  the  paper  every  day,”  Murphy  said. 

In  his  more  speculative  moments,  Murphy  even 
muses  about  developing  something  akin  to  TV’s 
gross  ratings  points  measurement  —  a  “gross  read¬ 
ing  points”  that  could  be  used  to  price  advertising 
and  compensate  circulation  salespeople. 

“If  you  spend  20  minutes  with  the  Sunday  paper 
now,  the  goal  is  to  get  you  to  30  minutes,  for  exam¬ 
ple,”  Murphy  said. 

Already,  the  paper  is  looking  at  ways  to  compen¬ 
sate  circulation  sales  on  a  “net-day”  basis  —  reward¬ 
ing  sales  to  subscribers  who  stay  loyal  customers. 

Using  a  database,  the  paper  is  differentiating  loyal 
subscribers  from  those  who  bounce  in  and  out 
depending  on  price  promotions. 

“We  shouldn’t  spend  a  lot  of  dollars  trying  to  sell 
these  people  home  delivery,”  Murphy  said. 

And  right  now,  the  paper  is  in  the  middle  of  a 
four-month  experiment  to  build  loyalty  among  first¬ 
time  subscribers  with  a  campaign  that  emphasizes 


The  Party  is  [ust  Beginning! 

-  v*.** 


frequent  contact,  “flawless”  customer  service  and 
“positive  surprises.” 

It’s  a  sales  drive,  Murphy  suggests,  that  is  analo¬ 
gous  to  how  the  Tribune  has  helped  readers  over 
150  years. 

“You  think  of  all  the  young  couples  that  found 
their  first  home  in  the  Chicago  Tribune^  Murphy 
said.  “Or  the  immigrants  who  used  the  Tribune  to 
learn  to  read. 'The  people  who  found  a  job  through 
the  Chicago  Tribune. 

“These  are  the  things  that  really  connect  people 
with  their  newspaper.” 


BY  MARK  FITZGERALD 


Not  Just  For 
City  Slickers 


Rupert  Murdoch  hasnt  owned  the 
Chicago  Sun-Times  since  1986,  yet  editor 
in  chief  Nigel  Wade  still  runs  into 
Chicagoans  who  think  Murdoch  runs  the 

tabloid. 

“At  first  it  was  shocking,  and  then  as  more  people 
said  it  to  me,  it  was  increasingly  damned  annoying,” 
Wade  said. 

Maybe  it’s  Wade’s  own  Australian  accent  that 
accounts  for  some  of  the  misunderstanding  —  but 
few  things  are  more  infuriating  to  a  Hollinger  Inc. 
newspaper  executive  than  to  be  confused  with  Mur¬ 
doch’s  operations. 

“It  disheartens  me  to  know 
some  people  are  still  under 
that  impression.  It  is  evidence 
of  the  damage  done  by  this 
aberration  in  the  history  of 
the  Sun-Times^  WzAe  said  of 
the  two-year  Murdoch  reign.“I 
start  off  every  speech  I  give 
by  saying,  ‘Rupert  Murdoch 
has  nothing  to  do  with  the 


Chicago  Sun-Times 
is  NOT  owned  by 
Rupert  Murdoch 
and  is  working  to 
broaden  its  audience 


Earlier  this  year,  the  Chicago  Tribune  kicked  off  a 
series  of  television  and  radio  spots  to  sell  the  Sunday 
paper  to  time-pressed  young  marrieds  with  children. 
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Hey  Lisa,  THE  PRESIDENT  wants  to  discuss  your  future. 


When  President  Clinton  wanted  to  speak  to  the  American 
people,  he  knew  just  where  to  turn.  The  same  place  that 
Presidents  Ford,  Carter,  Reagan,  and  Bush  turned. 
Important  people.  With  important  things  to  say.  You’ll  find  them 
every  Sunday  in  Parade.  83  million  readers  already  do. 

America’s  Sunday  Best. 


'•*7  Pa,M, 


Chicago  Sun-Times’.  Some¬ 
times,  I’d  like  to  hang  a 
banner  to  that  effect  from 
the  building. 

“We  are  a  tabloid,” Wade 
added,  “that  does  not  read 
like  a  tabloid.” 

Indeed,  under  Wade’s 
leadership,  the  Sun-Times 
for  the  past  nine  months 
has  done  much  to  con¬ 
found  notions  of  tabloids 
in  general  —  and  this 
newspaper  in  particular: 

♦  Long  regarded  as  a 
paper  for  the  city  of 
Chicago  —  especially  for 
Chicago’s  South  Side  — 
the  Sun-Times  is  aggres¬ 
sively  moving  back  into 
the  suburbs. 

♦  Stereotyped  as  the 
blue<ollar  read,  the  paper  is  calling  increasing  atten¬ 
tion  to  its  fine  arts  coverage. 

♦  Already  admired  for  its  sports  and  automotive 
coverage  —  both  popular  with  male  readers  —  the 
Sun-Times  is  trying  to  become  more  appealing  to 
women. 

♦  Printed  on  the  oldest  letterpress  units  in  north¬ 
ern  Illinois,  the  Sun-Times  says  it  is  nearing  con¬ 
struction  of  a  brand-new  production  facility  with 
offset  presses  and  modem  mailrcxtm  equipment. 

In  all  these  changes,  Wade  says,  the  Sun-Times  is 
finally  doing  stjmething  it  had  ignored  for  too  long: 
Stay  part  of  its  readers’  lives. 

“Our  readers  moved  to  the  suburbs,  and  for  what¬ 
ever  reason  we  didn’t  follow  them,”  Wade  said.  “A 
mind-set  developed  over  the  years  that  saw  this  as 
being  a  kind  of  niche  paper.  It 
was  a  mistake.” 

Now,  the  paper  is  “not  giv¬ 
ing  up  on  any  constituencies,” 
Wade  says. 

“I  was  talking  about  [reach¬ 
ing]  Chicago  Symphony 
Orchestra  [subscribers] ,” 
Wade  said,  “and  somebody 
said  to  me.  Symphony  goers 
are  not  Sun-Times  readers.’ 
And  I  said,  that’s  exactly  my 
point.  Why  aren’t  they?” 

As  luck  would  have  it,  just  about  that  time,  the 
Chicago  Tribune  redesigned  its  A-section  in  a  way 
that  took  arts  coverage  off  its  back  page  and  had  the 
effect  of  limiting  the  number  of  overnight  arts 
reviews  the  paper  could  publish. 

For  its  part,  the  Sun-Times  slapped  teasers  for  its 
own  overnight  reviews  on  the  front  page  —  and  it 
sometimes  paiks  a  delivery  buck  outside  theaters  to 
promote  reviews  that  would  be  out  the  next  morn¬ 
ing. 

The  Sun-Times  has  also  beefed  up  its  suburban 
coverage.  There  are  no  bureaus  —  just  reporters 
with  laptops  driving  around  for  stories. 

“Some  reporters  I  haven’t  seen  in  weeks,”  Wade 
said.  “We’ve  moved  a  lot  of  furniture  out  of  the 


“Where  they 
retreat,  we  attack,” 
Wade  said.  “I’m  a 
competitive  person, 
and  I  want  to  let 
folks  know  there’s 
a  war  going  on.” 


"We  are  a  tabloid  that  does  not 
read  like  a  tabloid." 


—  Nigel  Wade, 
editor  in  chief, 
Chicago  Sun-Times 


newsroom.” 

More  recently,  the  paper  has  introduced  subtle 
redesigns  to  make  room  for  more  explanatory  news 
stories  and  features.  Another  priority  is  to  increase 
the  paper’s  appeal  to  women,  Wade  says. 

“I  did  say  when  I  came  here  that  the  paper  had  a 
very  masculine  feel  to  it,”  he  said. 

Now  there  is  more  fashion  coverage,  more  fea¬ 
tures  —  and  a  female  columnist,  Carol  Slezak,  on  the 
sports  pages. 

Sports  is  probably  the  arena  where  Chicago’s 
papers  compete  most  fiercely  —  and  it  is  generall}' 
the  Sun-Times  everybody  is  gunning  at.  When  the 
Chicago  Tribune  introduced  its  scxalled  “In  Your 
Face”  redesign  of  its  sports  pages  last  year,  one  of  its 
first  moves  was  to  hire  wise-guy  columnist  Steve 
Rosenbloom  away  from  the  Sun-Times. 

Similarly,  a  premiere  sports  columnist  on  the  Daily 
Herald  is  Terry  Boers  —  hired  after  Boers  left  the 
Sun-Times  in  a  dispute  when  the  paper  was  under 
different  ownership. 

“I  think  we  have  pretty  much  blunted  [the  Tri¬ 
bune  sports  redesign)  which,  not  to  use  that  vulgar 
phrase,  has  blown  up  in  their  face,”Wade  said. 

The  Sun-Times,  however,  remains  a  paper  with  a 
serious  problem:  The  Sunday  paper  —  hobbled  by 
an  anemic  recruiting  classified  section  —  sells  far 
less  than  half  the  copies  of  the  Tribune,  and  not 
even  as  many  copies  on  average  as  its  own  weekday 
paper.  The  paper  has  also  put  aggressive  and  expen¬ 
sive  promotions  on  hold  until  it  has  a  new  produc¬ 
tion  plant. 

Wade  acknowledged  there  have  been  several  false 
starts  over  the  past  two  years  at  making  press  deci¬ 
sions,  and  getting  the  plant  going. 

“For  one  thing,  there  is  a  rather  large  sum  of 
money  involved  here,”  he  said.“It’s  a  decision  for  the 
next  half  century  . . .  but  it’s  going  to  happen  — 
and  pretty  soon,  too.” 

In  the  meantime,  Wade  said,  the  city  can  expect 
more  guerrilla  tactics  from  the  Sun-Times. 

“Where  they  retreat,  we  attack,” Wade  said.  “I’m  a 
competitive  person,  and  I  want  to  let  folks  know 
there’s  a  war  going  on.” 


BY  MARK  FITZGERALD 


Aggressively 
Defending  Its  Turf 

T  THE  AGE  of  125,  the  Daily  Herald  is  just 
starting  to  act  like  a  grown-up. 

Only  now,  for  instance,  is  it  beginning  to 
plan  for  succession  in  its  top  management 
by  identifying  candidates  and 
preparing  them  for  leadership. 

And  the  paper  is  taking  its  first 
hard  look  at  how  it  is  organized 
and  how  its  different  depart¬ 
ments  work  together. 

“Departments  tended  to  solve 
their  problem  independently. . . . 


The  Daily  Herald 
is  in  a  corner  of  the 
Chicago  market  that 
everybody  likes 
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The  Seattle  Ttmes  wins  two  Pulitzers 
for  stories  of  nati(^^f^gnificance* 

Stories  that 


world— 


and  ours. 


On  April  7,  The  Seattle  limes  was  awarded 


journalisms  highest  honor — the  Puhtzer  Prize. 


Not  once,  but  twice — for  stories  that  signincantly 


•••••jjHjMs*  challenged  the  status  quo,  served  the 


common  good  and  required  considerable 


investment  of  time,  effort  and  talent 


Last  October,  The  Seattle  limes 


published  ‘Safety  at  issue:  the  73/  by 


Seattle  liines  reportm  DetxMah  Nebon,  Ekic  Nalder,  Alex  llzon  and  ^rron  AcohMb 
celebrate  winning  Pulitzer  Prizes  fcN*  Investigative  and  Beat  Reporting. 


Byron  Acohido.  The  five-part  series 


SBE 


detailed  rudder  problems  cm  the  737  and 


Reporters  Nalder,  Nelscm  and  lizcm  were  awarded 


their  possible  implication  m  two  fatal 


the  Puutzer  Prize  for  Investigative  R^xirting. 


aiiiine  crashes. 


Ibday,  were  celebrating  our 


mthin  24  hours  of  the  conclusicm  of 


accomplishments.  It  feels  great  to 


the  senes,  Boeing  publicly  acknowledged 


know  we  protected  the  public 


737  rudder  problems,  followed  by  an  offer 


interest  and  told  the  stories  that 


to  make  m^r  modifications  soon  made 


needed  telling.  And  we  re  pnxid  of 


mandatory  by  the  FAA.  For  this  and  other 


the  recognition  conferred  cm  our 


stories  on  aviadon  safety,  Acohido  was 


woiic  by  double  Pulitzer  Prizes — 


awarded  the  Pulitzer  Prize  for  Beat  R^xirting. 


a  rare  event  among  regional 


In  December,  Eric  Nalder,  Deborah  Nelson  and 


Alex  Tizon  produced  a  five-part  series  called  ‘Tribal 


When  the  party  s  over,  our 


Housing:  From  Deregulation  to 


commitment  will  remam  the 


Disgrace,  which  revealed 


same — to  quality  journalism 


wide^read  national  misuse  of 


that  serves  our  community  and 


federal  money  mtended  to 


your  world 


shelter  tnbal  families. 


Im^Jr 


Subsequent  congressional 


hearings  and  federal  investiga- 


dons  supported  their  findings. 


The  Northwest  s  Best  Newspaper 


HUD  house  buutwah  taxpayer  money  eatmariced 
for  krw-mcome  housB^ 


r- 


Herald  headquarters 

Now,  we’re  trying  to  tie  the  departments  together 
and  get  them  to  support  one  another  more,”  said  the 
paper’s  president,  Daniel  E.  Baumann. 

It’s  not  that  the  Daily  Herald  is  a  late  bloomer, 
Baumann  says. 

“You  have  to  remember  that  we  grew  out  of  a 
small  group  of  weeklies  just  27  years  ago,”  he  said. 

And  there’s  been  no  time  to  slow  down  and  smell 
the  roses  since. 

When  Baumann  joined  family-owned  Paddock 
Publications  in  1964,  it  was  publishing  a  group  of 
small  weeklies  in  the  northwest  suburbs  of  Chicago. 
With  the  opening  of  O’Hare  International  Airport 
and  with  big  businesses  moving  out  from  down¬ 
town,  the  area  was  about  to  explode  —  yet  the 
cumulative  circulation  of  the  weeklies  was  on  a 
slow  decline. 

Then  in  1969,  the  Chicago  Sun-Times,  then 
owned  by  Marshall  Field  IV,  started  up  three  five-day- 
a-week  papers  aimed  at  the  heart  of  the  Arlington 
Heights-based  Paddock  Publications  market:  Des 


tUSA 

WEEKP^lD 


The  1997 
Make  A  ' 
Difference 
Day  Awards 


Community  service.  USA  WEEKEND’S  Make  A  Difference  Day®  is  a  national 
phenomenon.  It’s  more  than  a  national  volunteer  day.  It’s  a  community  day 
that  cements  relationships  with  your  readers  one  by  one.  USA  WEEKEND. 
Serving  more  communities  than  any  other  weekend  newspaper  magazine. 

The  magazine  America  responds  to™ 


Plaines  Day,  Ml.  Prospect  Day  —  and  Arlington 
Heights  Day. 

“We  probably  would  have  gone  daily  eventually,” 
Baumann  said,  “but  this  accelerated  the  process.” 
The  Daily  Herald  has  accelerated  ever  since.  Started 
as  a  five-day  afternoon  paper  with  a  circulation  of 
less  than  20,000  in  1969,  it  is  now  a  seven-day  morn¬ 
ing  daily  with  a  circulation  that  has  now  reached 
130,000. 

With  its  quick  competitive  countermoves,  the 
Daily  Herald  dispatched  the  Sun-Times  invasion 
rather  quickly:  Within  a  couple  of  years.  Field  sur¬ 
rendered  and  sold  the  Day  papers  to  Paddock. 

But  that  proved  to  be  not  the  end,  but  only  the 
beginning  of  competition.  For  the  plain  fact  is,  the 
Daily  Herald  is  in  a  comer  of  the  Chicago  market 
that  everybody  likes:  A  growing,  upscale  population 
in  a  market  with  tons  of  retail  —  including  Illinois’ 
biggest  shopping  malls. 

Over  the  years,  the  Daily  Herald  has  met  the 
competition  with  the  all  the  familiar  arrows  in  the 
newspaper  industry’s  quiver:  Color  presses,  new 
products,  intensely  local  reporting  and  all  the  rest. 

Last  year,  the  Daily  Herald 
moved  into  new  offices  to 
z  accommodate  a  staff  that  has 

lU 

Jg  grown  from  about  25  people 
5  just  before  going  daily  to  600 
5  fiiU-time  employees,  including 
g  240  editorial  employees. 

^  At  about  the  same  time,  the 
newspaper  lost  several  top 
managers  to  retirement  or 
death. 

“And  it  got  me  to  thinking 
about  succession,”  said  Bau¬ 
mann.  “Not  that  I  am  going  to 
leave  soon.  But  we  needed  to 
identify  candidates  with  the 
potential  to  be  top  executives 
and  give  them  the  training, 
the  public  speaking  experi¬ 
ence,  the  tools  they  would 
need.” 

lay®  is  a  national  Working  closely  with 
3  community  day  Motorola,  which  is  tieadquar- 
USA  WEEKEND.  tered  nearby  and  includes  a 
■paper  magazine.  management  “university,”  the 
Is  to™  Daily  Herald  also  began  to 

look  at,  simply,  how  it  went 
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“You  have  to  remember  that  we 
grew  out  of  a  small  group  of 
weeklies  just  27  years  ago.” 

—  Daniel  Baumann, 
president,  the  Daily  Herald 


about  producing  a  news¬ 
paper. 

Weeks  were  spent 
“process  mapping”  —  lit¬ 
erally  tracking  every  sin¬ 
gle  step  performed  by 
each  department. 

“People  know  they  are 
doing  repetitive  work,” 
said  Douglas  K.  Ray,  senior 
vice  president/editor. 
“What  they’re  saying  is 
they  would  like  to  stop 
that  —  and  do  more 
meaningful  work  for  the 
company.” 

At  the  same  time, 
departments  are  now 
encouraged  —  indeed, 
required  —  to  get  to 
know  the  work  neighbor¬ 
ing  departments  do. 

“It  was  almost  a  culture 
shuck  at  first,”  Ray  said.  A  kind  of  cross-fertilization 
was  encouraged  —  a  process  that  included  even 
production  employees. 

“The  pressmen  love  it,  because  now  they  feel 
they  have  input  into  the  daily  product,”  said  Jerry 
Schur,  the  paper’s  director  of  production  and  assis¬ 
tant  vice  president.  Cooperation  at  the  top  is 
ensured  with  a  compensation  system  for  the  top 
five  department  managers.  Under  this  so-called  “Per¬ 
formance  Plus”  system,  each  manager  is  evaluated 
not  only  on  personal  performance  —  but  on  how 
well  he  or  she  helps  other  managers  reach  their  per¬ 
formance  goals. 

The  pnKess  has  helped  encourage  executives  to 
think  about  issues  beyond  their  normal  expertise. 

A  good  recent  example  was  a  circulation  billing 
idea  from  editor  Doug  Ray. 

Rather  than  increase  delivery 
prices  in  infrequent,  but  rela¬ 
tively  large,  increments,  he 
suggested,  why  not  add  regu¬ 
lar  small  increases  to  the 
invoice?  Thus,  the  Daily  Her¬ 
ald  recently  increased  home 
delivery  from  $3-80  a  week  to 
$3.90. 

“We  budgeted  for  500  can¬ 
cellations  —  we  had  zero,” 
president  Baumann  said.  “In 
feet  we  had  fewer  cancella¬ 
tions  for  price  this  year  than 
we  did  last  year  —  when 
there  was  no  price  increase.” 

In  the  150th  year  of  the 
newspaper,  that  kind  of  idea 
might  make  the  late  owner 
H.C.  Padd<x:k  proud.  It  was 
H.C.  Paddock,  after  all,  who 
gave  the  newspaper  the 
motto  that  still  runs  in  its 
masthead;  “Our  aim:  To  fear 
God,  tell  the  truth  and  make 
money.” 


BY  MARK  FITZGERALD 

Smalltown 
Editing,  Big  City 
Managing 


I 


Northwest  Herald 
has  foot  in  both 
worlds  as  it  faces 
growing  competition 


■  N  MANY  WAYS,  the  Northtvest  Daily  Herald  is 
the  very  picture  of  a  modem  major  paper. 

For  one  thing,  it  prides  itself  on  being  high- 
.  tech.  In  January,  the  paper  became  completely 
paginated.  ISDN  lines  carry  many  of  its  ads,  and  at 
the  moment  the  floors  of  its  offices  are  being  ripped 
up  to  make  way  for  better  computer  cabling. 

The  Northwest  Herald,  too, 
does  a  lot  of  the  things  experts 
like  to  recommend  in  newspaper 
industry  seminars;  It  has  intensely 
local  coverage.  Editors  meet  regu¬ 
larly  with  a  “citizens  advisory 
board”  of  readers  to  hear  com¬ 
plaints  and  comments.  Managers  — 

pore  over  research  to  meet  reader  expectations. 

Recently,  the  paper  even  split  the  managing  edi¬ 
tor  job  into  two  parts,  with  one  managing  editor 
assigned  full  time  to  training  and  development. 

Yet  the  Northtvest  Herald  is  no  major  metro:  In  its 
most  recent  Audit  Bureau  of  Circulations  Publisher’s 
Statement,  the  paper  reported  a  circulation  of 
31,613. 

Because  it  is  located  in  Illinois’  festest-growing 
county  out  in  the  increasingly  demographically 
desirable  fer  northwest  exurbs  of  Chicago,  however, 
the  Shaw  femily-owned  Northwest  Herald  in  Crystal 
(See  Smalltown  on  page  92) 


Chatroom. 


218,350  jaded,  don’t-talk-to-anyone-over-elghteen  teenegers  responded  to 
our  Teens  &  Freedom  survey.  When  America  talks,  we  listen.  When  we  talk, 
America  responds.  USA  WEEKEND.  The  tuned-in  weekend  newspaper 
magazine  that  your  readers,  young  and  not-so-young,  want  to  read. 

The  magazine  America  responds  toIT 
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BY  STACY  JONES 


The  Battle  Over 
Broward  County 


Fort  Lauderdale  Sun- 
Sentinel  and  the  Miami 
Herald  believe  much  of  their 
future  success  will  depend 
on  who  dominates  this 
segment  of  southern  Florida 


IT’S  NOT  OBVIOUS, 
but  there’s  a  war  in 
Florida. 

The  combatants? 

The  stalwart  Miami 
Herald  and  industry 
hotshot  Fort  Lauderdale 
Sun-Sentinel. 

The  battle  site?  Southern 
Broward  County,  increas¬ 
ingly  a  haven  for  Miami  res¬ 
idents  looking  to  get  out  of 
the  city. 

Situated  between 
Miami’s  Dade  County  and  Boca  Raton’s  Palm  Beach 
County,  Broward  County  is  the  battleground  for  an 
intensifying  market  war  that  Florida  newspaper 
executives  insist  will  have  the  winner  turning  prof¬ 
its  into  the  next  century,  and  the  loser  consigned  to 


the  left-overs. 

“We’ve  been  fighting 
over  that  territory  for  the 
last  few  years,”  said  Herald 
President  Joseph  Natoli. 
“Our  future  is  tied  to  being 
a  success  in  Broward.” 

Since  many  of  the  new 
residents  of  Broward 
County  came  from  Dade 
County,  the  Herald  consid¬ 
ers  them  their  readers  and 
believes  they  will  be  loyal. 
The  Sun-Sentinel  feels  the 
transplants  want  their  own  identity,  separate  from 
Miami,  and  will  embrace  the  offerings  of  the  Fort 
Lauderdale-based  Sun-Sentinel. 

At  the  moment,  it’s  hard  to  say  who  has  the  upper 
hand.  In  the  north  Broward  and  south  Palm  Beach 
area,  the  Sun-Sentinel  has  a  commanding  presence, 
while  in  south  Broward,  just  over  the  Dade  County 
line,  the  Herald  is  holding  its  own. 

According  to  an  Audit  Bureau  of  Circulations 
county  penetration  report,  the  Sun-Sentinel  has 
33.3%  of  the  daily  and  48%  of  Sunday  coverage  in 
Broward  County.  The  Herald  stands  at  16.4%  for 
daily  coverage  and  20%  for  Sunday. 

In  Dade  County,  the  Sun- 
Sentinefs  county  penetration 
numbers  are  almost  nonexis¬ 
tent.  It  has  just  .3%  of  daily 
and  .4%  of  Sunday  coverage 
—  about  2,200  sold  daily  and 
2,800  sold  on  Sundays  — 
while  the  Herald's  penetra¬ 
tion  stands  at  34.6%  for  daily 
and  45.7%  for  Sunday  cover¬ 
age. 

When  the  circulation  fig¬ 
ures  are  concentrated  on 
south  Broward  County,  the 
intensity  of  the  competition  is 
more  evident.  According  to  a 
1996  ABC  audit  report  and 
additional  research,  daily  cir¬ 
culation  for  the  Herald  is 
66,982,  the  Sun-Sentinel, 
about  48,000.  Sunday  num¬ 
bers  have  the  Herald  at 
85,896  and  the  Sun-Sentinel 
at  about  71,000. 

Because  the  two  papers 
have  different  ideas  on  which 


The 

Battleground 


Smart 

COHDly 


Situated  between  Miami's  Dade  County  and  Boca 
Raton's  Palm  Beach  County,  Broward  County  is  the 
battieground  for  an  intensifying  market  war  that  Florida 
newspaper  executives  insist  will  have  the  winner 
turning  protits  into  the  next  century,  and  the  loser 
consigned  to  the  leftovers. 


"We  want  to  be  the  most 
valued  source  of  information. 
And  the  best  method  is  a 
multi-pronged  approach." 

—  Scott  Smith,  publisher. 
Fort  Lauderdale  Sun-Sentinel 
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The  richi'sl  person  on 
the  plnmt.  Mkrosol't's 
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Ihe  pleasinTs 
of  t:ikin»  n  week  oH  just 
to  think  niul  win  aye  — 
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An  Interview  by  Julia  Lawlsr 


Bis  Cjtrs’  I^kt  wHi<rt 


Bill  Gates.  Up  close,  personal  and  smart.  USA  WEEKEND. 

The  powerful  way  to  reach  readers  who  want  to  know  who,  what, 
when,  where,  why  and  how.  About  everything  and  everyone  that’s  important 
to  them.  In  the  weekend  newspaper  magazine  that  your  readers  want  to  read. 
For  more  information  call  Dave  Barber,  VP/ Newspaper  Relations 
at  212-715-2131.  Visit  us  at  www.usaweekend.com 

The  magazine  America  responds  to^ 
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cities  make  up  south  Broward  County  (the  Herald 
has  a  more  extensive  list),  calculations  were  done 
using  only  the  cities  both  agree  on. 

The  move  into  Broward  is  not  the  first  time  the 
Herald  has  tried  to  expand  into  another  paper  ’s  ter¬ 
ritory.  The  last  attempt,  in  the  early  1980s,  sought  to 
gain  ground  in  Palm  Beach  County;  Despite  a  seven- 
day-a-week  local  section  and  staff  dedicated  only  to 
Palm  Beach  County,  the  push  failed.  The  Herald 
withdrew  gradually  in  the  early  1990s. 

“Over  time  we  found  it  was  difficult  to  compete 
effectively  when  you’re  far  from  your  home  opera¬ 
tion,”  said  Natoli.“lt’s  really  difficult  to  be  successful 
in  other  home  markets.” 

And  how  are  the  Herald  and  Sun-Sentinel  plan¬ 
ning  for  success  in  southern  Broward  County? 

In  keeping  with  its  reputation  for  marketing 
know-how  and  moneymaking  skills,  Sun-Sentinel 
executives  have  derived  a  number  of  methods  for 
taking  control  of  Browaid,  and  unlike  the  Herald"^ 
top  guns,  they  aren’t  guarding  their  plans  as  if  they 
were  top-secret  government  documents. 

Said  the  Herald's  Natoli,  “For  competitive  rea¬ 
sons,  1  can’t  discuss  current  plans,  but  it’s  fair  to  say 
that  in  the  last  year  we’ve  revamped  local  news  sec¬ 
tions,  launched  cable-specific  TV  books  and 
improved  our  saturation  advertising  program  by 
putting  it  in  the  mail  in  Broward  County.  We’re  pro¬ 
moting  our  papers  more  in  both  Dade  and  Broward 
counties.” 

The  bottom  line  for  the  Sun-Sentinel  is  it  doesn’t 
care  what  the  Herald  is  doing. 

“We’re  not  going  to  gear  our  approach  to  what 
someone  else  is  doing,”  said  Earl  Maucker,  Sun-Sen¬ 
tinel  editor  and  vice  president.  “If  there’s  others 
competing  for  [Broward]  readers,  that’s  their  prob¬ 
lem.” 


“We've  been  fighting  over  that 
territory  for  the  last  few  years. 
Our  future  is  tied  to  being  a 
success  in  Broward.” 

—  Joseph  Natoli,  president, 
Miami  Herald 


THE  HISTORY 

The  Sun-Sentinel  hit  its 
stride  in  the  1980s  and  early 
1990s  with  a  population 
boom,  innovative  marketing 
strategies  and  a  cash-rich  par¬ 
ent,  the  Chicago-based  Tri¬ 
bune  Co. 

In  1991,  Sun-Sentinel  pub¬ 
lisher  Scott  Smith,  (then  with 
the  Tribune  Co.  in  Chicago, 
who’ll  soon  return  there)  con¬ 
vinced  the  company  to  invest 
$6  million  in  a  new  computer 
service.The  computer  service 
was  America  Online  and  the 
initial  investment  in  that  busi¬ 
ness  is  worth  upward  of  $200 
million  today. 

Another  plus  was  the  Tri¬ 
bune  Co.’s  decision  in  the 
early  1980s  to  merge  the 
staffs  of  the  Fort  Lauderdale 
VeM«,an  afternoon  paper,  and 
its  morning  sibling,  the  Sun- 


Sentinel.  In  1S>91,  the  News 
was  phased  out. 

The  merger  of  the  two 
staffs  was,  according  to 
Maucker,  “when  the  Sun-Sen¬ 
tinel  began  to  emerge.” 

In  the  span  of  a  decade, 

1985  to  1995,  the  Sun-Sen- 
tinefs  circulation  grew  about 
33%.  Sunday  circulation 
jumped  from  252,600  to 
368,130,  while  daily  circula¬ 
tion  reached  266,000  from 
199,000. 

Integral  to  the  paper’s 
rebirth  in  the  early  1990s  was 
marketing  —  and  it  will  be 
the  key  to  any  future  gains. 

“You  have  to  be  an  effec¬ 
tive  sales  organization.  You 
have  to  give  people  the 
opportunity  to  read  the 
paper,”  said  Jim  Smith,  the 
Sun-SentineLs  vice  president 
of  marketing. 

The  difference  in  going  for¬ 
ward,  said  Sun-Sentinel  pub¬ 
lisher  Scott  Smith,  is  “the  com¬ 
plementary  information  business  will  play  a  bigger 
role.” 

With  that  sentiment.  Smith  explained  the  paper’s 
three  strategies  for  growth:  targeted  publications, 
electronic  media  and  direct  marketing. 

“We  want  to  be  the  most  valued  source  of  infor¬ 
mation,”  said  Smith.  “And  the  best  method  is  a  multi¬ 
pronged  approach.” 

Not  content  to  grow  only  in  its  own  backyard  of 
Bnrward  County,  the  Sun-Sentinel  has  used  creative 
distribution  methods  to  encroach  on  the  Palm 
Beach  Post's  territory  in  Palm  Beach  County. 

PALM  BEACH  COUNTY 

About  a  year  ago,  the  Sun-Sentinel  began  distrib¬ 
uting  the  New  'York  Times  to  retail  outlets  and  home 
subscribers  in  Broward  and  Palm  Beach  counties. 
Besides  making  money  for  the  act  of  delivering  the 
Times,  the  setup  was  the  perfect  segue  for  moving 
the  Sun-Sentinel  into  those  areas. 

By  using  the  existing  routes  —  saving  on  the  cost 
of  creating  their  own  —  and  delivery  trucks  that 
had  to  be  in  those  areas  anyway,  the  Sun-Sentinel 
found  a  way  to  expand  into  a  competitor’s  territory 
at  very  little  cost.  Home  delivery  of  the  Sun-Sentinel 
in  Palm  Beach  County  began  in  October  1996. 

Scott  Smith  said  when  the  paper  agreed  to  deliver 
the  Times,  it  was  always  part  of  the  plan  to  use  the 
deal  as  a  stepping  stone  into  its  competitor’s  market 
share. 

Sun-Sentinel  home  delivery  has  also  been  avail¬ 
able  to  residents  in  Dade  County  since  October 
1996.  With  this  method  Smith  hopes  to  make 
inroads  “on  both  the  North  and  South  areas  [of 
Broward  County]  where  we  compete  head  to  head.” 


"We're  not  going  to  gear  our 
approach  to  what  someone 
else  is  doing.  If  there's  others 
competing  for  [Broward] 
readers,  that's  their  problem.” 

—  Earl  Maucker,  editor  and 
vice  president.  Fort 
Lauderdale  Sun-Sentinel 
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IT  TOOK  FIFTEEN  JOURNALISTS  one  year  to  cre¬ 
ate  the  blend  of  reporting,  writing,  photo¬ 
graphy,  editing  and  graphic  artistry  that  made 
“Oceans  of  Trouble:  Are  the  World’s  Fisheries 
Doomed?”  the  winner  of  the  1997  Pulitzer 
Prize  for  Public  Service. 


ITTAKES  INDIVIDUAL 
BRILLIANCE  every  day  to 
produce  cartoons  with 
the  bite  that  draws  smiles 
or  scowls  from  newspa¬ 
per  readers.  Walt  Han- 
delsman,  this  year’s  win¬ 
ner  of  the  1997  Pulitzer 
Prize  for  Editorial  Car- 
tooning,  has  what  it 
takes. 

DIFFERENT  APPROACHES, 
DIFFERENT  KINDS  OF 
JOURNALISM,  ONE  TEAM. 
Congratulations  to  aU  our 
Pulitzer  Prize  winners! 


tThe  tSime^'fKcj^pmt 


posoitest 


TklwaDeap 
driVChini 
with  vole 


ShutHelbilw 
Kith  Kunbnt 


FRONT  ROW  FROM  LEFT:  Mark  Schleifstein,  reporter;  Kenneth  Harrison,  artist; 

Dinah  Rogers,  assistant  photo  editor;  Angela  Hill,  artist;  Tim  Morris,  project  editor; 
George  Berke,  design  director;  John  McQuaid,  reporter;  and  Doug  Parker,  photo  editor. 
BACK  ROW,  FROM  LEFT:  Ted  Jackson,  photographer;  Bob  Marshall,  reporter; 

James  O’Byrne,  Sunday  editor;  Mark  Dooley,  copy  editor;  and  Emmett  Mayer  III,  artist. 
NOT  PICTURED:  Erica  Bynum,  artist  and  Paul  Fresty,  graphics  editor. 
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Editorial  cartoonist 
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Entire  Broward  County 


Sun-Sentinel 
33%  — 


DAILY 


Sun-Sentinel 
48%  — 
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SUNDAY 


Circulation  Figures  For 
South  Broward  County* 


*  ejaculations  were  oone  using  only  the  cities  both  newspapers  agree  make 
up  South  Broward  County 

**  Audit  Bureau  (rf  Circulations  figures  and  additional  research 


South  Broward  County*  whue  the  strat 

egy  has  been  suc- 
Daily*  Sunday**  cessful,  Smith  is 
Miami  Herald  66,982  85,896  realistic  about 

Fort  Lauderdale  how  much  can  be 

Sun-Sentinel  48,000  71,000  gained. 

“We’re  not 

■  Calculations  were  oone  using  only  tlie  cities  twth  newspapers  agree  make  expecting  loyal 

up  soutn  Broward  County  Herald  or  Post 

•'Audit  Bureau  d  Circulations  figures  and  additional  research  \ji  ruoi 

readers  to  leave 
and  drop  them  in 
droves,”  said  Smith.  What  is  expected  is  “modest  cir¬ 
culation  growth.” 

The  challenge,  he  said,  “is  to  be  the  paper  of 
choice  door-to-door.” 

The  Herald  adopted  a  similar  plan  even  earlier, 
partnering  with  the  Post  in  October  1995.  That’s 
when  the  Post  began  home  delivery  of  the  Herald 
in  Palm  Beach  County. 

Of  the  two  papers’  tiptoe  into  Palm  Beach 
County,  the  Sun-Sentinel  is  taken  more  seriously  by 
Tom  Giuffrida,  publisher  of  tlie  Palm  Beach  Post. 

“The  Herald  is  less  of  a  factor,”  he  said.  “They’re 
focused  more  on  Dade  and  Broward  County.” 

The  Sun-Sentinel  is  another  matter. 

They  “will  continue  to  try  and  dominate,”  said 
Giuffrida. 

Yet  he  was  unsure  if  they  would  succeed.  “Not  if 
we  do  our  job  right ...  or  perhaps,  if  they  put 
enough  money  behind  it.” 

The  Herald  has  also  realized  the  importance  of 
marketing  in  its  newspaper  operation,  and  the  need 
to  change  the  way  it  does  business.  “Years  ago,”  said 
Natoli,  “We  were  ad  takers,  less  competitive  for  ad 
dollars.” 

Now  the  Herald  is  a  “far  better  marketing  partner 
than  we  have  been  in  the  past,”  he  said. 
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ONLINE 

Another  outlet 
that  has  both 

_ papers  furiously 

u  L  developing  prod- 

\  I  f"  ”  '  ucts  to  maiket  is 

\  the  Internet.  Its 

L  \  vastness  and  new- 

\  ness  has  executives 

\  \  seeing  dollar  signs, 

I  V  though  they  don’t 

/  \  expect  a  windfall 

\  to  be  quick  or  easy. 

\  The  Herald  and 

s  Broward  \  the  Sun-Sentinel, 

\  County  \  along  with  the 

vS?  \  majority  of  Amcri- 

V.  4  I  can  newspapers, 

I  HH/  ^  trying  to  crack 

V_  the  conundrum  of 

\  /  how  to  incorporate 

^  f  advertising  (profits) 

into  a  medium  they 
have  yet  to  reign  in. 

“If  advertisers  don’t  want  to  play  in  that  media, 
the  prospects  are  slim,”  said  the  Sun-SentineFs 
Smith,  who  despite  the  present  uncertainties 
expects  electronic  publishing  to  become  profitable 
in  three  to  five  years. 

Smith  saw  the  “clearest  potential  in  taking  classi¬ 
fied  advertising  online”  and  a  “reasonable  potential 
with  retail.” 

Both  papers  have  established  Web  sites,  with  the 
Herald  putting  its  Spanish-language  daily,  El  Nuevo 
Herald,  online,  as  well. 

Sun-Sentinel  editor  Maucker  has  embraced  the 
online  offerings,  saying, “It  doesn’t  matter  to  me  how 
we  attract  readers.  Pick  your  platform.” 

The  goal,  he  said,  is  to  “whet  [readers’]  appetites 
online.  It  may  steer  them  to  pick  up  the  newspaper.” 

While  embracing  the  possibilities  of  new  media, 
the  Herald  and  Sun-Sentinel  haven’t  forgotten  an 
old  competitor;  television. 

Unlike  the  past,  when  newspapers  routinely 
slammed  the  shallow,  photo-op  quality  of  television 
news,  today’s  news  executive  is  more  likely  to  tout 
its  assets,  and  go  into  partnership  with  local  stations 
and  cable  companies. 

The  Herald  formed  such  a  union  with  an  NBC 
affiliate  in  January  1S>96.  During  each  local  news¬ 
cast,  a  spot  is  saved  for  the  Herald.  Shooting  from 
inside  the  paper’s  newsroom,  a  film  critic,  columnist 
or  reporter  promotes  topics  or  stories  that  will  be 
covered  in  the  next  day’s  paper. 

The  Sun-Sentinel  has  formed  such  unions  with 
Florida  stations,  a  process  which  Smith  describes  as 
“cross-promotion.” 

“It  buys  access  to  the  broadcast  audience,”  said 
the  Sun-SentineFs  Jim  Smith.  It  allows  the  paper  “to 
meet  our  objective  to  reach  people  that  aren’t  news¬ 
paper  readers.” 


salutes  five  teens 
who  "lake  Action*^ 


\bung  people  wofkkig  to 
make  the  woild  a  better  place 

react’s  first  Take  Action  Awards  were  presented  to 
five  teens  who  made  significant  contributions  toward 
Improving  their  world. 

The  awards  luncheon  was  held  at  the  Rainbow  Room 
on  March  13,  where  each  winner  received  a  $20,000 
college  scholarship  donated  by  the  New  World 
Foundation  and  presented  by  a  distinguished  panel, 
Including  Nobel  Laureate  Ble  WIesel,  former  U.S. 
Senator  Bill  Bradley,  the  reigiing  Miss  America  Tara 
Dawn  Holland,  TV  correspondent  Donna  Hanover,  news 
anchor  Roz  Abrams  and  former  Secretary  of  the  Navy 
James  Webb. 

The  efforts  of  the  young  winners  reflect  the  mission 
of  react  magazine:  Idealism,  compassion,  enthusiasm 
and  activism,  react  is  delighted  to  congratulate  these 
teen  leaders.  We  applaud  them,  we  honor  them-and 
we  are  inspired  by  them. 


New  World  Foundation  President  Colin  Greer,  react  eiRtor  Lee  Kravltz  with  the  five  Taka  Action  Award 
recipients:  Michael  Tan,  18,  Melissa  Poe,  17,  Rosina  Roibal,  17,  Anisa  KIntz,  14,  and  Aaron  Gordon,  15. 


Good  Day  New  York  correspondent  Miss  America  Tara  Dawn  Holland  and  Former  U.S.  Senator  Bill  Bradley  with  react  Take  Action  Advisoty  Board  member 

Donna  Hanover  and  Pararle/react  pub-  Nobel  Laureate  Elle  WIesel  were  VP/ advertising  Bunny  Fensterhelm  and  Azim  Khamlsa,  with  award  recipient 

Usher,  Carlo  VIttoilni.  among  the  presenters  of  the  awards.  award  winner  Michael  Tan.  Melissa  Poe. 


the  magazine  that  inspires  4,600,000  teens  every  week. 

t  '  A#  W  lb  Include  react  In  yournewrspaper,  contact  FVed  Johnson  at  papers9react«om  or  212-450*7121. 


“There’s  a  lot  of  enthusi¬ 
asm  from  both  sides,”  offered 
Herald  president  Natoli. 
“There  is  more  than  one  TV 
station  who  wants  to  do  this. 

“People  are  liking  the 
opportunity,”  he  said. 

mo  WILL  DOMINATE? 

The  market  maneuverings 
and  product  machinations  of 
the  Herald  and  the  Sun-Sen¬ 
tinel  are  cutting  edge,  but  will 
it  propel  either  to  dominate 
the  region? 

Probably  not. 

Success,  or  failure,  as 
always  depends  on  the  quality 
of  the  core  product  —  the 
home-delivered,  rack-bought 
or  newsstand-purchased  news¬ 
paper. 

Success,  said  the  Post's 
Giuffrida,  “all  depends  on 
how  you  cover  the  news  and 

where  you  cover  it.” 

You  won’t  get  much  disagreement  from  the  com¬ 
peting  papers  on  that  statement. 

The  discourse  comes  when  you  ask  who  does  it 
best. 

“I  feel  that  we  are  the  local  paper  of  record,”  said 
Sun-Sentinel  editor  Maucker.  “No  one  covers  the 
local  area  like  we  do.” 

The  Sun-Sentinel  is  “in  the  Top  10,  clearly,  of  well- 
edited  papers,”  said  publisher  Scott  Smith.  “We  not 
only  compete,  but  excel.” 

However,  he  admits,  “there  was  a  time  when  we 
probably  weren’t  up  to  the  Herald? 

Giuffrida  of  the  Post  offered  mild  praise  for  the 
Sun-Sentinel. 

“It  may  be  getting  harder  on  the  news  side,”  he 
said. 

“In  the  past,  the  Post  and  Herald  have  had  a 
hatder  news  edge.” 

True  to  form,  the  Herald's  Natoli  let  his  paper’s 
record  —  rather  than  him  —  speak  for  itself. 

Concerning  the  future,  both  papers  seemed  pre¬ 
pared  for  some  metaphoric  jousting.  Mostly,  they 
were  of  the  opinion  that  their  destiny  was  affected 
only  by  themselves. 

“No  one’s  going  to  hand  us  this  future.  No  one 
will  cede  anything  to  us  just  because  we  re  good 
guys,”  said  the  Sun-SentineFs  Smith. 

The  Herald  has  also  embraced  internal  change. 

“I  don’t  think  we  can  be  successful  by  being  a  tra¬ 
ditional  newspaper,”  explained  Natoli.  “We  have  to 
be  an  entrepreneur.” 

Giuffrida  was  more  philosophical,  maybe  because 
the  Post  is  removed  from  the  center  of  battle.  Still 
his  words  on  the  market  scramble  rang  true  for  all 
involved. 

“They’re  always  going  to  be  here,”  Giuffrida  said. 
“They  make  us  better  and  we  make  them  better.” 
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They're  always  going  to  be 
here.  They  make  us  better  and 
we  make  them  better.” 

—  Tom  Giuffrida,  publisher  of 
the  Palm  Beach  Post 


Pulliam  Resigns 
As  President  Of 
Phoenix  Papers 

Eugene  S.  PULUAM  ,  publisher  of  the  Indi¬ 
anapolis  Star  and  Indianapolis  News, 
announced  that  he  will  resign  as  president  of 
Phoenix  Newspapers  Inc.,  publisher  of  the  Arizona 
Republic  and  Arizona  Business  Gazette. 

Pulliam,  who  lives  in  Indianapolis,  said  his  deci¬ 
sion  was  prompted  by  travel  requirements  and 
responsibilities  as  publisher  of  the  Indianapolis 
newspapers.  He  also  is  a  member  of  the  board  of 
directors  of  Central  Newspapers  Inc.,  parent  com¬ 
pany  of  PNI  and  the  Indianapolis  papers. 

He  also  resigned  from  the  PNI  board,  telling  mem¬ 
bers  in  a  statement  that  he  has  confidence  in  PNl’s 
management. 

“It’s  a  great  newspaper  managed  by  a  group  of 
fine  people,”  he  added.  “Keep  up  the  good  work.” 

Pulliam’s  title  will  be  assumed  by  PNI’s  publisher 
and  CEO,  John  E  Oppedahl. 

Cop  Found  Guilty 
In  Off-Duty 
Killing  Of  Vendor 

CHICAGO)  POUCE  OFFICER  Gregory  Becker 
was  found  guilty  April  19  on  all  coimts  in  the 
1995  fatal  shooting  death  of  a  vendor  of  Streetwise, 
the  city’s  homeless  newspaper. 

Becker  was  found  guilty  of  armed  violence,  invol¬ 
untary  manslaughter  and  three  counts  of  official 
misconduct  in  the  death  of  Streetwise  vendor 
Joseph  Gould. 

Becker,  who  has  been  suspended  from  the  police 
force  since  the  shooting,  faces  a  15-year  mandatory 
minimum  prison  sentence  on  the  armed  violence 
count  and  sentences  of  three  to  five  years  on  the 
remaining  charges.  Sentencing  was  set  for  May  28. 

After  a  two-week  trial  that  included  testimony 
from  Becker,  the  jury  took  six  and  a  half  hours  to 
find  the  police  officer  guilty  on  all  charges. 

Becker,  who  is  married,  was  off  duty  and  had 
been  drinking  and  dancing  with  his  girlfriend,  Joey 
Preston,  when  they  encountered  Gould  after  leaving 
a  nightclub  early  in  the  morning  of  July  30, 1995. 

Prosecutors  during  the  trial  said  Gould  was  hold¬ 
ing  a  bucket  and  washrag  when  he  asked  Becker 
and  Preston  for  some  money.  Prosecutors  con¬ 
tended  Becker  went  into  his  car  trunk  to  get  his  gun 
and  that  the  gun  discharged  and  killed  Gould  as 
Becker  was  pistol-whipping  the  homeless  man. 
Becker  and  Preston  sped  away  from  the  scene,  hof>- 
ing  they  were  not  spotted,  prosecutors  contend. 

Becker  and  Preston  testified  at  the  trial  that 
Becker  had  his  back  turned  on  Gould  when  the 
homeless  man  tried  to  grab  his  gun.  The  gun  dis¬ 
charged  in  the  struggle  and  the  two  left  without 
realizing  Gould  had  died,  the  couple  testified. 

—  Mark  Fitzgerald 


"Since  World  War  II,  I've 
seen  the  introduction  of 
many  new  gadgets,  but 
nothing  has  made  my  life 
easier  than  VCR  Plus+." 

-  George  Murdock, 
Oregonian  reader 


"With  VCR  Plus+,  I  get  to  fast- 
forward  through  all  the  nutty 
commercials,  leaving  more 
time  for  studying." 

-  Jennifer  Lee  Ashbridge, 
San  Antonio 
Express-News  reader 


"A  simple  code  is  all  you  have 
to  know.  I  like  taking  my  family 
camping  and  knowing  that 
VCR  Plus-t-  will  be  there  to 
record  our  favorite  shows." 

-  Lynn  Kleebauer, 
San  Francisco  Examiner  reader 


Loyal 

VCR  Plus+® 
users  from  across 
the  country  have  come 
fofward  to  share  their  thoughts 
of  VCR  Plus  +  ,  highlighting  how 
the  PlusCode®  numbers  in  your  TV 
listings  have  made  their  lives  easier. 


These  ehdorsements  have  been  the  basis 
for  our  "Vyho's  Using  VCR  Plus  +  ?"  advertising 
campaign.  Vi'e^at  Gemstar  are  very  proud  of  these 
'  kind  words  and  extend  our  gratitude  to  our  pub¬ 
lishing  partners.  Together  we  have  revolu¬ 
tionized  the  programming  of  VCRs 
worldwide  and  have  made  life 
simpler  for  miltiohs  of  readers 
and  VCR  Plus-l-  users 
each  day. 


"I  love  VCR  Plus-l-!  It 
gives  me  the  freedom  to 
go  fishing  and  not  miss 
any  of  my  favorite 
programs." 

-  William  Nevers, 
Miami  Herald  reader 


"Before  VCR  Plus-l-,  my  wife  was 
unable  to  program  our  VCR,  which 
led  to  many  heated  arguments. 
Now  that  we  have  VCR  Plus-f, 
domestic  tranquillity  reigns." 

-  Martin  Paup, 
Seattle  Times  reader 


Many  thanks  to  all 
our  publishing 
partners! 


"VCR  Plus-l-  has  brought  peace 
to  our  household.  Now  there  are 
no  more  fights  over  who  forgot 
to  set  the  TV  to  the  station  the 
other  wanted  to  record." 
-  Cheryl  McCloud, 
Boston  Globe  reader 


"VCR  Plus-l-  is  hassle- 
free  taping.  I  push  a  few 
buttons  and  I'm  ready 
to  start  my  day." 

-  Paul  Abbey, 
Miami  Herald  reader 


"VCR  Plus-<-  is  an  amazing 
gadget!  None  of  my  elderly 
friends  can  figure  out  how  to 
program  their  VCRs.  I  tell 
them  to  get  VCR  Plus-l-!" 

-  Dorothy  Lundberg, 
Washington  Post  reader 


For  more  information  on  VCR  Plus-)-,  please  call  Lisa  Klem  Wilson 
at  800-221  -481 6  or  21 2-293-8500. 


©  1997  Gemstar  Development  Corporation 


BY  STACY  JONES 


Polybag  Ad 
Flap  In  Miami 


Paper  or  plastic?  as  far  as  the  Miami 
Herald  is  concerned,  it’s  paper  ads  only 
for  religious  institutions  after  a  very  pub¬ 
lic  misunderstanding  over  a  church’s 
attempt  to  use  the  Herald's  polybag 
advertising  option. 

Polybags,  the  plastic  bags  used  to  wrap  home- 
delivered  newspapers,  are  offered  by  the  Herald  as 
advertising  space.  However,  the  newspaper  refused 
to  distribute  the  church’s  ads  on  the  plastic  bags. 
The  church  ad  promoted  a  special  Easter  service 
and  included  the  church’s  address  and  service 
times. 

“It  would  be  insensitive 
to  many  people  of  another 
faith  to  go  outside  their 
doors  in  the  morning, 
expect  their  newspaper, 
and  be  greeted  by  a  bag  in 
behalf  of  another  faith,” 
explained  Herald  pub¬ 
lisher  David  Lawrence  Jr. 

Lawrence  offered  to  run 
the  ads  in  the  Herald,  free 
of  charge,  as  a  show  of 
good  faith,  saying  he  “had 
no  objection  whatsoever  to  running  this  ad  within 
the  paper.  ” 

“The  question  is  not  running  the  ad,”  said 
Lawrence.“lt’s  if  a  polybag  is  an  appropriate  place  to 
advertise  faith.” 

The  Heralds  problems  were  set  in  motion  in  Feb¬ 
ruary  when  the  Jesus  Fellowship  church  entered 
into  an  advertising  agreement 
with  the  paper  for  two  poly¬ 
bag  ads  to  appear  on  March 
25  and  March  30.  One  hun¬ 
dred  thousand  polybags  with 
the  ad  were  printed. 

Lawrence  said  the  ad  was 
accepted  by  an  ad  sales  per¬ 
son  who  “did  not  do  anything 
wrong  because  there  wasn’t 
any  policy  in  place.” 

“It  would  be  insensitive  to 
many  people  of  another  faith  to 
go  outside  their  doors  in  the 
morning,  expect  their  newspa¬ 
per,  and  be  greeted  by  a  bag  in 
behalf  of  another  faith.” 

—  David  Lawrence  Jr, 

Miami  Herald  publisher 


That  is  as  far  as  Jesus  Fellowship’s  ad  got.  On 
March  21,  church  pastor  Rick  Patterson  said  he 
received  a  call  from  a  Herald  sales  representative 
who  informed  Patterson  that  the  ad  had  been 
rejected  because  it  was  “offensive.” 

Jesus  Fellowship  then  went  on  the  offensive,  call¬ 
ing  in  its  own  legal  counsel.  Also,  during  its  Friday 
night  service,  which  is  broadcast  on  the  Internet  via 
RealAudio,  the  church  told  listeners  about  the  ad 
snafu  with  the  Herald,  h  summary  of  the  incident 
was  sent  by  e-mail  to  those  on  the  church’s  mailing 
list,  asking  them  to  contact  the  Herald  and  voice 
their  outrage. 

Patterson  met  with  Lawrence  the  next  day  to  dis¬ 
cuss  the  situation.  At  that  meeting,  Lawrence  offered 
the  free  ads  and  said  he  would  write  an  editorial 
explaining  the  Heralds  position. 

Jesus  Fellowship  accepted  the  offer  and  decided 
not  to  file  suit  against  the  Herald  for  breach  of  con¬ 
tract.  Though,  that  “doesn’t  mean  we  won’t  in  the 
future,”  said  Bill  Greene,  staff  minister  in  charge  of 
tfie  church’s  Internet  ministry. 

In  response  to  the  confrontation  with  Jesus  Fel¬ 
lowship,  the  Herald  is  working  on  a  policy  that  pro¬ 
hibits  religious  and  political  advertising  on  poly¬ 
bags. 

“It’s  intrusive,”  said  Lawrence.  “To  be  covering  the 
newspaper  with  the  toutings  of  one  particular  faith. 
1  feel  the  same  about  political  ads.” 

While  the  Herald  took  a  hard  line  against  the 
church,  it  did  allow  political  ads  to  appear  on  the 
polybags  during  the  1996  election  year.  Lawrence 
called  it  an  “ad  department  experiment”  that  will  not 
be  repeated. 

“It’s  incongruous  to  recom¬ 
mend  one  candidate  and  use 
another  candidate  on  the 
polybag,”  said  Lawrence. 

Jesus  Fellowship  has  one 
more  challenge  waiting  for 
the  Herald,  said  Greene.  It 
plans  to  try  and  advertise,  on 
polybags,  the  church  book¬ 
store. 

“The  Heralds  main  thing 
was  not  selling  advertising  to 
institutions  of  faith,”  said 
Greene.  “They  said  they 
would  only  take  retail  ads. 
Well,  our  bookstore  is  retail. 

“We’ll  see  if  they’re  being 
true  to  their  word.  I  don’t 
think  they  will,”  he  added. 


Newspaper  rejects 
church  ad  on  home 
delivery  bags:  church 
rejects  offer  to  run 
same  ad  inside  the 
paper  for  free 
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Tim  Page: 

Pulitzer 

Prize 

Winner 


for 

Distinguished 

Criticism 


The  thing  that  separates  Tim  Page  from  the  mass 
of  critics  is  not  his  immense  technical  grasp  of 
music  from  Palestrina  to  Steve  Reich.  It  is  his 
ability  to  write  about  classical  music  in  a  way  that 
opens  it  up  to  a  huge  universe  of  readers.  He  has 
found  ways  to  relate  music  to  Stonehenge, 
Gertrude  Stein,  classified  ads,  Thomas  Pynchon, 
Jack  Nicholson,  butterfat  and  the  Italian  scientist 
Guglielmo  Marconi —  without  in  any  way 
diminishing  the  sophistication  of  his  essays. 


To  read  the  text  of  Tim  Page’s 
Pulitzer  Prize-wininng  articles, 
go  to  The  Post  on  the  Internet  at 
http:\\www.washingtonpost.com\pulitzer 


BY  MARK  FITZGERALD 


WHEN  THE  NEWSEUM  opened  its 
doors  early  for  700  editors  and 
guests  a  couple  of  weeks  ago, 
the  journalists  seemed  to  take  to 
it  like  children  at  a  toy  store. 
And,  indeed,  it  has  an  impres¬ 
sive  collection  of  artifacts  from  journalism’s  past: 
Ernie  Pyle’s  typewriter,  Ernest  Hemingway’s  World 
War  n  press  credentials,  the  microphone  Edward  R. 
Murrow  used  during  the  Battle  of  Britain  —  even 
two  leafs  containing  Bob  Woodward’s  nearly  indeci¬ 
pherable  notes  taken  during  the  Watergate  investi¬ 
gation. 

Now,  it’s  time  for  the 
public  to  make  its  judg¬ 
ment:  The  free-admis- 
sion  Newseum  formally 
opened  April  18. 

The  $50  million 
museum  and  the 
adjoining  Freedom  Park 
—  which  opened  last 
year  as  a  tribute  to  jour¬ 
nalism’s  pioneers  and 
martyrs  —  is  located 
just  around  the  comer  from  USA  Today's  headquar¬ 
ters  in  the  Washington,  D.C.,  suburb  of  Arlington,  Va. 

Designed  by  Ralph  Applebaum’s  New  York  City 
firm,  the  same  group  which  designed  the  U.S.  Holo¬ 
caust  Memorial  Museum,  the  Newseum  is  a  project 
of  the  Freedom  Forum  —  and  reflects  the  show¬ 
manship  of  Allen  H.  Neuharth,  who  retires  as  the 
foundation’s  chairman  on  June  1 . 

And  just  like  Neuharth’s  favorite  creation,  USA 
Tbd^,  which  was  edited  for  readers  rather  than  edi¬ 
tors,  the  Newseum  aims  at  the  general  public  with  a 
certain  combination  of  interactive  technology  and 
old-fashioned  razzle-dazzle  designed  to  entertain 
while  it  educates. 

In  the  museum’s  Ethic’s  Center,  for  instance,  visi¬ 
tors  can  take  the  role  of  reporter  or  editor  in  han¬ 
dling  a  story.  Using  an  interactive  video,  the 
“reporter”  get  an  assignment,  is  introduced  to 
sources  and  decides  when  —  and  what  to  report. 

In  one  assignment,  the  story  involves  school  chil¬ 
dren  who  may  have  been  sickened  by  “toxic 
cheese.” 


At  other  stations,  visitors  can  make  journalistic 
decisions  on  cases  taken  right  out  of  real  life. 

One  comes  from  USA  Today's  dilemma  in  decid¬ 
ing  whether  to  report  that  tennis  legend  Arthur 
Ashe  had  AIDS.  Aware  that  the  paper  was  about  to 
report  the  story,Ashe  held  a  pre-emptive  press  con¬ 
ference  to  reluctantly  acknowledge  he  had  the  dis¬ 
ease  which  would  soon  kill  him. 

As  of  the  preview  opened  to  American  Society  of 
Newspaper  Editors,  fully  74%  of  Newseum  visitors 
said  they  would  not  have  pursued  the  story  as  the 
newspaper  did. 

Role-playing  is  a  big  part  of  the  Newseum.  Visitors 
can  make  up  a  newspaper  front  page  or  put  a  pic¬ 
ture  of  themselves  on  a  magazine  cover.  They  can 
anchor  a  TV  newscast,  report  the  weather,  simulate 
a  radio  broadcast  —  and  take  the  tape  home.  A 
video  goes  for  $  15  a  pop. 

Visitors  can  also  interview  big-name  journalists 
on  a  touch-screen  monitor. 

The  immediacy  —  and  global  reach  —  of  news  is 
dramatically  illustrated  with  a  126-foot-long,  12-foot- 
high  “Video  News  Wall"  showing  simultaneously  as 


Freedom  Forum's 
Newseum,  opened 
last  week,  aims  to 
wow  the  public  as 
well  as  journalists 
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many  as  36  different  news  broadcasts  taken  from 
upwards  of  300  satellite  feeds  from  around  the 
world. 

Print  is  also  presented  as  an  immediate  medium: 
One  level  below  the  video  wall  is  a  row  of  full-size 
front  pages  taken  from  newspapers  in  nearly  ever 
state  and  from  20  national  and  international  news¬ 
papers. 

Scattered  through  the  Newseum  are  wire  service 
terminals  with  news  from  the  Associated  Press  and 
Reuters. 

In  its  bid  for  public  appeal,  the  Newseum  even 
has  its  own  mascot:  Thoth,  the  Egyptian  god  of  wis¬ 
dom  and  knowledge  who  served  as  a  scribe  for  the 
gods. 

Thoth  T-shirts 
are  available  in  the 
museum  store 
along  with  other 
clothing  articles 
from  newspapers. 

The  Newseum’s 
permanent  news 
history  galleries 
are  much  more 
like  a  traditional 
museum,  and 
include  a  treasure 
trove  of  news  arti¬ 
facts. 

Among  them:  A 
first-edition  of 
Thomas  Paine’s 
Common  Sense; 
an  18th  century 
wooden  printing 
press,  one  of  only 
nine  surviving  in 
America,  accord¬ 
ing  to  the 
museum;  “Yellow 
Kid”  toys  and  trad¬ 
ing  cards;  and  a 
copy  of  Freeman’s 
Journal,  the  first 
African-American 
newspaper. 

“Stop  at  the 
glass  cube  with 
the  big  book  inside,”  the  narrated  audio  headset  tour 
instructs.  “This  is  the  Gutenberg  Bible.” 

The  news  galleries’  mix  of  famous  front  pages  and 
continuously  changing  newsphotos  and  broadcasts 
is  likely  at  some  point  to  move  both  news  profes¬ 
sional  and  news  consumer.  At  theASNE  preview,  for 
instance,  several  longtime  editors  paused  in  silence 
to  watch  the  tape  of  CNN’s  coverage  of  the  Chal¬ 
lenger  launch  as  it  chronicled  the  initial  exhilaration 
of  Christa  McAuliffe’s  parents  to  the  horrifying 
explosion. 

“By  taking  the  visitors  behind  the  scenes,”  the 
Newseum’s  executive  director,  Peter  S.  Prichard, 
wrote  last  year,  “we  hope  to  forge  a  deeper  public 


Historic  newspaper  front  page  of  the 
Charleston  Mercury,  December  1860,  with 
the  banner  headline,  “The  Union  Is 
Dissolved,”  is  one  of  many  items  on  display 
at  the  Newseum. 


Dn  display  at  the 
Newseum  is  the 
typewriter  that 
accompanied 
Pulitzer  Prize 
winner  Ernie  Pyle 
to  the  battlefield 
trenches  in  Europe, 
Africa  and  the 
Pacific  during 
World  War  II. 


understanding  about  why  and  how  news  is 
reported.  And  we  built  it  because  we  believe  it  is 
important  to  remind  the  public,  in  a  highly  visible 
way,  of  the  great  risks  many  journalists  take  to  bring 
us  the  news.” 

Among  the  exhibits  in  the  news  galleries  Ls  the 
flak  jacket  New  York  Times  reporter  John  Bums 
wore  while  covering  Bosnia.  On  a  strip  of  masking 
tape  is  his  blood  type:  O,  Rh-. 


BY  M.L.  STEIN 

Cable  Company 
To  Acquire 
Kearns-Tribune 

The  KEARNS-TRIBUNE  Corp.,  owner  of  the 
Salt  Lake  Tribune  and  four  other  newspa¬ 
pers,  plans  to  merge  with  Telecommuni¬ 
cations  Inc.  (TCI),  the  nation’s  biggest  TV 
cable  company,  depending  on  its  stock-owner 
approval,  the  newspaper  company  announced 
April  22. 

The  merger  already  has  been  approved  by  TCI 
directors,  the  Tribune  reported.  The  paper  said 
Keams-Tribune’s  total  worth  is  estimated  at  more 
than  $600  million.  The  merger  was  described  as  a 
tax-free  reorganization  in  which  all  Keams-Trihune 
stock  will  he  exchanged  for  TCI  common  stock. 
Most  of  Kearns-Tribune  stock  is  owned  by  members 
of  the  Kearns  and  McCarthey  families.  The  next 
largest  shareholders  are  the  170  Tribune  employees 
under  a  stock-ownership  plan. 

Besides  the  statewide  Tribune,  Utah’s  largest 
newspaper,  Kearns-Tribune  also  owns  dailies  in 
Moscow,  and  Lewiston,  Idaho;  Washington  state  and 
Nevada. 

Tribune  publisher  Dominic  Welch  said  there  are 
two  advantages  for  Kearns-Tribune  in  the  deal;  It 
would  provide  the  Tribune  with  a  strong  media 
partner  for  the  21st  century  and  “position  the  Tribune 
to  protect  its  profitability  whatever  the  mode  of 
(See  Acquires  on  page  104) 
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BY  MARK  FITZGERALD 


Only  On 
Sunday? 


Many  Americans  say  their  local 
daily  paper  is  a  lair,  accurate  and 
believable  news  source  used  by 
people  they  respect  —  but  if  it 
stopped  publishing  during  the 
week  they  wouldn’t  miss  it. 

A  major  industry  study  —  more  of  which  will  be 
released  at  the  Newspaper  Association  of  America 
convention  in  Chicago  starting  April  27  —  finds  that 
people  increasingly  look  on  the  daily  newspaper  as 
a  once  a  week  thing. 

“The  Sunday  paper  tends  to  be  a  blockbuster,” 
said  John  Bartomoleo,  a  pnn- 
cipal  of  Clark,  Martire  &  Bar¬ 
tomoleo  Inc.,  which  prepared 
the  study  for  NAA  and  the 
American  Society  of  Newspa¬ 
per  Editors. 

Bartomoleo  and  other 
industry  figures  discussed 
some  of  the  results  at  ASNE’s 
recent  annual  convention  in 
Washington,  D.C.  The  biggest 
result  is  the  increasing  evi¬ 
dence  that  the  public  is  concentrating  its  newspa¬ 
per  reading  on  the  Sunday  paper. 

For  instance,  while  about  seven  of  10  U.S.  adults 
read  the  paper  on  an  average  Sunday,  just  six  of  10 
read  a  daily  paper  during  an  average  weekday. 

And  it  is  only  the  Sunday  paper  that  commands 
reader  loyalty,  the  survey  found. 

While  the  survey  indicated  the  Sunday  paper 
would  be  the  news  medium  most  missed  if  it  were 
no  longer  around,  the  weekday  paper  would  be  the 
news  medium  least  missed. 

“As  much  as  we  may  not  want  to  discuss  it,  the 
fact  is  more  readers  would  miss  their  local  TV  news 
program  than  their  weekday  paper,”  said  Jennie  Rae 
Buckner,  editor  the  Charlotte  (N.C.)  Observer. 

The  survey  of  3,000  people  uncovered  public  atti¬ 
tudes  about  newspapers  that  amount  to  double- 
edged  swords. 

On  the  one  hand,  people  are  generally  satisfied 
with  their  daily  paper:  Nearly  six  out  of  10  Ameri¬ 
cans  say  they  are  “extremely”  or  “very”  satisfied  with 
it. 

And  Americans  identify'  a  newspaper  more  than 
any  other  medium  as  the  news  source  used  by  peo¬ 
ple  they  respect. 

Ask  them  about  the  usefulness  of  various  media, 
and  people  will  say  it  is  the  newspaper  that  does  the 
best  job  in  many  specific  areas. 

But  there  are  also  troubling  gaps  in  public 
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perception. 

“When  we  ask  them  about  specific  aspects  of  util¬ 
ity,  we  tend  to  win  —  and  win  big,”  Bartomoleo  said. 
But  when  respondents  were  asked  to  make  a  gen¬ 
eral  evaluation,  newspapers  did  not  do  so  well,  he 
added. 

Newspapers  also  tended  to  be  regarded  as  more 
helpful  and  authoritative  when  it  comes  to  under¬ 
standing  the  news  and  issues  —  yet  not  as  helpful 
and  authoritative  as  the  public  exjjects  them  to  be. 

For  instance,  the  survey 
asked  respondents  to  rate  the 
importance  of  several  media 
characteristics,  and  then  to 
pick  the  medium  that  did  the 
best  job  in  that  area. 

Newspapers  had  the 
biggest  gaps  of  any  medium 
when  it  came  to  being  fair  (a 
gap  of  25%),  accurate  (off 
23%)  and  believable  (off 
16%). 

“The  good  news  is,  no 
medium  owns  this  franchise 
of  being  the  most  authorita¬ 
tive  source,”  Bartolomeo  said. 

Respondents  repeatedly  urged  newspapers  to 
“become  more  intensely  local  than  ever  before,”  edi¬ 
tor  Buckner  said. 

“As  improved  as  we  may  find  our  journalism,”  she 
said,  “it  isn’t  good  enough  in  our  readers’  minds.” 


Editor  Says 
RSI  Should  Not 
Be  Ignored 

More  THAN  one  in  four  daily  newspaper  jour¬ 
nalists  have  experienced  repetitive  stress 
injury,  according  to  a  new  survey  commissioned  by 
the  American  Society  of  Newspaper  Editors. 

Overall,  28%  of  the  1,037  scientifically  sampled 
daily  journalists  in  the  study  reported  they  had  per¬ 
sonally  experienced  RSI. 

RSI  rates  are  even  higher  among  newsroom 
supervisors  —  with  32%  reporting  having  experi¬ 
enced  RSI  —  and  copy  editors,  34%  of  whom  said 
they  have  had  RSI. 

“There  is  a  growing  concern  about  RSI,"  said  Gene 
Foreman,  the  Philadelphia  Inquirer  deputy 
(See  RSI  on  page  104) 


Newspaper 
industry  study 
finds  reader 
loyalty  waning 
on  weekdays 


“As  much  as  we 
may  not  want  to 
discuss  it,  the  fact 
is  more  readers 
would  miss  their 
local  TV  news 
program  than  their 
weekday  paper” 

—  Jennie  Rae  Buckner,  editor, 
the  Charlotte  (N.C.)  Observer 


A  whole  new  U 


IS  coming  soon 


BY  MARK  FITZGERALD 


Journalists 

Of  The  ’90s 


Daily  newspa¬ 
per  journalists 
these  (lays  are  a 
graying  group 
who  don’t  get 
out  into  their 
community'  much  and  don’t 
feel  they  get  much  leadership 
at  work. 

Nearly  half  —  44%  —  of 
newsroom  journalists  are  over 
40  years  old,  up  from  just  26%  eight  years  ago.  And 
the  number  of  young  journalists  is  slipping  just  as 
dramatically; While  those  30  and  younger  accounted 
for  29%  of  the  newsroom  workforce  in  1988,  they 
represented  just  20%  last  year. 

Journalists  in  the  1990s  are  also  increasingly  likely 
to  feel  alienated  from  the  community  they  cover: 
Fully  55%  of  the  reporters,  for  instance,  say  they  are 
less  involved  in  community  groups  than  they  were 
eight  years  ago. 

On  the  job,  t(X),  journalists  are  feeling  more  alien¬ 
ated. 

They  are  far  less  likely  to 
rate  their  own  newspaper  as 
toi>-notch  than  they  were 
eight  years  ago,  and  they  are 
not  much  impressed  with 
their  newsroom  “leaders.” 

“Decision-making,  goal-set- 
ting  and  leadership  —  these 
are  not  seen  as  major 
strengths  of  newsnxjm  super¬ 
visors.  In  fact,  36%  (of  non- 
supervisory  journalists)  see 
‘lack  of  leadership’  as  their 
boss’s  major  weakness,"  said 
Paul  S.  Voakes,  assistant  pro¬ 
fessor  of  journalism  at  Indiana 
University. 

In  a  survey  conducted  for 
the  American  Society  of 
Newspaper  Editors,  Voakes 
has  assembled  a  provocative 
—  and  sometimes  troubling 
—  portrait  of  today’s  daily 
newspaper  journalists. 

The  survey,  entitled  “The 
Newspaper  Journalists  of  the 
’90s,”  is  a  follow-up  to  the  land¬ 
mark  1988  ASNE  survey  that 
was  published  as  “The  Chang¬ 
ing  Face  of  the  Newsroom.” 


In  the  latest  survey,  con¬ 
ducted  in  the  fall  of  1996, 
Voakes  polled  1,037  scientifi¬ 
cally  sampled  journalists  at 
U.S.  daily  newspapers. 

What  Voakes  found  was 
that  journalists  comprise  a 
hardy  breed  who  are  gener¬ 
ally  remaining  true  to  their 
calling  despite  what  they  per¬ 
ceive  as  mounting  obstacles. 
For  instance,  while  significant  percentages  of 
journalists  bad-mouthed  their  profession  through¬ 
out  the  survey,  on  the  crunch  question  of  whether 
they  would  do  it  all  over  again,  fully  77%  say  they 
would  choose  a  newspaper  career. 

Well  more  than  half  —  58%  —  say  their  job  gives 
them  an  “opportunity  to  be  creative”  and  that  they 
enjoy  “the  daily  challenge.”  At  the  same  time,  how¬ 
ever,  fewer  than  half  say  they  would  “feel  pretty 
gtxxl  about  it”  if  they  found  themselves  doing  the 
same  thing  in  five  years  that  they  are  doing  now. 
And  only  43%  of  those  surveyed  say  they  expect 
to  work  as  journalists  into 
their  60s. 

Behind  those  numbers,  t(X), 
there  is  an  even  more 
unhappy  trend:  Women, 
African  Americans  and  His- 
panics  —  precisely  those 
journalists  underrepresented 
in  newsrooms  —  are  most 
likely  to  picture  themselves 
gone  from  newspapering. 

Just  34%  of  women  expect 
to  work  into  their  60s,  and 
only'  29%  of  Hispanics  expect 
to  reach  retirement  age  at 
newspapers.  Most  worrying, 
though,  are  the  expectations 
of  black  journalists:  Just  18% 
say  they  plan  to  stay  at  dailies 
into  their  60s. 

In  fact,  52%  of  African- 
American  journalists  expect 
to  be  done  with  newspapers 
before  they  are  out  of  their 
40s. 

Black  and  Hispanic  journal¬ 
ists  also  pick  a  different  pri¬ 
mary  reason  for  abandoning  a 
(See  Journalists 
on  page  105) 


Study  indicates  they  are 
graying  homebodies 
with  less  respect  for 
their  newspapers  and 
their  managers 


Newspaper  Journalists 
on  the  Internet 


IST 


30%  Regularly  use 
the  Internet 


26%  Just  beginning, 
but  keenly 
interested 


1 3%  Started  to 
experiment; 
uncertain 


9 
IT 


—  24%  Don't  use,  but 
hope  to  soon 


7%  Don't  use, 
doubt  ever  will 


Source:  *The  Newspaper  Journalists  of  the  '90s‘ 
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your  way  of  tliinking 


A  most 
informative, 
provocative  and 
valuable  seminar. 


Real  Training  Needs  Real  People 

You  know  kow  to  lead  your  organization. 

How  do  you  stay  on  top  of  your  industry? 

How  do  you  stay  akead  of  tke  competition? 
Increase  your  odds  for  success  ky  investing  in 
training  and  leaderskip  development  at  tke 
American  Press  Institute. 

For  more  tkan  50  years,  tke  American  Press 
Institute  kas  delivered  real-life,  kigkly 
effective  training  for  newspaper  professionals. 
Every  year  we  give  tkem  new  ways  of  tkinking, 
new  strategies  and  new  ideas. 


yust  ask  Elizaketk  Brenner,  president  and  pukliskei;  Tke  Sun,  Bremerton, 
^OC^skington,  or  any  otker  of  our  30,000-plus  alumni 
wko  know  tke  value  of  API  training. 


American  Press  Institute 

11690  Sunrise  Valley  Drive,  Reston,  Virginia  20191 
Phone:  703-620-3611  FAX:  703-620-5814 

e-Mail:  api@apireston.org 

Visit  us  on  the  Internet  at;  http://www.newspaper.org/api 

This  space  provided  by  the  Tribune  Company  as  a  tribute  to  the  American  Press  Institute's  50  years  of  extraordinary  service  to  newspapers. 


BY  M.L.  STEIN 


Shocked  By 
Media  ‘Frenzy’ 


Bob  page  has  been  a  big-time  publisher 
and,  as  a  reporter,  covered  big-time  sto¬ 
ries.  Now,  as  a  small-town  publisher,  he 
has  mostly  loathing  for  the  reporting 
horde  that  poured  into  his  current 
hometown.  Rancho  Santa  Fe. 

The  wealthy  Southern  California  community 
where  39  cult  members  died  in  a  mass  suicide  last 
month  suffered  a  media  onslaught  that  left  Page 
with  the  feeling  that  journalism  isn’t  what  it  used  to 
be. 

If  the  media  hadn’t  looked  at  the  community  “in 
a  sound-bite  manner,  they 
would  have  gotten  a  totally 
different  picture  of  it,”  the  61- 
year-old  former  Chicago  Sun- 
Times  publisher  said  in  an 
interview. 

“I’m  not  [usually]  critical  of 
the  national  media,  but  my 
focus  now  is  entirely  differ¬ 
ent.  As  I  sat  back  and  watched 
microphones  being  shoved  in 
people’s  faces,  crazy  ques¬ 
tions  being  asked,  I  recalled 
that  when  I  covered  major 
stories  there  was  always  a  respect  for  those  being 
interviewed.  But  here,  people  coming  out  of  church 
on  Easter  Sunday  had  to  face  microphones. 
Reporters  wandered  the  streets  until  they  caught 
some  unsuspecting  person  and  put  a  mike  in  his 
face.”  He  allowed,  however,  that  some  print 
reporters  behaved  properly. 

Page,  who  owns  the  weekly  Ran¬ 
cho  Santa  Fe  Review,  was  not  just  a 
spectator.  His  paper  covered  the  sui¬ 
cides  thoroughly,  but  with  an  empha¬ 
sis  on  how  it  impacted  the  town, 
where  multimillion-dollar  homes  are 
the  norm.  He  and  other  Review 
staffers  fielded  calls  from  around  the 
world,  including  Germany,  London, 
Sydney,  Washington  and  NewYoik. 

“We  answered  just  about  every 
dumb  question  they  could  dream  up,” 

“As  I  sat  back  and  watched  microphones  being  shoved  in  people's 
faces,  crazy  questions  being  asked,  I  recalled  that  when  I  covered 
major  stories  there  was  always  a  respect  for  those  being 
interviewed." 

—  Bob  Page,  former  Chicago  Sun-Times  publisher, 
who  now  owns  a  small  California  weekly  newspaper 
in  the  town  where  39  cult  members  committed  suicide 


he  said. 

Although  he  was  at  the  fall  of  Saigon  when  heli¬ 
copters  lifted  personnel  from  the  roof  of  the  Ameri¬ 
can  embassy,  and  as  a  UPI  reporter  he  interviewed 
such  news  makers  as  President  Reagan,  Page  said 
this  was  his  first  close  look  at  a  media  “feeding 
frenzy.” 

“This  is  a  small  community  and  a  very  private 
one,”  Page  said.  “People  have  chosen  to  live  here 
because  of  its  privacy,  which  is  the  key  to  its 
lifestyle.  When  something  like  this  happens  to  them, 
they  are  stunned.” 

Page,  who  lives  in  Rancho  Santa  Fe,  directed  most 
of  his  ire  at  the  broadcast  media  —  which  at  one 
point  had  30  satellite  trucks  in  town  —  but  news¬ 
papers  came  in  for  a  share. 

He  knocked  the  Los  Angeles  Times  and  San 
Diego  Union-Tribune,  for  example,  for  sidebars  “in 
which  it  seemed  the  writers’  only  interest  was  to 
show  how  many  ways  they  could  misrepresent  this 
community.  One  guy  called  it  the  ‘Beverly  Hills  of 
San  Diego  County.’  I  respectfully  submit  that  Beverly 
Hills  is  the  Rancho  Santa  Fe  of  Los  Angeles  County. 
They  are  two  entirely  different  types  of  communi¬ 
ties.  Our  values  are  home  values  —  twice  what  they 
are  in  Beverly  Hills.” 

The  publisher  further  scolded  the  press  for  link¬ 
ing  his  community  with  the  cultists.  “It  was  never  a 
Rancho  Santa  Fe  story,”  he  insisted.  “Some  guys  just 
rented  a  house  here.  Only  four  or  five  of  them  were 
even  from  California.” 

In  a  column  in  the  Review,  Page,  who  left  the 
Sun-Times  in  1988,  grumbled,  “We  were  cashed  in 
by  the  reporters  and  broadcasters  who  took  no 
more  than  a  30-second  look  at  the  Ranch  and  then 
in  their  ‘sound-bite’  mentality,  totally,  completely  and 
absolutely  missed  telling  the  whole  story  of  Rancho 
Santa  Fe. . . .  Welcome  to  the  herd  mentality  of 
America’s  national  press.  You’ve  now  had  the  ‘privi¬ 
lege’  of  bearing  witness  to  it  firsthand.” 

The  problem,  according  to  Page,  is  that  many 
news  organizations  base  their  coverage  decisions  on 
whether  or  not  the  competition  will  be  there.  The 
value  of  a  story  these  days  is  less  important  than  the 
question  of  who  else  will  show  up,  he  said. 

Another  factor,  he  said,“is  that  any  time  you  get  an 
off-the-wall  story  with  a  California  dateline,  the 
media  are  going  to  pounce  on  it  —  particularly  the 
East  Coast  media.” 

Despite  his  criticisms.  Page  conceded  in  the  inter¬ 
view  that  he  still  gets  a  “certain  electric  charge”  from  a 
major  story.  “It’s  something  that  never  goes  away,”  he 
said.  “It  was  fun,”  he  went  on,  “but  it  was  unique  here.” 


Publisher  and 
former  reporter 
voices  alarm  at 
news-gathering 
process  for  cult 
suicide  story 
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Lisa  Poliak 


Her  story 

The  Umpires  Sons’ 
was  recognized  for 

Excellence  in  Newspaper  Work  -  Feature  Writing 

The  Baltimore  Suns  management  and  staff  congratulate  feature  writer  Lisa  PcJlak 
on  winnii^  the  1997  Pulitzer  Prize  for  Feature  Writing. 

While  the  nation  foaised  on  an  u^  incident  Lisa  saw  a  story  no  one  else  was 
telling:  What  it  was  like  to  be  John  Hirsdibedt  -  to  survive  the  death  (ff  one  son  and  to 
wake  up  every  day  knowing  that  another  son  suffered  from  the  same  disease. 

The  Sun  would  also  like  to  congratulate  three  Pulitzer  finalists: 

•  Gr^  Kane  and  Gilbert  Lewthwaite  for  their  story  “Witness  to  Slavery,"  whidi 
was  nominated  as  a  Pulitzer  finalist  for  Explanatory  Journal!^.  Their  work  went 
to  the  source  for  the  story  on  davery  in  the  Sudan. 

•  Jim  Haner,  whose  in-depth  look  at  serious  conflicts  of  interest  among 
Baltimores  housing  in^jectors  was  nominated  as  a  finalist  ft)r  Investigative 
Journalism. 

.  AU  four  oftheseexcellentjoumalists  have  gone  beyond  the  story,  adding  depth  and 
understanding  to  The  Sun  and  our  community. 

Congratulations  to  all. 


THE  BAITCVIORE  SL^' 
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KAKEN 

RAnmEYWOLiONS 


JJLLAMABAS, 

assistant  business 
editor-stocks  at  the 
Associated  Press, 
has  been  named 
general  executive 
in  AP’s  newspaper 
membership 
department. 

She  succeeds 

EIAXNE  HOOiCER,  who  was  appointed 
bureau  chief  in  Portland,  Ore. 

HERB  HEMMING  was  named  admin¬ 
istrative  photo  editor  in  Los  Angeles. 

SARAH  NORDGREN,  42,  a  news- 
woman  in  AP’s  Chicago  bureau,  was  pro¬ 
moted  to  assistant  bureau  chief. 

She  succeeds  SUE  CROSS,  who  was 
named  bureau  chief  in  Phoenix. 

JIM  PALMER,  photo  editor  in  Tokyo, 
was  appointed  assistant  bureau  chief  in 
Los  Angeles. 

MICHAEL  RAPHAEL,  25,  a  reporter 
for  the  AP  in  Philadelphia,  was  named 
correspondent  in  State  College,  Pa. 

JOYCE  ROSENBERG,  4l,  a  reporter 
and  editor  in  AP's  business  news  depart¬ 
ment,  was  promoted  to  assistant  business 
editor. 

HELEN  ONEUL,  37,  a  writer  assigned 
to  the  national  editing  desk,  was  named  a 
national  writer  based  in  New  York. 

JOHN  AFFLECK,  33,  correspondent 
in  charge  of  the  AP  bureau  in  Buffalo, 

N.Y.,  was  appointed  correspondent  in 
Cleveland. 

JOHN  F.  OPPEDAHL,  publisher  and 
CEO  of  Phoenix  Newspapers  Inc.  G’ND, 
has  the  additional  title  of  president. 

He  succeeds  EUGENE  S.  PVLIIAM, 
who  resigned  the  position  to  concentrate 
on  travel  requirements  and  his  responsi¬ 
bilities  as  publisher  of  the  Indianapolis 
Star  and  News. 

Pulliam  also  resigned  from  the  board 
of  directors  of  PNl. 

TONI  ANTONELUS,  who  formerly 
owned  a  management  consulting  busi¬ 
ness,  was  named  director  of  organization¬ 
al  development  at  tlie  Arizona  Republic, 
Phoenix. 

PAT  TUCKER,  marketing  training 
manager  at  the  Dial  Corp.,  was  appointed 
education  manager. 

HEWI G.  POKORNY,  35,  senior  manag¬ 
er  of  media  relations  for  NBC  News  in 
New  York,  has  been  named  public  rela- 
tioas  director  at  the  New  York  Tunes  Co. 


UNUA  DENNERY 


BAVID  FRANCIS 


RAYMOND  MASSETF 


JACK  FULLER,  50,  CEO  and  publisher 
of  the  Chicago  Tribune,  was  promoted 
to  executive  vice  president  of  Tribune 
Co.’s  Tribune  Publishing  Co.  unit. 

He  will  oversee  the  company’s  four  news¬ 
papers  and  certain  related  businesses. 

SCOTT  C  SMITH,  46,  president,  CEO 
and  publisher  of  the  company’s  Fort 
Lauderdale  Sun-Sentinel  newspaper, 
assumes  Fuller’s  posts  at  the  Tribune. 

KAREN  R.  MORENO,  41,  vice  presi¬ 
dent  for  Gannett  Supply  Cx)rp.,Ariington, 
Va.,  has  been  promoted  to  president  of 
the  company  responsible  for  close  to  $1 
billion  in  aimual  purchases  of  commodi¬ 
ties  and  capital  equipment.  It  is  a  wholly 
owned  subsidiary  of  Gannett  Co.  Inc. 

She  succeeds  WILLIAM  METE 
FIELD,  who  retired. 

LARRY  W.  URRUTIA,  49,  production 
director  at  the  Reno  (Nev.)  Gazette- 
Journal,  has  been  named  director  of 
manufacturing  on  Gannett  Co.  Inc.’s 
newspaper  division  production  staff. 

BERNARD  A.  SZACHARA,  32,  pro¬ 
duction  direaor  at  the  Press  &  Sun- 
Bulletin,  Binghamton,  N.Y,  was  appoint¬ 
ed  director  of  imaging  integration. 

ROSEMARY  CURTISS,  37,  an  advertis¬ 
ing  division  manager  in  Hernando 
County  and  north  Tampa  for  the  Tampa 
Tribune  and  its  associate  publications, 
has  been  named  Pasco  regional  manager. 

BRANT  HOUSTON,  an  award-winning 
investitive  reporter  and  member  of  the 
Missouri  School  of  Journalism  faculty,  has 
been  promoted  to  executive  director  of 
Investigative  Reporters  and  Editors  ORE), 
Columbia,  Mo. 

Houston  has  been  working  for  IRE  for 
the  past  three  years  as  managing  director 
of  the  National  Institute  for  Computer- 
Assisted  Reporting,  a  program  of  IRE  and 
the  Missouri  School  of  Journalism  that 
trains  journalists  to  use  electronic 
databases  in  their  reporting. 


RICHARDJ. 

TOFEL,  40,  direc¬ 
tor  of  international 
development  and 
administration  at 
Dow  Jones  &  Co., 
was  appointed 
director  of  corpo¬ 
rate  communica¬ 
tions. 

He  succeeds  ROGER  B.  MAY,  65, 
who  is  retiring. 

KAREN  RANNEYWOLKINS,  director 
of  marketing  and  public  relations  for  the 
Toledo  Symphony,  has  been  named  mar¬ 
keting  manager  at  the  Toledo  Blade. 

LINDA  DENNERY,\ice  president  and 
general  manager  at  theTimes-Picayune 
Publishing  Corp.,  New  Orleans,  has  been 
promoted  to  president.  She  was  also 
appointed  to  the  editorial  advisory  board. 

RAY  MASSETT,  business  manager, 
was  named  general  manager  and  remains 
a  vice  president. 

DAVID  FRANCIS,  a  strategic  planner 
with  Pepsi  Cola  in  Denver,  was  appoint¬ 
ed  vice  president  and  business  manager. 

JERRY  ADAMS,  credit  manager,  adds 
the  title  of  vice  president. 

PETER  KOVACS  and  DAN  SHEA, 
associate  editors  at  the  Times-Picayune, 
were  named  managing  editors,  news. 

MALCOLM  FORSYTH,  associate  edi¬ 
tor-editorials,  becomes  editorial  page  edi¬ 
tor. 

AUSTIN  BACHMANN,  director  of  busi¬ 
ness  services  for  Norfolk,  Va.-based 
InfiNet,  has  been  appointed  to  the  newly 
created  position  of  electronic  informa¬ 
tion  manager  at  the  Wilmington,  Del., 
News  Journal. 

BRYN  M.  PEDERSON,  director  of 
business  development  for  CBS  Radio  in 
Baltimore,  was  named  marketing 
communications  manager. 

JOSEPH  FERTSCH,  a  former  advertis¬ 
ing  account  executive  at  the  Press  of 
Atlantic  City,  Pleasantville,  N.J.,  has  been 
appointed  San  Diego  County  regional 
sales  manager  for  the  ABC  Publishing 
Group  Pennysaver  in  Southern 
California. 

JAY  POPPENHUSEN  was  named 
mLketing  training  coordinator  for  San 
Diego,  Orange  and  Riverside  County  mar¬ 
kets. 
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IRE  SERVICES  AND  supplemen¬ 
tal  news  services  provide  a  com¬ 
prehensive  —  indeed,  almost 
overwhelmingly  voluminous  — 
report,  but  with  room  for  more 
insights  and  imagination,  con¬ 
cludes  a  subjective  study  by  the  American  Society  of 
Newspaper  Editor’s  Newspaper  Content  Commit¬ 
tee. 

Committee  chairman  Howard  C.  Weaver  said  one 
editor’s  comment  made  after  reading  a  day’s  cover¬ 
age  of  the  Atlanta  Olympics  was  a  neat  summary  of 
the  study’s  results:  “The  news  on  this  particular  day 
was  covered  like  a  blanket ....  The  feature  that 
stands  out  the  most  when  you  put  all  the  news  ser¬ 
vices  together  is  the  fundamental  news  covers .... 
The  disappointment  was  not  so  much  what  [was] 
included  as  what  wasn’t.  As  a  reader  I  found  myself 
thirsty  for  stories  that 
explained  the  dynamics  . . . 

[and]  provided  real  insights.” 

This  was  the  first  project 
undertaken  by  Newspaper 
Content  Committee,  which 
was  created  by  immediate 
past  President  Robert  H. 

Giles,  editor  and  publisher  of 
the  Detroit  News.  About  a 
dozen  editors  surveyed  the 
coverage  of  the  Atlanta 
Olympics,  a  late  fall  week  of 
the  1996  presidential  cam¬ 
paign  and  coverage  of  televi¬ 
sion  and  personalities,  as  pro¬ 
vided  by  the  Associated  Press; 

Gannett  News  Service; 
Knight-Ridder/Tribune  Infor¬ 
mation  Services;  Los  Angeles 
Times-Washington  Post  News 
Service;  New  York  Times 
News  Service  and  Reuters. 

There  was  no  pretense  of 
scientific  accuracy  to  the 
study,  noted  Weaver,  editorial 
page  editor  at  the  Sacra¬ 
mento  Bee. 

“The  survey  sought  subjec¬ 
tive  evaluations  because  we 
thought  no  other  method 
offered  a  similar  chance  to 
make  qualitative  judgments 
about  the  kind  of  content 
American  editors  have  with 


which  to  build  their  newspapers  —  and  that’s  the 
issue  the  committee  most  wanted  to  engage,” 
Weaver  wrote  in  the  study. 

One  clear  result:  Editors  have  plenty  —  almost 
too  much  —  of  material  to  work  with. 

“One  of  the  chief  impediments  to  finding  and 
using  the  best  stories  is  the  sheer  bulk  of  material,” 
the  study  said. 

Much  of  it  is  duplicative,  sometimes  necessarily 
so,  the  study  noted. 

“I  didn’t  count  them,  but  I  guess  there  were 
48,328  stories  about  Kerri  Strug’s  vault,”  said  one 
committee  member,  who  was  assigned  to  monitor 
coverage  for  the  day  the  U.S.  gymnastics  team  won 
a  gold  medal. 

Some  editors  found  enough  good  material  to  jus¬ 
tify  the  great  volume  of  coverage.  But  others  quoted 
(See  Wires  on  page  104) 


Solve  your 

recruitment  problem. 
Visit  us  at  NAA. 

Youngs,  Walker  &  Company  is  the  most  experienced  newspaper 
recruitment  organization  in  North  America.  We  take  pride  in  the 
quality  of  our  personal  service  -  it  has  earned  us  many  close, 
long-term  relationships.  The  NAA  Convention  provides 
an  excellent  opportunity  to  confidentially  discuss 
your  executive  recruitment  needs. 

You  can  make  arrangements  to  meet  with 
Carl  Youngs  or  Mike  Walker  through  our  office  at  847-991-6900. 
Or  contact  us  at  Chicago  Hilton  and  Towers,  April  27-30. 

1605  Colonial  Parkway,  Suite  200,  Inverness,  IL  60067-4732 
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When  The 
Process  Server  Calls 


YOU’RE  SITTING  AT  your 
desk  and  you’ve  just 
poured  your  first  cup  of 
coffee  for  the  day,  when 
the  phone  rings. 

It’s  your  city  hall  beat  reporter.  She 
says  there’s  a  process  server  standing  at 
the  receptionist’s  desk  with  a  subpoena 
for  her  and  some  mention  of  her  testify¬ 
ing  in  two  days. 

What  do  you  do  with  the  process 
server?  What  do  you  do  about  the  sub¬ 
poena?  And  more 
importantly,  what 
should  you  have  done 
before  to  prepare  for 
this  moment? 

As  with  any  other 
legal  problem,  anticipa¬ 
tion  of  the  problem 
and  planning  on  how 
to  deal  with  it  are  crucial.There  are  two 
things  you  .should  have  done. 

First,  you  should  have  had  a  First 
Amendment  lawyer  who  is  always  avail¬ 
able,  and  who  has  counseled  you  on 
how  to  avoid  subpoenas,  what  to  do 
when  a  process  server  shows  up,  and 
how  you  are  going  to  defend  against 
subpoenas. 

Second,  you  should  have  instructed 
your  reporters  and  editors  on  how  to 
conduct  themselves  to  help  avoid  or 
discourage  the  issuance  of  a  subpoena 
and  help  defend  against  them. 

Unlike  most  legal  problems  or  issues, 
subpoenas  often  come  with  little  or  no 
warning,  and  you  need  an  expert  who 
already  knows  what  to  do  and  how  to 
do  it. 

In  addition  to  the  obvious  benefits  of 
having  counsel  who  is  prepared  to  act 
immediately,  there  is  a  practical  bonus 
in  most  jurisdictions  because  the  attor¬ 
ney  who  had  the  subpoena  issued  will 
likely  recognize  that  unlike  himself, 
your  attorney  is  an  expert  who  has 
done  this  before  and  who  is  prepared 
to  engage  in  a  time<onsuming  fight  for 


Bohrer  is  a  partner  in  the  Miami 
office  of  Holland  &  Knight  LLP. 


the  First  Amendment,  if  necessary. 

This  usually  results  in  some  deterrent 
effect  or  provides  a  basis  for  an  amica¬ 
ble  resolution  of  the  matter  without 
court  intervention  or  a  reporter’s  testi¬ 
mony. 

Your  First  Amendment  attorney 
should  have  advised  you  well  in 
advance  of  what  your  rights  are  in  your 
state.  Many  states  have  “shield”  laws, 
which  to  greatly  varying  degrees  pro¬ 
tect  journalists  from  disclosing  their 
work  product 
(although  in  some 
instances  only  confi¬ 
dential  sources  are  pro¬ 
tected). 

In  addition,  the 
courts  are  not  always 
consistent  in  their  inter¬ 
pretation  of  the  laws. 
Sometimes  different  state  courts  or 
state  and  federal  courts  looking  at  the 
same  language  come  to  different  con¬ 
clusions. 

A  recent  Florida  case  illustrates  how 
state  and  federal  laws  can  be  at  odds 
with  each  other.  Miami  Herald 
reporter  David  Kidwell  was  jailed  for 
refusing  to  answer  questions  about  his 
jail  house  interview  with  John  Zile, 
who  was  on  trial  on  a  charge  of  first- 
degree  murder  in  his  stepdaughter’s 
death.  (Zile  has  since  been  convicted.) 

Kidwell  was  jailed  because  Florida’s 
state  courts  ruled  that  there  is  no  privi¬ 
lege  against  testifying  about  such  non- 
confidential  information.  However, 
Florida’s  federal  judges  have  held  that 
the  government  cannot  subpoena  a 
reporter  unless  the  three-part  test 
applies  —  that  the  information  is  rele¬ 
vant  and  material  to  proof  of  the  charge 
or  the  defense,  there  is  a  compelling 
need  for  the  information,  and  the  infor¬ 
mation  is  unavailable  elsewhere. 

Kidwell  was  later  ordered  released 
by  U.S.  District  Judge  Wilkie  Ferguson, 
who  stated  that  the  privilege  should 
protect  reporters  such  as  Kidwell  who 
obtain  “nonconfidential  secondhand” 
(i.e.,  not  eyewitness)  information. 


You  should  also  be  aware  that  certain 
conduct  is  more  likely  to  lead  to  the 
issuance  or  enforcement  of  subpoenas. 
Journalists  should  be  told  to  never  offer 
or  agree  to  appear  voluntarily  as  a  wit¬ 
ness  in  any  proceeding. 

More  generally,  if  over  time  lawyers 
in  the  community  have  the  perception 
that  your  newspaper  will  fight  subpoe¬ 
nas,  there  will  be  fewer  subpoenas. 

If  an  attorney  or  investigator  asks  a 
reporter  for  “background”  or  additional 
information  about  a  story  the  reporter 
is  working  on,  or  has  finished,  the 
reporter  should  exercise  extreme  cau¬ 
tion  in  disclosing  any  information. 

Any  disclosure  to  the  attorney  or 
investigator  may  later  be  deemed  a 
waiver  of  any  protection  against  testify¬ 
ing. 

You  should  also  have  a  policy  with 
regard  to  confidential  sources  covering 
everything  from  when  reporters  can 
agree  to  confidentiality  and  under  what 
circumstances,  if  any,  the  reporter  can 
give  up  the  source’s  identity,  such  as  to 
avoid  jail  or  prevail  in  a  defamation  suit. 

In  addition,  if  lawful  in  your  state, 
possible  and  practicable,  your  building’s 
security  should  be  set  up  so  that  pro¬ 
cess  servers  are  met  at  the  door  and 
turned  away,  unless  you  decide  (as 
many  newspapers  do),  to  permit  the 
receptionist  to  accept  service  to  avoid 
being  accused  in  court  of  “evading”  ser¬ 
vice  because  you  “knew”  the  reporter 
had  no  legal  right  to  avoid  testifying. 

Although  it  varies  from  state  to  state, 
generally  a  reporter  does  not  have  to 
allow  anyone  to  accept  a  subpoena  for 
him  or  her. 

Assuming  the  reporter  does  get 
served,  what  does  that  mean  and  what 
do  you  do  about  it? 

A  subpoena  is  in  essence  a  court 
order  on  behalf  of  a  party  to  a  lawsuit 
commanding  the  person  named  on  it  to 
attend  a  hearing,  trial  or  deposition  and 
testify  under  oath.  The  subpoena  may 
also  require  the  person  to  bring  docu¬ 
ments  with  him  or  her  and  produce 
them  for  inspection  and  photocopying 
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by  the  party  having  the  subpoena 
issued. 

You  cannot  ignore  a  subpoena.  If  you 
to  appear,  you  are  subject  to  being 
held  in  contempt,  which  means  you  can 
be  put  in  jail  and/or  fined  until  you  tes¬ 
tify.  It  may  not  matter  whether  you  had 
a  legal  right  not  to  testify.  As  a  journal¬ 
ist,  this  means  unless  you  get  the  sub¬ 
poena  quashed,  i.e.,  voided  or  nullified 
by  a  court  (or  unless  you  are  willing  to 
go  to  jail  for  an  indefinite  period  of 
time),  your  work  product,  including 
notes,  documents,  and  confidential 
sources,  can  be  involimtarily  revealed  in 
court  proceedings  and  you  can  be 
called  to  be  a  witness  for  one  side  or 
the  other  in  a  court  proceeding. 

When  a  reporter  is  served  with  a  sub¬ 
poena,  or  someone  else  receives  it  “on 
her  behalf,”  someone  should  record  pre¬ 
cisely  when,  by  whom,  and  how  it  was 
served. 

Reporters  should  never  ignore  the 
subpoena.  Do  not  contact  the  attorney 
who  had  the  subpoena  served.  Instead, 
the  reporter  should  immediately  report 


the  receipt  of  a  subpoena  to  his  or  her 
editor  or  news  director,  who  should 
report  it  to  the  news  oiganization’s 
attorney,  along  with  the  facts  relating  to 
how  it  was  served. 

If  you  do  not  have  a  First  Amendment 
lawyer,  consider  calling  your  state  or 
local  press  organization  or  the 
Reporter’s  Committee  for  Freedom  of 
the  Press. 

Knowing  how  to  handle  a  subpoena 
is  something  every  newsroom  should 
know  how  to  do.  Protecting  journalists’ 
First  Amendment  rights  is  one  of  the 
most  important  steps  you  can  take  to 
safeguard  the  credibility  of  your  news 
organization. 


Reno  paper  can 
see  secret  report 

SECRET  POLICE  report  on  the  fatal 
shooting  of  an  Immigration  and 
Naturalization  officer  must  be  turned 
over  to  the  Reno  Gazette-Journal,  a 


judge  ruled. 

District  Judge  Brent  Adams  said  the 
Sparks  Police  Department’s  excuse  of 
confidentiality  no  longer  holds  since 
there  is  no  ongoing  investigation. 

INS  agent  Anthony  Minetta  Sr.  was 
shot  to  death  over  a  traffic  dispute  last 
January  by  a  man  who  then  fatally  shot 
himself.  Initially,  the  police  refused  to 
hand  over  the  report  to  the  newspaper, 
saying  the  shooting  was  still  under 
investigation. 

Judge  Adams  agreed  with  the  Gazette- 
JoumaTs  argument  that  because  both 
men  are  dead,  there  could  be  no  need 
for  a  continued  investigation. 

“There  is  no  pending  or  anticipated 
criminal  proceedings  because  the  only 
person  responsible  for  Agent  Minetta’s 
death  is  also  dead,” Adams  said.  “There 
are  no  confidential  sources  or  investiga¬ 
tive  techniques  involved  in  this  case. 
There  is  no  possibility  that  disclosure  of 
the  investigative  records  would  create 
any  risk  to  law  enforcement  personnel.” 

However,  the  judge  ordered  that  the 
names  and  addresses  of  witnesses  be 
deleted  before  the  report  is  released. 

The  Gazette-Journal  has  filed  three 
other  suits  seeking  records  from  public 
agencies.  —  M.L.  Stein 
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Coming  Out, 
Coming  Home 


ON  A  RECENT  Wednesday  afternoon  in 
Washington,  some  of  the  biggest 
names  in  newspapering  gathered  in  a 
National  Press  Club  lounge  to  praise 
Roy  Aarons. 

Geographically,  it  was  a  fitting  loca¬ 
tion:  just  a  few  hundred  yards  and  seven  years  after 
Aarons  changed  both  journalism  and  his  personal 
life  by  announcing  to  fellow  editors  that  he  was  gay. 

“It  was  right  here,”  Aarons  recalled  in  an  inter¬ 
view  earlier  in  the  day,  right  at  the  J.W  Marriott 
hotel. “1  was  executive  editor  of  the  Oakland  [Calif.] 
Tribune!' 

noy  Aarons  That  April  6,  m  1990, 

Aarons  was  at  the  American 

honored  as  he  Society  of  Newspaper  Editors 

convention  to  announce  the 

stops  down  as  ^sults  of  the  first  survey  of 

gay  and  lesbian  journalists. 

first  prosidont  of 

^  newspapers  covered  gay 

National  Lesbian 

selves  were  treated  in  the 

and  Gay  Journalists  ^ 

'  Ive  been  thinking  about 

Association 

recently.  And  1  realize  more 
and  more  in  retrospect  how 
momentous  that  survey  was.  It  was  the  first  time 
anybtxly  in  the  newspaper  industry  ever  asked  a  gay 
person  what  they  thought  about  being  in  the  busi¬ 
ness.  Ever,”  Aarons  said. 

“And  with  the  exception  of  [the  late  San  Fran¬ 
cisco  Chronicle  reporter]  Randy  Shilts  and  a  handful 
of  others  ...  no  gay  person  ever  expressed  opinions 
—  in  the  whole  history  of  this  medium. 

“I  guess  1  didn’t  quite  grasp  at  the  time  what  tliis 
meant  to  gay  people:  For  the  first  time  in  this  indus¬ 
try  we  were  getting  noticed.” 

Aarons  was  among  those  gay  people  moved  by 
the  occasion:  He  concluded  his  presentation  of  the 
survey  by  declaring,  “I  am  proud  as  an  editor  and  a 
gay  man  of  ASNE  for  doing  this  survey.” 

“Of  course,”  he  recalled,  “there  was  this  stunned 
silence.” 

But  there  was  support  as  well  —  and  the  kind  of 
media  attention  that  kindled  even  wider  discussion 
about  gay  news  coverage  and  gay  journalism. 

“The  Neu'  York  Times  called  it  ‘the  emotional 
high  point’ of  the  ASNE  meeting,”  Aarons  said. 

Four  months  later,  Aarons  helped  found  the 
National  Lesbian  and  Gay  Journalists  Association  and 
became  its  first  president. 


Given  his  living  legend  status,  Aarons  could  surely 
be  NLGJA’s  president  for  life  if  he  wanted  to. 

But  he  has  made  it  known  for  some  months  now 
that  he  is  stepping  down  as  president  at  the  associ¬ 
ation’s  annual  convention  in  Clticago  over  Labor 
Day  weekend. 

“I’ve  just  seen  too  many  associations  where  the 
founder  won’t  step  aside,  and  no  one  has  the 
courage  to  push  him  aside,” Aarons  said. 

The  1,200  NLGJA  members  in  20  chapters  have 
gained  leadership  experience  and  the  association, 
Aarons  said,  is  well-positioned  for  the  future  with  its 
first  executive  director,  Michael  Frederickson,  with  a 
new  headquarters  in  Washington  and  a  series  of 
recent  grants  that  have  somewhat  eased  its  financial 
situation,  he  said. 

His  own  leadership,  Aarons  suggested,  was  a  mat¬ 
ter  of  having  “the  time,  the  experience  and  the  con¬ 
nections.” 

With  an  honorary  host  committee  that  amounted 
to  a  who’s  who  in  newspapering,  the  National  Press 
Club  event  testified  to  Roy  Aarons’  standing  among 
his  colleagues. 

The  testimonial’s  speakers  —  including  Nancy 
Hicks  Maynard  of  the  Freedom  Forum  Media  Studies 
Center;  Dallas  Morning  Neu’s  executive  editor 
Gilbert  Bailon;  Washington 
Post  columnist  Dorothy 
Gilliam  and  ABC  News  corre¬ 
spondent  Cokie  Roberts  — 

“certainly  reflect  a  lot  of  the 
personal  friendships  made 
over  the  years,”  Aarons  said. 

“At  the  same  time,”  he  added, 

“1  think  it  reflects  what 
NLGJA  has  accomplished.” 

At  the  time  ASNE  first  sur¬ 
veyed  gay  and  lesbian  journal¬ 
ists,  the  respondents  said  they 
felt  feirly  comfortable  on  the 
job  —  a  feeling  that  still  holds 
seven  years  later,  according  to 
“The  Newspaper  Journalists 
of  the  ’90s,”  an  in-depth  attitu- 
dinal  study  ASNE  released  this 
month. 

But  back  then,  about  two- 
thirds  of  gay  and  lesbian  jour¬ 
nalists  said  their  comfortable 
newsrooms  were  doing  a 
poor  or  only  fair  job  of  cover¬ 
ing  gay  issues.  Fully  eiglit  out 
of  10  of  the  journalists  said 


"Our  greatest  strength  is  our 
credibility.  And  one  of  the 
unwritten  rules  of  journalism  is 
you  don't  cross  over  into 
blatant  political  activism .... 

In  all  cases  [members]  are 
journalists  first,  and  gays  and 
lesbians  second,  when  they  are 
on  the  job.' 

—  Roy  Aarons,  outgoing 
president  of  the  NLGJA 
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their  own  papers  did  not  devote  enough  space  to 
those  issues. 

And  not  much  has  happened  to  change  minds  in 
1997. 

In  the  latest  ASNE  survey,  70%  of  gay  and  lesbian 
journalists  rate  their  paper’s  coverage  of  gay  issues 
as  fair  or  poor. 

“My  hunch  is  that  it’s  not  that  there  has  not  been 
any  change,  but  that  expectations  have  risen, "Aarons 
said. 

And  indeed,  the  rating  mirrored  almost  exactly 
the  appraisal  of  aU  journalists  surveyed. 

“Coverage  has  improved,”  Aarons  said,  “but  it  still 
remains  pretty  event-oriented.” 

One  obvious  source  of  dis¬ 
content  for  lesbian  and  gay 
journalists  is  the  glacial 
progress  in  winning  so-caUed 
domestic  partnership  benefits 
for  the  paitners  of  gay  and 
lesbian  newspaper  employ¬ 


And  one  of  the  unwritten  rules  of  journalism  is  you 
don’t  cross  over  into  blatant  political  activism. ...  In 
ail  cases  [members]  are  journalists  first,  and  gays  and 
lesbians  second,  when  they  are  on  the  job.” 

That’s  not  to  said,  he  added  quickly,  that  “you 
don’t  bring  pressure,  which  we  have  done  often.” 

And  Aarons  says  the  industry  should  not  confuse 
the  association’s  diplomacy  with  complacency.  He’s 
received  snubs  from  more  than  one  industry  leader 
and  has  realized  there  “is  a  certain  level  of  discom¬ 
fort”  among  some  with  gay  rights. 

“I  don’t  think  these  gains  will  ever  be  irre¬ 
versible,”  Aarons  said.  “There  must  be  vigilance  all 
the  time.” 


Got  Research  Anxiety? 


ees. 

Don’t  expect  NLGJA  to  go 
ballistic  over  the  issue,  how¬ 
ever. 

At  a  time  when  the  public 
face  of  gay  activism  seems  to 
be  in-your-face  groups  such  as 
ACT  UP  or  Lesbian  Avengers, 
NLGJA  takes  a  far  more  diplo¬ 
matic  tack. 

Indeed,  the  association 
found  itself  under  attack  just 
last  April  from  LLEGO,  a  group 
of  Latino  gays  and  lesbians, 
who  disrupted  a  televised 
panel  discussion  on  gay  rights 
that  was  convened  by 
NLGJA’s  Washington,  D.C., 
chapter. 

Aarons  said  his  own  non- 
confrontational  style  reflects 
both  NLGJA’s  journalists 
membership  —  and  his  own 
long  experience  fighting  for 
newsroom  diversity.  He  was  a 
founder  of  the  organization 
that  became  the  Maynard 
Institute  for  Journalism  Educa¬ 
tion  and  has  been  on  its  board 
for  20  years. 

“I  learned  my  chops 
[there], "Aaron  said.  “Their  phi¬ 
losophy  was  meeting  the 
industry  on  an  even  field, 
with  integrity  and  profession¬ 
alism. 

“Our  policy  at  NLGJA  has 
not  been  to  demand,  or  to 
charge  the  barricades.  It’s  a 
waste  of  energy  —  and  it’s 
divisive,” Aaron  said. 

Further,  he  added:  “This  is 
not  what  our  constituency  is 
interested  in  doing.  Our  great¬ 
est  strength  is  our  credibility. 
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HE  APPROACH  TO  style  is  by 
I  way  of  plainness,  simplicity, 
JL  orderliness,  sincerity,”  said 
William  Strunk  Jr.  and  E.B.  White  in 
their  long-lived  little  manual  (84  pages), 
The  Elements  of  Style. 

But  the  art  of  using  words  in  style  is 
much  more  complicated  for  California 
college  English  teachers  Gary  and 
Glynis  Hoffman.They  place  the  empha¬ 
sis  on  the  exception,  the  innovative. 

“We  have  departed  from  Strunk  and 
White,”  they  say.  “Writing  did  too.  In  the 
last  part  of  the  Twentieth  Century,  writ¬ 
ten  expression  has  expanded  further 
than  either  Strunk  and  White  could 
have  dreamt. . . .  The  rules  for  the 
twenty-first  century  need  to  be  recreat¬ 
ed  and  they  demand  new  explanations, 
especially  for  a  more  visual-oriented, 
computer-literate,  cyberspace-writing 
generation.” 

They  see  nothing  wrong  in  creating 
new  words  by  many  means,  among 
them,  words  strung  together  by 
hyphens  (example,  “Nadia  attempted 


Adios,Stronk&  White 


gary  &  glynis 


hoffman 


two,  seemed-real-easy,  tumed-out-to-be- 
nightmare  flips  Ijefore  entering  the 
water”)  and  breaking  up  a  larger  entity 
into  fragments  and  using  them. 

For  example,  a  “kitchen”  and  its 
components.Thus  “Ellie  counter- 
topped  her  ideas”  and  “Gary 
microwaves  his  ideas.” 

The  authors  make  good  use  of 
examples  from  literature  and  con¬ 
temporary  writing.  They  suggest 
“game-like  ways”  to  create 
metaphors.  By  mixing  words  from 
lists  of  interesting  words  that  also 
draw  on  student  experiences,  stu¬ 
dents  take  three  of  the  words 
and  make  a  sentence  using 
“rules  that  force  one  of  the 
words  into  becoming  a 
metaphor.” 

Only  one  word  (“a”  and 
“the”  excepted)  can  be  added 
to  the  three.  Thus  one  student 
selecting  three  words  —  sprinkler,  gos¬ 
siping  and  grass  mowing,  wrote,  “The 
sprinklers  gossiped  about  mowed 
grass.” 

The  book  would  make  an  excellent 
tool  for  media  writing  coaches,  even  if 
one  does  not  agree  with  everything  in 
the  book. 
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A  FOREIGN  CORRESPONDENT 

carrying  around  a  teddy  bear  in  a 
foreigh  (fictitious)  country, 
Equatoria?  That’s  because  hack  (foreign 
correspondent)  Thomas  Farrow  in  this 
j  very  funny  novel  is  asked  by  his  publish- 
er  to  help  entertain  the  publisher’s 

1  granddaughter  by  taking  part  in  shuf¬ 
fling  the  teddy  b^  around  the  worid 
with  the  newspaper’s  foreign  staff  doing 
the  duty. 

In  a  way,  it’s  not  a  bad  idea  from  the 
editorial  side  of  the  newspaper  in  keep¬ 
ing  with  entertainment  and  public  jour¬ 
nalism  values.  People  can  relate  to  a 
teddy  bear,  its  cuteness  and  durability  as 
a  symbol  of  childhood. 

But  what  is  more  embarrassing  than  a 
foreign  correspondent  carting  around  a 


bear?  The  fluffy,  bug-eyed  toy 
becomes  the  ultimate  symbol  of  how 
radically  the  perception  of  editors  and 
that  of  the  field  journalists  pursuing 
hard  news  sometimes  differ. 

The  teddy  bear  just  gets  in  the  way, 
such  as  the  time  Farrow  (he’s  called 
“TK.”  in  the  book  for  the  editorial  mark¬ 
ing,  “copy  to  come”)  is  crossing  a  check¬ 
point.  A  guard  figures  he  is  a  spy; 
reporters  don’t  carry  teddy  bears  “What 
does  it  hide?”  the  guard  asks. 

The  hapless  teddy  bear  gets  his 
innards  ripped  out,  as  guards  look  for 
contraband.The  cuddly  bear  gets  dis¬ 
carded,  only  to  get  peed  on  by  a 
reporter.  It  shows  up  again  as  camou¬ 
flage  for  an  explosive  device  and  gets 
blown  to  smithereens.  End  of  bear. 

T.K.’s  dealing  with  the  foreign  desk 
from  Equatoria  by  phone  surely  brings 
to  mind  a  laugh  by  any  who  have  filed 
internationally.  Impressed  by  his  assign¬ 
ment  to  keep  track  of  a  rebellion  in  a 
Third  Worid  Marxist  dictatorship,T.K.  is 
devasted  when  he  calls  in.  The  foreign 
editor  has  trouble  remembering  where 
TK.  is  as  well  as  where  the  country  is. 
One  of  the  funnier  moments  of  the 
book  isT.K.  trying  to  converse  across 
the  ocean  with  a  foreign  editor  whose 
attention  is  fastened  on  a  worid  series 
game. 

Most  devastating  are  the  times  TK. 
gets  scooped  by  Cassandra  Benoit,  a 
cute,  spunky  Canadian  novice  working 


at  a  fence  near  an  empty  guard  tower, 
according  to  Vacaville  police.  Anderson 
reportedly  is  HIV-positive  and  was  con¬ 
fined  to  the  prison’s  AIDS  ward. 

Anderson,  who  was  serving  the  last 
year  of  a  16-year  sentence  for  second- 
degree  murder  in  San  Diego,  forced  Kelly 
to  withdraw  $60  with  his  ATM  card  and 
then  ordered  him  to  drive  the  45  miles 
to  San  Francisco,  stopping  on  the  way  so 
the  escapee  could  buy  hair  dye,  clothing 
and  other  personal  items.  Police  said 
Anderson  sometimes  dresses  as  a  woman. 

In  San  Francisco,  they  checked  into  a 
motel,  paying  with  Kelly’s  credit  card. 

At  a  news  conference  at  the  Vacaville 
police  station,  Kelly  said  Anderson  told 
him  that,  “He  wanted  my  truck  and  he 
would  shoot  me  if  1  didn’t  cooperate.  A 
few  times  1  wanted  to  go  against  him, 
but  I  realized  he  was  in  much  better 
shape  than  1  was  and  1  knew  1  wouldn’t 
have  had  a  chance.” 

At  the  motel  in  the  city’s  upscale 
Marina  District,  Kelly  said,  Anderson  took 
his  wallet  and  credit  cards  before  leaving. 

“He  said  he  had  AIDS  and  was  dying,” 
Kelly  recalled.  “I  waited  10  or  12  hours 
and  figured  he  was  not  coming  back.  I 
just  kept  struggling  until  I  broke  free.” 

—  M.L.  Stein 


Do  you  cover  a  double  murder  in  the  morning,  and,  in  the  afternoon,  a  stockyard  report — 
barrows  up  1/4,  flaxseed  down?  If  so,  you  editors  and  publishers  may  suffer  from  the  dreaded 
SPOOF  Syndrome— ’’STRESSED,  PRESSED,  OPPRESSED  &  F/NES5ED"— by  the 
competition,  by  your  sources,  by  each  other. 

Want  the  same  welcome  relief  journalists,  especially  reporters  and  editors,  are  telling  us 
they’re  finding?  Try  reading  ex-UPI  state  editor  Michael  Bugeja’s  Family  Values,  a  hilarious 
satire  on  tabloid  journalism.  “Think  of  it,”  Bugeja  asserts,  "who  could  have  invented  Dick 
Morris  but  mass  media?  And  who  could  have  re-invented  him  other  than  talk  shows 
where  Morris  suddenly  knows  about  values  so  thoroughly  he  must  have  swallowed  a 
magic  ‘ethics’  pill. 

And  what  in  Family  Values  do  they  see,  or  dream  they  would  see  in  their  own  news¬ 
room?  How  about  politically  incorrect  editors,  manipulated  women  reporters,  fear- 
mongering  fundamentalists,  loose-moraled  socialites  and  opportunistic  politicians. 

“The  scenes  at  the  ‘Chronicle’  newsroom  take  you  back  70  years  to  the  press  room  at  the  Chicago 
Criminal  Courts  Building  in  ‘Front  Page’.  ’’  Ron  Ostrow,  Los  Angeles  Times  Washington  Bureau. 

Reporters  and  journalism  profe  everywhere  are  reading  about  Mylo  Thrump,  an  editor  in  mid-life  crisis  who, 
inventing  sensational  stories  to  embarrass  his  estranged  wife — editor  of  a  rival  conservative  newspaper — turns  a  respectable 
metro  newspaper  into  a  gossipy  tabloid,  scandalizing  a  conservative  candidate  whose  wife  is  having  an  afftiir. 

“The  world  of  tabloid  journalism,  political  hypocrisy,  errant  sexual  mores  and  no-brain  television — all  are  sent  up  this  deft 
novel.”  Author  Carol  Muske 

“Michael  Bugeja’s  novel  Family  Values  is  an  exquisite  satire  of  contemporary  print  journalism  by  someone  who  knows  the  busi¬ 
ness  from  the  inside  out.”  Author  Neal  Bowers 

So,  if  you’re  a  publisher,  you  should  buy  this  novel  for  everyone  in  your  newsroom  and  show  employees  you  can  take  a 
joke. .  .while  they  take  a  vacation! 

Family  Values  by  Michael  Bugeja — ISBN  0-9651213-4-8:  278  pgs.  Hardcover:  $25.95:  Gill  to  order:  (800)  667-9402,  or  send 
this  coupon  with  $25.95  to:  Sligo  Press,  P.O.  Box  523,  Bend,  Oregon  97709. 
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BY  HII.KY  WARD 


for  public  radio.  She  becomes  so  popular 
that  her  stories  are  picked  up  by  editors 
and  used  instead  of  stories  from  their 
correspondents. 

WhenT.K.  is  taken  to  task  by  an  editor 
for  not  coming  up  with  an  important 
story  from  an  off-limits  area  in  Equatoria 
as  Benoit  did,  he  replies  that  she  got  the 
story  because  she  got  lost  and  stumbled 
onto  it.  The  editor  ieplied:“Benoit  scooped 
you  by  getting  lost?  Suggest  you  try  it.” 

Predictably,  the  veteran  correspondent 
and  the  newcomer  fall  in  love,  and  the 
continued  tension  and  competition 
between  them  spark  much  good  humor. 

Yet  this  is  a  war  zone  with  ever-pre¬ 
sent  tragedy  and  suffering.  How  will  the 
book  end?  Will  the  tragic  or  the  comic 
prevail? 

Christopher  Wren,  a  New  York  Times 
reporter,  for  17  years  was  the  Times 
bureau  chief  in  Moscow,  Cairo,  Beijing, 
Ottawa  and  Johannesburg. 

He  has  also  reported  from  Vietnam 
and  Bosnia. 


Chronicle 
deliveryman 
survives  ordeal 

A  SAN  FRANCISCO  Chronicle  deliv¬ 
eryman  survived  a  terrifying  ordeal 
when  he  was  kidnapped  on  his  route  by 
an  escaped  convict,  threatened  with 
death  and  tied  to  a  motel  room  chair 
with  duct  tape. 

The  victim,  Robert  Brian  Kelly,  28, 
managed  to  work  his  way  loose  while 
his  captor  was  out  of  the  room,  police 
said. 

The  kidnapper,  David  Wayne  An¬ 
derson,  36,  was  still  being  sought  at  this 
writing  and  so  was  Kelly’s  pickup  truck 
in  which  the  two  rode  from  Vacaville, 
Calif.,  to  San  Francisco  after  Anderson 
broke  out  of  the  California  Medical 
Facility  in  that  community.  Kelly  said  he 
was  delivering  papers  to  a  supermarket 
when  Anderson  approached  him  with 
what  he  thought  was  a  gun  concealed 
by  a  newspaper. 

Actually,  the  object  was  two  hacksaw 
blades  lashed  together,  which  Anderson 
had  used  to  saw  through  one-inch  metal 
bars  in  his  cell,  lower  himself  with  a  bed- 
sheet,  and  then  cut  through  barbed  wire 
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BY  MARK  FITZGERALD 


Minority 
Hiring  Stalls 


Daily  newspaper  newsrooms  arc 

employing  minorities  at  less  than  half 
the  proportion  of  minorities  in  the 
general  population,  the  latest  figures 
from  the  American  Society  of  News¬ 
paper  Editors  suggest. 

In  a  nation  where  minorities  account  for  about 
24%  of  the  population,  minorities  comprise  11.3*'% 
of  newsroom  employees,  the  1997  ASNE  survey 
found. 

That  represents  an  increase  of  just  one-third  of 
one  percent  over  the  1S>96  survey,  which  put  minor¬ 
ity  newsroom  employment  at 
11.02%. 

And  in  actual  numbers, 
there  was  no  increase  in 
minority  employment  at  all. 

ASNE  said  its  survey  sug¬ 
gests  6,100  minority  journal¬ 
ists  work  on  daily  newspapers 
—  the  same  number  identi¬ 
fied  in  1996. 

It  was  the  first  time  in  the 
19  years  ASNE  has  been  track¬ 
ing  newsroom  employment 
that  minority  employment  did 
not  gain  at  all  year  to  year. 

And  the  small  percentage 
gain  came  only  because  total 
newsroom  employment 
dipped  from  55,000  to  54,000 
in  the  past  year,  and  the  num¬ 
ber  of  daily  newspapers  also  dropped,  from  1 ,490  to 
1,472.  Minorities  were  also  a  smaller  percentage  of 
people  entering  daily  newspapers,  the  survey  sug¬ 
gested.  The  percentage  of  first-time  hires  who  were 
minorities  dropped  from  21%  in  last  year’s  survey  to 
20%  in  1997. 

However,  the  actual  numbers  of  first-time  minor¬ 
ity  hires  did  increase  from  510  to  530  in  the  same 
period. 

The  dispiriting  results  on  overall  minority 
employment  —  which  show  a  total  increase  of 
barely  more  than  one  percent  in  the  past  four  years 
—  illustrate  just  how  far  ASNE  remains  from  its  two- 
decade-old  goal  of  achieving  newsroom  minority 
representation  that  equals  that  in  the  general  popu¬ 
lation. 

“The  ASNE  board  of  directors  in  1978  believed 
this  objective  could  be  met  eariier  than  2000.  But  in 
1978,  the  projection  for  the  year  2000  was  a  minor¬ 
ity  population  of  12%  or  13%.  Our  country’s  minor¬ 
ity  population  has  grown  to  more  than  twice  that 


For  the  first  time 
in  the  19  years 
ASNE  has  been 
tracking  newsroom 
employment, 
minority 
employment  did 
not  gain  at  all 
year  to  year 


amount  and,  thus,  racial  parity  has  become  a  moving 
target  for  ASNE,”  said  Robert  H.  Giles,  editor  and  pub¬ 
lisher  of  the  Detroit  News  and  the  1996-97  ASNE 
president. 

Giles  noted  that  the  newspaper  industry  has 
improved  its  minority  newsroom  representation 
considerably  since  1978. 

Back  then,  the  1,700  minority  employees  repre¬ 
sented  just  3  95%  of  newsroom  slots.  Since  then  the 
numbers  have  improved  by  259%. 

Even  the  1997  survey  had  some  good  news:  The 
percentage  of  newsroom  supervisors  who  are 
minorities  increased  from 
8.4%  last  year  to  8.9%  — 
an  increase  of  40  jobs  to 
1,144.  Also  the  percentage 
of  daily  newspapers  with 
no  minority  newsroom 
professionals  at  all 
dropped  again  this  year, 
from  44%  last  year  to 
43.5%  currently. 

The  percentage  of  daily 
newspapers  with  at  least 
one  minority  newsroom 
employee  increased  in  all 
circulation  categories  except  those  papers  under 
10,000,  the  survey  found. 

Big  dailies,  however,  remain  the  biggest  employ¬ 
ers  of  minority  newsroom  professionals.  Fully  17% 
of  minority  employees  worit  at  papers  with  circula¬ 
tions  over  500,000,  compared  with  10%  of  white 
employees. 

ASNE’s  survey  identified  2,929  black  journalists, 
who  account  for  5.42%  of  the  newsroom  work¬ 
force.  The  next  largest  cohort  were  the  1,811  His¬ 
panic  journalists,  comprising  3.35%.The  1,141  Asian- 
American  journalists  accounted  for  2.11%  of  the 
work  force  while  the  250  Native  American  journal¬ 
ists  comprised  less  than  half  of  one  percent  of  news¬ 
room  employment. 


The  1997  survey  had 
some  good  news: 

The  percentage  of 
newsroom 
supervisors  who 
are  minorities 
increased  from  8.4% 
last  year  to  8.9% 


P.M.T0A.M. 

The  IDAHO  FALLS  Post  Register  will  switch  from 
afternoon  to  morning  publication  as  it  becomes 
a  seven-day  newspaper. 

On  May  3,  the  paper  is  scheduled  to  deliver  its 
first  Saturday  edition  along  with  a.m.  delivery.  It  has 
been  publishing  five  evenings  and  Sunday. 

The  Post  Register  said  it  has  been  planning  the 
change  for  two  years. 
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LEGAL 


Football  Player 
Sues  Newspaper 

PROFESSIONAL  FOOTBALL  PLAYER 
Charlie  Gamer  is  suing  the 
Philadelphia  Daify  News  for  Ubel  over  a 
July  18,  1995  report  that  said  the 
Philadelphia  Eagles  running  back  tested 
positive  for  marijuana.  Right  after  the 
story  appeared,  however,  the  National 
Football  League  issued  a  statement  say¬ 
ing  Gamer  had  not  tested  positive  for 
marijuana  or  any  other  illegal  substance. 

Within  days,  the  Daily  News  “stated 
that  its  report  was  erroneous,  and  the 
newspaper  apologized  to  Gamer,” 
Katherine  Hatton,  the  newspaper’s  gen¬ 
eral  counsel,  said  in  a  Philadelphia 
Inquirer  article.  “They  regret  that  they 
published  information  —  believed  to  be 
reliable  at  the  time  —  that  turned  out  to 
be  in  error,”  Hatton  added. 

Gamer’s  libel  suit,  filed  in  Common 
Pleas  Court  in  Philadelphia,  asks  for 
unspecified  damages. 

Papers  Win  Access 
To  Transcript 

TWO  SOUTH  CAROUNA  newspa¬ 
pers  won  access  to  the  transcript  of 
a  hearing  on  alleged  juror  misconduct  in 
the  case  of  a  man  awaiting  execution  for 
the  1988  slaying  of  an  elementary 
school  principal.  The  Greenville  News 
and  the  Anderson  Independent-Mail 
appealed  after  Judge  Alex  Macaulay 
refused  to  release  the  transcript  because 
of  privacy  concerns. 

The  South  Carolina  Supreme  Court 
said  the  public  has  a  compelling  interest 
because  the  hearing  involved  jurors’  con¬ 
duct.  Removal  of  jurors’  names  and  iden¬ 
tifying  information  would  satisfy  privacy 
concerns.  Justice  James  Moore  wrote. 
Once  those  parts  have  been  blacked  out, 
the  transcript  will  be  open  to  the  public. 

—  AP 


Princess  Diana  Wins 
Libel  Settlement 

A  NEWSPAPER  PAID  $122,000  to 
Princess  Diana  to  resolve  libel  claims 
stemming  from  reports  that  she  stood  to 
profit  personally  fern  a  charity  auction. 

The  setdement  between  Diana  and 
the  Express  is  the  largest-ever  libel  pay¬ 


out  to  a  royal,  the  Sundc^  Telegraph  said. 

Diana  might  have  won  more  had  she 
taken  the  Express  to  court,  but  she  pre¬ 
ferred  to  settle  quickly,  the  paper  reported. 

The  lawyer  who  negotiated  the  settle¬ 
ment,  Anthony  Julius,  in  August  won  a 
favorable  divorce  settlement  for  Diana 
from  the  heir  to  the  throne.  Prince  Charles. 

The  Express  had  apologized  for  a 
story,  on  its  front  page  and  in  an  editori¬ 


al,  saying  it  was  the  victim  of  forged  doc¬ 
uments  that  said  Diana  would  profit 
from  the  auction  of  20  of  her  best- 
known  gowns.  Proceeds  from  the  sale  on 
June  25  will  go  to  AIDS  and  cancer  char¬ 
ities,  including  Britain’s  AIDS  Crisis  Trust 
and  the  Royal  Marsden  groups.  Diana 
plarmed  to  donate  proceeds  from  the 
Express  settlement  to  charity  as  weU,  the 
Sunday  Telegraph  said. 


This  Is  hnolher  Fine  Mess 


There  it  is.  A  virtual  mountain  of 


multimedia  digital  content.  With  you  buried  squarely  beneath  it. 

Before  you  decide  you  can’t  cope  with  the  digital  age,  consider  Digital  Collections. 

With  one  system  you  gain  easy,  instant  access  to  all  types  of 
digital  content,  regardless  of  source  or  format.  You’ll  find 
easy-to-learn,  full-featured  browsing  and  editing  tools  for 
managing  digital  archiving  and  on-line  publishing.  And  you’ll 
be  investing  in  an  industrial-strength,  fully  scalable  system. 

To  find  out  more  about  Digital  Collections  products,  from 
the  standalone  PhotoDesk  photo  archiving  system  to  enter¬ 
prise-wide  data  warehousing  systems,  call  us. 

But  do  it  soon.  While  you  can  still  find  your  phone. 

For  more  information  call  Bill  Kelley  or  Melissa 
Kroeger  at  1-800-801-3771  or  visit  the  GMTI  home 
page  at  httpv/www.gmti.com.  pjgjjg,  CoUgctionS 
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'Author  Anne 
Rice  buys 
fuU-pu^e  ads  in 
the  New  Orleans 
Times-Picayu  ne 
to  sound  off  on 
issues  that 
peeve  her 


BY  GARY  BOULARD 


Feb.  9  defending  the  architectural  design  of  Straya,  his  restau¬ 
rant,  as  a  “fine  merger  of  contemporary  and  classic  design,” 
before  adding:  “Aime,  if  I  didn’t  take  your  rude,  unwarranted 
personal  attack  so  seriously,  I  might  be  amused.” 

In  a  postscript,  Copeland  poked  fun  of  the  vampire  and 
voodoo  themes  that  have  catapulted  Rice  to  international 
fame:  “I’m  putting  a  little  extra  garlic  in  the  food  at  Straya, 
keeping  a  crucifix  under  my  pillow  and  cany'ing  a  wooden 
stake  for  good  luck,”  Copeland  wrote. 

On  Feb.  23,  Rice,  also  in  a  full-page  Sunday  edition,  revisited 
the  controversy  with  Copeland  yet  again,  recreating  the  prin¬ 
cipal  character  from  her  best-selling  Interview  With  the 

Vampire,  the  vampire  Lestat,  who  she  said  had  returned  to 
New  Orleans  only  to  con- 

9^  '''•'’**  t 

1  I  Copeland’s 

1  I  restaurant  in 

I  f  horror. 


NOVEUSTANNE  rice  has  become 
one  of  the  New  Orleans  Times- 
Picayune's  greatest  assets,  although 
she  is  frequently  critical  of  the 
paper’s  coverage  and  rarely  talks  to 
reporters  in  general. 

Rice’s  importance  to  the  paper  is  unconvention¬ 
al:  She  purchases  full-page  ads,  some  costing  as 
much  as  $15,000  and  more,  to  sound  off  on  issues 
of  the  day  and  matters  that  particularly  peeve  her. 

One  of  the  most  successful  authors  in  the  world 
today.  Rice’s  lengthy  series  of  books  on  witches, 
vampires,  and  even 
one  castrati,  have 
sold  tens  of  millions 
of  copies,  reaping 
her  tens  of  millions 

■|£M|||liiBBi|^H  of  dollars  in  royal- 
ties. 

The  author’s 
most  recent  news- 
paper  blitz  began 
on  Feb.  7  in  a  fuli- 
page  ad  appear- 
in  the  Times- 
Picayune's 

Lagniappe  section,  a  weekly  entertain¬ 
ment  pullout. 

In  it.  Rice  lambasted  the  architectur¬ 
al  design  of  a  new  restaurant  opened 
byAl  Copeland,  who,  in  the  1970s 
founded  the  Popeye’s  Fried  Chicken 
chain  in  New  Orleans. 

“This  monstrosity  in  no  way  repre¬ 
sents  the  ambience,  the  romance,  or 
the  charm  that  we  seek  to  offer  you 
and  strive  to  maintain  in  our  city,” 

Rice  said  in  a  message  addressed  to 
“our  Mardi  Gras  visitors,  our 
tourists,  and  our  citizens.” 

The  Lagniappe  ad,  which  cost 
$4,000,  prompted  a  lawsuit  from 
Copeland,  who  labeled  Rice’s 
remarks  “libelous  and  defamatory.” 

The  Times-Picayune,  however, 
was  once  again  the  beneficiary 
when  Copeland  ordered  up  a 
$15,920  two-page  ad  in  the 
Sunday  edition  of  the  paper  on 


Copeland,  noth¬ 
ing  short  of 
your  indescrib¬ 
able  restaurant 
could  shock  me 


rf  Author  Anne  Rice's 
I  newspaper  blitz 
I  began  on  Feb.  7  in 
f  a  full-page,  $4,000 
I  ad  in  the  New 
I  Orleans  Times- 
1  Picayune's  weekly 
f  entertainment 
I  pullout.  In  the  ad, 

I  Rice  lambasted  the 
I  architectural  design 
I  of  a  restaurant  opened 
I  by  Al  Copeland,  who, 

I  in  the  1970s  founded 
I  the  Popeye's  Fried 
I  Chicken  chain. 

I  Copeland  sued  Rice 
I  over  the  contents  of  the 
I  ad.  He  also  ran  a 
i  $15,920,  two-page  ad  in 
the  Sunday  edition  of  the 
paper  on  Feb.  9  defend¬ 
ing  the  architectural 
design  of  Straya,  his 
restaurant.  Segments  of 
the  Rice  ad  appear  on  top 
of  Copeland's  ad. 


straya  ArriR 


1  tEALASSer  TO  THC  AVENUE,  INSTEAD,  we  HAVE  AM  evesORE.  ^ 

ii*"* ™ mOHT  AS 
AMERICANS  AND  LET  MR.  CORELAND  KNOW  YOUR  PECUNtU  IN  WRtTINfi  OR 
COPeUkND  WILL^SSSVil^ZlJ^S! 
OO  SOMETMINO  TO  SHOW  RESPECT  ROR  HIS  FELLOW 


Boulard  is  a  freelance  writer  baset 
in  New  Orleans. 
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out  of  my  torpor  and  my  coma,”  Lestat 
cries  out  in  Rice’s  ad.  “I  am  now  myself 
again  . . . .  ” 

Although  the  aesthetic  responses  to 
Copeland’s  restaurant  are  a  matter  of 
taste,  the  well-known  restauranteur’s 
biggest  mistake  may  simply  be  one  of 
location;  the  St.  Charles  Avenue  building 
Copeland  chose  for  his  business,  once  a 
car  dealership,  also  plays  a  part  in  the 
ending  of  Rice’s  novel  Memnoch  the 
Devil,  in  which  Lestat,  ambling  down 
the  same  St.  Charies  Avenue,  sees  his 
reflection  in  the  windows  of  “an  empty 
store  that  had  once  sold  expensive  auto¬ 
mobiles.” 

The  Rice-Copeland  feud  is  not  the 
first  time  the  author  has  turned  to  news¬ 
paper  ads  to  present  her  point  of  view. 
After  the  1994  fiftning  of  the  movie 
based  on  her  book  Interview  With  the 
Vampire,  Rice  purchased  a  full-page  ad 
in  the  New  York  Times  denying  eariier 
reports  that  she  was  dissatisfied  with  the 
selection  of  actor  Tom  Cruise  in  the  role 
of  Lestat. 

Last  year.  Rice,  again  in  the  Times- 


Picayune,  endorsed  the  re-election  of 
President  Clinton  in  one  fiill-page  ad  and 
in  another  attacked  her  fellow  neighbors 
of  New  Orleans’  Garden  District  who 
were  angry  over  Rice’s  purchase  of  a 
Catholic  chapel  for  her  personal  use. 
Ironically,  Rice’s  latter  ad  also  criticized 
both  the  Times-Picayune  and  the  Wall 
Street  Journal  for  running  “vicious  arti¬ 
cles”  concerning  the  chapel  purchase. 

RossTafaro,  the  executive  director  of 
Rice’s  business  enterprise,  said  the 
author  sees  net^'spaper  ads  as  a  way  of 
sounding  off  on  issues  of  concern  with¬ 
out  having  to  deal  witii  reporters  first. 

“It  is  the  purest  form  of  communica¬ 
tion  available  for  her,”  explained  Tafero. 
“There  is  no  journalist  involved  taking 
something  out  of  context,  putting  in  a 
meaning  that  wasn’t  intended.  The  agree¬ 
ment  is  that  the  ad  must  run  exactly  as 
Anne  wrote  it,  and  the  Times-Picayune 
agrees  with  that  format.” 

Kenny  Mitchell,  ad  director  for  the 
Times-Picayune,  confirmed  the  arrange¬ 
ment:  “I  know  she  hasn’t  cooperated 
with  our  news  department,  but  Aime 


_ Newspapers: 
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Rice  has  been  more  than  friendly  with 
us,”  Mitchell  said,  before  noting:  “And  all 
of  this  business  and  revenue  for  us  has 
been  entirely  unsolicited.That’s  the  kind 
of  arrangement  we  can  hardly  find  feult 
with.” 

The  Rice-Copeland  battle  also  sparked 
a  discussion  in  the  Times-Picayune  on 
the  architectural  merits  of  Copeland’s 
restaurant,  several  feature  stories  on 
Rice,  and  a  Feb.  12  editorial  piece  by 
Times-Picayune  colunuiist  James  Gill, 
which  said,  in  part,  “Rice’s  habit  of  run¬ 
ning  large  newspaper  ads  to  trumpet 
her  views  is  not  one  that  should  be  dis¬ 
couraged,  but  she  might  as  well  spend  a 
few  mote  bucks  and  hire  an  editor.” 

Continued  Gill:  “The  errors  of  gram¬ 
mar  and  punctuation  are  bad  enough, 
but  the  pompous  tone  she  adopts,  refer¬ 
ring  to  herelf,  for  instance,  as  ‘Arme  Rice, 
private  citizen,’  must  have  left  many 
readers  determined  to  dine  at  Straya’s  as 
soon  as  possible.” 

But  such  critidans,  including  Copeland’s 
contention  that  Rice  “stepped  over  the 
line”  with  an  ad  that  “took  me  on  per¬ 
sonally  and  with  willful  malice,”  will  not 
deter  Rice  from  future  proclamations, 
predicts  Tafaro. 

“Arme  Rice  is  just  not  afraid  to  put  her¬ 
self  on  the  link,  unlike  many  celebrities,” 
saysTafero.“It  would  not  surprise  me  at 
all  to  see  other  such  ads  in  the  future.” 


Regional  Network 
Has  Strong  Year 

The  northwest  newspaper 

Network  sold  nearly  $4.3  million  in 
advertising  during  1996,  a  19.6% 
increase  over  1995,  it  was  reported. 

Northwest,  an  arm  of  the  Pacific 
Northwest  Newspaper  Association, 
placed  the  ads  in  46  newspapers  in 
Washington,  Idaho  and  Oregon. 

John  McDonagh,  ad  director  at  the 
Vancouver,  Wash.,  Columbian  and  chair¬ 
man  of  the  network’s  steering  commit¬ 
tee,  said  1997  initiatives  will  include  the 
creation  of  a  full-time  position  exclusive¬ 
ly  for  sales  presentations,  continuing  em¬ 
phasis  on  tourism  advertising  from 
Western  Canada,  and  the  development  of 
a  network  Web  site  through  Tribnet,  the 
Internet  provider  for  the  Tacoma  News 
Tribune. 

The  network’s  placement  and  billing 
facilitator  is  the  Oregon  Newspaper 
Advertising  Co.  in  Portland. 
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!  Press  Council 
Sides  With 
Newspaper 

HOW  MUCH  IS  that  what  in  the  win¬ 
dow?!? 

When  London,  Ontario,  resident  Fred 
MacDonald  discovered  that  the  London 
Free  Press  was  running  classified  ads  for 
gay  chat  lines  on  the  same  page  as  ads  for 
pets,  he  decided  the  paper  was  intention¬ 
ally  trying  to  corrupt  children. 

Since  the  beginning  of  1996, 
MacDonald  has  carried  on  what  the 
Ontario  Press  Council  calls  “a  lengthy  cor¬ 
respondence”  with  the  paper  about  classi¬ 
fied  ad  layout  at  the  Free  Press. 

Within  weeks  of  MacDonald’s  original 
complaint,  the  Free  Press  leananged  the 
ads  to  keep  them  apart,  but  the  paper  and 
press  council  say  MacDonald’s  complaints 
kept  coming. 

MacDonald  complained  that  pet  ads 
were  running  on  the  same  page  as  dating 
service  ads  —  and  the  Free  Press  again 
rearranged  its  ads. 

Later  he  complained  when  a  display  ad 
for  the  five  Press’  Newspaper  In  Educ¬ 
ation  program  ran  on  the  same  page  as  a 
dating  service  ad. 

“I  brought  this  immoral  layout  of  adver¬ 
tisements  up  in  several  letters,”  MacDonald 
complained  in  a  letter  to  the  press  council 
last  July,  “yet  they  stubbornly  persist  in 
running  these  subliminally  sexi^  ads  on 
the  same  page  as  ads  for  children  or 


younger  readers.” 

The  Free  Press,  MacDonald  complained, 
was  “savagely  ruthless  in  the  community 
nurturing  of  innocent  and  unsuspecting 
minds.” 

According  to  the  press  council’s 
account  of  its  adjudication  hearing,  the 
newspaper  said  it  “resented  the  su^estion 
that  it  had  an  underlying  reason  for  run¬ 
ning  the  ads  and  it  had  seen  no  evidence 
that  they  caused  children  to  become 
homosexuals  or  had  a  corrupting  effect  on 
readers  of  pet  columns.” 

Further,  the  newspaper  complained  that 
MacDonald  seemed  to  have  gone  fiom 
complaining  about  the  placement  of  ads 
to  attempting  to  restrict  ads  he  does  not 
like. 

In  its  decision,  the  press  council  —  a 
voluntary  organization  of  journalists  and 
public  representatives  that  deals  with  com¬ 
plaints  of  newspaper  coverage  —  dis¬ 
missed  the  complaint  and  noted  that  the 
newspaper  had  shown  sensitivity  to 
MacDonald’s  complaints. 

USA  Weekend 
Award  Winners 

The  recipients  of  USA  weekends 

fourth  annual  Most  Caring  Athlete 
Awards  are  Steve  Young,  Val  Skinner, 
Chris  Dudley,  Curt  Schilling,  and  Chanda 
Rubin. 

The  awards  recognize  five  profession¬ 
al  athletes  for  their  humanitarian  efforts 
off  the  field.  Athletes  were  nominated  by 


pro  sports  teams,  governing  bodies  and 
sports  editors  at  top  newspapers  across 
the  nation.  Each  winner  receives  a  dona¬ 
tion  for  the  charity  of  their  choice. 

NNN  Targets 
Computer  Ads 

Newspaper  national  network 

has  added  the  computer  category  to 
its  list  of  target  accounts. 

Jack  Grandcolas,  NNN  sales  director, 
said  the  makers  of  small  computers,  soft¬ 
ware  and  peripherals  spent  $1.2  billion  of 
advertising  last  year  and  “of  those  dollars, 
only  $40  million  went  to  newspapers, 
$500  million  to  broadcast  and  $700  mil¬ 
lion  to  magazines.” 

The  newspaper  industry,  he  said,  “clear¬ 
ly  has  its  work  cut  out  for  it  if  we  are  to 
capture  our  fair  share  of  this  business.” 

Times  Mirror 
Newspaper  Ad 
Revenues  Up 

Ad  revenues  for  Times  Mirror’s 
Newspaper  Publishing  Group  for  the 
four  weeks  ending  March  2  increased 
9.7%  to  $  1 25.2  million  for  the  same  period 
in  the  previous  year.  For  the  nine  weeks 
ending  March  2,  total  ad  revenues  rose 
7.6%  to  $267.3  million  fiom  $248.4  mil¬ 
lion.  The  results  for  1997  contain  two 
fewer  days  than  the  1996  results. 
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Who’s  Where 
AtNAA 


Newspapers 


ALABAMA 
Annitton  Star 

Elise  Sanguinetti-HT 
Phillip  Sanguinetti-HT 
Birmingham  Poat-Herald/Newa 
Mary  Hanson-FS 
Victor  Hanson  IIl-FS 
Huntsville  limes 
Bob  Ltidwig-HT 
Cindi  Ludwig-HT 
Mobile  Register 
Dorsey  Bronson-HT 
W.  Howard  Bronson-HT 
Montgomery  Advertiser 
Cathy  Bookstaver-HT 
Thomas  Bookstaver-HT 
Tuscaloosa  News 
Judith  Sawyer-HT 
Ronald  Sawyer-HT 

ALASKA 

Anchorage  Daily  News 

Fuller  Cowell-HT 
Juneau  Empire 
Corby  Winters-HT 
John  Winters-HT 

ARIZONA 

Phoenix  Arizona  Republic 

JiU  Oppedahl-HT 
John  Oppedahl-HT 
Tucson  Citizen 
C.  Donald  Hatfield-HT 
Sandy  Hatfield-HT 
Tucson  Newspapers  Inc. 

Lawrence  J.  Aldrich 
Wendy  Aldrich 

ARKANSAS 

Little  Rock  Arkansas  Democrat-Gazette 

Ben  Hussman-FS 
Walter  Hussman-FS 

CALIFORNIA 
Fresno  Bee 

Jeanne  Weil-FH 
Robert  Weil-FH 


Long  Beach  Press-Telegram 

Richard  Sadowski-HT 
Los  Angeles  Times 
Robert  Brisco- HT 
Janis  Heaphy-HT 
Jeffrey  Klein-HT 
Modesto  Bee 
Linda  Quarles-RC 
Orage  Quarles-RC 
Monterey  County  Herald 
Allen  Miller 
Susan  Miller 

Riverside  Press-Enterprise 

Howard  H.  (Tim)  Hays-HT 
Susie  Hays-HT 
Marcia  McQuem-HT 
Sacramento  Bee 
Frank  R.J,Whittaker-HT 
Suzanne  Whittaker-HT 
San  Bernardino  Sun 
Brooks  Johnson-FS 
San  Diego  Union-Tribune 
Glen  Bell-RC 
R.  Gene  Bell-RC 

San  Francisco  Chronicle  Publishing  Co. 

John  Sias-RC 

San  Francisco  Examiner 

Lee  Guittar-HT 

San  Francisco  Newspaper  Agency 

Karen  Falk-HT 
Steven  Falk-HT 
San  Jose  Mercury  News 

Christine  Harris-HT 
Jay  Harris-HT 

Santa  Rosa  Press  Democrat 

Dee  Dee  Parman-HT 
Michael  Parman-HT 
Torrance  Daily  Breeze 
Betsy  Wafer-HT 
Thomas  Wafer-HT 

COLORADO 
Colorado  Springs  Gazette 

N.  Christian  Anderson-HT 

Denver  Post 

Mary  Beth  McKibben-HT 

Ryan  McKibben-HT 

Denver  Rocky  Mountain  News 

Carolyn  Strutton-HT 

Larr>'  Strutton-HT 


CONNECTICUT 
Hartford  Courant 

Marty  Petty-HT 
Michael  Waller-HT 
New  London  Day 
Linda  MacCluggage-HT 
Reid  MacCluggage-HT 


DELAWARE 

Wilmington  News  Journal 

Elayne  Riddle-FS 
W.  Curtis  Riddle-FS 


DISTRICT  OF  COLUMBIA 
Washington  Post 

Donald  Graham-HT 
Mary  Graham-HT 
Bebe  Jones- HT 
Boisfeuillet  Jones-HT 
Gerald  Rosberg-HT 
Alan  Spoon-HT 

FLORIDA 

Fort  Lauderdale  Sun-Sentinel 

Martha  Smith -PR 

Scott  Smith-PR 

Fort  Myers  News-Press 

Fredrick  Jacobi-HT 
Kim  Jacobi-HT 

Jacksonville  Florida  Times-Union 

Carl  Cannon-HT 

Deleah  Martin-HT 

Robert  Martin-HT 

Key  West  Citizen 

WiUiam  Barry-HT 

Lakeland  Ledger 

Don  Whitworth-HT 

Peggie  Whitworth-HT 

Melbourne  Florida  Today 

Mary  Louise  Coleman 

Michael  Coleman 

Miami  Ef  Nuevo  Herald 

Alberto  Ibarguen-HT 

Orlando  Sentinel 

John  Puemer-HT 

Liz  Puemer-HT 

Pensacola  News  Journal 

Denise  Bannister-HT 

St.  Augustine  Record 

Martha  Hughes-HT 

Ronnie  Hughes-HT 

St.  Petersburg  limes 

Andrew  Bames-HT 

Judith  Roales-HT 

Sarasota  Herald-Tribune 

Brenda  Matthews-HT 

Lynn  Matthews-HT 

Tallahassee  Democrat 

Carrol  Dadisman-HT 

Mildred  Dadisman-HT 

Tampa  Tribune 

Reid  Ashe-HT 

West  Palm  Beach  Palm  Beach  Post 

Judy  Giuffrida-HT 
Tom  Giuffrida-HT 

Winter  Garden  Best  Read  Guide 

Rob  English 

Winter  Haven  News  Chief 

Wayne  Ezell-HT 


AE  Ambassador  East 

(312)  787-7200 

HT  Chicago  Hilton  A  Towers 

(312)  922-4400 

MD  Chicago  Marriott  Downtown 

(312)  8360100 

EP  Clarion  Executive  Plaza  Hotel 
(312)  346-7100 
DH  The  Drake  Hotel 

012)  787-2200 

FH  Fairmont  Hotel  Chicago 

(312)  565-8000 

FS  Four  Seasons  Hotel 

(312)2800800 

HR  Hyatt  Regency  O'Hare 

(847)  6961234 

1C  Hotel  Inter-Continental 

(312)  9444100 


Omni  Chicago  Hotel 
(312)  9440664 
PH  The  Palmer  House  Hilton 
(312)  7267500 
PR  Private  Residence 
RC  The  RHz  Carlton  Chicago 
(312)  2661000 

SH  Sheraton  Chicago  Hotel  A  Towers 

(312)  4641000 

SC  Swissotel  Chicago 

(312)  5654)565 

UC  University  Club  of  Chicago 

(312)7262840 


WH  Whitehall  Hotel 

(312)  9446300 


*  Hotel  map  located  on  page  68 


Key  To  Motele* 

DC 
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GEORGIA 

Athenm  Daily  Nawa/BannarHarald 

Annette  Wilson-HT 
JeffWilson-HT 

Atlanta  JoumaVConatitution 

Lee  Kintzel-FS 

Roger  Kintzel-FS 

Auguata  Chronicia 

Judy  MUler-HT 

Julian  Miller-HT 

Macon  Talagraph 

Carol  Hudler-HT 

Savannah  Morning  Nawa 

Florence  Anderson-HT 

Frank  Anderson-HT 

HAWAII 

Honolulu  Advartiaar 

Sharon  Twigg-Smith-FS 
Thurston  Twigg-Smith-FS 

ILLINOIS 

Arlington  Hoights  Daily  Harald 

Daniel  Baumann-PR 
Douglas  Ray 

Bloomington  Pantagraph 

Donald  Skaggs-HT 
Lue  Skaggs-HT 

Carbondale  Southam  lllinoiaan 

Karen  Johnston-HT 

Richard  Johnston-HT 

Chicago  Tribuna 

Alyce  Fuller-HT 

Jack  FuUer-HT 

Dacatur  Harald  A  Raviaw 

Charles  Pittman-HT 

Maurese  Pittman-HT 


Dixon  Talagraph 
Amy  Shaw-HT 
William  Shaw-HT 
Bdwardavilla  Intalligancar 
Bruce  Coury-HT 
Kankakaa  Daily  Journal 
Joseph  Lacaeyse-PR 
Peoria  Journal  Star 
John  McConnell-RC 
Rockford  Ragiatar  Star 
JeffSUer-HT 
Mary  Stier-HT 

Springfield  State  JoumahRagiatar 

Patrick  Cobum-FS 

INDIANA 

Bloomington  Harald-Timaa 

Kay  Schurz-HT 
Scott  Schurz-HT 
Bluffton  Nawa  Bannar 
Barbara  Barbieri-HT 
James  Barbieri-HT 
Columbus  Rapublic 
Donald  Bucknam-HT 
Judy  Bucknam-HT 
Evanavilla  Praaa 
Robert  Hartmann- RC 
Rosemary  Hartmami-RC 
Fort  Wayne  Journal  Gazatta 
JohnWalda-HT 
Julie  Walda-HT 

Fort  Wayne  Newspapers  Inc. 

Scott  McGehee-HT 
Gary  Poat-Tribuna 

Carol  Bosley-HT 
J.  Scott  Bosley-HT 

Indianapolia  Star/Indianapolia  Nawa 

Malcolm  Applegate-FH 


Marion  Chronicla-Tribuna 
Vic  Hussey-HT 
Richmond  Palladium  ham 
Emmett  Smelser 
South  Band  THbuna 
Stephanie  Schurz-HT 
Todd  Schurz-HT 

IOWA 

Ames  Daily  Tribuna 

Gary  Gerlach-UC 

Ceclar  Rapids  Gazette 

Joe  Hladky-HT 

Kate  Hladky-HT 

Dale  Larson-HT 

Davenport  Quad-City  Times 

Beth  Colby  Claik-HT 

Bruce  ClaA-HT 

David  Fuselier-HT 

Karin  Fuselier-HT 

Daa  Moinaa  Ragiatar 

Barbara  Henry-HT 

Iowa  City  Praaa-Chixan 

Charles  Wanninger 

KANSAS 

Junction  City  Daily  Union 

John  Montgomery-RC 
Lawrence  Jourttal-World 
Dan  Simons- HT 
Dolph  Simons  ID-HT 
Dolph  Simons  Jr.-RC 
lisa  Simons-HT 
Pam  Simons-RC 
Topaka  Capital  Journal 
John  Goosen-HT 
Tracy  Goosen-HT 


Have  you  seen  the  latest 
research  on  the 
newspaper  industry? 


When  you  visit  the  New  Media  Lab  at  the  NAA 
Convention  In  Chicago,  pick  up  a  copy  of  the 
1997  State  of  the  Newspaper  Industry  Study  at 
the  FACS  booth  (#11).  This  fourth  annual  study, 
funded  by  a  grant  from  Hearst  Newspapers,  ex¬ 
amines  attitudes  and  concerns  of  hundreds  of 
publishers,  advertising  directors  and  marketing 
directors  who  were  selected  at  random  earlier 
this  spring.  The  survey  was  conducted  by 
American  Opinion  Research  in  cooperation 
with  the  Foundation  for  American  Communica¬ 
tions  (FACS).  To  see  the  study  resuits  online, 
go  to  FACSNET:  www.facsnet.org.  If  you  would 
like  a  copy  by  mail,  please  write:  Foundation 
for  American  Communications,  3800  Barham 
Blvd.,  Suite  409,  Los  Angeies,  CA  90068. 


19  9  7 

State  of  the  Newspaper 
Industry  Sdu^ 


Hearst  Newspapers 


AMERICAN  OPINION 
RESEARCH.  INC. 

a 
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KENTUCKY 

Danville  Advocate-Messenger 

Mary  Schurz-RC 
Lexington  Herald-Leader 
Timothy  Kelly-HT 
Louisville  CourierJournal 
Edward  Manassah-HT 
Sallie  Manassah-HT 
Owensboro  Messenger-Inquirer 
Robert  Mong-HT 
Mary  Riney-HT 
T.  Edward  Riney-HT 
Winchester  Sun 
Betty  Berryman-HT 

LOUISIANA 

Alexandria  Daily  Town  Talk 

Bertie  Deming-RC 
Joe  Sinith-RC 

Lake  Charles  American  Press 

Noni  Shearman 

Thomas  Shearman 

New  Orleans  Times-Picayune 

Linda  Dennery-FS 
Ashton  Phelps-RC 

MAINE 

Bangor  Daily  News 

Beth  Warren- RC 
Richard  Warren-RC 

MARYLAND 

Baltimore  Afro-American 

Gary  Matthews-HT 
John  0!iver-HT 
BaHimore  Sun 
Mary  Junck-HT 
Frederick  Post/News 
Bettie  Delaplaine-HT 
George  Delaplaine-HT 

MASSACHUSETTS 

Attleboro  Sun  Chronicle 

Jackie  Rixon-HT 
Paul  Rixon-HT 
Boston  Globe 
Karen  Huff-HT 
William  Huff-HT 
Mary  Jane  Patrone-HT 
Skip  PUe-HT 
Benjamin  Taylor-HT 
Kate  Taylor-HT 
M.E.  Malone  Taylor-HT 
Stephen  Taylor-HT 
Boston  Herald 
Maureen  Purcell-FS 
Patrick  Purcell-FS 

Northampton  Daily  Hampshire  Gazette 

Florence  DeRose-HT 
Peter  L.  DeRose-HT 

Orleans  Best  Bead  Guide 

Pat  Brooks 
Walter  Brooks 
Springfield  Union-News 

David  Starr-HT 
Peggy  Starr-HT 

Worcester  Telegram  &  Gazette 

Bruce  Bennett-HT 

MICHIGAN 

Ann  Arbor  News 

Deb  Babcock-HT 
David  Wierman-HT 
Battle  Creek  Enquirer 
Linda  Miller-HT 
Randy  Miller-HT 
Bay  City  Times 
Betsy  Dykema-HT 
C.  Kevin  Dykema-HT 
Detroit  Free  Press 
Heath  Meriwether-HT 
Detroit  Newspapers 
Gary  Anderson-FS 
Frank  Vega-FS 


Flint  Journal 

Roger  Samuel-HT 
Susan  Samuel-HT 

Grand  Rapids  Press 

Danny  Gaydou-HT 
Lou  Ann  Gaydou-HT 
Holland  Sentinel 
RonWallace-HT 
Jackson  Citizen  Patriot 
Joyce  Phelps-HT 
Franklin  Weaver- HT 
Kalamazoo  Gazette 
George  Arwady-HT 
Lynn  Arwady-HT 
Lansing  State  Journal 
Gary  Suisman-HT 
Midland  Daily  News 
Gordon  HaU-HT 
Muskegon  Chronicle 
Gary  Ostrom-HT 
Kay  Ostrom-HT 
Pontiac  Oakland  Press 
Dale  Duncan-HT 
Saginaw  News 
Rex  Thatcher-HT 
Yvonne  Thatcher-HT 

MINNESOTA 
Duluth  News-Tribune 

James  Gels-HT 

Kathy  Gels-HT 

Minneapolis  Star  Tribuna 

Joel  Kramer-HT 

Chris  Mahai-HT 

Dan  Mahai-HT 

Paul  Reese-HT 

St.  Paul  Pioneer  Press 

Cathy  Ridder-HT 

Peter  Ridder-HT 

MISSISSIPPI 
Jackson  Clarion-Ledger 

Duane  McCallister-HT 
Joyce  McCallister-HT 

Pascagoula  Mississippi  Press 

Wanda  Jacobs- HT 

MISSOURI 

St.  Louis  Post-Dispatch 

Terrance  Egger-HT 
Linda  Penniman-HT 
Nicholas  Penniman-HT 
Springfield  News-Leader 
Dan  Martin-HT 
Joann  Martin-HT 

MONTANA 
Billings  Gazette 

Maureen  Schile-HT 
Wayne  Schile-HT 
Missoula  Missoulian 
James  Bell-HT 
Maryann  Bell-HT 

NEBRASKA 
Lincoln  Journal  Star 

Shannon  Johnston-HT 
William  Johnston-HT 
Omaha  World-Herald 
Carmen  Gottschalk-HT 
John  Gottschalk-HT 
Richard  Seibert-HT 

NEVADA 

Reno  Gazette-Journal 

Susan  Clark-Johnson-FS 

NEW  HAMPSHIRE 
Concord  Monitor 

Geoi^e  Wilson-UC 
Marily  Wilson-UC 

NEW  JERSEY 
Bergen  County  Record 

John  Kimball-HT 


Cherry  Hill  Courier-Post 

Robert  Collins-HT 

Jersey  City  Jersey  Journal 

Steven  Newhouse-RC 

Scott  Ring-AE 

Gina  Sanders- RC 

Newark  Star^Ledger 

Mark  Newhouse-HT 

Pleasantville  Press  of  Atlantic  City 

Janet  McCormick-HT 

Robert  McCormick-HT 

Trenton  Times 

Richard  Bilotti-FS 

Richard  Diamond-RC 

Katherine  Hatton-FS 

Elyse  Newhouse-RC 

Michael  Newhouse-RC 

NEW  YORK 

Albany  Times  Union 

Sally  White-HT 

Timothy  White-HT 

Binghamton  Press  &  Sun-Bulletin 

Bernard  Griffin-HT 

Claire  Griffin-HT 

Long  Island  Newsday 

Cathy  Jansen -HT 

Raymond  Jansen- HT 

Middletown  Times  Herald-Record 

Anne  Moss-HT 

James  Moss-HT 

New  York  Times 

Penelope  Muse  Abemathy-HT 

Diane  Baker 

Richard  Gilman-HT 

Gail  Gregg-HT 

Janet  Robinson-HT 

Arthur  Sulzberger-HT 

Poughkeepsie  Journal 

EUenWager-HT 

RichatdWager-HT 

Rochester  Democrat  A  Chronicle 

Scottie  Lou  Brandt-HT 

Steven  Brandt-HT 

Saratoga  Springs  Saratogian 

Monte  Trammer-HT 

Staten  Island  Advance 

Alice  Diamond-RC 

Richard  Diamond-RC 

Syracuse  Post-Standard/Syracuse  Harald 

Athenia  Rogers-RC 
Nancy  Rogers-RC 
Stephen  Rogers  Jr.-RC 
Stephen  Rogers  Sr.-RC 
Watertown  Daily  Timas 
Harold  B.Johnson-DH 
Susan  Johnson-DH 

NORTH  CAROLINA 

Durham  Herald-Sun 

Cynthia  Hughey- HT 
David  Hughey-HT 
Edward  Rollins- HT 
Frances  Rollins-HT 

Goldsboro  News-Argus 
HalTanner-PH 
Lynda  Tanner- PH 
Greensboro  News  8t  Record 

Jean  King-HT 
Van  King-HT 

Greenville  Daily  Reflector 

AnnWhichard-HT 
D.  Jordan  Whichard-HT 
David  Whichard-RC 
Judy  Whichard-RC 
Lexington  Dispatch 
Joe  Sink-HT 
Ubby  Sink-HT 
Wilson  Daily  Times 
Morgan  Dickerman-HT 
Rosa  Ford-HT 
Winston-Salem  Journal 
Lani  Taylor-HT 
Pat  Taylor-HT 
Jon  Witherspoon-HT 
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We  Deliver . . . 

Dirks,  Van  Essen  &  Associates  since  1985  has  represented  the  sellers  of  117  daily  newspapers  in  68  separate  transactions.  In 
the  past  year  we  have  closed  13  transactions  involving  32  daily  newspapers: 


SELLER 

PURCHASER 

CIRCULATION 

Riverside  (CA)  Press-Enterprise 

Dow  Jones  &  Co. 

A.H.  Belo  Corp. 

164,000 

(21 .47%  interest) 

San  Gabriel  Valiey  (CA)  Tribune 

Thomson  Newspapers 

MediaNews,  Inc. 

57,500 

Pasadena  (CA)  Star-News 

42,200 

Hanover  (PA)  Evening  Sun 

21,400 

Eureka  (CA)  Times-Standard 

21,300 

Whittier  (CA)  Daily  News 

18,000 

Mesa  (AZ)  Tribune 

Cox  Enterprises 

Thomson  Newspapers 

43,600 

Yuma  (AZ)  Daily  Sun 

16,700 

Scottsdale  (AZ)  Progress  Tribune 

15,600 

Tempe  (AZ)  Daily  News-Tribune 

10,400 

Chandler  (AZ)  Arizonan  Tribune 

9,600 

Gilbert  (A^  Tribune 

5,200 

Rocky  Mount  (NC)  Telegram 

Thomson  Newspapers 

Cox  Newspapers 

15,400 

Elizabeth  City  (NC)  Daily  Advance 

13,100 

Steubenville  (OH)  Herald-Star 

Thomson  Newspapers 

Ogden  Newspapers 

28,800 

Marquette  (Ml)  Mining  Journal 

18,600 

Houghton  (Ml)  Daily  Mining  Gazette 

12,300 

Escanaba  (Ml)  Daily  Press 

11,200 

Iron  Mountain  (Ml)  Daily  News 

11,000 

Marshfield  (Wl)  News-Herald 

Ogden  Newspapers 

Thomson  Newspapers 

14,800 

Brockton  (MA)  Enterprise 

Fuller  Family 

Newspaper  Media  Corp. 

50,100 

Alexandria  (LA)  Town  Talk 

Smith,  Hardin  & 

O'Quin  Families 

Central  Newspapers 

40,400 

Milford  (MA)  Daily  News 

Alta  Group  Newspapers 

Community  Newspaper  Co. 

14,000 

Biddeford  (ME)  Journal  Tribune 

12,700 

Little  Falls  (NY)  Evening  Times 

7,200 

Salisbury  (NC)  Post 

Hurley  Family 

Evening  Post  Publishing  Co. 

25,600 

Danville  (VA)  Register  &  Bee 

Estate  of 

E.  Stuart  James  Grant 

Media  General 

23,000 

Fremont  (NE)  Tribune 

Hometown  Communications 

Independent  Media  Group 

9,500 

Sturgis  (Ml)  Journal 

7,800 

Taunton  (MA)  Daily  Gazette 

Thomson  Newspapers 

Journal  Register  Co. 

15,200 

Lock  Haven  (PA)  Express 

Thomson  Newspapers 

Ogden  Newspapers 

10,200 

Ellensburg  (WA)  Daily  Record 

McClatchy  Newspapers 

Pioneer  Newspapers 

5,300 

Dirks,  Van  Essen  &  Associates  has  concluded  1 7  years  as  the  nation 's  most  active  firm  in  representing  sellers  of  daily  newspa¬ 
pers  and  non-daily  groups.  We  are  especially  proud  that  some  25  daily  newspaper  groups,  having  seen  our  work  as  prospective 
buyers,  have  engaged  us  in  just  the  past  eight  years  to  assist  them  in  divesting  their  own  daily  newspapers  or  non-daily  groups. 
We  are  equally  pleased  that  in  the  102  transactions  we  have  completed  in  the  past  12  years,  we  have  sold  newspapers  to  69  differ¬ 
ent  buyers,  demonstrating  the  depth  of  interest  in  newspaper  companies  and  the  breadth  of  our  firm ’s  ability  to  secure  the  highest 
possible  price  from  the  finest  possible  purchaser. 


Lee  E.  Dirks  Owen  Van  Essen  Philip  Murray 


Dirks,  Van  Essen  &  Associates 

119  E.  Marcy  St.  -  Suite  100,  Santa  Fe.  NM  87501  Phone:  505/820-2700  Fax:  505/820-2900 
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NORTH  DAKOTA 

Fargo  Forum 

BiU  MarcU  Jr.-HT 
Laura  Marcil-HT 
Grand  Forks  Herald 
Kitty  Maidenberg-HT 
Michael  Maidenberg-HT 

OHIO 

Akron  Beacon  Journal 

John  Dotson-HT 
Peggy  Dotson-HT 
Cincinnati  Enquirer 
Harry  Whipple-HT 
Cleveland  Plein  Deaier 
Alex  Machaskee-HT 
Carol  Machaskee-HT 
Deyton  Deiiy  News 
J.  Bradford  “Brad”Tillson-FS 
Delaware  Gazette 
Helen  Thomson-PH 
W.  D.  Thomson-PH 
Findlay  Courier 
Ann  Heminger-SC 
Barbara  Heminger-OC 
Edwin  Heminger-OC 
Kari  Heminger-SC 
KurtKah-OC 
Sharyn  Kah-OC 
C.  George  Shannon-HT 
Lima  News 
Thomas  Mullen-HT 
Wooster  Daily  Record 
Andrew  Dix-HT 
Carolyn  Dix-HT 
R.  Victor  Dix-HT 


Notice  of  Sale 


Yampa  Valley  Newspapers,  Inc. 
Craig,  Colorado 
Sold 

Northwest  Colorado  Daily  Press 
(3,000  daily) 

Saturday  Northwest 
(10,000  weekly) 

Hayden  Valley  Press 
(400  weekly) 

to 

World  West  Limited  Liability 
Company 
Lawrence,  Kansas 

Michael  D.  Lindsey 
was  consultant  to  the  buyer. 


Media  Consultants  Inc. 
P.O.  Box  556 
Lingle,  Wyoming 
307-837-2748 


OKLAHOMA 

Oklahoma  City  Dally  Oklahoman 

Edmund  Martin-RC 
Kathy  Martin-RC 

OREGON 

Portland  Oregonian 

Gerard  Rowe-HT 
Sandra  Mims  Rowe-HT 
Debbie  Stickel-HT 
Fred  Stickel-HT 
Patrick  Stickel-HT 
Peggy  Stickel-HT 
Salam  Statesman  Journai 
Sara  Bentley-HT 

PENNSYLVANIA 

Allantown  Morning  Caii 

Gary  Shorts-HT 

Butier  Eagie 

Linda  Vodenichar-HT 

Ronald  Vodenichar-HT 

Carlisla  Sentinei 

Wayne  Powell-HT 

Graansburg  Tribune-Review 

Edward  Harrell-HT 

Harrisburg  Patriot-News 

Frieda  J.  Gover-HT 

Raymond  Gover-HT 

Caroline  D.  Harrison-RC 

Tim  Harrison-RC 

McKaasport  Daily  News 

Chris  Miles-HT 

Patricia  K.  Mansfleld-Miles-HT 

Patricia  J.  Mansfield-HT 

Philadelphia  Inquirer/Daiiy  News 

Robert  HaU-FS 

Ronna  Hall-FS 

Rosemary  Rossi-HT 

Steven  Rossi-HT 

Philadeiphie  Newspapers  Inc. 

Richard  Bilotti-FS 

Katherine  Hatton-FS 

David  Knight-HT 

Pittsburgh  Post-Gazette 

John  Robinson  Block-HT 

Barbara  Chodos-HT 

Merle  Higdon-HT 

Robert  Higdon-HT 

Robert  McCray-HT 

Pottsville  Republican 

Jun  Martz-HT 

Uzal  Martz-HT 

Scranton  Times-Tribune 

Edward  Lynett-HT 

George  Lynett-HT 

William  Lynett-HT 

Harold  Marion-HT 

Towanda  Daiiy  Review 

James  Towner- HT 

Wast  Chastar  Daiiy  Locai  News 

Richard  Stenger-HT 

Wilkas-Barra  Times  Leader 

Mark  Contreras-HT 

RHODE  ISLAND 

Newport  Daily  News 

Albert  Sherman-HT 
Providence  Joumal-Builetin 

Joel  Stark-HT 
Kate  Stark-HT 
Jocelin  Hamblett-RC 
Stephen  Hamblett-RC 
Howard  Sutton-SC 
Kim  Sutton-SC 

Wast  Warwick  Kent  County  Daily  Times 

Ted  Holmberg-HT 

SOUTH  CAROLINA 

Myrtia  Baach  Sun  News 

J.  Michael  Pate-HT 
Judy  Pate-HT 

Rock  Hill  Herald 

Jayne  Speizer-FH 

Spartanburg  Herald-Joumal 

David  Roberts-HT 


Sumtar  Item 

Hubert  Osteen-HT 
Jackie  Osteen-HT 

SOUTH  DAKOTA 

Rapid  City  indian  Country  Today 

Tim  Giago-HT 

Sioux  Falls  Argus  Leatier 

Arnold  Garson-HT 
Lynne  Garson-HT 

TENNESSEE 

Chattanooga  Times 

Bill  Holmbetg-RC 
Ruth  Holmberg-RC 
Paul  Neely-HT 
Greensville  Sun 
Gregg  Jones-RC 
Knoxville  News-Sentine! 

Bruce  Hartmann-HT 
Tami  Hartmann-HT 
NIamphis  Commercial  Appeal 
Patricia  Remmert-HT 
Richard  Remmert-HT 
Morristown  Citizen  Tribune 
Nancy  Fishman 
Robert  Fishman 
Nashville  Banner 
Irby  Simpkins-HT 
Nashvilla  Tennessean 
Craig  Moon-HT 
Patricia  Moon-HT 

TEXAS 

Abilene  Reporter-News 

Frank  Puckett-HT 

Amarillo  Globe-News 

Caret  von  Netzer-HT 

Austin  Americen-Statesman 

Caryn  Laosa-FS 

Michael  laosa-FS 

Beaumont  Enterprise 

Toni  Rogers-HT 

Aubrey  Webb-HT 

Delias  Morning  News 

Nancy  Barry-HT 

J.  William  Cox-HT 

Renee  Cox-HT 

Jeremy  Halbreich-HT 

Betty  Osbome-RC 

Burl  Osbome-RC 

Houston  Chronicle 

Betty  McDavid-HT 

Geoige  McDavid-HT 

EUie  Sweeney-HT 

John  Sweeney-HT 

Belle  Johnson-HT 

Richard  Johnson-HT 

Lubbock  Avalanche-Joumal 

Caroline  Sharp-HT 

David  Sharp-HT 

McAlian  Monitor 

Nancy  Stafford-HT 

Ray  Stafford-HT 

San  Angelo  Standard-Times 

Barbara  Barry-HT 

Kevin  Barry-HT 

San  Antonio  Express-News 

Caroline  Walker-FS 

W.  Lawrence  Walker-FS 

Temple  Dally  Telegram 

Sue  Maybom-HT 

VERMONT 

Burlington  Free  Press 

James  Carey 

St.  Johnsbury  Celedonian-Record 

Arnold  Munkittrick-FS 
Barbara  Munkittrick-FS 
Karen  Smith-FS 
Mark  Smith-FS 

VIRGINIA 

Arlington  USA  Today 

Tom  Curley-FS 
Marsha  Stanley-FS 
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Fredericksburg  Free  Lance-Star 

Charles  Rowe-HT 

Newport  News  Dally  Press 

Jack  Davis-IC 
Mimi  Davis-IC 
Norfolk  VIrgInlan-Pilot 
R.  Bruce  Bradley-HT 
Richmond  Jimes-Dlspatch 
Albert  August-HT 
Lois  August-HT 

WASHINGTON 

Mount  Vernon  Skagit  Valley  Herald 

L.  Stedem  Wood-HT 

Leighton  P  Wood-HT 

Susan  Wood-HT 

Seattle  Post-Intelllgencer 

Carol  Alexander 

J.  D.  Alexander 

Seattle  Times 

Charlene  Blethen-HT 

Frank  Blethen-HT 

James  Schafer-HT 

Michael  Fancher-HT 

Spokane  Spokesman-Review 

Anne  Cowles-HT 

Elizabeth  Cowles-HT 

W.  Stacey  Cowles-HT 

Jim  Meyer-HT 

Tacoma  Morning  News  Tribune 

Kelso  Gillenwater-FS 
Mary  Lampson-FS 
Vancouver  Columbian 
Jody  Campbell-HT 
Scott  Campbell-HT 
Yakima  Herald-Republic 
Charles  Cochrane-HT 


WEST  VIRGINIA 
Charleston  Gazette 

Craig  Selby-HT 
Mary  Selby-HT 


WISCONSIN 

Eau  Claire  Leader-Telegram 

John  Graaskamp-HT 

Green  Bay  Press-Gazette 

Sue  Nusbaum-HT 

William  Nusbaum-HT 

Hayward  News  From  Indian  Country 

Paul  Demain-HT 

Janesville  Gazette 

Charles  Flynn-HT 

Kenosha  News 

Betsy  Brown-HT 

Howard  Brown-HT 

Madison  Capital  Times 

Frederick  Miller-HT 

Madison  Newspapers  Inc. 

Kit  Blake-HT 

Philip  Blake-HT 

Clayton  Frink-HT 

Milwaukee  Journal  Sentinel 

Astrld  Garcia-HT 

Robert  Kahlor 

Keith  Spore-HT 

Kathy  Stokebrand-HT 

Racine  Journal  Times 

Louise  Selkowe-HT 

Peter  Selkowe-HT 

Waukesha  County  Freeman 

Linda  Doyle-HT 

Patrick  Doyle-HT 

Wausau  Dally  Herald 

Michael  Scobey-PFl/HT 

Wisconsin  Rapids  Dally  Tribune 

Randy  Graf 

CANADA 

Brockville  Recorder  tk  Times  Ltd.,  ON 

Betty  Grant-HT 
Hunter  Grant-HT 


Toronto  Globe  and  Mall,  ON 

Maureen  Parkinson 
Roger  Parkinson 

ENGLAND 
Newcastle-Upon-Tyne 
Newcastle  Chronicle  Journal 

Shaun  Bowron-HT 
Shirley  Bowron-HT 


PANAMA 

Panama  City  La  Prensa 

Juan  Luis  Correa 


PUERTO  RICO 
San  Juan  El  Nuevo  DIa 

Adolfo  Comas-Bacardi-HT 
Olga  Comas-Bacardi-HT 


Newspaper  Groups 


ABC  Inc..  New  York,  NY 

Nancy  Meek-HT 
PhiUip  Meek-HT 

A  H  Belo  Corp.,  Dallas,  TX 

Robert  Decherd-FS 

Alameda  Newspaper  Group,  Hayward.  CA 

P  Scott  McKibben-HT 

Blade  Communications  Inc.,  Toledo,  OH 

Carol  Block-HT 
William  Block-HT 

Bliss  Communications  Inc.,  Janesville,  Wl 

Sidney  Bliss-HT 
Mary  JoVilla-HT 
Robert  Lisser-HT 

Boulder  Publishing  Inc.,  Boulder,  CO 

Harold  Higgins-HT 
Sandy  Higgins-HT 

Buckner  News  Alliance,  Seattle,  WA 

Philip  Buckner-HT 
David  Martens-HT 
Jo  Martens-HT 

Calkins  Newspapers,  Levittown,  PA 

Grover  Friend-HT 
Sally  Friend-HT 

Central  Newspapers  Inc.,  Indianapolis,  IN 

Daryl  Weil-HT 
Louis  WeU-HT 
Frank  Russell-HR 
Nancy  Russell-HR 

Community  Newspaper  Holdings  Inc., 
Lexington,  KY 

Ralph  Martin 

Community  Newspaper  Holdings  Inc., 
Lumberton,  NC 

John  Bauer 

Contra  Costa  Newspapers, 

Walnut  Creek,  CA 

Elise  Riggs-HT 
George  Riggs-HT 

Copley  Newspapers,  La  Jolla,  CA 

David  Copley-FS 
Dean  Dwyer-FS 
Milton  Goldwasser-FS 
Charles  Patrick-FS 

Copley  Press  Inc.,  La  Jolla,  CA 

Harold  Fuson-FS 
Pam  Fuson-FS 

Cowles  Media  Co.,  Minneapolis,  MN 

Elizabeth  Ballantine-HT 

John  Cowles-HT 

Page  Cowles-HT 

David  Cox-HT 

Vicki  Cox-HT 

Paul  Leavitt-HT 

Cindy  Parisi-HT 

Franklin  Parisi-HT 

Cox  Enterprises  Inc.,  Atlanta,  GA 

David  Easterly- RC 

Judy  Easterly- RC 

Andrew  Meidek-FS 

Jeanne  Merdek-FS 


Cox  Newspapers  Inc.,  Atlanta,  GA 

Jay  Campbell-HT 
Cathy  Coffey-FS 
Brian  Cooper-FS 
Margie  Cooper-FS 
Caroline  John 
Jay  Smith-FS 

Evening  Post  Publishing  Co., 

Charleston.  SC 

Ivan  Anderson 
Travis  Rockey-HT 

Findlay  Publishing,  Findlay,  OH 

Ann  Heminger-SC 
Karl  Heminger-SC 

Forum  Communications  Co.,  Fargo,  NO 

Jane  Marcil-HT 
William  Marcil-HT 

Freedom  Communications  Inc.,  Irvine.  CA 

James  Rosse-HT 
Jan  Rosse-HT 
Jonathan  Segal-HT 
Karen  Segal-HT 

Gannett  Co.  Inc.,  Arlington.  VA 

Ann  Curley-HT 
John  Curley-HT 
Phil  Currie-FS 
Mimi  Feller-HT 
Karen  Humphrey-FS 
William  Humphrey-FS 
Douglas  McCorkindale-FS 
Nancy  McCorkindale-FS 
Larry  Miller-HT 
Pat  Miller-HT 
Carleton  Rosenburgh-FS 
Louise  Rosenburgh-FS 
Gary  Watson-FS 
Sue  Watson-FS 


outsource  it 


Jaggiing  varied  schedules. 
Managing  uneven  workflow. 
Eliminating  excessive  ad  rework. 
Reducing  costs. 

It’s  our  job. 

(And  we’re  really  good  at  IL) 


Visit  our  booth  at  Nexpo.  New  Orleans 
June  21-24, 1997  *00001 455 

Call  Joe  Beaver  to  schedule  an  appointment 
for  a  complete  presentation. 

See  how  AdOuPcan  help  you. 

818.780.1700 

AQOUr 

NEWSPAPER  ADVERTISING  /  PRODUCTION  OUTSOURCING 
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JohnWilliams-FS 
Judy  Williams-FS 

Gannett  Rochester  Newspapers, 
Rochester,  NY 

Scottie  Lu  Brandt-HT 

Steven  Brandt-HT 

Gannett  Suburban  Newspapers, 

White  Plains,  NY 

Gary  Sherlock-HT 

Susan  Sherlock-HT 

Goodson  Newspaper  Group, 

Lawrenceville,  NJ 

David  Carr-HT 

Roy  Cockbum-HT 

David  Hurwitz-HT 

Guy  Gannett  Communications, 

Portland,  ME 

Madeleine  Corson-HT 

James  Shaffer-HT 

Lynn  Shaffer-HT 

Hearst  Corp.,  New  York,  NY 

Pat  Danzig 

Robert  Danzig 

George  Irish-HT 

Mary  Irish-HT 

Henry  Wurzer-HT 

Marilyn  Wurzer-HT 

Herald  Association  Inc.,  Rutland,  VT 

Dodie  Mitchell-HT 
R.John  Mitchell-HT 
Virginia  Mitchell-HT 

Heritage  Newspapers,  Southgate,  Ml 

Fredrick  Manuel-HT 

Horvitz  Newspapers,  Bellevue,  WA 

Lois  Horvitz-FS 
Peggy  Horvitz-FS 
Peter  Horvitz-FS 
Kelly  Morgan-FS 


Howard  Publications  Inc.,  Oceanside,  CA 

Thomas  Howard-FH 

Howard  Publications  Inc.,  Munster,  IN 

William  Howard-FH 
Independent  Publications  Inc., 

Bryn  Mawr,  PA 

Andrew  Bickford-HT 
Roberta  Bickford-HT 
Charles  Catherwood 
Helen  Catherwood 
Elizabeth  McLean-HT 
William  McLean  Ill-HT 
William  McLean  IV 

Johnson  Newspaper,  Watertown,  NY 

Harold  Johnson  II-DH 
Sue  Johnson-DH 

Journal  Communications  Inc., 

Milwaukee,  Wl 

Steven  Smith 

Kendell  Communications,  El  Cajon,  CA 

Raymond  Kennedy 
James  MacArthur 
Paul  Zindell 

Kendell  Communications  Inc.,  Goshen,  NY 

John  Goodreds 
Kendallville  Publishing  Co., 

Kendallville,  IN 

James  Kroemer 
Dorothy  Witwer-HT 
George  Witwer-HT 
Knight-Ridder  Inc.,  Miami,  FL 
Mary  Jean  Connors-HT 
Clark  Hoyt-HT 
Cody  Jones-HT 
Ross  Jones-HT 
Melinda  Keiman-HT 
Pinky  Laffoon-HT 
Polk  Laffoon  IV-HT 
Jacqui  Marshall 


Frank  McComas-HT 
Margie  McComas-HT 
Kevin  McGee-HT 
Cristina  Mendoza-FS 
Connie  Ridder-RC 
P  Anthony  Ridder-RC 
Jerome  Tilis 
JudyTilis 
Joseph  Visci-HT 

Lancaster  Newspapers  Inc.,  Lancaster,  PA 

John  Buckwalter-HT 

Landmark  Publishing  Group,  Roanoke,  VA 

Sally  Rugaber-FH 

Walter  Rugaber-FH 

Lee  Enterprises  Inc.,  Davenport,  lA 

Larry  Bloom-HT 
Mary  Bloom-HT 
Harriet  Gottlieb-HT 
Richard  Gottlieb-HT 
Joan  Kuraitis-HT 
Vytenis  Kuraitis-HT 
Ronald  Rickman-HT 
Tarcella  Rickman-HT 
Gary  Schmedding-HT 
Greg  Veon-HT 
Martha  Veon-HT 

Lee  Enterprises  Inc.,  Fair  Lawn,  NJ 

Charles  Wrubel-HT 
MyraWrubel-HT 

Lowell  Sun  Publishing  Co.,  Lowell,  MA 

Kendall  Wallace-HT 

McClatchy  Newspapers,  Sacramento,  CA 

Peter  Csjacob 
Nan  Cajacob 
Norma  Honeysett-FH 
William  Honeysett-FH 
Erwin  Potts 
Silvia  Potts 
Gary  Pruitt-HT 

Media  General  Inc.,  Richmond,  VA 

J.  Stewart  Bryan-RC 

Lisa-Margaret  Bryan-RC 

Caroline  Morton-DH 

Marshall  Morton-DH 

H.  Graham  Woodlief-HT 

Mari^  WootUief-HT 

Media  News  Group  Inc.,  Denver,  CO 

William  Dean  Singleton-HT 

Media  News  Group  Inc.,  Woodbury,  NJ 

Anthony  Tiemo-HT 

Nancy  Tiemo-HT 

Morris  Communications  Corp., 

Augusta,  GA 
Morris  May-HT 
Sissie  Morris-HT 
Will  Morris-HT 
WiUiam  Morris-HT 
A.  Mark  Smith-HT 
Dan  Smith-HT 
Donna  Smith-HT 
JoAnn  Smith-HT 
Caroline  Sullivan-HT 

Morris  Newspaper  Corp.,  Savannah,  GA 

Alden  Maier-HT 
Charles  Morris-HT 
Rosalie  Morris-HT 

New  York  Times  Co.,  New  York,  NY 

Leonard  Forman-HT 
Stephen  Golden 
Russell  Lewis 
Brenda  Sanchez 

New  York  Times  Regional  Newspaper 
Group,  Atlanta,  GA 

James  Weeks 
Toney  Weeks 

Newhouse  Newspapers,  New  York,  NY 

Julie  Schoenbacher-HT 
Robert  Schoenbacher-HT 

News  Press  &  Gazette  Co., 

St.  Joseph,  MO 

David  Bradley-HT 
Suzy  Bradley-HT 

Newspaper  Media  LLC,  New  York,  NY 

James  Plugh 
Frank  Richardson 


Bruce  H.  Henderson,  Keith  A.  Canterbury,  R.  Link  Loegler  &  Bert  M.  Guy 
Labor  And  Employment  Law  Practice  Group 


Our  labor  and  employment  law  attorneys  advise  management 
clients  nationwide  on  all  facets  of  employment,  including: 

•  EEOC  Charges  •  Employee  Handbooks  •  Wage  and  Hour 
Compliance  •  Independent  Contractor  Issues  •  Union  Organization 
Attempts  •  Wrongful  Discharge  Litigation  •  Libel,  Slander, 
Defamation  •  First  Amendment  Issues  •  Pre-Publication  Matters 

•  Open  Records  Law 

TANNER  BGU1N.RC.. 

ATTORNEYS  AT  LAW 

Opitol  Park  Center  •2711  University  Blvd.  •  PO.  Box  3206  •  Tuscaloosa,  AL  35A01  •  205-349.4300  •  FAX  205-349-4332 

AUxhm  SfeW  Bor  n4*i  wn**  Mwnsg  >10  isgrsHnMion  is  nodi  *01  *•  quotly  of  *•  bgol  MrvicM  to  b»  pidonnd  is  graotor  #ion  *•  qvdily  d  iigol  sorrieos  piHormod  by  o*if  tawym  * 
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North  Jersey  Newspepers  Co.,  Pessaic,  NJ 

Richard  Vezza-HT 

Observer  Publishing  Co..  Washington,  PA 

John  Northrop-HT 

Rose  Northrop-HT 

Ogden  Newspapers,  Wheeling.  WV 

Ogden  Nutting-HT 

William  Nutting-HT 

Ottaway  Newspapers  Inc., 

Campbell  Hall,  NY 
Beverly  Jackson 
Rhea  Myers-HT 
Richard  Myers-HT 
Peter  Stone-HT 
Paddock  Publications, 

Arlington  Heights,  IL 
Ann  Paddock-HT 
Stuart  Paddock-HT 
Parts  Newspapers  Inc., 

New  York  Mills,  MN 
Jan  Parta-HT 
Michael  Parta-HT 

Paxton  Media  Group  Inc.,  Paducah.  KY 

David  Paxton-HT 
Fred  Paxton-HT 
Karen  Paxton-HT 
Peggy  Paxton-HT 

Piedmont  Newspaper  Group, 

Greenville,  SC 

Cathy  Mebane-PH 
'V^llliam  Mebane-PH 

Pioneer  Newspapers  Inc.,  Seattle,  WA 

Heather  Wood  Berkley- HT 

David  Lord-HT 

Courtney  Roozen-HT 

Marion  Wood  Roozen-HT 

Laura  ScrippsWood-HT 

Susan  Scripps  Wood-HT 

Portland  Newspapers,  Portland.  ME 

Bruce  Gensmer-HT 

Angus  Twombly-SH 

Pulitzer  Community  Newspapers. 

St.  Louis,  MO 
Thomas  Jackson-HT 

Pulitzer  Publishing  Co.,  St.  Louis,  MO 

Ceil  Pulitzer- RC 
Michael  Pulitzer-RC 


Quincy  Newspapers  Inc.,  Quincy,  IL 
Aime  Oakley-HT 
Thomas  Oakley-HT 
Rust  Communications, 

Cape  Girardeau,  MO 
Gary  Rust-HT 
Wendy  Rust-HT 

Rust  Communications,  Dyorsburg,  TN 

Jon  Rust-HT 

San  Gabriel  Valley  Newspaper  Group, 
West  Covina.  CA 

Deborah  Massey-HT 
Ike  Massey-HT 

Sandusky-Norwalk  Newspapers  Inc., 
Kingsport,  TN 

David  Rau-DH 
Molly  Rau-DH 

Schurz  Communications,  South  Bend,  IN 

Franklin  Schurz- HT 
James  Schurz-FS 
Mary  Schurz-FS 

E.  W.  Scripps,  Cincinnati,  OH 

Alan  Horton-HT 
Bev  Horton-HT 

Scripps  Howard  Inc.,  Cincinnati.  OH 

Craig  Standen-RC 

Marcia  Standen-RC 

Seattle  Times  Co..  Seattle.  WA 

Carolyn  Kelly-HT 

Connie  Sizemore-HT 

H.  Mason  Sizemorc-HT 

Singapore  Press  Holdings,  Singapore 

Lawrence  Loh-HT 

Small  Newspaper  Group  Inc.,  Moline,  IL 

Deiuiy  Cummings 
Cordy  Overgaard 
Len  Robert  Small 
Tom  Small 

South  Jersey  Publishing, 

Pleasantville,  NJ 

Joseph  Ford-HT 
Norma  Ford-HT 

Southern  Newspapers  Inc.,  Houston,  TX 

Lissa  Walls  Vahldiek 
Paul  Vahldiek 

Springfield  Newspapers,  Springfield,  MA 

Paul  Covert-HT 
Robyn  Arm  Newhouse-HT 


Sun  Coast  Media  Group  Inc.,  Venice,  FL 
Betty  Dunn-Rankin 
Derek  Dutm-Rankin 
Tahoe-Carson  Area  Newspapers, 

Carson  City,  NV 
Brandy  Btaver-HT 
Steven  Braver- HT 

Thomson  Newspapers,  Stamford.  CT 
Gerald  Flake-HT 
Eric  Shuman 
Thomson  Newspapers, 

Winnipeg.  MB.  Canada 
Jon  Butler- HT 
Thomson  Newspapers, 

Toronto,  ON,  Canada 
Gillian  Gamer-HT 
Stuart  Gamer-HT 

Thomson  Wisconsin.  Appleton,  Wl 

B.  Joseph  EUingham-HT 

Judy  Ellingham-HT 

Times  Mirror  Co.,  Los  Angeles,  CA 

Donald  Wright-HT 

Sharon  Wright-HT 

Tribune  Co.,  Chicago,  IL 

James  Dowdle 

Holly  Madigan-HT 

John  Madigan-HT 

Tribune  Publishing  Co.,  Chicago,  IL 

Robert  Holzkamp-PR 
Harold  Lifvendahl-PR 
Joan  Lifvendahl-PR 

Virginia  Newspapers  Inc.,  Lynchburg,  VA 

Terry  Hall 

Western  Newspapers  Inc.,  Yuma.  AZ 

Donald  Soldwedel-HT 

Willow  Bend  Communications,  Dallas,  TX 

Diane  Thompson 
Stephen  Thompson 

Vendors 


Abitibi-Price  Sales  Corp.,  Norwalk,  CT 

Joseph  Barry-HT 
Kathy  Barry-HT 

Abitibi-Price  Sales  Corp.,  DeBary.  FL 

Donna  Rogers-HT 
Ted  Rogers-HT 


Plan  to  Survive! 


You  can  tell  people  how  to  survive  a  tornado  and 
provide  a  FREE  brochure  to  your  readers.  The  brochure 
explains  how  to  survive  a  tornado.  We’ll  send  you  copies 
to  distribute  or  you  may  ask  people  to  write  directly  to 
State  Farm. 

Send  us  the  form  at  right,  or  e-mail  this  information  to: 

info  @  statefaim.com 

‘Tornado:  Plan  to  Survive!”  is  jointly  sponsored  by  the 
National  Coordinating  Council  on  Emergency 
Management  and  State  Farm  Fire  and  Casualty  Company. 


Please  send  the  following; 

_ Press  release/general  information 

_ Information  about  potential  interview  subjects 

_ Brochures  (quantity; _ ) 

_ Poster 

Name: _ _ _ 

Title: _ 

Newspaper: _ 

Address: _ 

(noP.aaoii) 

City: _  State: _ 

Zip: _ Phone:  _ 

Mail  to:  TORNADO  /  Public  Affairs  Department 
State  Farm  Insurance 
One  State  Farm  Plaza 
Bloomington,  IL  61710-0001 

Phone:(309)766-2625  Fax:  (309)  766-1 1R1  E 
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Abitibi-Price  Sales  Corp.,  Alpharena,  GA 

Ben  Cagle-HT 
Sara  Cagle-HT 

Abitibi-Price  Sales  Corp.,  Dunwoody,  GA 

Gail  Dorris-HT 
Richard  Dorris-HT 

Abitibi-Price  Sales  Corp.,  Roswell,  GA 

Lisa  O’Rourke-HT 
Rodney  O’Rourke-HT 

Abitibi-Price  Sales  Corp.,  Barrington,  IL 

Judy  Ritter- HT 
Robert  Ritter-HT 

Abitibi-Price  Sales  Corp.,  Hinsdale,  IL 

Cindi  Melkerson 
Jon  Melkerson 

Abitibi-Price  Sales  Corp.,  Naperville,  IL 

John  Plouffe-HT 
Laura  Plouffe-HT 

Abitibi-Price  Sales  Corp.,  Purchase,  NY 

Adrienne  Crowley-HT 
Thomas  Crowley-HT 
Cathy  Martin-HT 
Donald  Martin-HT 

Abitibi-Price  Sales  Corp.,  Dallas,  TX 

Carol  Tant-HT 
Mack  Tant-HT 

AbKibi-Price  Sales  Corp.,  Oakville, 

ON,  Canada 

Sandy  Boughner-HT 
William  Boughner-HT 

ALTA  Graphics  Inc.,  Roswell,  GA 

Albert  Taber-HT 
EUenTaber-HT 

Associated  Press,  New  York,  NY 

Joann  Boccardi-RC 

Louis  Boccardi-RC 

James  M.  Donna-RC 

Patrick  T.  O’Brien-RC 

Wick  Temple-RC 

Kelly  Smith  Tunney-RC 

Avenor  Inc.,  White  Plains,  NY 

Edmund  W  E.  Hughes-HT 

Avenor  Inc.,  Raleigh,  NC 

Paula  Fey-HT 

William  Fey-HT 

Baker  &  Hostetler,  Cleveland,  OH 

Elliot  Azoff 
Dee  Burlingame-HR 
John  Burlingame-HR 
Charles  Price 
Victor  Strimbu 

Bowater  Inc.,  Greenville,  SC 

E.  Grant  Burrows-HT 
Owen  Cardell-HT 
J.  Michael  Devon-HT 
C.  Randy  Ellington-HT 
Arthur  Fuller-HT 
J.  Garry  Grissom-HT 
Barbara  Phenix-HT 
Ann  Pickens-HT 
Augustus  Rees-HT 
Thomas  Wolfe-HT 

Claritas/Media  &  Communications, 
Ariington,  VA 

Carla  Hendricks-HT 
Lawrence  Sackett-HT 

Copley  News  Service,  San  Diego,  CA 

Dean  Abbott-HT 
Robert  Witty-FS 

Creamer  Woodward  O'Mara  &  Ormsbe, 
Chicago,  IL 

Richard  Mitchell 

Dirks,  Van  Essen  &  Associates, 

Santa  Fe,  NM 

Lee  Dirks-FH 

Owen  Van  Essen-HT 

Donohue  Inc.,  Thorold,  ON,  Canada 

Diane  Bundy-HT 

Merlin  Bundy-HT 

Dean  Davies-HT 

Doris  Davies-HT 

Nadine  Rosebush-HT 

Raymond  Rosebush-HT 

Donohue  Inc.,  Montreal,  QC,  Canada 

Gaston  Boufiard-HT 

Carole  Brazeau-HT 


Donohue  Inc.,  Quebec,  QC,  Canada 

Michel  Desbiens 

Donohue  Paper  Inc.,  Glen  Ellyn,  IL 

Claude  Sinclair-HT 
Connie  Sinclair-HT 

Edgil  Associates  Inc., 

North  Chelmsford,  MA 

Linda  Gagnon 
Edward  Hopey 

Editor  &  Publisher  Co.,  Chicago,  IL 

Mark  Fitzgerald-PR 
Rich  Henrichs-PR 

Editor  &  Publisher  Co.,  New  York,  NY 

John  Consoli-HT 
Michael  Dardano-HT 
James  Hoos-HT 
Stacy  Jones-HT 
Christopher  Phillips- HT 
D.  Colin  PhiUips-HT 
Marsha  Stoltman-HT 
Executive  Resource  Group, 

Cape  Elizabeth,  ME 

Sibyl  Masquelicr-HT 

Trish  Redman-HT 

First  Union  Corp.,  Charlotte,  NC 

Jeffrey  Hoff 

Gannett  Media  Technologies, 

Cincinnati,  QH 

Daniel  Zito-HT 
Elise  Zito-HT 

Gannett  News  Service,  Arlington,  VA 

Dinah  Eng-HT 

Garden  State  Paper,  Elmwood  Park,  NJ 

Carole  Franklin-HT 
Richard  Franklin-HT 
Lynne  Hahn-HT 
TTiomas  Hahn-HT 
George  Mayer-HT 
Marian  Mayer-HT 

GEMSTAR  Development,  New  York,  NY 

Brad  Bushell 

GMA  Inc.,  Bethlehem,  PA 

Richard  Connor-HT 
Rand;'  Seidel-HT 

Heidrick  and  Struggles,  Greenwich,  CT 

iMarvin  Berenblum 

Susan  Berenblum 

InfiNet,  Norfolk,  VA 

Robert  Gilbert-HT 

James  Maclaren  Industries  Inc., 

Sperryville,  VA 
John  Doelman 

J.N.  Wells  &  Co.  Inc.,  Lombard,  IL 

Lloyd  “Swede”  Swenson-PR 
Joe  N.WeUs-PR 

Journal  Register  Supply,  Atlanta,  GA 

Mark  Mansfield 

Kathleen  Criner  &  Associates,  McLean,  VA 

Kathleen  Criner 

KBA-Motter  Corp.,  York,  PA 

Gary  Owen-HT 

Bruce  Richardson-HT 

King  Features  Syndicate,  New  York,  NY 

Joseph  D’Angelo-HT 

Marcia  D’Angelo-HT 

Lawrence  Olsen-HT 

KPMG  Peat  Marwick,  New  York,  NY 
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Matti  Prima 

Kruger  Inc.,  Atlanta,  GA 

Kenneth  Catpenter-HT 
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Joseph  McCutcheon-HT 
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Kruger  Inc.,  Medway,  MA 
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Lincoln  Simpson-HT 
Lynn  Simpson-HT 

Kruger  Inc.,  Montreal,  QC,  Canada 

J.  Stuart  Hermon 

Sheila  Jablonski 

Stanley  Jablonski 

Joseph  Kruger-HT 
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Sally  Pendleton-HT 

Terrance  Pendleton-HT 

London  Associates  Inc.,  El  Segundo,  CA 

Diane  Landon-HT 

Mark  B.Landon-HT 
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Susan  Lindsey-HT 
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Peter  Bernhard 

Media  Passage,  Seattle,  WA 

G.  Kingsley  Anthony-HT 
Carleton  Bryant-HT 
Thomas  Culligan-HT 
Eugene  Falk-HT 
Gilbert  Scherer-HT 
NandO.net,  Raleigh,  NC 
Christian  Hendricks 
Lori  Hendricks 

New  Century  Network  (NCN),  New  York,  NY 

Stacey  Artandi-HT 

Tom  Bates-HT 

Susan  Bokem-HT 

Lee  deBoer-HT 

Michael  Mixon-HT 

Silvia  Molina  Neves-HT 

New  Directions  for  News,  Columbia,  MO 

Jean  Gaddy  Wilson-HT 

Newsbank,  Naples,  FL 

Janice  Townsley-HT 

Steven  Townsley-HT 

Newspaper  Marketing  Services, 

St.  Petersburg,  FL 
Alfred  Corey 
Antoinette  Corey 
Newspaper  National  Network, 

Birmingham,  Ml 
Gayle  Champagne 

Newspaper  Network,  Sacramento,  CA 

Bonnie  Grilly-HT 
Jerry  Grilly'-HT 

Newspaper  Services  of  America, 

Naperville,  IL 

S.  Scott  Harding 

Newsprint  South  Inc.,  Jackson,  MS 

Jeanne  Bair-HT 
John  Bair-HT 
Margie  Reynolds-HT 
Robert  Reynolds-HT 
DonWest<aU-HT 
Mariatuie  Westfall-HT 
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Newspapers  First,  New  York,  NY 

Janies  Lytle-HT 
Jay  Zitz 
Sally  Zitz 
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John  Stuart  Smith -HT 
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Parade  Publications,  Chicago,  IL 

John  Mcyer-HT 

Parade  Publications,  New  York,  NY 

Loretta  Anderson-HT 
Walter  Anderson-HT 
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Fredrick  Johnson-HT 
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Project  For  Excellence  In  Journalism, 
Washington,  DC 
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Publicitas  Advertising  Services, 
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J.  William  Howard-HT 
Barbara  Krasne-HT 

Publicitas  Holding,  Lausanne,  Switzerland 
Hans-Peter  Rohner 
Publishing  Business  Systems, 

Des  Plaines,  IL 

Dale  Eskra 
Stephen  Smith 

Publishing  Business  Systems, 

St.  Paul,  MN 

Bud  DePietto 

Ross  Productions  Inc.,  Bala  Cynwyd,  PA 

Stuart  Ross-HT 
David  Munch-HT 

Sawyer-Ferguson-Walker  Co.  Inc., 

New  York,  NY 

John  Power-HT 
Douglas  Stephenson-HT 
Jonathan  Thompson-HT 

Scarborough  Research,  New  York,  NY 

Steven  Seraita-HT 

SmurfH  Newsprint  Corp.,  Oregon  City,  OR 

Jon  Melkerson-HT 
Sharon  Melkerson-HT 
James  Tisdale-HT 
Judy  Tisdale-HT 

Southeast  Paper  Newsprint  Sales, 
Marietta,  GA 

Dr.  James  Burke-RC 
Joanne  Burke-RC 
C.  B.“Bart”  DeLashmet-RC 
Lois  DeLashmet-RC 
Michael  Fisher-RC 
Terry  Fisher-RC 
Mark  Klimko  RC 
Spruce  Falls  Inc., 

Kapuskasing,  ON,  Canada 
Denis  "nircotte-FS 
Julie  'I\ircotte-FS 

Spruce  Falls  Inc.,  Toronto,  ON,  Canada 

Jessica  Bayne-FS 
Adelene  Booth-FS 
Michael  Booth-FS 
Bradley  Haynes- 
Martina  Haynes-FS 
Peter  Jack-FS 
Barry  Richardson-FS 
Janet  Richardson-FS 
Donald  Schalk-FS 
Janet  Schalk-FS 


Stone  Consolidated  Paper  Sales  Corp., 
Irvine,  CA 

Linda  Coppock-HT 
William  Coppock-HT 
Stone  Consolidated  Paper  Sales  Corp., 
Greenwich,  CT 

Eli  Babcock-MD 
Judy  Babcock-MD 
David  Schirmer-MD 
Grant  Schneider- HT 

Stone  Consolidated  Paper  Sales  Corp., 
Ketchum,  ID 

J.  Peter  Maier-WH 
Sandra  Maier-WH 

Stone  Consolidated  Paper  Sales  Corp., 
Chicago,  IL 

Eric  Ophoff-PR 
Bruce  Stavseth-PR 

Stone  Consolidated  Paper  Sales  Corp., 
Dallas,  TX 

Dan  Self-RC 
Sandy  Self-RC 
Lou  Ann  Terry-HT 
Sean  Terry 

Sullivan  Graphics  Inc.,  Marietta,  GA 

David  Peach-HT 

Sullivan  Graphics  Inc.,  Westwood,  NJ 

Anthony  Calianese-HT 

Thomson  Target  Media,  Chicago,  IL 

Paul  Camp 

Deborah  Dreyfuss-Thchman 

Times  Mirror  Supply,  Los  Angeles,  CA 

Bernard  Bottomley-FS 

Tribune  Media  Services,  Chicago,  IL 

David  Williams 
Sandy  Williams 

Tristaff  Group,  San  Diego,  CA 

Alex  Papike 


Cheri  Papike 
Richard  Papike 

Union  Bank  of  California, 

Los  Angeles,  CA 

Craig  W.  Dou^erty-HT 

USA  Weekend,  Los  Angeles,  CA 

Dennis  Bunker- HT 

USA  Weekend,  Wilmington,  DE 

Joan  Meisenhelder-HT 

USA  Weekend,  Chicago,  IL 

Alan  Wolfgang- HT 

USA  Weekend.  New  York,  NY 

David  Barber- HT 

Charles  Gabrielson-HT 

USA  Weekend,  Ariington,  VA 

Marcia  BuUard-HT 

Veronis,  Suhler  ft  Associates  Inc., 

New  York,  NY 

Robert  Broadwater 
Kevin  Lavalla 

Western  Colorprint  Inc., 

Incline  Village,  NV 

Patti  McGuire- HT 
Jeffrey  Reimer-HT 
Dennis  Wofford- HT 
Marty  Wofford-HT 

WIFAG,  Marietta,  GA 

Joe  Ondras 

WIFAG,  Bern,  Switzerland 

Noel  McEvoy 

Youngs  Walker  ft  Co.,  Inverness,  IL 

Michael  Walker-HT 
CarlYoungs-HT 

Goverment,  Associations 
&  Foundations 

Allied  Daily  Newspapers  of  Washington, 
Olympia,  WA 

Rowland  Thompson-HT 
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American  Press  Institute,  Reston,  VA 

WiUiamWinter-HT 

Asian  American  Journalists  Association, 

Oakland,  CA 

Benjamin  Seto-HT 

Audit  Bureau  of  Circulations, 

Schaumburg,  IL 
Michael  Lavery-HT 
Mickey  Lavery-HT 
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Toronto,  ON,  Canada 
Richard  Dicemi-HT 
Cantral  Michigan  UniversitY, 

Mount  Pleasant,  Ml 
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THE  FINAL  CENSORSHIP 

IN  THE  WESTERN  HEMISPHERE  ALONE  DURING  THE  PAST  8  YEARS  THERE  HAVE  BEEN  171 


MURDERED  JOURNALISTS 


The  buttle  tor  press  t'reeck)m  is  a  war  that  is  ne\er  eoinpletel) 
won.  I-Aery  day  journalists  tight  a  new  battle  to  I1nd  the  truth. 
In  some  instances  it's  a  matter  d!  lighting  a  legal  battle.  In  others  its  , 
a  matter  of  life  and  death. 

The  Inter  American  Press  .Association  (l.\P.-\)' reports  tha^ 
there  ha\e  been  a  total  ot  IVI  journalists  murdered  in  the  W'estem* 
Hemisphere. in  the  last  S  years.  These  were  Journalists  who 
beliexed  in  what  the\  were  doing,  who  believed  in  the  people's 
right  to  know  ,  w  ho  believed  that,  as  the  Declaration  ol  ('hapultepec 
states:  ".A  societv  of  free  indiv Tluals  cannot  remain  free  without' 
free  speech  and  freedom  of  the  press.  The  exercise  of  these 
'freedoms  is  not  somethins:  authorities  erant  ills  an  inalienable  rieht 


of  the  ixiople." 

Our  readers/listeneri/viewers  Knik  to  Journalists  to  keep.them 
informed,  to  help  them  understand  the  world  and  to  understand 
their  neighbors.  ■ 

Thev  know  the  inhirmation  journalists  provide  is  imptnlant. 
vet  lew  know  the  dilTiculties  or  dangers  tij  which  journalists  arc' 
subjected  throughout  the  world. 

Onlv  through  your  efforts  will  the  people  know  how  often 
their  right  to  know  is  being  circumventetl  and  freedom  ol  (he  press 
put  at  risk.  Onlv  through  vour  effons-will  tlie  people  reali/e  how 
important  it  is  to  protect  and  detend  worki  press  freedom.  • 


Promote,  Protect  and  Defend 


t  reedom  Dav  Mav  .’.  iwy. 


CAMPUS  JOURNALISM 


BY  M.L.  STEIN 

Student  Editor  Sues 
Student  President 


Judge  refuses 
to  hear  case  of 
the  mysterious 
inset%  ami 
both  sides  claim 
victory 


Einsteins  at  the  Canyon  Call? 

The  26-year-old  editor  also  is  convinced  the  ASG 
was  behind  the  theft  of  a  thousand  copies  —  half 
of  the  CalTs  press  run  —  of  another  issue  of  the 
Call  on  March  5.The  papers  were  returned  by 
unnamed  students  a  few  hours  later  after  an  inves¬ 
tigation  by  the  dean  of  students.The  culprits 
reportedly  face  disciplinary  measures. 

Korse,  23,  denied  that  she  or  the  ASG  was 
responsible  for  the  insert  or  the  stolen  newspapers 
but  she  did  concede  a  dislike  of  the  Call,  branding 
it  “more  of  a  National  Inquirer  than  a  college 
newspaper.  They  act  like  they’re  putting  out  a 
paper  in  Los  Angeles,  not  Santa  Clarita.This  is  not 
L.A.” 

Woods’  suit  was  tossed  out  by  a  judge  who  ruled 
that  one  college  department  cannot  sue  another. 
However,  both  Woods  and  Korse  claim  victory. 

“I  set  out  to  prove  culpability  and  I  think  I  did,” 
Woods  told  E&P. 

Korse  said  she  won  “because  I  didn’t  have  to  pay 
$660.” 

Meanwhile,  ASG  has  launched  its  own  biweekly 
newsletter  named  the  Truth  to  counter  what  Korse 
asserted  was  the  CalTs  practice  of  reporting  only 
“negative  things.” 

She  accused  the  Call  of  “stirring  up  conflict  that 
doesn’t  exist”  and  distorting  or  making  up  quotes 
from  sources. 

“This  is  a  great  school  that  deserves  a  better 
newspaper,”  said  Korse.  “That’s  why  we’re  publish¬ 
ing  the  Truth,  so  the  real  facts  will  come  out.” 

Korse  added  that 
,  she  was  not  opposed 

I  CalTs  reporting 
blems”  on  cam- 
t  “only  if  there  is 
ivestigation  to 
Lire  a  problem 
dsts.” 

Is,  who  plans  to 
in  Diego  State 
ity  this  fall  as  a 
m  major,  ^iru^ed 
e’s  complaints, 
iting;  “Conflict 
I  campus  newspa¬ 
pers  and  student  politi¬ 
cians  is  always  going  on.” 

As  to  the  Truth,  he  said, 
“You’re  very  kind  to  call 
that  a  newspaper.  Allison 


CAMPUS  NEWSPAPERS  AND  student 

politicians  are  often  at  odds,  but  at  the 
College  of  the  Canyons  the  bickering 
escalated  into  an  editor’s  lawsuit 
against  the  student  body  president 
who  fought  back  by  creating  an  opposition  paper. 

The  conflict  apparently  also  led  to  the  theft  of 
hundreds  of  copies  of  the  student  publication. 

John  Woods,  editor  of  the  weekly  Canyon  Call  at 
the  Santa  Clarita  Community  College  in  Los 
Angeles  County,  sued  student  body  president 
Allison  Korse  for  $660  in  small  claims  court  after  a 
mysterious  insert  attacking  a 
Call  editorial  was  slipped 
into  hundreds  of  copies  of 
the  paper  on  campus  racks. 
The  editorial  urged  readers 
not  to  vote  for  an  Associated 
Student  Government  (ASG) 
ballot  for  a  $5  fee  increase  to 
help  remodel  the  student 

The  Call  charged  that  the 
ASG  promoted  the  fee  in  an  “unbusinesslike  man¬ 
ner”  and  “failed  to  give  the  student  body'  adequate 
fticts”  about  the  proposal,  which  was  voted  in. 

Woods,  who  said  he  believes  the  insert  was  engi¬ 
neered  by  the  ASG,  argued  that  the  $660  represent¬ 
ed  the  cost  of  a  Call  advertisement  of  that  size.The 
inserted  flier,  headed  “Rapid  Response,”  accused  the 
paper  of  biased  journalism  by  “you 


*^^Ainen<fcn*nf 


parking 


The  editor  of  the  Canyon  Call  took  the  student  body  president  to  court,  alleging 
that  she  illegally  inserted  a  flier  into  several  hundred  copies  of  the  campus  paper.  The  flier 
took  issue  with  a  Call  editorial.  A  judge  never  ruled  on  the  case,  dismissing  it  because  he 
said  one  government  body  cannot  sue  another. 
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obviously  doesn’t  know  what  news  is. 
Strong  reporting  often  involves  conflict. 
She  would  like  to  see  the  Call  filled 
with  stories  of  picnics  and  barbecues 
but  that’s  not  the  kind  of  paper  we  are 
and  never  will  be.” 

But  Woods  was  bitter  over  what  he 
claimed  was  the  support  given  Korse  by 
the  school’s  Board  of  Trustees. 

Joan  MacGregor,  the  board’s  presi¬ 
dent,  stood  by  Korse’s  side  in  court,  he 
recalled. 

“To  me,”  he  went  on,  “this  meant  the 
board  was  saying  it’s  aU  right  to  tamper 
with  newspapers.  I  thought  her  job  was 
to  support  all  students.” 

Korse  agreed  that  the  board  backs 
the  ASG  in  its  fight  with  the  Call  and 
asserted  that  student  government  and 
the  Truth  also  have  the  support  of  the 
college  administration  and  faculty. 

“They’re  fed  up  with  negative  report¬ 
ing,”  she  said.  “They  want  a  newspaper 
that  reports  solutions  as  well  as  prob¬ 
lems.” 

Woods  said  the  Call  receives  no  fund¬ 
ing  from  the  ASG  but  its  printing  bill  is 
underwritten  by  the  Board  of  Trustees. 

He  said  the  Call  now  carries  a  notice 
beneath  the  flag  that  the  first  copy  is 
free  but  additional  copies  cost  50t 
each. 

“But  we  have  no  way  of  enforcing 
this,”  he  noted.  “The  sheriffs  department 
won’t  take  a  report  on  stolen  papers 
because  it’s  a  free  product.”  I 

COC  students 


pass  the 

Student 
Center  Fee^, 


^  puMicStion  of 

e  (Swobs  AssocutfedSt^ 
tovenanent 


Wtat 


I  student  government  at  the  College  of 
the  Canyons  started  its  own  biweekly 
newsletter  because  it  felt  the  student 
newspaper,  the  Canyon  Call,  was  printing 
primarily  negative  news. 


New  book  section 

The  rocky  mountain  News  has  a 
new  book  section  titled,  appropri¬ 
ately,  Books.  The  eight-page,  lift-out  sec¬ 
tion  will  be  a  regular  feature  in  the 
Sunday  paper. 

Included  in  the  section’s  offerings  are 
a  Colorado  bestseller  list  and  reviews  of 
hardcovers,  as  well  as  paperbacks. 

Nina  Pulliam 
charitable 
trust  formed 

The  NINA  MASON  Pulliam  Charitable 
Trust  has  been  formed  in  connec¬ 
tion  with  the  filing  of  her  will  for  pro¬ 
bate,  said  Frank  E.  Russell,  chairman  of 
the  board.  Central  Newspapers  Inc. 

Mrs.  Pulliam  was  the  widow  of 
Eugene  C.  Pulliam,  who  established  CNI 
65  years  ago.  She  died  March  26  at  the 
age  of  90. 

CNI  publishes  daily,  Sunday  and 
weekly  newspapers  including  the 
Arizona  Republic  and  the  Indianapolis 
Star  and  News. 

The  bulk  of  Mrs.  Pulliam’s  assets, 
including  more  than  five  million  shares 
of  CNI  common  stock,  will  be  trans¬ 
ferred  to  the  trust,  which  will  have  a 
term  of  50  years.The  CNI  stock  has 
recently  been  trading  on  the  New  York 
Stock  Exchange  for  $48-to-$50  per  share. 

Contributions  by  the  trust  will  be 
split  between  recipients  in  the  Greater 
Phoenix  and  Indianapolis  areas,  said 
Russell,  trustee  of  the  charitable  trust. 
However,  the  trust  will  not  accept 
requests  until  after  Oct.  1, 1997,  follow¬ 
ing  publication  of  grant  guidelines. 

FIU  passes 
educational  baton 

After  nine  years  of  training  Latin 
American  journalists,  Florida  Inter¬ 
national  University’s  School  of  Journalism 
has  passed  the  educational  baton. 

Starting  April  1 ,  the  Latin  American 
loumalism  Center  assumed  training 
responsibilities.  The  center,  located  in 
Panama,  is  run  and  financially  supported 
by  the  news  media  in  Central  America. 

FIU’s  Latin  American  Journalism 
Program  trained  over  6,000  journalists 
from  Central  America  and  the  Andean 
region  of  South  America. 

“The  aim  of  the  project  was  two- 


:  fold,”  said  J.ArthurHeise,  dean  of  FIU 
I  and  founder  and  director  of  LAJP.  “First, 

I  for  FIU  to  do  ^diat  we  could  to 
I  strengthen  journalism  in  Latin  America, 
i  and,  second,  to  build  a  permanent  train- 
i  ing  center  to  be  run,  not  by  us,  but  by 
I  Latin  American  journalists,  media  own- 
I  ers  and  educators.  Both  goals  have  now 
i  been  achieved.” 

Begim  in  1988  in  Central  America, 

I  the  program  was  funded  by  the  United 
I  States  Agency  for  International 
i  Development.  It  operated  on  the  princi- 
1  pie  that  a  true  democracy  can  only 
!  function  if  there  is  a  free,  independent 
i  and  professional  press. 

I  The  training  activities  included  a 
i  master’s  degree  program  held  over 
i  three  summers,  a  six-week,  professional 
I  certificate  program,  plus  seminars  and 
i  workshops. 

i  The  Latin  American  Journalism 
I  Center  will  start  with  a  $600,000 
:  endowment  —  most  of  it  donated  by 
I  Central  American  media  owners  —  and 
I  will  attempt  to  raise  $1,000,000. 

I  Cowles  grants 

COWLES  MEDIA  FOUNDATION 
announced  14  grants  totaling 
i  $496,000. 

I  The  grants  included:  $150,000  to  the 
i  Humphrey  Institute  to  continue  their 
j  ongoing  program  of  speakers,  fellows 
i  and  conferences;  $60,000  to  the 
I  Minnesota  Children’s  Museum  to  devel- 
i  op  a  reading  program  for  younger  chil- 
i  dren  and  families;  $50,000  to  the 
i  Minnesota  Opera  for  core  endowment 
:  and  artistic  and  program  expansion;  and 
I  $36,000  to  Milkweed  Editions  to  fund 
I  annual  Milkweed  National  Fiction  Prize. 

\Anniversary 
i  symposium 

IN  HONOR  OF  its  75th  anniversary, 
the  Medill  School  of  Journalism  at 
I  Northwestern  University  is  sponsoring 
i  a  symposium  on  journalism  ethics. 

Titled  “Defining  the  Boundaries  of 
i  Professional  Practice:  Food  Lion/ABC 
I  and  Other  Tough  Cases,”  the  symposium 
I  on  April  26  will  include  panelists  from 
:  media  outlets,  the  law  community  and 
i  corporations  to  discuss  the  implications 
i  of  a  recent  court  judgment  against  ABC 
I  News  for  its  investigative  stories  on 
I  North  Carolina-based  grocery  chain 
:  Food  Lion  Inc. 
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seemed  to  some  a 

/E  publishing  platform  fading  in  favor 
I  #  S  Passing  its  prime  at  last  year’s 
I  wr  fk  trade  show.And  before  the 

V  ,ei^year  was  out,  two  developers 
talked  about  a  Windows  versions  of  their  Mac- 
based  newspaper  systems. 

But  while  speculation  persisted  about  a  future 
role  for  the  successors  to  the  original  desktop  pub¬ 
lishing  vehicle,  an  updated  version  of  an  older 
notion  seemed  to  gain  ground;  often  complete,  and 
in  varying  measure,  proprietary  editorial  and  pagi¬ 
nation  software  written  to 
run  on  standard  platforms 
(with,  in  one  case,  a  propri¬ 
etary  hardware  option)  for 
integration  of  third-party 
applications. 

It  suggests  a  best-of-both- 
worlds  strategy  to  create 
newspaper-specific  systems 
while  at  the  same  time  embracing  a  virtual  stan¬ 
dardization  in  some  quarters  on  a  few  image-han¬ 
dling  and  page-makeup  programs. 

But  the  Mac  is  back,  at  least  for  one  vendor’s 
front  ends  at  several  sizable  papers  —  Apple 
Computer’s  financial  woes  notwithstanding.  And 
among  WindowsAJnix  users,  yet  another  U.S.  daily 
is  betting  on  newspaper-specific  software  from  yet 
another  European  developer. 

The  company  that  outgrew  first  its  house,  then 
its  reputation  as  a  small  outfit  serving  only  small 
customers,  now  also  has  outpaced  the  calendar. 
Baseview  Products  Inc.,  which  signed  its  1,000th 
customer  only  3^  years  ago,  counted  customer 
number  2,(XX)  exactly  three  years  ahead  of  the  year 
2000 

Almost  20%  of  its  customers  are  outside  the  U.S. 
A  year  ago,  Baseview  ref>orted  that  many  foreign 
sales  had  been  to  Western  European  publishers,  for 
whom  it  modified  systems  to  better  support  the 
often-preferred  write-to-fit  model. 

Two  Aikansas-based  newspaper  groups  helped 
Baseview  reach  its  second 
big  milestone.  Donrey  Media  TwO  ArkC\ 

already  has  put  Baseview  edi¬ 
torial  and/or  classified  sys-  YlCWSpCll 

terns  into  well  over  half  the  hclpCd  BCU 

four  dozen  mostly  small  to 
mid-sized  dailies  it  owns  in 

15  states.  Last  summer,  tnili 

Wehco  Media’s  flagship 
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Biisetieiv  ba^s 
its  bi}^esl  user; 

[Jtiisys  wins 
Jlrsl  U.S.  order 


Arkansas  Democrat-Gazette  \ 
became  the  first  big  daily  to 
buy  a  system  from  the  Ann 
Arbor,  Mich.,  vendor.  Its  news¬ 
room  has  used  its  new  IQue 
editorial  software  since  early 
winter. 

Meanwhile,  just  north  of 
the  Arkansas  River,  several 
hundred  miles  upstream  from 
Little  Rock,  Hermes  found  a 
North  American  Olympus 
near  Pikes  Peak. 

The  central  of  the  three 
components  of  the  Unisys 
Publishing  Solution,  Hermes 
itself  consists  of  three  main 
modules  for  entering,  editing 
and  paginating  text  and  tabu¬ 
lar  material,  as  well  as  facili¬ 
ties  for  planning  staffers’ 
work,  organizing  pages  and  According  to  Arkansas  Gazette¬ 
tracking  production.  (To  the  Democrat's  assistant  managing 
extent  the  application  merits  editor/systems.  Clay  Carson, 
its  appellation,  prospective  system  performance  shines  in 
customers  might  also  bear  in  late  afternoon,  when  overlapping 
mind  that  the  immortals’  mes-  dayside  and  nightside 
senger  also  governed  com-  newsroom  operations  create 
merce  and  delivered  the  dead  heavy  network  traffic, 
to  Hades). 

UPS  also  includes  WireCenter,  for  receiving  and 
routing  wire  copy  and  other  external  communica¬ 
tions,  and  DocCenter,  a  Web-ready  multimedia 
archive  (E6i’P,Aug.  10, 1996,  p.  22).  Unisys  sells  the 
components  individually  and  as  a  full  publishing 
system. 

In  continuing  development  since  the  early  1990s 
by  Unisys  Corp.’s  Milan-based  publishing  systems 
group,  the  software  is  used  by  numerous  Italian 
dailies,  as  well  as  newspapers  in  at  least  four  other 
European  countries. 

The  system  is  aimed  at  mid-sized  to  large  dailies, 
but  users  range  from  a  couple  of  small  dailies  in 
Italy  and  France  to  those 
isas-based  same  countries’  giants  — 

Unisys  Italia’s  hometown 
?r  gTX)tlpS  Corriere  della  Sera,  with  a 

^VieW  TCdCb  circulation  of  691,000,  and 

,  ,  ,  Lille’s  372,000circulation 

►Ww  flu  isford,  with  600 

UOfie  users  producing  28  edi¬ 

tions. 


Two  Arkansas-based 
newspaper  groups 
helped  Baseview  reach 
its  second  big 
milestone 


F-ACTS- 
Set  the  Pace 


With  the  SCC-Conveying  System  from  FERAG. 

Controlled  flowline  processing  and  individual  gripping 
with  the  world's  first  SCC-Gripper.  Consistent,  even  product  pickup, 
fast,  accurate  product  release.  Maintenance-free;  long  service  life. 
Downline  processing  under  control.  Step  by  step. 
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FERAG  INC.,  CONVEYING  AND  PROCESSING  SYSTEMS 
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director  Bob  Yoder  (now  at  Managing 
Editor  Inc.,  whose  software  Baseview 
sells)  said  Baseview  would  no  longer 
necessarily  rely  on  Harris  for  its  work  at 
larger  sites,  where  it  expected  to  be  able 
to  exploit  ever-more-powerful  platforms, 
especially  at  the  server  level. 

Since  then,  Baseview  moved  into  the 
midrange  of  the  market  when  it  became 
the  principal  publishing  systems  suppli¬ 
er  to  Donrey,  whose  77,OOOcirculation 
(80,400  Sundays)  Inland  Valley  Daily 
Bulletin,  in  Ontario,  Calif.,  is  the  chain’s 
second-largest  paper  and  the  vendor’s 
second-largest  site. 

But  at  172,223  copies  daily  (285,731 
on  Sundays),  the  Democrat-Gazette  puts 
Baseview  into  the  high  end  of  the  busi¬ 
ness.  Little  Rock  installed  NewsEditPro 
IQue  for  inputting,  editing  and  manag¬ 
ing  copy,  the  DragX  XTension  for  pagi¬ 
nation  in  QuarkXPress,  the  Transporter 
utility  for  moving  files  in  and  out  of  the 
IQue  database  and  Commlink/Plus  file 
communications  for  remote  users  or  for¬ 
eign  systems. 

On  the  “list  of  features  that  we  want¬ 
ed,”  said  Carson,  Baseview  “pretty  much 
met  all  the  requirements  —  at  least  as 
close  as  anybody  else  did.”  Simplicity,  or 
ease  of  use,  he  said,  was  “a  big  factor”  for 
many  on  the  search  and  selection  team. 

On  price  —  always  a  factor  — 
Baseview  was  only  “a  litde  less  than 
some,”  said  Carson. 

More  generally,  he  added.  Little  Rock 
took  comfort  in  the  stability  of  the  ven¬ 
dor  and  the  size  of  its  customer  base. 

Similarly,  and  unsurprisingly,  the  guy 
who  sold  Little  Rock  its  new  system 
thought  “it  meets  their  requirements 
very  nicely.” 

Based  near  Atlanta,  Jim  Rentz  had,  in 
fact,  sold  the  replacement  for  a  system 
supplied  by  a  former  employer  that 
later  rehired  him. 

Like  Carson,  Rentz  moved  from  news 
photography  to  news  systems,  leaving 
management  of  a  major  metro  daily’s 
photo  department  for  a  management 
post  at  a  major  vendor.  System 
Integrators,  where  he  worked  until  the 
early  1990s. 

Before  returning  to  SB  last  year,  first 
as  an  executive  and  now  as  a  consul¬ 
tant,  Rentz  developed  his  own  software 
products  for  newspapers  (see  story,  p. 
80),  scouted  new  technologies  for  a 
media  industry  investor  (who  would 
become  his  new  boss  at  SB)  and  per¬ 
suaded  Little  Rock  that  Baseview  could 
offer  it  a  “good  solution.” 


Doug  Grimsley,  director  of  night  design  at  the  Arkansas  Gazette-Democrat,  paginates  with 
the  Drag  X  Quark  Xtension. 


BASEVIEW’S  BIG  SALES 

The  Democrat-Gazette  decided  on 
Baseview  very  soon  after  Nexpo,  where 
nightside  assistant  managing  editor 
Alyson  Hoge  brought  it  to  the  attention 
of  the  group  shopping  for  the  paper’s 
next  system. 

Ultimately,  Wehco  president  and 
Democrat-Gazette  publisher  Walter  E. 
Hussman  Jr.  made  tlie  decision,  accord¬ 
ing  to  assistant  managing  editor,  sys¬ 
tems,  Clay  Carson,  who  along  with 
Hoge,  general  manager  Paul  Smith  and 
systems  manager  Geoff  George  con¬ 
tributed  to  the  selection  process.  Carson 
said  he,  Hussman  and  Hoge  already 
were  “Mac  advocates,”  while  George 
took  a  little  convincing. 

Though  some  preferred  Macintosh, 
system  shopping  included  other  plat¬ 
forms.  So,  besides  examining  Mac-based 
products  from  Digital  Technology 
International  and  Quark  Publishing 
Systems,  the  group  talked  to  System 
Integrators,  which  supplied  its  then  1 1- 
year-old  newsroom  system,  and  “we 
looked  at  CText  hard  and  were  strongly 
considering  Dateline,”  said  Carson,  refer¬ 
ring  to  the  editorial  and  pagination  sys¬ 
tem  in  versions  for  OS/2  and  Windows 
client  workstiitions. 

(Were  it  to  change  classified  ad  sys¬ 
tems,  the  Democrat-Gazette  was 
informed  that  Baseview’s  system  proba¬ 
bly  was  unsuited  to  its  size.  His  paper 
runs  a  CText  classified  ad  system  and 


owns  a  mothballed  SB  ad  system  that 
came  with  its  1991  acquisition  of 
Gannett’s  competing  Arkansas 
Gazette^. 

After  Nexpo’s  demos,  the  group  visit¬ 
ed  several  Baseview  sites,  and  by  July 
had  decided  on  the  vendor’s  editorial 
and  pagination  software. 


BEACHING  UP  MARKET 

Until  then,  Baseview’s  biggest  cus¬ 
tomer  was  Cap  Cities’  Oakland  Press. 
The  75,OOOcirculation  daily  in  Pontiac, 
Mich.,  signed  for  a  system  more  than 
three  years  ago  —  not  long  before 
Baseview  was  acquired  by  Harris  Corp. 
(£’(SfP,April  16, 1994,  p.  34).That  subur- 
ban-Detroit  installation  moved  85 
staffers  off  an  old  mainframe-based  sys¬ 
tem  and  added  pagination,  multiple 
wire  capture,  digital  archiving  and,  even¬ 
tually,  links  to  prepress  color  systems. 

At  the  time,  Harris  was  expected  to 
help  out  with  systems  integration  as 
Baseview  moved  up  market.  By  early 
spring  of  last  year,  however,  marketing 


“Nobody  really  knew 
how  a  couple  of 
hundred  Macs  were 
going  to  behave  on  a 
network  here,"  he  said 
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GAMBLING  GUYS' 

Though  Little  Rock  “couldn’t  find 
anything  wrong”  with  Baseview’s  sys¬ 
tem,  Carson  acknowledged  there  was 
some  concern  about  performance. 

“Nobody  really  knew  how  a  couple 
of  hundred  Macs  were  going  to  behave 
on  a  network  here,”  he  said.  “It  worried 
us  a  little  bit  that  we  were  going  to  be 
the  biggest  [Baseview]  site,  but  we 
couldn’t  put  our  finger  on  any  one 
thing  that  said,  no,  that’s  not  going  to 
work. 

“We’re  gambling  gays  here,”  he 
remarked.  “We’ll  take  a  chance.” 

Carson  said  the  group  liked  the  latest 
IQue  version  of  Baseview’s  system,  with 
a  database  solution  that  no  longer  relies 
on  AppleShare. 

“We  really  wanted  to  run  the  data¬ 
base  out  of  RAM,”  he  said.  “They  were 
unsure  of  the  performance,  but  were 
fairly  certain  it  would  do  the  job  for  us, 
so  we  thought  we’d  give  it  a  go.” 

Baseview  marketing  director  Geoff 
Osier  said  that  like  any  other  customer. 
Little  Rock  received  the  standard  IQue 
network,  over  which  “we  communicate 
directly  with  our  own  database.”  The 
system  utilizes  Baseview-designed  serv¬ 
er  technology  built  on  Apple  Events  as 
the  transfer  mechanism,  according  to 
Baseview  co-founder  and  former  co¬ 
owner  Dave  Luther,  who  directs  editori¬ 
al  systems  development. 

Later  this  year,  said  Luther,  the  net¬ 
work  will  support  TCP/IP,  which  he 
termed  “somewhat  more  efficient”  than 
the  Apple  Events  and  AppleTalk  LAN 
protocol. 

According  to  Carson,  system  perfor¬ 
mance  shines  in  late  afternoon,  when 
overlapping  dayside  and  nightside 
newsroom  operations  create  heavy  net¬ 
work  traffic.  With  about  115  active 
users,  he  said,  just  logging  onto  the  old 
system  could  take  as  long  as  five  min¬ 
utes.  During  the  same  period  today,  he 
reported,  users  only  occasionally  see  a 
delay  message,  followed  by  a  three-  or 
four-second  wait. 

Little  Rock’s  new  system  was  called 
upon  when  the  old  system  went  down 
on  Christmas  Eve.  Night  design  desk 
direaor  Doug  Grimsley  told  the  vendor 
that  its  system  was  responsible  for  pub¬ 
lication  of  the  holiday  paper. 

“Normally,  if  something  like  that  hap¬ 
pened,  we’d  have  missed  deadline,”  said 
Carson,  who  added  that  the  Democrat- 
Gazette  didn’t  have  on  hand  what  was 
needed  to  keep  the  older  system  run- 


“We’re  thrilled  with 
the  technology. 

We  just  aren’t  quite 
sure  yet  what  our 
newsroom  is  going  to 
look  like  when  it’s 
plugged  in.” 

ning  but  “got  it  fixed  before  the  night 
was  over.”  Although  the  System/55  runs 
on  a  “Nonstop”  Tandem  host  computer, 
he  said,  “When  you  lose  both  sides  of 
the  drive,  you’re  stopped.” 

At  its  Ann  Arbor  headquarters  last  Call, 
Baseview  trained  five  staffers  to  use  and 
run  the  system  and  to  set  up  style 
sheets  and  templates  for  page  makeup. 
Upon  returning,  the  systems  staff 
installed  the  newsroom  software  and 
Timbuktu  program  for  remote  access. 

The  vendor  then  sent  a  trainer  for  on¬ 
site  work  with  reporters  and  editors. 
Experienced  with  QuarkXPress,  the  pag- 


inators  had  a  head  start.  Completed  sto¬ 
ries  are  dragged  from  directories  onto 
XPress  pages,  where  they  appear  with 
all  formatting  and  styles  assigned  from 
NewsEditPro  IQue. 

PRIOR  PAGINATION 

Interaction  between  XPress  and  the 
IQue  database  ensures  that  the  news¬ 
room  has  up-to-date  story  versions,  and 
the  librarians’  Lexis-Nexis  NewsViews 
archive  stores  the  text  as  it  was  pub¬ 
lished.  Under  the  prior  pagination 
scheme,  copy  changes  made  in  XPress 
were  never  reflected  in  the  SII  data¬ 
base. 

“So  when  we  went  to  archive,” 
Carson  recalled,  “the  librarians  just  had 
a  terrible  time.They’d  almost  have  to 
reread  every  story.” 

Still,  the  paper  was  being  paginated, 
thanks  to  a  Wehco  staffer’s  early  efforts 
to  devise  a  solution  using  theTMS 
markup  familiar  from  the  the  paper’s 
first  front-end  system,  DOS-based 
XyWrite  word  processing  and  Novell 
servers  for  smaller  papers. 
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“Bob  Bames  wrote  a  Quark  XTension 
to  translate  our  old  markup,  which  used 
to  be  from  a  DEC  1 1-45  TMS  system, 
into  Quark  . . .  markup,”  said  Carson. 
When  the  SII  system  was  later  installed, 
he  continued,  “we  . . .  just  wrote  some 
Styl-to-TMS  conversions,”  converting  SII 
output  to  TMS  markup  and  into  XPress. 

“It  was  a  one-way  bridge  —  one  of 
the  big  problems  we  had,  but  we  did  it 
for  four  years,”  said  Carson. 

The  bridge  software,  written  by  sys¬ 
tems  manager  George,  moved  output 
ftom  the  SII  serial  port  into  the  server 
handling  TMS-to-XPress  conversion.  “It 
was  fairly  seamless,”  said  Carson.  “It  had 
its  limitations,  but  it  worked  real  well.” 

Reporters  and  editors  who  once 
worked  on  DEC  terminals  and  SII 
Coyotes,  today  use  Apple  Macintosh 
7200/1 20s  and  the  few  Performas  pur- 
cliased  early  on  when  the  other  models 
were  still  hard  to  find.  Paginators,  each 
with  his  or  her  own  copy  of  XPress, 
work  on  8500/1 33  machines  with 
48MB  of  memory.  Reporters  have  14" 
or  15'  monitors;  editors  get  17'  and 
paginators’  screens  measure  20' 

Wide  area  networking  links  remote 
bureaus  to  the  newsroom,  some  by  dial¬ 
up  lines,  some  by  dedicated  T1  service. 

Little  Rock  bought  four  9500/ 
200MHz  machines  for  its  interided  pairs 
of  servers  and  backups,  but  found  that  a 
single  seiA'er  could  manage  the  load. 


WII  locate  it, 
n^otiateit, 
remove  it,  rebuild  it, 
customize  it, 
trausport  it,  iustaN  it 
aud  staud  behiud  it 
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price)  call  1-800-255-6746. 


14500  West  I05lh  Street 
Lenexa,  Kansas  66215 
913-492-9050  •  Fax  913-492-6217 


“We  have  to  put  more 
pages  through  the 
pipeline  later  and 
faster  than  the 
European  papers,  and 
we  have  to  have  more 
pagination  punch . . . 
because  of  our  reliance 
on  graphics  and  color” 


with  a  second  as  backup.  With 
Baseview  Hot  Backup  software  offering 
full  redundancy,  the  paper  expects  no 
downtime  in  the  event  of  server  failure. 
An  IQue  Server  option  released  a  year 
ago,  the  software  copies  the  production 
database  to  a  separate  server,  automati¬ 
cally  switching  over  and  notifying  users 
if  the  main  server  malfunctions. 

After  the  paper  bought  all  its  own 
hardware,  said  Carson,  “we  had  to  con¬ 
figure  all  these  machines  in  three  days.” 

Although  news  from  and  about  Apple 
Computer  brightened  somewhat  after 
start-up  in  Little  Rock,  the  company’s 
prospects  continued  to  look  grim  as  the 
Democrat-Gazette  selected  and  installed 
its  new  system  last  year. 

“Sure,  we’re  concerned  about  it;  we 
talked  about  it,”  said  Carson.  But  while 
“nobody  really  knows  for  sure,”  he  went 
on,  “I  think  they’re  no  more  likely  to  go 
under  than  anybody  else.” 

While  allowing  there  was  some  com¬ 
fort  in  knowing  that  Mac  clones  were 
now  available.  Carson  said  “we  didn’t 
buy  any,”  noting  also  that  the  colorful  lit¬ 
tle  Apple  logo  inspires  its  own  measure 
of  confidence. 

If  Apple  disappeared  tomorrow,  said 
the  systems  editor,  staffers  would  be 
able  to  keep  the  system  running  and 
have  hardware  lasting  three  or  four 
years.  And  “four  years  from  now,”  he  con¬ 
tinued,  “there’s  going  to  be  hardware 
that  we  can’t  even  imagine.” 

ALL  MACS  AT  DONREY 

Wehco  may  own  the  high-circulation 
state-capital  daily,  but  it  has  only  a  hand¬ 
ful  of  other  papers,  all  in  Aikansas.  From 
its  Fort  Smith  headquarters,  130  miles 
west  of  Little  Rock,  Donrey,  in  contrast, 
operates  49  dailies  and  five  nondailies 
that  stretch  from  from  Asheboro,  N.C., 
to  Hilo,  Hawaii.  With  the  single  excep¬ 
tion  of  the  187,000-circulation  (148,000 


Sunday)  Las  Vegas  Revieu>-Joumal,  that 
larger  number  comprises  small  to  mid¬ 
sized  properties  with  circulations  rang¬ 
ing  from  under  3,000  to  over  80,000. 

And  while  its  large  Las  Vegas  daily  bet 
on  Digital  Technology  International  for 
editorial  and  pagination  software,  most 
of  the  remainder  of  Donrey  is  standard¬ 
izing  on  Baseview.  In  recent  years,  the 
same  groupwide  publisf  iing  software 
standardization  has  been  adopted  by 
Cox  (DT),Tribune  (CCI  Europe), 

Ottaway  (Dewar/Atex),  and  Southam 
(QPS). 

Though  Donrey  put  DT  systems  into 
the  Review-Journal,  where  it  never  con¬ 
sidered  Baseview,  said  the  group’s  direc¬ 
tor  of  newspaper  production,  Eddie 
Metz,  it  pulled  DT  software  from  its 
papers  in  Fort  Smith  and  Ontario,  Calif., 
and  equipped  them  with  Baseview. 

“I  feel  that  Baseview  can  go  to  up  to 
100,000  [circulation  papers]  without  a 
problem,”  Metz  told  E&P,  adding  that 
the  system  itself  is  in  fact  only  limited 
by  the  power  of  its  hardware  platform. 
That  may  change,  he  noted,  if  the 
rumored  performance  of  the  next  gen¬ 
eration  of  Apple’s  machines  is  true. 

The  Inland  Valley  Daily  Bulletin  in 
Ontario  and  flagship  Southivest  Times 
Record  in  Fort  Smith  installed  the  new 
PageWatch  IQue  tracking  software, 
which  graphically  shows  page  produc¬ 
tion  status  and  time  to  deadline.The 
two  sites  use  the  Phras«i  text-image- 
page  archive,  which  Baseview  began 
reselling  last  year. 

(Both  papers  also  rely  on  Baseview 
and  Baseview-supplied  Managing  Editor 
software  to  enter  and  create  ads,  lay  out 
pages  and  paginate  classified  sections. 
They  were  among  the  first  to  use  the 
AdManagerPro  combined  classified  and 
display  product,  introduced  last  year.) 

Donrey  has  worked  with  various 
Baseview  products  since  at  least  the 
early  1990s. 

“Some  go  way  back  . . .  with  a  piece 
of  this  and  of  that,”  said  Metz,  citing 
small-circulation  papers  in  Moberly,  Mo., 
Pauls  Valley,  Okla.,  and  Arkadelphia,  Ark., 
among  the  group’s  first  Baseview  users. 

Two  years  ago,  however,  the  compara¬ 
bly  sized  Okmulgee  (Okla.)  Daily  Times 
became  Donrey’s  “first  full-blown 
Baseview  system,”  Metz  said.  Able  to 
evaluate  software  for  accounts  payable, 
advertising,  editorial  and  pagination,  he 
said  Okmulgee  was  “used  as  our  test  site 
to  decide  if  we  wanted  to  go  on.” 

Donrey  decided  it  did. 
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“We're  on  terget  but  simultaneously 
we’re  remodeling  the  newsroom.  They 
hove  to  remodel  the  newsroom  before  they 
con  install  the  hardware.  So  some  of  that 
schedule  is  dependent  on  the 
construction." 

—  Colorado  Springs  Gazette  editor 
Steven  A.  Smith 

“We  connected  26  [sites]  last  year 
and  are  doing  19  this  year,”  Metz  said. 

The  company’s  nondailies  also  are 
powered  by  Macs,  most  running  soft¬ 
ware  from  Computer  Associates  of 
Norman,  Okla.  Its  weeklies  in  Fort  Bragg 
and  Mendocino,  Calif.,  use  Baseview 
products,  and  Metz  said  that  after  re¬ 
evaluating  other  sites  next  year,  Donrey 
probably  will  install  more  Baseview  soft¬ 
ware  at  its  weeklies. 

“You  just  scale  it  down  to  make  the 
dollars  fit  the  sites,”  said  Metz. 

HERMES  AT  THE  GAZETTE 

Must  reporters  and  editors  change  to 
accommodate  automation,  or  should 
systems  simplify  and  improve  existing 
ways  of  working?  Systems  generally  are 
designed,  and  often  later  site<onfigured, 
to  correspond  to  familiar  models  and 
procedures. 

In  theory,  they  impose  change  to  the 
extent  that  they  aid  and  enhance  pub¬ 
lishing  practices.  Inevitably,  it  seems, 
even  as  old  chores  are  eliminated  new 
tasks  are  added.  (Recall  former  systems 
editor  William  Stroud’s  law:  Whatever 
automation  makes  possible  becomes 
necessary.)  And  at  least  some  of  the 
same  work  is  performed  in  new  ways. 

At  best,  that  amoimts  to  new  oppor¬ 
tunities  or  capabilities  occupying  time 
once  wasted  on  tedious,  repetitive 
work,  and  to  more  efficient,  productive 
ways  to  accomplish  work  that  has  not 
been  entirely  automated. 

The  Colorado  Springs  Gazette 
exf)ects  to  see  adjustments  to  the  ways 
both  its  .system  and  its  staff  work.The 


first  U.S.  customer  of  the  Unisys 
Publishing  Solution  is  modifying  the 
new  system  to  conform  to  the  require¬ 
ments  of  the  101,167-circulation 
(122,752  Sundays)  Freedom 
Communications  daily  while  at  the 
same  time  adapting  its  newsroom  work 
flow  to  take  best  advantage  of  the  new 
system. 

NEW  NAME,  NEW  NEWSROOM, 

NEW  SYSTEM 

Three  Unisys  employees  living  in 
Colorado  Springs  are  working  on  the 
installation.  Late  last  month  they  were 
configuring  the  server  and  setting  up 
the  network  to  meet  the  paper’s  goals 
of  having  the  system  operable  by  about 
the  middle  of  May  and  fully  switching 
over  to  Hermes  for  daily  production  by 
July  1,  according  to  editor  Steven  A. 
Smith. 

“Right  now  we’re  on  target,  but 
simultaneously  we’re  remodeling  the 
newsroom,”  said  Smith.  “They  have  to 
remodel  the  newsroom  before  they  can 
install  the  hardware.  So  some  of  that 
schedule  is  dependent  on  the  construc¬ 
tion.” 

Through  a  troubled  chuckle  he 
added,  “I  have  to  tell  you.  I’m  worried. 
Construction  never  goes  the  way  it 
should.  It’s  awful  dusty  here.” 

Even  before  changing  its  newsroom 
and  its  news  system,  the  125-year-old 
paper  changed  its  name,  dropping 
Telegraph  from  its  banner  two  weeks 
ago. 

Within  days,  the  Gazette  is  slated  to 
bring  up  “a  very  small  piece”  of  its  new 
system,  as  it  begins  flowing  wire  service 
copy  through  Unisys’ WireCenter  on  a 
limited  basis.  After  trying  it  out,  editors 
will  do  “some  realtime  production  work 
to  test  some  of  the  copy  flow  architec¬ 
ture  and  see  what  it  suggests  to  us 
about  how  we  may  have  to  adapt.” 

The  Gazette's  Unisys  system  will 
comprise  the  Hermes  editorial  system 
and  the  companion  WireCenter.  It  is  not 
getting  the  DocCenter  archive. 

Though  Smith  maintained  that  “a  lot 
of  what  we  need  to  do  with  our  multi- 
media  does  not  require  DocCenter,”  he 
called  it  “a  wonderful  multimedia  and 
archiving  tool  for  the  company  as  a 
whole.” 

Any  consideration  at  the  corporate 
level  will  not  be  before  next  year,  he 
said. 

The  contract  for  Colorado  Springs 
calls  forWmdows  NT-based  Hermes 


client  workstations  for  75  reporters  and 
editors  and  13  paginators  and  Unix- 
based  software  to  run  on  two  Sun 
Enterprise  Ultra  servers  to  support  the 
editorial  database,  WireCenter,  remote 
access,  page  tracking  and  Unisys’  own 
OPI. 

The  system  runs  off  one  server,  with 
another  providing  backup.  Smith  said  he 
watched  problem-free  loU-over  to  back¬ 
up  as  he  pulled  the  plug  on  a  machine 
in  service  in  Italy. 

David  A.  Erdner,  vice  president  of 
Unisys  Publishing  Solutions,  Irving, 
Texas,  said  the  server  utilizes  the  Sun 
Volume  Manager,  which  manages  two 
completely  separate  disc  arrays  —  one 
with  the  file  system  and  a  second  mir¬ 
roring  the  first. An  optional  feature  that 
the  Gazette  ordered  is  Hermes  Online 
Backup,  which  allows  the  paper  to  set 
and  reset  its  own  interval  for  writing  all 
changes  on  a  second  system,  which  is 
also  mirrored. 

In  addition  to  the  Sun  Solaris  soft¬ 
ware,  the  NT-based  server  version 
promised  at  Nexpo  ’96  was  to  become 
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available  by  the  end  of  last  month, 
according  to  Erdner. 

With  only  one  remote  operation  (in 
Denver,  where  it  has  two-repc'rter  capi¬ 
tal  and  sports  bureaus),  the  Gazette  did 
not  buy  the  Hermes  Remote  Access 
Server.  Erdner  described  this  option  as  a 
“module  to  optimize  database  access 
from  remote  users.”  Something  of  a 
buffer,  it  is  designed  to  speed 
communication  with  the  database  while 
minimizing  drag  on  system  perfor¬ 
mance. 

The  Unisys  Publishing  Solution  made 
its  North  American  debut  at  last  year’s 
Nexpo  (£6fP,  Aug.  10,  p.  22),  but,  said 
Smith,  “the  people  we  sent  to  Nexpo 
didn’t  spend  time  with  Unisys.  We 
began  talking  to  them  later  in  the  sum¬ 
mer." 

Of  the  several  vendors  considered, 
four  made  on-site  presentations.  The 
paper’s  current  pagination  system  sup¬ 
plier,  Harris  Publishing  Systems  Corp., 
“was  one  of  the  serious  vendors  . . . ,  ” 
said  Smith  —  “one  we  gave  heavy-duty 
consideration  to.” 

Many  weeks  later,  a  fifth  presentation 
was  made  by  Unisys. 

Smith  said  he  and  others  from 
Colorado  Springs  spent  three  or  four 
days  in  Italy  with  Unisys  and  its  cus¬ 
tomers,  visiting  two  dailies  in  Rome  and 
one  in  Milan  —  all  with  larger  circula¬ 
tions,  smaller  page  counts  and  “some¬ 
what  less  intense”  design  requirements 
than  those  at  the  Gazette. 

The  “fundamental  issue”  in  selecting  a 
system,  according  to  Smith,  was  finding 
what  he  called  a  “seamless  platform,” 
and  “had  less  to  do”  with  component 
features  like  Agenda  and  products  like 
DocCenter  and  WireCenter. 

“They’re  excellent  features  and  very 
powerful,”  he  said,  “but  we  really  liked 
the  ability  on  a  single  PC  platform  to 
integrate  Quark  and  Photoshop  for  PC. 
And  the  pagination  tool  is  very  power¬ 
ful. 

“So  many  of  the  other  systems  that 
we  looked  at  required  complicated  tog¬ 
gling  back  and  forth  between  programs 
and  piatfoms  and  machines;  and  the 
integration  of  the  Mac  systems  was  awk¬ 
ward.  Unisys  struck  us  as  the  best-avail- 
able  solution  for  doing  that  work  almost 
seamlessly.” 

RE-ENGINEER  THE  PIPELINE’ 

Hermes’  dynamically  updated  directo¬ 
ries,  with  copy  sampling,  “is  one  of  the 
things  that  makes  it  so  slick,”  said  Smith. 


“We  felt  that  we  have  a  better  chance 
of  achieving  the  efficiencies  we  want 
with  this  kind  of  system  than  with  any 
of  the  others  that  we  saw  ...  in  our 
price  and  size  range.” 

Smith  said  Hermes’  edition  platming 
feature  should  prove  useful  because  he 
expects  the  advertising  operations 
staffers  who  develop  edition  plans  will 
be  able  to  more  efficiently  perform 
their  tasks  and  connect  with  the  news¬ 
room.  (The  paper  also  is  ordering  a 
new  classified  system.) 

The  “extremely  customizable  system” 
allows  easy  creation  of  copy  flow,  queu¬ 
ing  and  tracking.  “And  once  we’ve  set  it, 
we  can  change  it  on  a  whim,”  said 
Smith.  “It’s  a  real  simple  system  to  oper¬ 
ate.” 

The  editor  said  the  capabilities  of 
Hermes’ Agenda  (coverage  and  staff 
assignment  planning)  and  Supervisor 

“Unisys  struck  us  as 
the  best-available 
solution  for  doing 
that  work  almost 
seamlessly” 

(production  planning  and  tracking) 
modules  will  definitely  work  to  change 
current  newsroom  work  flow  and  pro¬ 
cedures. 

“We’re  still  early  into  the  process,  so 
it’s  hard  to  know  exactly  how  things 
are  going  to  change,”  Smith  said.  “We 
think  it’s  going  to  require  changes  in 
our  desks  and  our  design  operation  and 
in  some  of  our  production  systems.” 

So,  while  “thrilled  with  the  technolo¬ 
gy”  but  “not  quite  sure  yet  what  our 
newsroom  is  going  to  look  like  when 
it’s  plugged  in,”  Smith  said  the  paper  is 
still  exploring  all  possibilities,  including 
Hermes’  three  modes  of  copy  entry. 

He’s  quite  sure,  however,  that  he’ll 
seldom  see  what  often  takes  place  at 
Italian  papers:  reporters  writing  directly 
onto  the  paginated  pages,  where  any 
editing  also  is  done. 

“Our  initial  feeling  is  that  except 
under  extreme  circumstances  we  want 
to  avoid  that,”  Smith  said,  noting  that 
reporters  should  have  access  to  story 
files  only,  not  pages. 

For  imaging,  Photoshop  will  remain 
the  preferred  application,  and  the  job 
will  remain  in  the  hands  of  photo 
department  personnel  working  on 


Macs.  Hermes  includes  the  Newscrop 
application  for  applying  OPI  comments 
to  photos  from  the  Windows  front  end, 
and  it  supports  a  Photoshop  plug-in. 

But  Smith  said  that  any  picture  woik 
performed  on  PCs  would  only  be  for 
“quick  and  efficient”  handling  of  inside 
pages. 

At  this  early  stage  for  the  first  U.S. 
installation,  however,  he  said  “the  sys¬ 
tem’s  got  to  be  translated  from  Italian 
to  English.”  But  putting  documentation 
into  English  and  retaining  terminology 
familiar  from  the  old  CSI  front  end  are 
the  easy  tasks,  according  to  Smith. 

The  harder  job  is  “a  production  trans¬ 
lation”  from  a  European  model  to  the 
way  Americans  typically  get  out  a  news¬ 
paper. 

“We  have  to  put  more  pages  through 
the  pipeline  later  and  faster  than  they 
do  at  the  European  papers,”said  Smith, 
“and  we  have  to  have  more  pagination 
punch  than  they  do  . . .  because  of  our 
reliance  on  graphics  and  color.  So  we 
have  to  kind  of  re-engineer  the 
pipeline.” 

To  accomplish  that,  Unisys  sent  two 
Italian  software  engineers  and  some  of 
its  U.S.  technical  personnel  to  work 
with  managing  editor  turned  project 
director  Wayne  Stewart  and  others  at 
the  paper. 

Among  the  Unisys  staffers  was  for¬ 
mer  Philadelphia  Inquirer  publishing 
systems  director  William  Stroud,  who 
four  years  ago  addressed  the  need  for 
efficient  database  access  at  a 
Newspaper  Association  of  America  pre¬ 
press  symposium  that  examined  systems 
based  on  the  client-server  model  and 
SQL  database  communications. 

Looking  ahead  to  general  changes  in 
systems  at  a  newspaper  ad  layout  man¬ 
agers’  meeting  in  the  late  1980s,  Stroud, 
whose  background  is  in  reporting  and 
editing,  also  may  have  previewed  some 
of  the  give  and  take  of  man  and 
machine  in  devising  work  flow  at  the 
Gazette. 

Integration  that  treats  “newspaper 
publishing  as  a  whole  manufacturing 
process”  topped  his  list  of  five  “key  char¬ 
acteristics”  of  the  next  level  of  automa¬ 
tion. 

But  the  “most  important”  he  reserved 
for  last:  “an  emphasis  on  people  rather 
than  machines,”  where  adopting  the 
new  automation  means  “dunging  the 
way  people  woik”  and  making  “creative 
use  of  good  people  whose  jobs  are 
being  changed  by  technology.” 
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Find  the  people  you  really  need  with  comprehensive 
lists  of  names,  titles,  areas  of  responsibility,  address, 
phone  and  fax  numbers.  Data  for  sections  I  and  III 
include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections, 
mechanical  specifications  and  more. 

PART  2  -  WHO'S  WHERE 

This  handy  directory  lets  you  look  up  newspaper 
industry  personnel  by  name.  Look  for  people  from 
general  irrterest  daily  and  weekly  newspapers  as  well 
as  syndicates  and  groups.  You'll  find  titles,  company 
affiliation  and  phone  numbers  for  the  most  influential 
people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

This  4th  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select.  The 
simple,  menu-activated  search-and-display  makes 
finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a 
range  of  formats,  including  Word  Perfect  Lotus,  DBF, 
ASCII,  etc.  The  CD-ROM  can  be  purchased  with  listing 
capabilities,  too.  Customize  mailing  lists  for  each  of 
your  projects  The  Year  Book  CD-ROM  includes  all 
the  Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies, 
Canadian  Newspapers,  Foreign  Newspapers, 
Mechanical  Equipment  and  Who's  Where  sections  ... 
names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers, 
newspaper  suppliers  and  service  companies. 
(Network  version  available  -  call  for  pricing) 
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■  Jitu  Rentz's 
Remote  Repoiier 
packages  enable 
repotiers  to  write, 
manage  and  send 
stories  and  access 
front  ends  from 
laptops 
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and  more  than  one  type  of,  receiving  system;  a  user 
simply  calls  up  (or  typ)cs  in)  a  destination  phone 
number.  Remote  Repwiter  automatically  finds  the 
modem,  checks  its  setup  and  tests  initialization 
commands  and  gives  a  running  display  of  the  per¬ 
cent  of  the  story  sent. 

Stories  that  need  not  be  sent  immediately  upon 
completion  can  be  placed  in  a  queue  for  later 
transmission. 

Rentz  initially  sets  up  headers  for  customers, 
who  can  later  modify  them  as  needed.  For  a  cus¬ 
tomer  with  several  different  destinations,  Rentz 
said  he  can  place  header  setup  information  behind 
the  destination  phone  numbers.  Software  changes 
are  distributed  by  modem.  Laptops  can  be  set  up 
so  that  when  turned  on  they  go  right  into  Remote 
Reporter. 

The  system  will  run  with  another  word  proces¬ 
sor.  In  fact,  the  original  idea  was  for  a  story  manag¬ 
er  only'  —  no  editor. The  product’s  simple  story 
management  allows  users  to  keep  track  of  and 
reorganize  anything  they  store  and  send. 

Rentz  said  he  “tried  to  minimize  the  need  for  a 
manual”  in  print  by  making  the  same  information 
available  as  interactive  online  help.  A  box  at  the 
bottom  of  the  screen  explains  whatever  area  the 
cursor  is  on. 

When  he  shipped  software  to  the  first  three  test 
sites  two  years  ago,  Rentz  already 


Drawn  to  the  systems  side  while 
running  the  St.  Louis  Globe 
Democrat's  photo  department,  Jim 
Rentz  developed  software  for  Radio 
Shack’s  workhorse  TRS  80  laptops. 
Rentz  left  to  work  for  a  systems  vendor,  the 
Globe  Democrat  disappeared  into  a  joint  nonoper¬ 
ating  agreement,  and  the  TRS  80  faded  in  the  fece 
of  more  versatile  and  powerful  notebook  comput¬ 
ers  with  bigger  screens  and  far  faster  modems. 

Now  a  consultant,  Rentz  still  spends  time  on  the 
“hobby”  that  survives  from  his  dabbling  with  the 
original  reporter’s  laptop. 
Several  years  ago  he  tried 
to  recreate  forVTmdows 
portables  the  TRS  80’s 
simple,  straightforward 
environment.The  result  is 
a  mobUe  story  manage- 
ment  system  tailored  to 
reporters’  needs. 

At  its  most  basic  level. 
Remote  Reporter  requires 
Uttle  more  than  typing  in 
copy  adjustable  on¬ 
screen  type  sizes),  then 

tapping  a  key  to  send  a  story.  Rentz  wrote  his  own 
word  processor  that  counts  words,  estimates  col¬ 
umn  depth  and  moves  around  copy.  Stories  can  be 
assigned  to  a  basket  or  queue  group  on  the  desti¬ 
nation  front-end  system. 

Reporters  can  use  a  keyboard  or  mouse.  All  ftme- 
tions  are  carried  out  within  the  application;  users 
have  no  need  to  directly  interact  with  the  operat¬ 
ing  system.  Clicking  on  a  listed  story  provides  a 
peek  at  the  copy  in  a  window  to  the  right.  In 
addition  to  “stories”  and  “sent,”  users  can  create 
their  own  “personal  directories.” 

The  screen  can  be  split,  top  and  bottom,  or  a 
user  can  toggle  between  two  full  screens  —  for 
example,  to  compare  versions,  read  earlier  sto¬ 
ries  or  write  while  viewing  notes  recorded  on 
the  laptop.The  system’s  dual-write  option  auto¬ 
matically  writes  to  a  local  floppy  disk  any  story 
it  sends  to  a  front  end. 

“It’ll  work  with  basically  any  front  end,”  said 
Rentz,  explaining  that  transmission  depends 
not  on  a  system’s  vendor  but  on  its  setup  at  a 
newspaper.  Not  written  for  specific  systems 
or  setups,  “the  concept,”  said  Rentz,  “was  to  make  it 
so  it  could  be  changed  easily.” 

His  software  can  be  set  up  for  more  than  one. 
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was  thinking  about  a  version  with  two-way  func¬ 
tionality.  Two  months  after  beginning  work,  he  had 
Remote  Reporter  Interactive  running  in  July  1995, 
offering  access  to  a  newsroom’s  Atex  directory  and 
messaging,  thanks  in  large  part  to  Austin  Ameri- 
can-Statesman  Atex  system  analyst  and  former 
Atex  employee  James  Hollis. 

“Without  his  assistance,  I  never  could  have  got¬ 
ten  this  done  as  quickly  as  I  did,”  said  Rentz,  who 
pointed  to  the  ability  to  rapidly  modify  the  system 
by  leveraging  work  on  the  existing  one-way  prod¬ 
uct  and  adding  what  Hollis  knew  users  needed. 

The  new  version  was  written  for  Austin,  where 
almost  40  copies  are  in  use,  some  on  desktop  PCs. 

In  addition  to  reporters,  it  was  used  by  secretaries 
and  the  systems  chief  to  pull  his  messages  from 
the  Atex  system. 

Before  Remote  Reporter  arrived,  staff  writers 
relied  on  XyWrite  word  processing  and  ProComm 
communications  software  or  on  Atex  Writer  — 
very  much  like  XyWrite  and  featuring  automatic 
dialing  and  connection  to  the  Atex  host. 

According  to  Hollis,  the  price  forWmdows-based 
Reporter  was  just  over  a  third  that  for  DOS-based 
Writer,  which  some  staffers  still  use.  But  Hollis  said 
most  users  like  Reporter  and  only  a  few  ever  go 
back  to  XyWrite. 

It  all  may  be  history  in  the  next  year,  as  the 
paper  prepares  to  move  to  a  Digital  Technology 
International  system.  Hollis  isn’t  sure  that  even  the 
one-way  version  of  Reporter  will  work  with  the 
new  Macintosh-based  editorial  system.  “I  would  like 
to  see  us  be  able  to  continue  to  use  it,”  he  said. 

Other  customers  include  Indianapolis  News¬ 
papers,  which  continues  buying  copies,  and  the 
New  York  Daily  News,  which  now  uses  about  50 
copies. 

The  interactive  version  is  necessarily  more  sys¬ 
tem-specific.  All  sites  are  Atex  users.  Rentz  said  he 
never  completed  a  version  using  SII’s  System/55  E- 
port.  Among  other  reasons,  he  said,  “I  haven’t  found 
a  beta  site  I  want  to  work  with.” 

Design  guidelines  included  not  letting  the  pro¬ 
gram  become  too  complex  or  rely  on  too  many 
overlapping  windows  Oessons  he  said  he  learned 
while  at  System  Integrators  Inc.)  and  keeping  oper¬ 
ation  intuitive  and  need  for  a  training  minimal. 
Interactive  online  help  is  a  right-button  mouse 
click  away. 

Across  the  bottom  of  the  screen  are  edit,  PC 
directory,  Atex  directory,  send  message  and  view 
message  tabs.The  system  also  can  be  instructed  to 
display  all  messages  upon  logging  on.  Messages  are 
downloaded,  only  once,  to  a  separate  database. 

Other  features  include  autodial,  automatic  byline 
attachment,  spellcheck,  search  and  replace, 
print/fax  (if  modem  and  drivers  available)  and  the 
calendar,  calculator  and  other  handy  built-in 
>X5ndows  programs.  A  send-only  featiue  speeds  the 
simple  filing  of  a  story  to  a  single  destination. 

Rentz  said  that  although  he  hasn’t  the  time  to 
peddle  his  program,  “I  continue  to  get  orders  for  it. 
It’s  kind  of  a  word-of-mouth  thing,”  and  “quite  a  few 
copies”  were  bought  last  year. 

With  much  of  his  time  spent  exploring  online 
technologies,  it’s  no  surprise  to  find  Remote 


Reporter  is  on  his  Rentz  Data  Systems’Web  site 
(rentz2(X)0.com).  StUl  under  construction,  the  site 
should  eventually  offer  software  demos,  according 
to  Rentz. 

But  beyond  promoting  the  product  on  the  Web, 

Rentz  plans  to  put  the  Internet  to  more  direct  use, 
saying  he  wants  to  “extend  that  remote  capability 
to  the  Internet”  by  automating  story  transmissions 
via  e-mail. 

Rentz  is  “not  actively  pursuing”  sales  of  a  third, 
similar  product.  Remote  Advertiser  allows  advertis¬ 
ers  to  write  copy  and  send  it  into  the  paper’s  ad 
system.  Newspapers  distribute  installation  disks  to 
interested  advertisers,  for  whom  it  can  customize 
the  software. 

Advertisers  can  select  classifications,  schedule 
ads  in  several  ways  on  the  calendar  and  submit  ads 
with  attached  header  information. 

Before  Cox  dailies  began  installing  ad  transmis¬ 
sion  systems  from  Mission  Critical  Technologies, 

Austin  bought  four  copies  of  Remote  Advertiser. 

Hollis  reports  his  paper  receives  175-to-200  ads  per 
month  from  advertisers  using  the  software. 

For  the  legals,  he  said,  “it  was  jitst  a  lifesaver." 

The  city  government  submits  its  legal  ads  by  mov¬ 
ing  the  text  from  its  mainframe  to  Remote 
Advertiser,  and  when  other  legal  ads  arrive  on 
diskettes,  staffers  move  them  into  their  system  via 
Remote  Advertiser. 

Avenor  Will  Not 
Acquire  Repap 

Newsprint  maker  avenor  inc.  wui  not 

acquire  coated  paper  maker  Repap  Enter¬ 
prises  Inc.The  proposal  was  rejected  last  month  by 
almost  75%  of  Avenor  shareholders  and  approved 
by  more  than  90%  of  Repap  shareholders. 

In  a  proposed  stock  swap  originally  valued  at 
more  than  $8(X)  million  (Canadian),  Avenor  also 
would  have  assumed  Repap  debt  of  C$2.25  billion 
(£6?P,Jan.  18,  p.  22).  By  the  time  shareholders  voted, 
share  prices  and  a  changed  swap  ratio  brought  the 
value  of  the  proposed  transaction  to  less  than 
C$380  million. 

A  third  Montreal-based  papermaker,  Domtar  Inc., 
proposed  a  merger  with  Avenor,  which  refused  to 
consider  the  matter  before  the  vote  on  acquiring 
Repap.  Shortly  before  the  vote,  an  Avenor  executive 
told  the  WaU  Street  Journal  that  his  company  would 
talk  to  others,  including  Efomtar,  which  reportedly  is 
interested  in  combining  all  three  companies. 

The  agency  managing  Quebec’s  public  pension 
funds  supported  Domtar’s  approach  to  Avenor.  It 
owns  22%  of  Domtar,  10%  of  Avenor  and  a  stake  in 
Repap.  Domtar  sold  its  business  in  newsprint  and 
other  uncoated  groundwood  paper  in  1994. 

Avenor’s  Newsprint  Group  contributed  44%  of 
the  company’s  19^  net  sales  of  C$2.06  billion,  com¬ 
pared  with  40.5%  of  its  1995  net  sales  of  C$2.6l  bil¬ 
lion.  The  group’s  operating  earnings  were  C$  168.2 
million  last  year  and  C$292.5  million  in  1995. 
Avenor’s  1996  net  earnings  came  to  $C11.3  million, 
down  from  C$348.1  million  in  1995. 
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News  Exec  Wants 
More  Than  Cash  Cow 

WHEN  IS  A  newspa-  j  thing  from  a  database  marketing  opera-  j  and  our  traditional  products.  We  want 
per  most  at  risk?  j  tion,  audiotex  service  and  telephone  j  to  extend  the  life  of  our  contemponu 
When  it  is  simply  I  directory  to  Web  sites  at  ail  Guy  j  media  properties,  as  well  as  apply  out 

“milking  cash  out  as  i  Gannett  properties  and  a  cy'ber  ad  j  leveragable  strengths  to  developing 
the  world  changes”  I  agency.  i  new  media  offerings. 


WHEN  IS  A  newspa¬ 
per  most  at  risk? 

When  it  is  simply 
“milking  cash  out  as 
the  world  changes” 
all  around  it,  according  to  Jim  Shaffer, 
the  veteran  newspaper  executive  who 
is  now  president  and  CEO  of  Guy 
Gannett  Communications,  a  privately 
held  Portland  company  that  owns  three 
Maine  dailies,  seven  network  affiliates 
and  a  direct  marketing  operation. 

Shaffer  is  willing  to  put  his  money 
where  his  mouth  is.  At  a  time  when 
some  big  groups  are  spending  their  dis¬ 
cretionary  dollars  on  still  more  newspa¬ 
pers,  he  is  betting  10%  to  15%  of  his 
company’s  operating  cash  flow  on  an 
ambitious  new  media  strategy  —  and 
willing  to  lose  up  to  $600,000  a  year  on 
the  gamble. 

Right  now,  Shaffer  is  sacrificing  prof¬ 
itability  for  growth:  the  new  media  staff 
has  shot  up  from  three  to  21  while 
keeping  that  loss  figure  constant. 

Shaffer  can  make  those  trade-offs 
because  he  doesn’t  have  to  “pray  at  the 
altar  of  quarterly  earning  strategies,”  as 
he  put  it  when  we  talked  to  him 
recently.  Under  the  terms  of  Guy  P. 
Gannett’s  single-page  will,  the  Gannett 
assets  are  held  by  a  family  trust  that 
will  not  expire  until  all  of  the  trustees 
do  —  which  should  be  about  2020,  if 
the  actuarial  tables  are  correct,  Shaffer 
notes. 

That  gives  him  a  big  window  —  and 
an  equally  big  challenge:  not  only  to 
preserve  but  increase  the  company’s 
value  for  its  heirs.To  do  that,  Shaffer 
believes  he  has  no  choice  but  major 
change. 

With  Willard  Colston,  the  company’s 
new  media  vice  president,  he’s  created 
a  new  unit  that  has  launched  every- 

Criner  (phone:  703-442-0405,  e-mail: 
kcriner@aol.com)  and  Wilson  (phone: 
609-737-7094,  e-mail: janewil@aol.com) 
are  consultants  who  advise 
newspapers  on  new  media.  Their 
column  appears  regularly  in  E&P. 


thing  from  a  database  marketing  opera¬ 
tion,  audiotex  service  and  telephone 
directory  to  Web  sites  at  all  Guy 
Gannett  properties  and  a  cy'ber  ad 
agency. 

The  company’s  newspaper  and  tele¬ 
vision  stations  are  even  working  togeth¬ 
er  on  “traditional”  ad  sales  in  some  mar¬ 
kets. 

At  a  time  when  much  of  the  industry 
is  looking  to  major  metros  for  guidance 
on  how  to  compete  in  an  online  world, 
Guy  Gannett  and  other  small  often  fam¬ 
ily-owned  groups  may  be  blazing  the 
real  trails. 

Jim  Shaffer’s  strategy  is  intelligent, 
gutsy  and  demanding.  The  risks  it 
poses  are  real.  But  then,  as  he  argues,  so 
are  the  risks  of  doing  nothing.  An  engi¬ 
neer  and  MBA,  he’ll  need  all  the  skills  of 
both  professions  plus  every  bit  of  the 
experience  he  acquired  at  Cowles 
Media  Co., Tunes  Mirror  and  the  Sun 
Times  Co.  to  pull  it  off.  We  wish  him 
well. 

Our  question-and-answer  session 
with  Shaffer  follows. 

How  would  you  characterize  your  new 
media  strategy  and  its  goals? 

Transformation  would  be  the  overar¬ 
ching  goal.  It  is  part  of  our  strategy  to 
transform  our  matiut,  cash  cow  media 
fi:anchise  businesses  into  growing  and 
adaptive  media  enterprises,  so  that  we 
not  only  develop  new  products  but 
maintain  relationships  between  them 

Wilson  and  Criner 


and  our  traditional  products.  We  want 
to  extend  the  life  of  our  contemporary 
media  properties,  as  well  as  apply  our 
leveragable  strengths  to  developing 
new  media  offerings. 

Did  you  try  to  achieve  some  balance 
between  high  risk  businesses  like  Web 
sites  and  lower  risk  businesses  like 
direct  marketing  and  audiotex  as  you 
developed  a  new  media  strategy? 

No,  we  didn’t  consciously  try  to  bal¬ 
ance  those  businesses  or  risks  as  one 
would  manage  a  portfolio.  We  don’t 
think  of  it  as  a  portfolio,  we  think  of  it 
as  a  group  of  activities  that  will  eventu¬ 
ally  be  integrated  and  tied  together 
with  a  data  warehousing  concept.  We’re 
really  building  one  thing,  not  multiple 
things. 

What  is  your  data  warehousing 
concept  and  what  does  it  have  to  do 
with  your  direct  marketing  investments? 

We  bought  a  high-end  letter  shop 
with  database  and  direct  mariceting 
expertise.  The  best  example  of  data 
warehousing  that  I  can  think  of  is 
Marketinfo,  a  product  of  the  Gazette,  a 
media  company  in  Cedar  Rapids,  Iowa. 
Three-and-a-half  years  ago,  they  commit¬ 
ted  to  a  data  warehousing  concept  that 
captures  and  integrates  key  market 
data.  They’re  developing  new  sales  pro¬ 
grams  around  newspapers  and  televi¬ 
sion;  new  products  that  are  applicable 
to  that  market;  and  they’re  selling  their 
expertise. 

Their  organization  chart  has  some¬ 
thing  like  six  subsidiaries  —  21  profit 
centers  —  that  originally  spun  off  of  a 
newspaper,  a  radio  station  and  a  televi¬ 
sion  station.  The  integrative  glue  that 
holds  all  those  together  is  their  elec¬ 
tronic  data  warehouse. 

It’s  not  just  a  household  database,  it’s 
a  database  on  individuals.  If  a  house¬ 
hold  includes  a  husband,  a  wife,  a 
grandmother  and  a  teenager,  there  are 
four  entries.  If  teenager  Mary  Jones  gets 
married,  becomes  Mary  Smith  and 
moves  away,  the  data  and  the  record 
move  with  her. 

I  see  traditional  media  properties 
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today  like  those  old-fash¬ 
ioned  petroleum  refiner¬ 
ies  that  had  high  pipes 
with  flames  at  the  top  of 
them,  burning  off  gases  all 
over  the  place.  We’re 
burning  off  the  data  that 
we  could  otherwise  cap¬ 
ture  and  sell. 

You've  said  that  your 
Web  site  creation  and 
maintenance  business  has 
more  than  200  paying 
advertisers  now  with  300 
expected  by  June.  How 
have  you  been  able  to 
compete  successfully  against  younger, 
smaller,  perhaps  more  nimble 
entrepreneurs  who  could  easily 
underprice  you? 

First,  we  had  the  reputation  of  the 
Guy  Gannett  Media  properties  in  Maine, 
where  we’re  seen  as  a  company  that 
strives  to  be  an  excellent  provider  of 
local  information. 

Secondly,  Willard  Colston  went  after 
some  big  relationships  first,  including 
the  state  of  Maine’s  department  of 
tourism  and  the  greater  Portland 
Chamber  of  Commerce.  Once  he  had  a 
relationship  with  them,  then  all  the 
Chamber  of  Commerce  members 
would  have  a  fevorable  arrangement  for 
being  our  customers. 

Third,  we  hired  some  excellent  peo¬ 
ple  —  people  who  could  make  it  in 
New  York  or  any  other  place,  but  who 
for  one  reason  or  another  choose  to  live 
in  Maine  and  work  for  us. 

By  the  time  we  had  200  customers, 
we  passed  a  critical  threshold  of  mass 
whereby  we  could  start  driving  traffic 
back  and  forth  between  them.This  has 
enabled  us  to  support  several  more  Web 
sites,  including  Destination  Maine,  a  trav¬ 
el  and  tourism  business;  Maine  Market,  a 
business-to-consumer  service;  Maine 
Business  Online,  which  is  a  business-to- 
business  service;  and  Casco  Bay  Online, 
which  ties  together  the  many  economic 
and  social  communities  situated  on  the 
bay. 

In  your  keynote  speech  to  the  America 
East  conference,  you  said  that 
newspapers  are  a  medium  in  serious 
decline.  What  do  you  think  the  business 
will  look  like  in  five  to  10  years? 

I  see  a  lot  of  newspapers  today  being 
milked.  If  you  look  at  what  they’re 
doing  with  their  local  news  franchises 
and  their  level  of  community  involve¬ 
ment,  it  looks  to  me  like  those  papers 


aren’t  going  to  be  very 
healthy  —  if  they’re 
around  at  all  —  in  another 
10  years. 

I  worry  that  the  pres¬ 
sure  for  short-term  earn¬ 
ings  is  causing  a  number 
of  operators  just  to  do 
what  they  know  —  which 
is  last  year’s  formula  plus 
or  minus  percentages  or 
with  a  few  innovations 
thrown  onto  a  base  of  tra¬ 
ditional  activities.  And 
those  publications  are 
becoming  a  smaller  and 
smaller  part  of  the  information 
exchange  within  their  communities  — 
they’re  essentially  fading  away. 

You've  seen  the  charts  that  show 
newspaper  household  penetration 
declining  from  more  than  100  percent  in 
the  1960s  to  something  like  61  percent 
today.  If  you  extrapolate  that  trend,  you 
find  that  newspaper  penetration  hits  zero 
in  the  year  2038.  Now  2038,  you  may 
argue,  is  a  long  way  in  the  future.  But 
your  business  would  collapse  before 
then.  So,  2038  is  the  longest  the  current 
industry  could  hold  out.  Many  people 
believe  core  competencies  can  become 
core  rigidities.  What  do  you  see  as 
newspaper's  rigidities? 

The  first  core  rigidity  —  and  it’s  really 
a  rigid  one  —  is  to  think  of  our  business 
as  producing  a  product.  We  define  our¬ 
selves  as  the  Newspaper  Association  of 
America,  and  all  the  imagery  and  lan¬ 
guage  is  built  around  this  product 
rather  than  a  business  that  performs  a 
service  for  a  customer.  If  the  customer 
wants  a  home  guide  or  Internet  classi¬ 
fieds  or  a  stand-alone  entertainment 
product,  let’s  give  the  customer  what 
the  customer  wants. 

Another  rigidity  comes  from  the 
unwritten  values  and  mores  of  the 
newspaper  business.  Let’s  say  one  of 
newspapers’  leveragable  strengths  is 
credibility  —  the  ability  to  differentiate 
fact  from  fiction.That  works  fine  as  long 
as  it’s  a  one-way  process  from  the  news¬ 
room  to  the  reader.  But  it’s  difficult  to 
apply  if  you  have  a  tangled  web  of  net¬ 
works. 

For  instance,  through  our  Portland 
Press  HeraldWeb  site,  you  can  go  to  a 
number  of  Web  sites,  most  of  which  are 
not  controlled  by  the  journalists  at  the 
Herald. 

So,  should  you  have  a  seal  of 
approval?  How  can  you  ensure  that  all 


Jim  Shaffer 


the  sites  the  paper  links  to  are  credible? 

In  other  words,  how  do  newspapers 
leverage  the  advantage  of  credibility  to  a 
branded  identity  that  people  find  useful 
in  a  cacophony  of  information? 

Guy  Gannett  has  taken  the  approach 
that  new  media  should  flow  out  of  the 
existing  newspaper  and  not  be  a  sepa¬ 
rate  business. 

What  are  the  implications  of  that 
approach  for  journalism  and 
newspapering  as  it  exists  today? 

Lou  Ureneck  (formerly  with  the 
Portland  Press  Herald  and  now  with 
the  Philadelphia  Inquirer')  has  said  that 
in  the  future  the  mission  of  newspaper 
journalism  would  be  not  only  to  inform 
communities,  but  to  form  communities. 
This  ties  in  with  the  idea  of  public  jour¬ 
nalism. 

Applying  this  to  the  Internet,  we  wiU 
find  communities  forming  around  our 
information  products.  The  major  con¬ 
ceptual  leap  is  away  from  the  idea  that 
a  news  organization  wUl  be  objective, 
detached  and  aloof  from  the  phenome¬ 
na  that  it  reports  about.  Instead,  newspa¬ 
pers  wiU  actually  create  dialogs  that 
wouldn’t  otherwise  be  occurring. 

Gene  Roberts  of  the  New  York  Times 
doesn’t  think  this  is  good  journalism. 
Maybe  the  New  York  Times  can  last  a 
long  time  in  the  detached  mode. 
However,  the  typical  community  news 
organization  —  what  we  used  to  call  a 
newspaper  —  must  find  additional  ways 
of  engaging  its  communities  and  staying 
relevant  to  them.  I  see  this  as  not  just  a 
“nice  to  do,”  but  a  critical  “must  do”  — 
almost  a  survival  need. 

Your  vision  implies  profound  cultural 
changes  in  the  newspaper.  How  did  you 
decide  what  the  culture  of  Guy  Gannett 
should  be?  What's  the  CEO  or  publisher's 
role  in  leading  and  changing  culture? 

I  didn’t  decide  what  the  culture 
would  be  at  Guy  Gannett  —  that  would 
have  been  inconsistent  with  the  culture 
we  were  trying  to  develop.  And  that’s 
one  important  change  —  the  role  of  the 
CEO  is  changing  from  one  of  making 
decisions  to  one  of  managing  processes. 

On  May  1, 1994, 1  stood  before  a 
group  of  managers,  mostly  from  Maine, 
and  said  that  henceforth  we  would  mea¬ 
sure  our  success  not  on  one  dimension, 
say,  of  cash  flow,  but  on  two.  I  drew  a 
cliart  that  showed  cash  flow  on  one 
axis  and  cultural  performance  on  the 
other. 'The  idea  was  that  we  wanted  to 
be  excellent  short-run  performers  in 

(See  Leading  Edge  on  page  1 06) 
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T7.V/1  to  sffOHsor 
Triple  Cmivn 
Web  site 
' ot^anized  by 
RealMedia  that 
will  involve  15 
newspapers  and 
Fodor's  Travel 
Guides 


BY  HOAG  LEVINS 


IN  A  WATERSHED  move  for  the  online  news¬ 
paper  industry',  15  newspapers,  a  travel 
guide  publisher,  RealMedia  Inc.,  and  VISA 
will  team  up  to  create  a  Web  site  offering  in- 
depth  coverage  of  this  year’s  Triple  Crown 
horse  races. 

It  is  the  first  time  multiple  newspapers  have 
joined  their  Web  site  resources  to  create  a  one- 
topic  “mega-site”  that  could  be  sold  as  an  advertis¬ 
ing  vehicle  for  a  national  account  like  VISA. 

Organized  by  RealMedia  Inc.,  the  New  Yoik- 
based  Web  ad  management  firm,  the  unique  effort 
will  create  a  temporary  VISA 
Triple  Crown  Web  site  utiliz- 
ing  the  daily  news  and  fea- 
ture  content  from  the  Web 
sites  of  three  local  newspa- 
pers  that  closely  cover  the 
Crown’s  three  races  —  the 
Lexington  (Ky.)  Herald- 
Leader,  Baltimore  Sun  and 
|||||||||||■■  the  Newark  Star-Ledger. 

In  addition,  the  Web  site  of 
Fodor’s  Travel  Guides  will 
provide  travel  and  tourist 
information  about  each  of 
the  three  racing  venues. 

Each  spring’s  Triple  Crown  of  races  —  the 
Kentucky  Derby,  held  at  Churchill  Downs  in  ip 
Louisville;  the  Preakness,  held  at  Pimlico  in  C 
Baltimore,  Md.;  and  the  Belmont  Stakes  held  at  jr~ 
Belmont  Park  in  Elmont,  just  east  of  New  York  //|j 
City  —  is  the  most  prestigious  event  of  U.S. 
horse  racing.  Each  race  has  been  run  for 
more  than  125  years;  all  three  involve  as 
much  cultural  history  and  equestrian 
pageantry  as  they  do  wagering. 

The  concept  of  temporarily  bringing 
together,  or  “aggregating,”  multiple  newspa- 
per  "Web  sites  for  an  event-focused  mega- 
site  sponsored  by  a  national  advertiser  has 
been  floating  around  for  the  last  two  j 

years.  i  « 

New  Century  Network  (NCN)  has  |  ^ 

heavily  promoted  it  as  a  major  part  of  its  |  *j 

plans.  Such  event-oriented  aggregate  Web  |  ^ 

sites  have  been  referred  to  throughout 
the  industry  by  several  names,  including 
“national  vertical  sites,”“national  event  sites,”  and 
“national  topic  sites.” 

The  allure  of  the  idea  is  that  it  stretches  newspa¬ 
pers  far  beyond  their  traditional  geographic  bound¬ 


aries  for  advertising  sales  while  enabling  them  to 
profit  in  new  ways  from  the  strength  of  their  tradi¬ 
tional  local  affairs  expertise. 

Overall,  it  appears  to  provide  a  means  for  news¬ 
paper  Web  sites  to  band  together  in  ways  that 
could  ultimately  generate  the  first  really  large-scale 
revenues  from  the  Web. 

It  is  widely  recognized  that  the  credibility  and 
journalistic  depth  of  newspaper  Web  sites  make 
them  particularly  well-suited  for  this  purpose. 

NCN  has  announced  it  intends  to  sell  the  aggre¬ 
gated  content  of  the  Web  sites  of  its  network  of  75 
newspaper  affiliates  to  national  advertisers.  In  a 
March  interview  with  E&P,  NCN  CEO  Lee  deBoer 
said  the  organization  hopes  to  create  sports-related 
vertical  sites  for  events  like  basketball  tournaments 
that  could  be  sponsored  by  such  national  accounts 
such  as  Nike. 

RealMedia  organized  its  own  impromptu  nation¬ 
al  network  of  newspapers  by  walking  in  a  national 
advertiser  —  VISA  —  with  money  in  hand.  In  fact, 
13  of  the  15  newspaf>ers  that  have  joined  the 
RealMedia  advertising  network  for  the  VISA  project 
are  NCN  affiliates. 

NCN’s  deBoer  called  RealMedia’s  groundbreak¬ 
ing  achievement  “good  for  the  newspaper  busi¬ 
ness”  and  noted  that  “I’ll  be  even  happier  when  I 

see  many  more  similar  events  happening 
in  our  comer.” 


The  Triple  Crown  aggregated  newspaper 
Web  site  sponsored  by  Visa 
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RealMedia  President  David  Morgan 
thanked  NCN. 

“NCN  has  actually  been  very  helpful 
in  the  way  they've  worked  to  raise  the 
visibility  of  newspapers  as  viable  local 
content  providers  for  this  type  of  adver¬ 
tising  model,”  he  said. 

“But  the  thing  that  has  made  the 
greatest  difference  in  getting  national 
advertisers  to  take  the  concept  seriously 
has  been  the  appearance  of  Sidewalk, 
Digital  City  and  CitySearch. 

“When  [Microsoft’s]  Bill  Gates  and 
[AOL  chairman]  Steve  Case  recently 
anointed  the  local  space,  it  suddenly 
made  newspapers  much  more  valuable 
as  Web  resources. 

“We  sat  down  with  VISA’S  agency, 
BBDO,  and  talked  about  doing  some¬ 
thing  like  this  for  the  NFL,”  said  Morgan. 
“It  was  too  late  for  football,  but  there 
was  general  interest  in  the  idea  of 
pulling  together  local  newspaper  Web 
sites  to  create  something  that  could  be 
promoted  by  VISA.  The  next  big  event 
VISA  does  is  the  Triple  Crown.  So,  here 
we  are.” 

Morgan  explained  that  one  reason 
national  advertisers  like  vertical  aggre¬ 
gate  sites  is  because  it’s  “very  easy  and 
low-cost  to  quickly  put  together  and 
take  apart  a  credible  Web  site.That 
means  the  national  advertiser  can  shift 
his  budget  into  much  heavier  media 
buys  rather  than  into  media  production, 
which  is  what  he’d  rather  do.” 

Morgan  said  the  VISA  Triple  Crown 
project  is  the  first  of  six  vertical  Web 
site  projects  his  company  is  organizing. 

The  national  Triple  Crown  Web  site, 
which  went  live  on  April  18,  resides  on 
VISA’S  main  server  at  www.visa.com 
and  will  remain  active  for  ten  weeks, 
including  two  weeks  of  pre-  and  post¬ 
race  coverage. 

It  will  contain  small  amounts  of  origi¬ 
nal  editorial  content,  graphics  and  pho¬ 
tos,  all  designed  as  packaging  for  the 
main  attraction;  links  back  to  the  daily 
race  coverage  of  each  of  the  three 
newspaper  Web  sites. 

Those  sites  will  contain  virtually 
everything  about  the  races  that  appears 
in  the  print  edition  of  their  papers,  as 
well  as  additional,  original  editorial  and 
photographic  content  produced  by  the 
online  editorial  staffs. 

The  sports  section  of  each  of  those 
three  participating  newspaper  Web 
sites,  in  turn,  will  have  VISA  banner  ads 
that  click  visitors  up  to  the  VISA  site, 
where  they  can  branch  back  into  either 


“We’re  really  excited. 

It’s  the  first  time  anyone 
has  done  something 
like  this  and  it’s  a  great 
example  of  how  local 
newspapers  can  be  used 
by  a  national  advertiser 
to  create  a  meaningful 
Web  experience” 

—  Peter  Levitan,  president  of 
both  Journal  Square  Interactive 
and  New  Jersey  Online 

of  the  other  two  newspapers  or  Fodor’s 
Web  .sites. 

To  pull  in  a  broad  national  audience, 
VISA  will  piurhase  click-through  banner 
ads  in  the  sports  sections  of  a  total  of 
15  major  newspaper  Web  sites  from 
Florida  to  California. 

Those  participating  newspapers  are: 
The  Boston  Globe,  Newsday,  Newark 
Star-Ledger,  Philadelphia  Inquirer, 
Lexington  Herald-Leader,  Baltimore 
Sun,  Atlanta  Journal  and  Constitution  -, 
Miami  Herald-,  Chicago  Sun  Times-, 
Arizorui  Republic  and  Phoenix  Gazette-, 
Detroit  Free  jPress;  Dallas  Morning 
News-,  Rocky  Mountain  News-,  San  Jose 
Mercury  News-,  and  the  Los  Angeles 
Times. 


The  structure  and  content  of  the  tem¬ 
porary  site  is  being  created  for  VISA  by 
Journal  Square  Interactive,  the  produc¬ 
tion  division  of  New  Jersey  Online,  the 
Web  site  of  the  Star-Ledger. 

“We’re  really  excited,”  said  Peter 
Levitan,  president  of  both  Journal 
Square  Interactive  and  New  Jersey 
Online. 

“It’s  the  first  time  anyone  has  done 
something  like  this  and  it’s  a  great 
example  of  how  local  newspapers  can 
be  used  by  a  national  advertiser  to  cre¬ 
ate  a  meaningful  Web  experience.” 

“This  approach  really  provides  some¬ 
thing  for  everybody,”  he  said.  “VISA  gets 
a  very  effective  national  advertising 
vehicle  linked  to  a  high-profile  public 
event. 

“Aside  from  advertising  revenue, 
papers  like  the  Star-Ledger  get  national 
visibility  —  I  don’t  think  the  Star- 
Ledger's  great  horse  racing  coverage  is 
realty  known  outside  its  circulation  area 
but  now  a  national  audience  will  be 
exposed  to  it  in  a  very  dramatic  way.  It’s 
tremendous  brand  extention  for  the 
newspaper. 

“And  readers  also  benefit  in  a  big  way 
because,  now,  people  who  come  to 
New  Jersey  Online  are  going  to  have 
the  opportunity  to  compare  and  cotv 
trast  horses  in  a  way  they  were  never 
able  to  do. 

This  whole  thing  is  as  win-win  as  it 
gets.” 


^OLDP 

QUADRANT 


Stauffer  Media  Systems 
is  pleased  to  announce 
the  launch  of  its 
QUADRANT 
Classified  On-Line 
Service. 


Quadrant  maintains 
your  brand 
identity  and  gives 
you  complete 
control  over 
content  and  revenue. 


For  a  low  monthly 
fee,  SMS  will 
handle  all  the  details. 
Call  today  to  learn 
how  to  increase 
classified  profits  with  the 
Quadrant  on-line 
classified  publishing 
service. 


Visit  the  SMS  booth,  #947,  at  NEXPO  for  a  demo,  or 
caii  Harry  Stewart  (816)  229-9161  for  more  information. 
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BY  TOM  MANGAN 

Behold!  The 
Site  Of 

Dwight  Silverman 

The  personal  web  site  of  Dwight 
Silverman  (http;/Avww.NeoSoft.com/ 
-dwights),  computing  columnist  for  the 
Houston  Chronicle,  gets  off  to  a  great  start 
with  a  flash  screen  that  orders  Web-surfing 
visitors  to  “Go  Away  or  1  Shall  Taunt  You  a 
Second  Time.” 

The  line,  borrowed  from  Monty 
Python’s  “Quest  for  the  Holy  Grail,”  gives 
no  hint  as  to  what’s  to  come,  but  no  mat¬ 
ter.  It  goes  away  in  a  couple  seconds  and 
Silverman’s  real  home  page  pops  to  the 
screen. 

Silverman  isn’t  as  funny  as  the  Monty 
Python  gang,  but  then  again,  neither  is  any¬ 
one  else.  Nevertheless, 
his  site  is  worth  a  visit 
because  it’s  well- 
designed,  neatl>'  orga¬ 
nized  and  has  all  the 
requirements  of  the 
proper  Newsie  site:  samples  of  his  writings 
and  musings;  favorite  links,  and  —  my 
fevorite  —  electronic  refrigerator  art  paint¬ 
ed  by  his  8-year-old  daughter. 

He’s  as  brave  as  he  is  authoritative,  judg¬ 
ing  from  his  willingness  to  enter  the  Mac- 
vs.-Wmdows  holy  war.  He’s  also  peifectlj' 
willing  to  play  favorites  via  the  “Attaboy 
’96”  awards  he’s  lavished  upon  his  favorite 
Web  sites  and  computing  paraphernalia. 

One  thing  you’ll  always  G  hope)  see  at 
Silverman’s  site  is  the  word  “BEHOLD!”  in 
large,  garish  type.  Seems  when  Silverman 
launched  his  site,  he  put  the  words 
“Behold!  A  humble  experiment  in  net.pub- 
lishing”  above  that  famous  Xerox  picture 
of  the  monk  looking  skyward,  thanking  his 
Maker  for  simplifying  his  monkly  chores. 

Eventually,  Silverman  ditched  the 
monk’s  picture,  but  not  before  the  Law  of 
Unintended  Consequences  left  its  mark; 

Because  they  are  created  by  professional 
uniters,  the  personal  Web  sites  of  jour¬ 
nalists  tend  to  be  features  of  interest 
attd  significance  to  a  broad  audience. 
In  1996,  Tom  Mangan,  copy  editor  of 
the  Journal  Star  in  Peoria,  HL,  started 
searching  out  arul  collecting  the  URLs 
of journalists’ personal  Web  sites  for  his 
own  home  page  directory.  Each  week 
Mangan  highlights  one  of  his  finds  in 
this  exclusive  E&P  Interactive  feature. 
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Several  indexes  named  his  site  “Behold” 
and  now  he  is,  shall  we  say,  beholden  to 
posterity  (and  the  major  search  engines)  to 
stick  with  it. 

The  Python  troupe  would  have  expect¬ 
ed  nothing  less. 


BY  STEVE  OUTING 

Battle  Lines 
Drawn  In  Seattle 

The  CITY  GUIDE  war  for  local  online 
readers  and  advertisers  became  a  real¬ 
ity  this  month  as  Microsoft’s  “Sidewalk” 
began  competing  against  Seattle’s  major 
daily,  the  Seattle  Times. 

Sidewalk  has  partnered  with  the  alter¬ 
native  newsweeklies,  the  Seattle  Weekly 
and  Eastsideweek  for  local  content.  In 
defense,  the  Times  announced  an  affilia¬ 
tion  with  America  Online’s  Digital  City. 

Sidewalk  is  a  local  entertainment  onUne 
guide  that  allows  users  to  customize  what 
kind  of  listings  and  entertainment  news 
and  reviews  they  see  and  have  custom 
information  e-mailed  to  them.The  site  con¬ 
tains  both  local  and  national  advertising. 

Spokesperson  Gayle  Troberman  said 
that  the  Sidewalk  team  is  pleased  with  the 
reaction  of  advertisers  —  particularty  local 
ones  —  to  the  Seattle  site.  All  of  the  ads  on 
the  site  at  launch  are  paid,  she  said. 

Sidewalk  is  using  CUC  International  as 
its  local  sales  force  in  cities  like  Seattle, 
while  national  ads  are  sold  by  a  Microsoft 
national  sales  team.  Eight  national  advertis¬ 
ers  are  present  at  launch,  including  Bank  of 
America,  Barnes  &  Noble,  BMW  of  North 
America,  CitiBank,  Qub  Med  Sales,  United 
Airiines  and  Visa  U.SA. 

Executives  at  the  Times  say  they  are  ter¬ 
ribly  worried  about  Sidewalk’s  debut. 
Senior  vice  president  and  executive  editor 
Michael  Fancher  expressed  dismay  at 
some  of  the  writing  being  done  about 
online  city  guides,  which  he  believes  dis¬ 
counts  the  strengths  of  newspapers  in 
holding  onto  their  local  information  fran¬ 
chises. 

Some  writers  seem  not  to  believe  that 
any  publisher  can  compete  with  the  deep 
pockets  of  Microsoft,  he  said. 

Of  Microsoft  and  Sidewalk,  Fancher  said, 
“I  don’t  think  this  [serving  local  markets]  is 
a  natural  fit  for  them,”  and  he  doubts  the 
software  giant’s  staying  power  in  the 
online  city  guide  business  outside  of  major 
metro  markets. 

“But  you’ll  find  that  the  local  newspaper 


will  be  in  it  for  the  long  haul.  It’s  our  firan- 
chise,”  he  said. 

Microsoft’s  entry  into  the  city  guide 
business  will  stimulate  the  market,  so 
there’s  a  benefit  to  its  Sidewalk  venture 
even  if  it’s  not  around  long  term,  in 
Fancher’s  view. 

The  Times  debuted  its  response  to 
Sidewalk  last  fall,  with  an  entertainment 
service  called  Datebook  on  its  Web  site. 
The  announcement  that  the  Times  is  to 
become  a  Digital  City  affiliate  is  another 
move  to  enhance  the  newspaper’s  posi¬ 
tion  as  a  central  entertainment  information 
source  —  and  another  tool  to  fight  Seattle 
Sidewalk. 

The  Digital  City-Sefl«fe  Times  affiliation 
launch  is  expected  by  the  end  of  the  sec¬ 
ond  quarter. 

FIRST  AFFILIATE 

The  Times  is  the  fiirst  and  only  affiliate 
relationship  that  Digital  City  has  secured, 
according  to  DCI  President  Paul 
deBenedictus.  The  affiliate  program  was 
aimounced  in  February  at  the  Editor  & 
Publisher  Interactive  Newspapers  confer¬ 
ence,  and  deBenedictus  said  talks  are 
ongoing  with  a  number  of  newspapers 
and  television  stations  about  setting  up 
affiliate  relationships. 

Digital  City  expects  to  have  periiaps  30- 
to-40  “owned  and  operated”  Digital  City 
units  in  major  cities,  where  DCI  works 
with  local  information  providers  and  free¬ 
lancers  to  supplement  content  generated 
by  local  staffs.  But  in  another,  perfiaps  100 
markets,  DCI  will  establish  affiliate  rela¬ 
tionships  where  a  media  partner  is  the 
primary  supplier  of  content  serving  a  par¬ 
ticular  market,  as  is  the  case  with  Seattle. 

DCI  will  provide  national  content  for 
use  by  the  affiliate  on  its  Web  site  (things 
like  movie  databases  and  television 
guides),  while  the  affiliate  is  responsible 
for  local  content. 

Users  of  the  America  Online  propri¬ 
etary  service  who  visit  the  Digital  City 
Seattle  area  will  be  directed  for  most  local 
content  to  the  Seattle  Times'  Web  site, 
which  will  show  up  within  a  frame  that 
retains  some  Digital  Qty  branding.  Digital 
City  is  unlikely  to  establish  its  own  local 
Web  site  in  affiliate  cities  like  Seattle, 
deBenedictus  said,  because  it  doesn’t  want 
to  compete  directly  with  its  affifiates. 

Visitors  to  the  national  Digital  City  Web 
site  will  be  referred  to  affiliate  Web  sites 
when  they  dick  on  a  particular  dty,  but 
the  affiliate  site  will  show  up  within  a 
frame  that  continues  to  identify  Digital 
Qty. 
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DRtVING  TRAFFIC  HOME 

The  Times'  Fancher  said  the  deal  serves 
his  company’s  self-interest  in  driving  what 
he  hopes  will  be  substantial  new  traffic  to 
his  Web  site. 

Also  advantageous  is  that  the  Times  will 
not  have  to  create  new  content  or  repack¬ 
age  existing  content  for  another  platform. 

He  said  the  Times  in  the  past  has  reject¬ 
ed  deals  with  the  proprietary  online  ser¬ 
vices  because  he  didn’t  want  to  repurpose 
the  newspaper’s  content  as  part  of  anoth¬ 
er  company’s  service. 

Neither  Fmcher  nor  deBenedictus  was 
willing  to  discuss  terms  of  the  affiliate 
deal,  though  co-marketing  and  some  sort 
of  revenue  share  on  advertising  is  includ¬ 
ed.  (Affiliates  can  sell  ads  into  Digital  City 
components  like  local  chat  areas,  where 
revenue  is  shared.) 

Fancher  said  he’s  ready  for  the  competi¬ 
tion  from  Microsoft  and  others  in  the 
online  community  guide  space.  Seattle  has 
at  least  a  dozen  online  city  guides  operat¬ 
ing  on  the  Web,  including  a  local  Yahoo! 
metro  guide,  of  which  the  Times  has  a  rela¬ 
tionship  that  gives  it  premium  links  within 
Yahoo!  Seattle;  US  West’s  Dive  In  Seattle; 
and  several  local  competitors  such  as 
SeattleSquare.com. 

The  local-market  battles  being  waged 
now  in  Seattle’s  cyberspace  are  nothing 
unusual,  said  Fancher.  The  newspaper  has 
long  kiced  substantial  competition  from 
some  strong  suburban  papers,  ft)r  example. 

“We’re  used  to  it,”  he  said. 


Outing  urites  the  Stop  The  Presses! 
column  on  E&P  Interactive. 


Knight-Ridder 
Revamps 
NewsHound 

NIGHT-RIDDER  NEW  Media  has 
revamped  NewsHound,  a  customiz¬ 
able  online  search  and  retrieval  service. 

The  second  generation  of  NewsHound 
offers  personalized  information  to  sub¬ 
scribers  through  several  delivery  options 
and  offers  users  the  chance  to  tailor  their 
NewsHound  profiles  through  a  simple 
graphical  user  interface  (GUI)  on  the  Web 
or  via  e-mail  commands. 

NewsHound  was  one  of  the  original 
electronic  clipping  services  using  intelli¬ 
gent  search  agent  technology.  The  lee- 
based  service,  which  costs  $7.95  monthly, 
will  now  allow  subscribers  to  receive 


plain  text  or  HTML  format  digests  and  sto¬ 
ries  on  a  personal  Web  page  or  via  e-mail. 
The  service  intends  to  add  more  interna¬ 
tional  and  national  newspapers  and  news 
site  services. 

StormCloud, 

Pantheon 

Alliance 

STORMCLOUD  DEVELOPMENT  CORE 
and  Pantheon  Inc.  have  teamed  up  to 
announce  that  Pantheon  has  licensed 
WebDBC  as  the  search  engine  for  the  lat¬ 
est  release  of  its  Builder  Software  Version 
2.0. 

Builder  is  a  software  package  that 
allows  newspapers  to  almost  automatical¬ 
ly  transfer  their  editorial  content  and  clas¬ 
sified  line  ads  onto  their  Web  site.  It  also 
allows  them  to  set  up  Web  pages  that  can 
be  maintained  by  community  groups  via 
e-mail. 

In  addition,  the  Builder  program  helps 
automate  the  management  of  newspaper 
Web  content. 

WebDBC  is  a  Web/Database  program 


that  can  be  used  with  a  variety  of  com¬ 
puter  platforms,  ser\’ers,  standards  and 
databases. 

New  Philadelphia 
Digital  City 
Directory 

Digital  city  Philadelphia,  which 

is  owned  by  America  Online  and  the 
Tribune  Co.,  has  teamed  up  with  the  R.H. 
Donnelley'  Cforp.  to  provide  a  localized  yel¬ 
low  pages. 

“Philadelphians  can  now  let  their  fin¬ 
gers  do  the  walking  through  the  yellow 
pages  at  America  Online,”  said  Jim 
Riesenbach,  general  manager  of  Digital 
City  Philadelphia.  The  new  service,  which 
debuted  April  1,  is  part  of  an  effort  by 
Digital  City  to  create  a  one-stop  shopping 
site,  where  users  can  get  real  estate  list¬ 
ings,  help-wanted,  and  automobile  ads. 

The  agreement  with  R.H.  Donnelley,  a 
directory  publishing  company,  comes  on 
the  heels  of  Digital  City  Philadelphia 
announcing  an  alliance  with  Switchboard 
Inc.,  an  Internet  directory  service. 


Trying  to  recapture  the  essence  of  his 
YOUTH,  Bob  wanted  a  '60  Rambler  American 
LIKE  HIS  HIGH  SCHOOL  CAR.  CONDITION:  RUNNING. 

Lucky  for  Bob,  his  local  paper  uses  AdQuest 
ON-LINE  classifieds.  ITS  EXCLUSIVE  ABILITY  TO 
SEARCH  WITHIN  A  DESIRED  MILE  RADIUS  OF  BOB'S 
HOME  HELPED  HIM  FIND  THE  KEY  TO  HIS  MID-UFE  CRISIS — 
In  powder  blue  and  only  140  MILES  AWAY. 
Which  is  good  considering  its  condition.  Call 
AdQuest  to  see  how  you  can  get  your  classireds 

ON-LINE,  BENEFIT  FROM  OUR  1-800-FREE-LIST  LINE 
AND  BRING  MORE  VALUE  TO  YOUR  CUSTOMERS. 
Call  AdQuest  at  715-258-9990  or 
http://www.adquest.com 


A(f¥Tuest 
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BY  DAVID  NOACK 


The  Wave  From 
Heaven’ s  Gate 


Sou  Dieg(t 
I  niou-Tribiuie 
Web  site  teas  on 
top  of  the  cult 
suicide  stotT 


WHEN  THE  NEWS  broke  that  a 
number  of  bodies  had  been 
found  in  a  hillside  mansion 
in  a  ritzy  enclave  north  of 
his  office  in  San  Diego,  Jim 
Drummond  knew  the  wave  was  coming. 

Drummond,  manager  of  SignOn  San  Diego 
(http://www.uniontrib.com),  Web  site  of  the 
Union-Tribune,  knew  how  it  had  been  at 
Newsday  after  Flight  800  went  down,  and  how 
it  had  been  at  the  Atlanta  Journal  and 
Constitution  after  a  satchel  bomb  ripped 

through  Olympic  Park. 

And  he  knew  that  his 
server  was  about  to 
experience  a  global  surge 
effect  as  large  numbers 
ofWeb  surfers  logged 
into  the  area’s  major 
newspaper  to  get  the  latest 
news  and  information  about 
the  macabre  events  at 

Rancho  Santa  Fe. 

At  the  outset,  no  one  knew  exactly  what  had 
happened,  how  many  bodies  were  discovered,  who 
the  people  were  and  how  they  died.  But  as  events 
quickly  unfolded,  it  became  clear  that  39  members 
of  Heaven’s  Ciate,  a  cult  that  beUeved  a  UFO  trailing 
a  comet  would  take  them  to  a  “Level  Above 
Human”  had  taken  their  own  lives  in  a  methodical 
mass  suicide. 

And  to  add  more  intrigue  to  the  bizarre  story, 
the  cult  was  also  involved  in  the  burgeoning  and 
highly  competitive  high-tech  business  of  designing 
Web  home  pages  and  had  used  the  Internet  not 
only  to  promote  their  business  venture.  Higher 
Sources,  but  also  to  espouse  their  cosmic  beUefs 
via  the  Heaven’s  Gate  Web  site. 

COPIED  HEAVEN’S  GATE  SITE 

On  Thursday,  as  the  body  tally  was  still  rising, 
Drummond’s  online  staff  had  the  presence  of 
mind  to  scramble  out  onto  the  Web  to  capture  a 
complete  set  of  Heaven’s  Gate  Web  pages.  It 
turned  out  to  be  a  major  coup  when,  a  short  time 
later,  the  Heaven’s  Gate  Web  site’s  server  became 
utterly  inaccessible. 

Tbe  Heaven’s  Gate  mirror  site  was  mounted  on 
SignOn  San  Diego’s  server  and  presented  as  part 
of  the  ongoing  news  coverage.  And  that  copy  of 
the  home  pages  —  on  which  the  cult  explained  its 
peculiar  beliefs  —  turned  out  to  be  a  major  draw 


The  online  staff  of  the  Union-Tribune's  Web  site  had  the  presence 
of  mind  to  scramble  out  onto  the  Web  to  capture  a  complete  set  of 
Heaven's  Gate  Web  pages.  It  turned  out  to  be  a  major  coup  when, 
a  short  time  later,  the  Heaven's  Gate  Web  site's  server  became 
utterly  inaccessible.  The  Heaven's  Gate  Web  site  is  still  there  to 
be  viewed. 

that,  two  weeks  later,  is  still  pulling  in  high  num¬ 
bers  of  visitors  to  SignOn  San  Diego. 

“In  the  five  days  following  the  breaking  of  the 
cult  story  we  had  1.5  million  hits,  which  is  more 
than  double  our  usual  volume. . . .  Our  largest  day 
by  far  was  the  day  we  had  the  cult’s  Web  site  mir¬ 
rored  on  our  site  for  the  first  time,  which  was 
Thursday,”  said  Drummond.  He  said  the  number  of 
hits  during  that  time  period  would  normally  be 
about  600,000. 

But  even  if  there  wasn’t  a  Web  site  and  Internet 
angle,  Drummond  said  SignOn  San  Diego  would 
have  still  received  a  big  increase  in  users  coming 
to  the  site  to  glean  more  information. 

“I  suspect  that  a  news  story  that  large  would 
have  drawn  that  much  traffic,  but  the  Web  angle 
didn’t  hurt,”  said  Drummond. 

The  Union-Tribune,  a  Copley  newspaper,  pro¬ 
vided  extensive  and  comprehensive  coverage  of 
the  suicides  in  the  printed  newspaper.  The  Web  site 
contains  the  fuU-text  of  the  daily  newspaper. 

The  Web  site  debuted  in  November  1995  and  in 
order  to  access  most  parts  of  the  online  edition, 
you  must  register  and  choose  a  user  ID  and  pass¬ 
word. 
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Drummond  said  that  since  the  story 
broke,  the  Web  site  has  run  more  than 
60  cult-related  stories  —  all  of  which 
appeared  in  the  newspaper  —  along 
with  one  graphic  and  eight  pho¬ 
tographs.  It  even  includes  a  gallery  of 
the  profiles  and  photographs  of  the  vic¬ 
tims. 

The  Union-Tribune's  Online  Services 
Department,  and  its  eight  employees, 
are  separate  from  the  daily  newspaper 
and  the  newsroom.The  contents  of  the 
newspaper  are  uploaded  each  day  by  6 
a.m.  Pacific  time,  meaning  the  stories 
first  appear  in  the  newspaper. 

Drummond  said  the  service  —  which 
is  still  in  its  infancy  —  will  soon  hire  a 
couple  of  online  reporters  for  the 
online  operation. 

“Like  most  Web  sites  we  are  stiU 
evolving  as  a  news  organization.  We  are 
totally  separate  from  the  newsroom.  It’s 
going  to  be  one  of  those  long-term 
issues  to  break  out  the  24-hour  news 
cycle  and  publishing  continuousty,”  said 
Drummond. 

Richard  Petersen,  director  of  the 
Union-Tribune's  New  Ventures,  said  the 
Web  site  was  an  invaluable  tool  in  dis¬ 
tributing  the  newspaper’s  extensive 
coverage  to  a  wide  audience. 

“Three  or  four  years  ago  this  would 
have  not  been  possible,”  said  the  former 
editor  of  the  North  County  Times,  an 
85,000<irculation  daily  in  San  Diego 
County. 

He  said  since  the  Web  is  such  a  new 
medium,  it  will  take  time  to  work  out 
such  issues  as  publishing  breaking  news 
without  cannibalizing  the  printed  news¬ 
paper  —  the  core  product. 

ARCHIVE  OF  AIL  STORIES 

While  the  story  is  now  beginning  to 
receive  less  press  attention,  a  special 
section  has  been  created  on  the  Web 
site,  an  archive  of  all  the  stories  about 
the  mass  suicide. 

“We’ll  keep  it  up  as  long  as  it’s  get¬ 
ting  attention  from  your  readers.  We 
have  a  section  that  showcases  special 
newspaper  reports  that  we  keep  up 
indefinitety,”  said  Drummond. 

The  Heaven’s  Gate  Web  site  is  still 
there  to  be  viewed.  In  addition  to  the 
news  stories,  there’s  even  a  special 
“Cult  Hot  Line”  phone  number  and  e- 
mail  address  to  send  the  newspaper 
more  information  about  Heaven’s  Gate 
or  other  types  of  groups. 

“We  do  not  seek  to  condenm  or  vili¬ 
fy  any  group.  We  simply  want  to  under¬ 


stand  —  and  to  pass  that  understanding 
on  to  our  readers,”  reads  part  of  the 
statement  explaining  the  outreach 
effort. 


Online 

Recruitment  Trends 

Although  20%  of  North  America’s 
corporations  are  using  the  Internet 
or  online  services  to  recruit  employees, 
only  1%  of  their  hires  actually  result 
from  these  cyberspace  interactions, 
according  to  a  new  survey  by  the 
William  Olsten  Center  for  Workforce 
Strategies  in  Melville,  N.Y. 

However,  the  number  of  cyberspace 
hires  is  increasing  steadily  at  the  same 
time  general  recruitment  activities 
involving  the  Internet  are  becoming 
commonplace  throughout  many  indus¬ 
tries.  For  instance,  the  survey  indicates 
that  67%  of  the  companies  in  the  high- 
tech  field  recruit  via  the  Internet  and 
now  find  about  4%  of  their  new  employ¬ 
ees  this  way.  About  23%  of  insurance 
businesses  recruit  via  the  Internet  along 
with  15%  of  the  manufacturing  industry. 
Only  9%  of  the  nation’s  sprawling  health 
care  field  uses  the  Internet  for  recruit¬ 
ment  purposes. 

AdOne  Upgrade 

The  ADONE  CLASSIHED  Network, 
which  provides  software  structures 
for  online  classifieds,  has  announced  the 
release  of  AdOne  Version  3.0.  The 
upgrade  includes  Knowledge  Based 
Searching  (KBS)  features.  KBS  is  a  rules- 
based,  expert  system  that  analyzes  each 
classified  ad’s  syntax,  pulls  out  tlie  rele¬ 
vant  data,  and  processes  it  into  informa¬ 
tion  displayed  to  the  viewer. 

According  to  AdOne,  KBS  expands 
and  refines  the  search  capabilities  of  ear¬ 
lier  systems. 

Newsday  Partners 
With  Zip2 

IN  PARTNERSHIP  WITH  Zip2,  Long 
Island’s  Newsday  has  announced  the 
launch  of  yellowpages@newsday.com,  an 
online  directory  for  local  businesses. 

“The  searchable  listings,  online  maps 
and  business  and  product  information 
going  into  yellowpages@newsday.com 
will  quickly  make  it  a  powerful  market¬ 


ing  chaimel  for  advertisers,”  said 
Frederick  J.  'Hiccillo,  Newsdtty's  director 
of  new  media. 

Lexis-Nexis 
Web  Service 

LEXIS-NEXIS  IS  making  a  large  collec¬ 
tion  of  news  and  business  informa¬ 
tion  available  on  the  World  Wide  Web  via 
a  new  service  called  reQUESTER 
(www.lexis-nexis.com). 

The  service  will  give  professionals  the 
ability  to  retrieve  on-point  information 
through  their  Web  browsers,  with  sub¬ 
scriptions  starting  at  $  169  per  month  for 
unlimited  searching  and  printing. 

Subscribers  will  be  able  to  search 
today’s  news  or  previously  published 
information  from  the  Nexis  service.  The 
search  forms  are  designed  for  a  variety 
of  information  needs:  news,  company 
financial  information  and  reports,  com¬ 
pany  news,  industry  news,  marketing 
information,  people  in  the  news  and 
products  in  the  news. 


CLASSIFIED 

DISPLAY 

INTERNET 

PC  Software 
solutions 
designed  for 
your  specific 
needs 


GRqpHX 

PUBLISHING  SYSTEMS 


444  East  Susquehanna 
Allentown,  PA  18103 
Phone:  (610)  797-5515 
Fax:  (610)797-8740 

Call  Today  For 
More  Info  or  Demo! 
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ABOUT AWARDS 


stockquotes 


A3fEIUCAN  BANKERS  FELLOWSHIR  Business  reporter 
Richard  Stouffer  of  the  Buffalo  News  is  one  of  two  recipients 
of  the  American  Bankers  Communications  Council  fellowship. 
He  will  receive  full  tuition,  room,  board,  travel  and  a  $300 
expense  stipend  to  attend  the  1997  Stonier  Graduate  School 
of  Banking  at  the  University  of  Delaware,  Newark,  June  21-28. 

EDITOR  OF  THE  YEAR.  For  her  independence,  integrity, 
and  courage  in  the  face  of  constant  danger  and  severe  hard¬ 
ships,  and  for  upholding  the  highest  journalistic  and  demo¬ 
cratic  principles.  World  Press  Review  named  Salima  Ghezali 
its  19%  International  Editor  of  the  Year.  The  award  is  present¬ 
ed  annually  to  acknowledge  “enterprise,  courage,  and  leader¬ 
ship  in  advancing  press  freedom  and  responsibility,  enhanc¬ 
ing  human  rights,  and  fostering  excellence  in  journalism.” 

NATIONAL  HEADLINER  AWARDS.  A  newspaper 
reporter,  a  newspaper  graphic  designer  and  an  Associated 
Press  photographer  won  Best  of  Show  honors  in  the  63rd 
annual  awards  sponsored  by  the  Press  Club  of  Atlantic  City. 

The  Seattle  Times  and  reporter  Byron  Achido  won  First 
Place  and  Best  of  Show  honors  for  writing  and  reporting  for 
public  service  for  “Safety  in  the  Skies.” Associated  Press  pho¬ 
tographer  John  McConnico  won  First  Place  and  Best  of  Show 
for  Spot  News  in  Magazines  and  News  Services.  The  Portland 
Oregonian's  Steve  Clowden  won  First  Place  and  Best  of 
Show  for  Graphic  Design  (Informational). 

First-place  wiimers  in  the  Daily  Newspapers  category  are; 

Spot  News  or  News  Series,  circulation  under  50,000, 

Virgin  Islands  Daily  News,  Melvin  Claxton,  “Cheating  Our 
Children”;  circulation  50,000  to  150,000,  the  State,  Columbia, 
S.C.,“Rape  in  the  Military”;  and  circulation  over  150, (KX), 
Newsday,TWA  Flight  800. 

Local  Column  on  Variety  of  Subjects,  Gregory  Kane, 
Baltimore  Sun;  Local  Column  on  Single  Subject,  Leonard  Pitts, 
Miami  Herald, “Pitts  at  Large”;  Editorial  Cartoons,  Arm 
Telnaes,  North  American  Syndicate;  Editorial  Writing, 
Margaretta  Downey,  Poughkeepsie  Journal,  Sports  Writing, 
Mitch  Albom,  Detroit  Free  Press,  Feature  Writing,  Jonathan 
Kaufman,  Wall  Street  Joumal,“Common  People,  Uncommon 
Stories”;  and  Investigative  Reporting,  losAngefes  Times, 
“Money  from  Asia.” 

First-place  wiimers  in  the  News  Services  and  Syndicates 
category  are: 

Coverage  of  a  Major  News  Event  or  Series,  Lyime  Walker, 
Copley  News  Service, “Journey  to  the  Promised  Land”; 
Feature  Writing,  Delia  M.  Rios,  Newhouse  News  Service, 
“Gender  Beat”;  and  Feature  Column, Jonathan Tilove, 
Newhouse  News  Service,  “The  Racial  Beat.” 

First-place  wiimers  in  the  Photography  and  Graphics  cate¬ 
gory  are: 

Newspapers:  Spot  News  Photography,  Jim  MacMillan, 
Philadelphia  Daily  News,  Feature  Photography,  Clarence 
Williams,  Los  Angeles  Times',  and  Sports  Photography,  Barry 
Chiu,  Boston  Globe. 

Magazines  and  News  Services:  Feature  Photography, 
Alexander  Zemlianichenko,  Associated  Press;  Sports 
Photography,  Jack  Smith,  Associated  Press;  Graphic  Design 
(Illustrative),  Randy  Newman,  Dayton  Daily  News',  and 
Magazine,  News  Services, Trade  Tso,  Associated  Press. 
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t&P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

U.S. 

4/21/97  4/1^  4/17/96 

A.H.  Belo  Corp.  (NY) 

35.375 

36.250 

34.750 

American  Media  Inc.  (NY) 

5.625 

5.500 

3.500 

Central  Newspapers  Inc.  (NY) 

50.125 

49.500 

34.625 

Dow  Jones  &  Co.  Inc.  (NY) 

39.750 

39.625 

36.250 

Gannett  Co.  Inc.  (NY) 

85.000 

83.750 

66.000 

Gray  Comm.  Sys  (NY) 

17.875 

17.625 

18.750 

Harte-Hanks  Comm.  (NY) 

30.000 

29.125 

20.750 

Bollinger  International  (NY) 

10.375 

9.500 

12.000 

Knight-Ridder  Inc.  (NY)# 

38.250 

37.500 

33.562 

Lee  Enterprises  Inc.  (NY) 

24.375 

23.125 

20.750 

McClatchy  Newspapers  Inc.  (NY)***  25.250 

23.750 

19.800 

Media  General  Inc.  (AM) 

30.750 

29.125 

39.375 

New  York  Times  Co.  (AM) 

40.750 

42.625 

31.625 

Pulitzer  Publishing  Co.  (NY)** 

45.875 

44.375 

40.3125 

E.W.  Scripps  Co.  (NY) 

38.750* 

37.875* 

26.255* 

Times  Mirror  Co.  (NY) 

54.500 

54.750 

37.625 

Tribune  Co.  (NY^ 

41.875 

40.625 

33.062 

Washington  Post  Co.  (NY) 

346.62 

337.50 

286.25 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 

***  /Adjusted  for  5-for-4  stock  split 

#  Adjusted  for  2-for-1  stock  split 

Non-U.S. 

4/21/97 

4/16/97 

4/17/96 

Bollinger  Inc.  (a) 

11.850 

11.950 

16.270 

News  Corp.  Ltd.  (c) 

18.750 

18.250 

22.375 

Pearson  Ltd.  (b) 

7.250 

7.290 

7.320 

Quebecor  Inc.  Class  A  (a) 

24.250 

24.500 

21.000 

Reuters  Boldings,  ADR  (c) 

57.500 

57.500 

67.625 

Southern  Inc.  (a) 

20.500 

20.200 

15.750 

Thomson  Corp.  (a) 

28.100 

27.900 

22.000 

Torstar  Corp.  (a) 

37.250 

36.300 

23.750 

(a)  Canadian  dollars 

(b)  British  pounds 

(c)  U.S.  dollars 

Source:  Schroder  Wertheim  &  Co.  Inc. 

14,639  Markets  •  11,498  Towns/Cities  •  All  3,141  Counties  •  All  313  MSAs 

Dare  to 
Comp 

The  most  comprehensive  demographic  and 
economic  source  book  available  today! 


.  '' 

Your  Current 
Source  Book 

Profiles  All  Counties  anci 
Cities  (>2,500  pop.) 

NO 

Forecasts  of  All  9  Major 
'  Retail  Sales  Categories 

,  NO 

Narratives  Outlining 

1  Significant  Trends 

NO 

History  of  Accurate 

1  Forecasting  (-♦-/-2%) 

7 

'  Affordably  Priced 

$395-$750? 
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U.S.  Market  Forecasts  answers  the  need  for  a  compre¬ 
hensive,  affordable  single-volume  reference  for  U.S.,  state, 
county,  MSA  and  city  (all  cities/towns  of  2,5(X>f  popula¬ 
tion)  demographics.  PLUS  exclusive  1997  economic  and 
demographic  forecasts;  calculated  by  the  same  research 
group  that  has  established  a  reputation  for  accuracy  in  the 
E&P  Market  Guide,  published  annually  since  1924  -  pro¬ 
jection  accuracy  proven  to  be  within  2  percentage  points  of 
actuals!  (Latest  forecast  98.2%  accurate!!)  You  get  popula¬ 
tion,  ethnicities,  income,  households,  housing  by 
value/rent/own,  education  levels,  employment,  retail  sales, 
snapshot  overviews,  ranking  tables,  and  much  more!  All  for 
only  $269. 

TO  ORDER  OR  FOR  MORE 
INFO  CALL;  (212)  675-4380 

Fax  your  order  to:  (212)  691-6939 
Order  through  our  Web  site  http://www.mediainfo.com 
Mail  your  check  and  order  with  shipping  instructions 
(no  P.O.  Boxes)  to:  Editor  &  Publisher, 

1 1  W.  19th  St.,  New  York,  NY  1001 1-4234. 


ALSO.. 


The  compreheasive  reference  to  nevx  spaper 
markets  in  the  U.S.  and  Canada 
with  qualitative  and  quantitative 
data  as  well  as  projectioas.  Now  in 
its  73rd  annual  printing.Only  $100. 


Database  arxl  application  for  ea.sy 
access  to  the  valuable  market  data 
from  BOTH  resources.  Mac, 

Wmdows  or  DOS.  Only  $795 

(including  both  softbound  books). 

Sl00%  MOINEY-BACK  GUARAh 

If  any  E&P  niarketinf’ source  does  not  live  up  to  ~"- 
your  expectations,  sinifdy  return  it  within  15  5.^ 
days  for  a  fidi  refiindcfyxMtr  payment.  (Seals  on 

CD-ROMs  nutst  he  unbroken.)  ^ 


Smalltown 

Continued  from  page  25 
Lake  has  had  to  grow  up  fast. 

“There  are  all  sorts  of  competitive  pressures  at 
our  35,000,  36,000-circulation  paper  that  probably 
wouldn’t  exist  if  we  were  located  anywhere  else,” 
editor  Mark  Sweetwood  said. 

A  trip  to  a  convenience  store  in  McHenry  tells  the 
story:  In  addition  to  the  Northwest  Herald,  cus¬ 
tomers  have  their  choice  of  Chicago’s  two  dailies, 
the  Tribune  and  Sun-Times;  the  Daily  Herald  from 
Arlington  Heights;  the  Courier-News  from  Elgin;  the 

News-Sun  from 
Waukegan;  any 
one  of  several  Star 
Newspapers  week¬ 
lies  from  Copley 
Newspapers  — 
and  a  clutch  of 
niche  real  estate 
and  automotive 
books. 

The  competi¬ 
tion  is  no  longer 
just  print,  of 
course:  Only  a  few 
weeks  ago,  the 
Chicago  Tribune 
launched  Digital  City  Crystal  Lake. 

To  meet  these  competitors,  the  Northwest  Herald 
is  essentially  trying  to  be  two  things:  a  community 
paper  and  a  metro. 

“It’s  really  a  balancing  act,”  Sweetwood  said. 
“We’re  covering  20-some  high  schools  —  yet  we 
have  to  make  sure  the  Bulls  and  the  Bears  and  the 
Black  Hawks  are  being  covered. 

“On  news,  our  reporters  have  to  put  on  their 
community  hat  and  their  metro  hat.  When  [a  long¬ 
time  sheriff  in  the  area]  stepped  down,  he  met  with 
us:  He  pretty  much  resigned  to  [our  reporter].  All 
the  metros  were  scrambling  to  get  the  story  and  we 
had  the  whole  story  right  here  in  our  building.  So 
we  put  on  our  community  hat  then,  and  when  O.J. 
is  big,  we  jump  into  the  metro  area,”  Sweetwood 
said. 

The  Northwest  Herald  generally  plays  three  local 
stories  and  one  wire  service  story  on  its  front  page. 
The  wire  story,  too,  is  often  localized. 

The  paper  listens  to  its  research:  For  instance, 
when  a  Belden  survey  concluded  last  year  that  the 
paper  was  not  doing  a  good  job  attracting  young, 
male  readers,  it  beefed  up  sports  coverage  —  includ¬ 
ing  northern  Illinois’  only  fuU-page  weekly  coverage 
of  Nascar  auto  racing. 

Like  many  papers,  it  has  launched  a  Saturday 
Neighbors  tabloid  written  almost  entirely  by  read¬ 
ers. 

“We  get  readership  of  that  section  close  to  the 
80th  percentile,”  Sweetwood  said.  “I  always  tell  my 
staff . . .  the  most  popular  thing  we  do  each  week, 
the  most  popular  product,  isn’t  even  staff-driven.  It’s 
humbling.” 

To  meet  these  wide  reader  needs  with  a  small 
staff,  the  Northwest  Herald  leans  heavily  on  syndi¬ 
cated  material. 


“Ifs  really  a 
balancing  act.  We're 
covering  20-some  high 
schools  —  yet  we  have  to 
make  sure  the  Bulls  and 
the  Bears  and 
the  Black  Hawks 
are  being  covered!' 

—  Mark  Sweetwood,  editor, 

Northwest  Herald 


“We  play  the  syndicates,  like  some  people  play 
the  race  track,”  he  said. 

At  the  same  time,  the  Northwest  Herald  is  making 
the  sort  of  sophisticated  investment  in  staff  that  is 
more  often  seen  on  metros. 

The  hiring  last  year  of  Neil  Hopp  as  managing 
editor  for  training  and  development  was  one  exam¬ 
ple. 

“With  the  journalism  schools  doing  a  worse  and 
worse  job  of  preparing  people,  we  felt  we  had  to  do 
something,”  Sweetwood  said.  “We  were  doing  what 
every  newspaper  on  the  planet  was  doing,  hoping 
that  some  editor  would  find  the  time  to  nm  a  writ¬ 
ing  seminar  and  that  would  constitute  training.  And 
of  course  as  soon  as  something  big  goes  down  or 
someone  gets  sick,  your  training  and  development 
...  is  nonexistent.” 

The  training  and  development  initiative  might  be 
paying  off:  For  the  first  time  in  anyone’s  memory, 
Sweetwood  says,  editorial  in  1S>96  had  the  lowest 
turnover  of  any  department. 

“Of  course,  as  soon  as  we  [celebrated]  that,  we 
lost  three  people,  so  I’m  sure  there’s  a  little  bit  of  the 
luck  of  the  draw  going  on,”  Sweetwood  said. 

Commitment,  rather  than  luck,  is  what  the  North¬ 
west  Herald  is  counting  on  in  its  increasingly  com¬ 
petitive  market. 

“Shaw  Newspapers  has  been  very  supportive,” 
Sweetwood  said.  “There’s  a  commitment  here  we’re 
going  to  be  second  to  no  one.  We  like  people  to  get 
that  message  as  soon  as  they  walk  in  the  building. 
Our  attitude  is,  this  is  our  market  and  we’re  going  to 
retain  dominance  one  way  or  another.” 


BY  MARK  FITZGERALD 


The  Defender 
Loves  A  Parade 


Every  AUGUST,  Chicago  flocks  to  one  of 
the  most  successful  and  unusual  newspa¬ 
per  promotions  in  America:  The  Bud  Bil- 
liken  parade  and  picnic. 

Sponsored  by  Chicago  Defender  Charities  Inc., 
the  family-oriented  event  marking  the  end  of  the 
summer  vacation  and  the  return  to  school  draws 
upward  of  1  million  spectators  depending  on  the 
weather. 

Politicians,  celebrities  and  corporations  all  enter 
floats  in  the  parade,  but  Bud  Billiken  day  —  Aug.  9 
this  year  —  remains  a  celebration  of  children  and 
education. 

It  also  is  a  yearly  reminder  of  the  important  role 
the  Chicago  Defender  has  played,  and  still  plays,  in 
the  city’s  African-American 
community.  The  Defender  is 
one  of  the  few  remaining 
black-interest  dailies  in  Amer- 


Created  nearly  70  years  ago 
by  a  Defender  editor.  Bud  Bil¬ 
liken  is  a  fictional  character 


Newspaper  plays 
an  important  role 
in  the  city s  African- 
American  community 
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who  protects  African-American  children.  The  char¬ 
acter  has  become  such  a  valuable  symbol  to  the 
Defender's  charitable  arm  that  any  time  the  name  is 
published  in  the  newspaper,  it  is  followed  by  regis¬ 
tration  mark. 

Bud  Billiken  is  increasingly  becoming  a  year- 
round  vehicle  for  the  Defender.  Recently,  for 
instance,  the  Defender  and  the  Chicago  Public 
Schools  created  Bud  Billiken  News,  a  monthly  four- 
page  that  runs  in  the  tabloid  newspaper  each 
month.  Articles  are  written  by  public  high  school 
students,  mostly  about  educational  issues. 

The  most  recent  issue,  on  April  19,  included  a 
front-page  debate  on  the  topic  “Thpac  [Shakur]: 
Hero  or  thug?”  written  by  two  Taft  High  School  stu¬ 
dents,  Brett  Nishibayahsi  [taking  the  “hero”  position] 
and  Donnell  Spencer  [arguing  for  the  “thug"  posi¬ 
tion]. 


Belo  Opens 
Expanded  D.C. 
News  Bureau 


A.H.  belo  CORP  has  expanded  and  combined  its 
Washington,  D.C.,  news  bureau  —  which  now 
numbers  29  people,  including  staffers  from  its  Dal¬ 
las  Morning  News,  Providence  Journal-Bulletin 
and  16  network-affiliated  TV  stations. 

Belo  had  operated  separate  offices  for  three  of  its 
TR  stations  and  for  the  Dallas  Morning  News. 

The  new  office  includes  a  full  television  studio 
and  the  most  up-to-date  electronic  and  communica¬ 
tions  equipment. 

In  addition  to  providing  separate  news  reports  for 
Belo’s  newspapers  and  broadcast  properties,  the 
bureau  will  develop  joint  programming  that  utilizes 

both  newspa¬ 
per  and  broad¬ 
cast  personnel. 

Earlier  this 
month,  the 
bureau  began 
producing 
“Capital  Con¬ 
version,"  a 
weekly,  30- 
minute  public 
affairs  televi¬ 
sion  program 
featuring  both 
television  and 
newspaper  cor¬ 
respondents.  It 
is  currently 
being  shown 
each  Sunday  on 
WFAA-TV  in 
Dallas  and 
KHOU-TV  in 
Houston. 

The  bureau 
includes  a  14- 


David  Cassidy  (left),  A.H.  Belo  capital  bureau 
broadcast  chief  and  Carl  Leubsdorf,  Dallas 
Morning  News  capital  bureau  chief 


person  television  news  staff  directed  by  broadcast 
bureau  chief  David  M.  Cassidy;  an  1 1-member  Wash¬ 
ington  staff  of  the  Dallas  Morning  Neu>s  under  the 
direction  of  bureau  chief  Carl  Leubsdorf;  and  two 
members  of  the  Providence  Joumal-BuUetin,  under 
bureau  chief  John  Mulligan;  and  two  support  per¬ 
sonnel. 

Belo  also  announced  that  Cornelius  “Neil”  Foote 
Jr.  has  been  named  director  of  interactive  media 
development  for  the  company’s  publishing  division. 

Foote  currently  serves  as  manager,  interactive 
media  for  the  Dallas  Morning  News. 


Royko  Suffers 
Minor  Stroke 

Chicago  tribune  columnist  Mike  Royko 

has  been  sidelined  by  a  stroke  he  had  while 
vacationing  in  Florida. 

Royko  was  put  in  intensive  care  at  a  hospital  after 
suffering  the  stroke  March  30.  A  brief  account  in  the 
Tribune  described  the  stroke  as  “minor”  and  quoted 
his  family  as  saying  the  columnist  is  expected  to 
recover  fully. 

Royko,  who  is  syndicated  by  Tribune  Media  Ser¬ 
vices,  told  the  Tribune  he  will  resume  writing  his 
column  when  he  recovers. 

D.A.  Will 
Not  Prosecute 
Two  Reporters 

The  district  attorney  has  decided  not  to 
prosecute  two  Eugene,  Ore.,  Register-Guard 
staffers  arrested  for  trespassing  while  covering  the 
eviction  of  protesters  in  a  disputed  forest-cutting 
area. 

At  the  same  time,  the  newspaper  settled  its  First 
Amendment  suit  against  the  U.S.  Forest  Service  over 
the  incident  last  August  involving  reporter  Jeff 
Wright  and  photographer  Anthony  Robert  La  Penna. 
Both  were  charged  with  second  degree  criminal 
trespassing. 

According  to  the  Pacific  Northwest  Newspaper 
Association,  Lane  County  District  Attorney  Doug 
Harcleroad  was  notified  by  the  Department  of  Agri¬ 
culture  that  it  did  not  want  to  prosecute  the  pair. 
The  D.A.  said  there  were  several  other  factors  that 
led  to  his  decision. 

The  Register-Guard  filed  a  federal  court  suit  chal¬ 
lenging  the  Forest  Service’s  closing  of  a  road  leading 
to  the  protest  site.  Under  a  settlement  reached  by 
the  parties  last  month.  Forest  Service  officers  will 
“use  their  best  efforts ...  to  provide  timely  public 
access”  to  areas  where  demonstrations  are  being 
held.  “Media  access  will  not  be  unreasonably 
restricted,”  states  the  agreement.  It  also  states  that 
the  R-G  acknowledges  that  the  Forest  Service  “must 
ensure  the  safety  of  people  and  property  in  conflict 
situations.”  —  M.L.  Stein 
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Serious  and  humorous  drawings  by  the  Pulitzer-winning  cartoonist  for  the  New  Orleans  Times-Picayune  and  Tribune  Media  Services 
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SYNDICATES/NEWS  SERVICES 


BY  DAVID  ASTOR 


Back  To  Work  After 
Post-Pulitzer  Frenzy 

WHAT  DID  WALT  Handelsman  do  ad  agency  back  in  1980.That  - 

for  relaxation  after  winning  a  year,  he  first  got  interested  in 
Pulitzer  Prize  earlier  this  doing  editorial  cartoons  after 

month?  He  drew  editorial  car-  seeing  some  of  them  in  the 
toons.  Baltimore  Sun. 


Actually,  creating  cartoons  isn’t  usually  a  relaxing 
activity.  But  when  one  experiences  post-Pulitzer 
hoopla,  getting  back  to  the  drawing  board  seems 
calm  in  comparison. 

Handelsman  said  he  was  at  a  New  Orleans 
Times-Picayune  party  celebrating  the  paper’s  two 
Pulitzers  until  3  a.m.Then,  after  barely  any  sleep,  he 
flew  to  Washington  at  6  a.m. 
for  a  full  day  of  activities  that 
included  an  interview  with 
CNN’s  Bernard  Shaw  and  a 
dinner  held  by  the  New- 
house  chain. 

Back  in  New  Orleans, 
Handelsman  did  more  media 
interviews  and  responded  to 
numerous  calls,  letters  and  e- 
mail  messages.  All  told,  more 
than  200  cartoonists,  friends 
and  others  contacted  him 
with  their  congratulations. 

“I  even  got  letters  from  women  in  my  high 
school  class  and  guys  1  used  to  go  to  Orioles  games 
with  as  a  kid,”  said  Handelsman,  40,  a  native  of  the 
Baltimore  suburb  of  Owings  Mills,  Md. 

Winning  a  Pulitzer  was  unimaginable  to 
Handelsman  when  he  was  working  for  a  Baltimore 


Wah  Hamielstmm 
said  editorial 
caiiootiitig 
seemed  almost 
relaxing  after 
returning  to  the 
drairinn  board 


ad  agency  back  in  1980.That 
year,  he  first  got  interested  in 
doing  editorial  cartoons  after 
seeing  some  of  them  in  the 
Baltimore  Sun. 

“I  started  drawing  some  of 
my  own  at  home  for  fun,”  he 
recalled.  “It  was  a  year  before 
I  tried  to  get  any  of  them 
printed.” 

His  initial  (unpaid)  client 
was  a  shopper. Then,  in  1982, 

Handelsman  became  the  car¬ 
toonist  for  a  chain  of  subur¬ 
ban  Baltimore  and 
Washington  weeklies.  He  sub-  Walt  Handelsman 
sequently  worked  for  the 

Scranton  (Pa.)  Times  from  1985  to  1989,  when  he 
landed  his  current  job  in  New  Orleans. 

While  at  the  Scranton  daily  —  in  1988,  to  be 
exact  —  Handelsman  signed  with  Tribune  Media 
Services,  which  syndicates  his  work  to  more  than 
100  papers. 

Handelsman  usually  sends  four  cartoons  a  week 
toTMS.  He  also  does  two  local  drawings  —  one  in 
the  form  of  an  editorial  cartoon  and  the  other  as  a 
comic  called  “Picayune  Tunes.” 

To  get  ideas  for  his  six  weekly  cartoons, 
Handelsman  peruses  the  Times-Picayune,  New 
York  Times  and  USA  Today. Ihe  last  two  papers 
often  reprint  his  woric,  as  do  Newsweek  and  Time. 

Handelsman  said  his  national  cartoons  probably 
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Two  'toons  from  last  year 


divide  60/40  between  social  topics  and 
political  ones. 

“I  tend  to  be  more  liberal  than  con¬ 
servative,  but  I’m  more  issue-oriented 
than  driven  by  political  leanings,”  he 
added.  “There’s  enough  stuff  to  target 
on  both  sides.” 

Handelsman’s  work  is  frequently 
humorous,  “but  I  like  to  be  funny  and 
have  an  edge,  too,”  he  said. 

Whether  a  cartoon  is  light  or  serious, 
local  or  national,  Handelsman  strives  to 
make  it  relevant  to  readers’  interests  and 
concerns. 

“I  always  try  to  draw  what  people  are 
talking  about  over  the  dinner  table,”  said 
the  Times-Picayune  staffer. 

And  whatever  point  Handelsman  tries 
to  make  in  a  cartoon,  he  tries  to  make  it 
“clearly  and  quickly.” 

He  added  that  a  cartoon’s  art,  while 
important,  is  not  as  crucial  as  the  writ¬ 
ing. 

“If  I  drew  stick  figures  and  said  some¬ 
thing  fiinny  or  made  a  point,  that’s  bet¬ 
ter  than  a  beautiful  illustration  with  bad 
writing,”  commented  the  creator,  who 
draws  mostly  with  magic  markers  and 
occasionally  with  India  ink. 

Handelsman  must  have  the  right  for¬ 
mula,  because  he  won  a  number  of 
prizes  even  before  the  Pulitzer.  They 
include  the  1996  Robert  F.  Kennedy 
Journalism  Award,  the  1993  and  1989 
National  Headliner  Awards  and  the  1992 
Society  of  Professional  Journalists  Sigma 
Delta  Chi  Award. 

There  lias  also  been  heartache  in  the 


Former  Pulitzer  Recipients 
Discuss  The  Newest  Winner 


WHAT  DO  HIS  peers  think  about 
Walt  Handelsman  as  an  editori¬ 
al  cartoonist  and  person?  E&P  inter¬ 
viewed  several  other  Pulitzer  Prize¬ 
winning  editorial  cartoonists  to  find 
out. 

“Walt  had  a  real  good  package  of 
cartoons  [for  the  Pulitzers).  Last  year 
was  a  difficult  year  for  cartoonists 
because  the  election  was  pretty  much 
about  nothing.  It  was  tough  for  a  car¬ 
toonist  to  be  effective  and  hard-hit¬ 
ting,  and  Walt  was  ....  He  really 
works  hard  to  come  up  with  his  ideas. 
He  doesn’t  go  with  the  first  one  he 
gets.  It’s  great  to  see  him  rewarded  for 
his  hard  work  ....  When  I’m  at  edito¬ 
rial  cartoon  conventions,  I  always  try 
to  be  around  Walt.  He’s  a  very  furmy 
person,  and  he  likes  to  have  fun.”  — 
1995  Pulitzer  winner  Mike 
Luckovich  of  the  Atlanta 
Constitution  and  Creators  Syndicate. 
He  was  Handelsman’s  predecessor  at 
the  New  Orleans  Times-Picayune. 

“Walt  is  a  highly  entertaining  indi¬ 
vidual  who  always  lights  up  the  AAEC 
[Association  of  American  Editorial 
Cartoonists]  conventions.  It’s  appro¬ 


priate  he’s  from  New  Orleans,  because 
he  brings  the  New  Orleans  spirit  to 
us.”  —  1992  Pulitzer  winner  Signe 
Wilkinson  of  the  Philadelphia  Daily 
Bulletin  and  Cartoonists  &  Writers 
Syndicate. 

“His  work  can  be  very  serious  and 
very  funny.  It  goes  both  ways.  Walt  sur¬ 
prises  you  —  I  like  that  a  lot.  He’s  real¬ 
ly  clever  and  knows  the  political 

issues.  And  he’s  really  dedicated _ 

Walt  is  a  true  comedian.  He  knows 
how  to  be  funny.  Walt  is  a  delightful 
and  very  sensitive  individual.”  —  1983 
Pulitzer  uHnner  Dick  Locher  of  the 
Chicago  Tribune  and  Tribune  Media 
Services 

“He  does  a  good  job.  His  work  is 
probably  less  ideological  than  is  my 
preference,  but  I  think  it’s  bright  and 
clever  and  real  consistent.  One  thing 
that  always  amazes  me  is  how  many 
cartoons  he  does ....  He’s  a  great  guy. 
I  always  enjoy  being  wth  him.  He’s  a 
heU  of  a  harmonica  player,  too!”  — 
1982  Pulitzer  winner  Ben  Sargent  of 
the  Austin  American-Statesman  and 
Universal  Press  Syndicate. 

—  David  Astor 


editorial  cartoonist’s  life.  His  sister 
died  in  a  plane  crash  in  1989  and  his 
brother  died  of  lymphoma  three  years 
later. 

Handelsman’s  immediate  fiunily  now 
includes  wife  Jodie  and  sons  James,  5, 
and  William,  2. 

The  University  of  Cincinnati  graduate, 
who  has  a  children’s  book  and  editorial 
cartoon  collection  to  his  credit,  enjoys 
playing  golf  in  his  spare  time.  And  he 
used  to  bring  his  blues  harmonica  to  sit 
in  with  bands  in  New  Orleans’  French 
Quarter. 

This  month,  Handelsman  is  obviously 
not  playing  the  blues.  He  said  winning 
the  Pulitzer  was  thrilling  —  and  “really 
humbling”  at  the  same  time. 

But  Handelsman  doesn’t  have  to 
receive  a  major  prize  to  be  happy  with 
his  work. 

“If  I  go  home  knowing  I’ve  done  a 
good  cartoon,”  he  said,  “it  puts  me  in  a 
really  good  mood.” 


Egyptian  Paper 
Drops  Cartoons 

EGYPT’S  LEADING  NEWSPAPER 
dropped  the  work  of  a  widely  syndi¬ 
cated  editorial  cartoonist  because  of  com¬ 
plaints  that  he  once  served  in  the  Israeli 
army. 

The  New  York  Times  reported  that  Al 
Abram  pulled  Ranan  Lurie’s  drawings  in 
response  to  a  campaign  waged  by  the  rival 
Rose  al-Youssef  publication,  which  alleged 
that  the  cartoonist  was  a  “murderer"  who 
took  part  in  massacres  of  ^yptian  soldiers 
during  the  1967  Mideast  war. 

Lurie  —  a  Greenwich,  Conn.,  resident 
who  holds  dual  Israeli  and  American  citi- 
zen^p  —  was  a  reserve  major  in  that 
conflict.  But  he  said  he  never  killed 
Egyptians  or  took  part  in  combat  against 
them. 

And  Lurie  told  E&P  that  his  cartoons  — 
which  had  started  running  in  Al  Abram 
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last  month  —  were  “pro-peace,”  not  pro- 
Israeli  or  anti-Arab. 

Lurie’s  Cartoonews  International 
Syndicate  distributes  his  woric  to  1,107 
publications  in  104  countries. 

New  Editor  For 
‘Connect-Time’ 

STEPHANIE  CHANG  HAS  been  promot¬ 
ed  from  managing  editor  to  editor  in 
chief  of  (Mtinect-Time,  the  magazine  about 
computers  and  the  Internet. 

She  replaces  Harriet  Choice,  who  is 
stepping  down  to  concentrate  on  the 
Universal  Press  Syndicate-distributed 
“Primary  Color”  service  that  she  helped 
found.  Choice  will  remain  editor  at  large  of 
the  6-month-old  Connect-Time,  which 
Universal  distributes  to  about  70  newspa¬ 
pers  with  a  circulation  of  over  8  million. 

Chang  previousl>'  was  a  senior  editor  at 
react  magazine  and  a  night  city  editor  for 
the  West  Nyack,  N.Y,  Rockland  Journal- 
News. 

Also,  Neil  Versen  has  been  named  asso¬ 
ciate  publisher  and  rice  president  of  sales 
and  marketing  for  Connect-Time,  accord¬ 
ing  to  publisher  Jack  McGann. 

Several  Books 

TWO  COMIC  COLLECTIONS  have 
been  released  by  NBM  Publishing  of 
New  York  City. 

They  include  Son  of  Drabble  by  Kevin 
Fagan  of  United  Feature  Syndicate  and 
One  Big  Happy:  Should  1  Spit  On  Him?! 
by  Rick  Detorie  of  Creators  Syndicate. 

Also,  A  aose  Look  @  Li’l  Ones  has  been 
released  by  Herzig  Printing  &  Publishing  of 
Watkins  Glen,  N.Y.  Jim  Whiting  did  the 
syndicated  “Li’l  Ones”  cartoon  for  13  years. 

And  a  revised  and  expanded  version  of 
Beds  1  Have  Known:  Confessions  of  a 
Passionate  Amateur  Gardener  has  been 
published  by  Moyer  Bell  of  Wakefield,  R.L 
The  book  is  by  Martha  Smith,  a  syndi¬ 
cated  lifestyle  columnist  and  feature  writer 
for  the  Providence  Journal-Bulletin 

College  Contest 

COLLEGE  PRESS  EXCHANGE,  the 
Internet  news  service  for  college 
papers,  has  extended  the  deadline  for  the 
1997  CPX  Campus  Correspondents 
Competition  to  May  1,  according  to 
Tribune  Media  Services.  Contest  details  are 
available  at  www.cpxnet.com  or  by  e-mail- 
ing  cpsnet@tribune.com. 


BY  DAVID  ASTOR 

Editorial  Cartoonist 
Is  Also  A  Columnist 


A  NUMBER  OF  creators  started 
out  as  editorial  cartoonists  and 
then  added  a  syndicated  comic 
to  their  repertoire. 

Not  Ted  Rail.  He  started  out  as  an  edi¬ 
torial  cartoonist  and  then  launched  a 
column. 

Now,  Rail  has  moved  his  16-month- 
old  opinion  feature  from  self-syndication 
to  Universal  Press  Syndicate,  which  also 
handles  his  editorial  cartoons.  That 
makes  him  one  of  the  few  people  — 
perhaps  the  only  person  —  to  ever 
simultaneously  do  both  cartoons  and  a 
column  for  a  major  syndicate. 

“I’m  used  to  working  100  hours  a 
week,  but  it’s  a  lot  more  fun  now,”  said 
RaU. 

During  the  first  half  of  the  1990s,  Rail 
made  ends  meet  by  drawing  editorial 
cartoons  and  freelance  illustrations 
while  also  holding  down  a  full-time, 
non-newspaper  position.  He  has  since 
dropped  the  “day  job”  with  the  help  of 
his  column  income. 

“It’s  a  sad  state  of  affairs  when  you’re 
in  a  profession  that  looks  at  writing  as  a 
cash  cow,”  Rail  said  wryly,  noting  that  he 
received  higher  payments  per  paper  for 
his  self-syndicated  column  than  for  his 
editorial  cartoons. 

The  1996  Pulitzer  Prize  finalist,  who 
moved  his  cartoons  to  Universal  last 
August  after  five  years  with  Chronicle 
Features,  now  has  more  than  100  car¬ 
toon  clients.  And  his  columns  have  been 
run  (on  a  “per-use”  basis)  by  44  clients 
—  including  Web  sites,  alternative  week¬ 
lies  and  dailies  such  as  the 
Buffalo  News,  Cleveland 
Plain  Dealer,  Los  Angeles 
Times,  San  Francisco 
Examiner  and  St  Paul 
Pioneer  Press. 

Client  lists  and  money 
aside.  Rail  loves  being 
both  an  editorial  cartoon¬ 
ist  and  a  weekly  op<d 
columnist.  He  noted  that 
columns  are  better  for 
looking  at  the  “big  pic¬ 
ture,”  while  cartoons  are 
better  for  “focusing  on 


individual  follies  and  people.” 

Rail  added,  “A  column  allows  you  to 
expound  on  topics  that  are  just  too 
complicated  to  go  into  in  a  cartoon.” 

The  New  York  City  resident  —  who 
said  his  cartoons  have  become  less 
wordy  since  he  started  his  column  — 
has  written  satirically  and/or  seriously 
on  subjects  such  as  politics,  religion, 
divorce,  fashion,  student  loans,  corporate 
greed,  downsizing,  declining  wages, 
boredom,  condescending  baby 
boomers,  and  TV  talk  shows. 

Rail  loves  these  shows,  and  noted  that 
one  reason  why  some  pundits  hate 
them  is  that  they  often  feature  so-called 
“downscale”  people  as  guests. 

The  33-year-old  Rail  is  younger  than 
most  op-ed  columnists,  and  his  topics 
and  tone  often  reflect  this. 

“So  much  writing  on  op<d  pages  is 
painfully  boring,”  said  Rail.  “Anything 
quirky  is  a  relief.  I  got  my  Gen  X,  post¬ 
punk  thing  going  on.” 

Rail,  who  is  still  seeking  a  staff  editori¬ 
al  cartoonist  job,  continues  to  do  free¬ 
lance  illustrations  and  other  things.  For 
instance,  his  fourth  book  —  a  volume  of 
essays  and  cartoons  called  Kill  Your 
Parents  Before  They  Kill  You  —  is  due 
this  fall  from  Workman  Publishing. 

He  also  works  for  magazines  as  a  staff 
writer  for  PO.  V,  contributing  writer  to 
Might,  and  columnist  for  Maximum 
RocknroU. 

RaU  (profiled  in  E&P,  Dec.  18, 1993, 
p.  42)  was  developing  a  comic  several 
years  ago.  But  the  creator  has  no  cur¬ 
rent  plans  to  go  for  a 
triple  play  and  start  a  syn¬ 
dicated  strip. 

“The  space  is  so  bad 
and  the  format  is  so 
restricting,”  he  comment¬ 
ed.  “It’s  hard  to  do  any¬ 
thing  poUtical  or  outra¬ 
geous.” 

But  RaU  said  he’s  wUl- 
ing  to  be  outrageous  in 
his  column  —  and  if  that 
ever  costs  him  a  lot  of 
cUents,“I  would  stiU  have 
my  editorial  cartoons.” 


Ted  Rail 
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Auto  Advertising  —  Top  50  Markets 


FACTORY  (U.S 

.  &  IMPORTS) 

OEALER  ASSOCIATIONS 

DEALERS 

«New$- 

#TV 

Market 

Newspaper 

TV 

Newspaper 

TV 

Newspaper 

TV 

papers 

Stations 

Albuquerque 

63,992 

422,990 

167,679 

404,197 

4,520,931 

665,617 

1 

5 

Atlanta 

6,944,976 

60,791,370 

11,368,377 

23,584,634 

71,019,621 

18,793,760 

2 

7 

Baltimore 

1,907,679 

35,289,782 

6,749,229 

12,809,826 

35,501,924 

10,954,900 

1 

5 

Boston 

9,541,208 

82,882,231 

9,202,854 

51,393,790 

183,258,017 

8.010,747 

2 

8 

Buffalo 

3,132,180 

8,599,392 

1,087,924 

6,251,308 

31,335,491 

3,163,664 

1 

4 

Charlotte 

1,305,322 

14,956,754 

3,227,527 

15,856,901 

46,800,987 

7,185,639 

1 

5 

Chicago 

23,171,912 

128,298,936 

40,524,740 

34,878,768 

202,383,684 

12,763,377 

2 

8 

Cincinnati 

1,153,572 

16,418,659 

5,027,695 

10,257,025 

42,271,306 

6,426,070 

1 

5 

Cleveland 

3,517,460 

30,487,233 

4,288,274 

20,668,282 

63,282,794 

8,845,817 

1 

6 

Columbus 

1,009,608 

20,854,244 

2,151,367 

13,821,217 

27,526,376 

11,161,812 

1 

5 

Dallas-Ft.  Worth 

6,199,525 

58,078,653 

13,684,549 

42,732,554 

164,164,377 

17,766,530 

2 

8 

Denver 

2,637,638 

31,198,393 

20,429,001 

21,719,516 

91,116,136 

12,052,155 

2 

6 

Detroit 

844,886 

28,969,538 

12,456,988 

23,527,209 

51,290,637 

4,765,971 

2 

6 

Grand  Rapids 

24,526 

5,299,426 

285,890 

6,850,057 

7,297,477 

2,945,803 

1 

5 

Greensboro 

432,493 

7,278,396 

272,757 

8,456,807 

14,240,414 

3,249,845 

1 

5 

G  reenville-Spartanburg 

489,707 

7,784,029 

853,343 

8,042,200 

22,763,425 

5,509,349 

2 

5 

Han-isburg 

355,454 

10,809,579 

145,087 

10,394,814 

9,647,374 

2,523,501 

2 

5 

Hartford 

2,516,259 

21,750,228 

2,294,210 

16,924,904 

14,199,679 

4,420,376 

6 

5 

Houston 

5,198,484 

50,494,976 

9,772,116 

39,537,664 

136,995,619 

13,955,857 

1 

8 

Indianapolis 

1,023,482 

13,629,256 

3,658,631 

11,853,519 

24,241,721 

7.408,350 

1 

6 

Kansas  City 

1,839,844 

20,481,191 

6,554,228 

9,420,021 

28,230,552 

6,696,616 

1 

5 

Los  Angeles 

19,505,178 

190,340,389 

82,446,315 

99,060,107 

n/a 

26,091,352 

10 

8 

Louisville 

550,392 

7,981,514 

1,338,114 

4,924,183 

38,109,312 

3,976,093 

1 

4 

Memphis 

1,066,893 

12,335,471 

2,431,089 

7,102,178 

30,177,070 

5,852,028 

1 

5 

Miami-Ft.  Lauderdale 

10,116,922 

83,091,139 

29,182,698 

32,645,208 

99,870,535 

12,902,090 

2 

8 

Milwaukee 

8,629,647 

20,363,259 

1,360,348 

9,328,652 

35,736,731 

5,373,232 

1 

6 

Minneapolis-St.  F^ul 

2,066,073 

24,887,867 

8,337,644 

20,538,547 

36,763,905 

5,653,118 

2 

6 

Nashville 

912,478 

15,624,838 

1,507,458 

7,983,373 

32,677,480 

7.776.450 

1 

5 

New  Orleans 

360,518 

12,536,877 

2,531,230 

9,121,799 

13,544,946 

6,167,415 

1 

6 

New  York 

52,300,679 

255,893,481 

52,759,956 

89,649,939 

222,559,289 

7,767,997 

14 

7 

Norfolk 

1,327,247 

11,035,706 

4,922,352 

6,109,630 

43,429,837 

7,884,861 

1 

5 

Oklahoma  City 

288,427 

9,791,542 

1,891,796 

8,320,715 

30,899,627 

11,933,432 

1 

5 

Orlando 

2,401,995 

25,508,495 

6,053,995 

12,432,438 

38,709,075 

15,227,339 

2 

6 

Philadelphia 

15,222,717 

94,831,965 

8,042.487 

45,663,228 

174,596,537 

4,623,794 

7 

6 

Phoenix 

2,197,078 

32,367,517 

9,703,591 

21,762,148 

59,384.944 

22,582,195 

1 

7 

Pittsburgh 

2,175,953 

20,376,052 

4,628,725 

14,149,895 

37,292,561 

4,273,109 

1 

5 

Portland,  OR 

1,396,928 

15,396,180 

3,871,299 

13,770,325 

38.214.939 

8,018,759 

1 

5 

Providence 

1,058,400 

9,030,870 

1,234,116 

9,277,207 

11,696,783 

3,392,451 

2 

4 

Raleigh-Durham 

945,608 

12,703,444 

1,240,200 

11,894,608 

50,690,139 

6,749,391 

2 

7 

Sacramento 

501,582 

21.879.131 

2,677,400 

16,530,576 

29,021,529 

16,325,816 

1 

6 

Salt  Lake  City 

215,739 

14,481,168 

980,978 

9  602,947 

28,033,115 

5,714,219 

2 

5 

San  Antonio 

1,558,404 

12,391,403 

3,901,358 

12,377.964 

45,049,741 

15,119,464 

1 

7 

San  Diego 

1,994,671 

26,360,400 

7.667,135 

14,192,802 

22,157,198 

11,990,811 

1 

6 

San  Francisco 

8,606,303 

56,723,009 

21,536,716 

29,055,356 

97,425,224 

5,872,305 

12 

7 

Seattle 

1,611,090 

30,188,837 

3,096,574 

21,703,935 

37,748,748 

4,158,695 

2 

6 

St.  Louis 

1,915,464 

22,850,079 

3,100,399 

13.394,413 

47,364,349 

9,534,684 

1 

5 

Tampa-St.  Petersburg 

4,562,722 

38,679,352 

10,692,758 

19,850,955 

64,602,879 

4,592,538 

2 

5 

Washington,  DC 

11,505,323 

93,191,318 

23,915,185 

18,108,859 

62,275,789 

7,489,777 

1 

6 

West  Palm  Beach 

766,021 

17,670,122 

2,042,134 

10,057,736 

14,927,262 

4,950,561 

1 

5 

Wilkes  Barre-Scranton 

159,837 

4,702,652 

32,388 

5,137,201 

6,836,112 

1,257,567 

2 

4 

Total  Top  50 

229,230,496 

1,847,909,333 

457,328,904 

983.132,137 

2,721,884,198 

422,497,299 

Source:  Competitive  Media  Reporting. 

Ad  spending  figures  are  estimates  based  on  media  monitoring. 

(See  methodology  on  page  99) 
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OKIilMVHieys 


4  ^  Dir  Assn  Taunts 

5  Buick  Dir  Assn  Various  Autos 

8  BMW  Dir  Assn 

7  InTiniti  Dir  Assn  Various  AutosiTrucks 

8  Jeep  Eagle  Dir  Assn  Various  Vehicles 

9  Saturn  Dir  Assn 

18  Toyota  Dir  Assn 

11  Pontiac  Dir  Assn  Grand  Am 

12  Ford  OIr  Assn  Various 

13  Acura  Dir  Assn  Various  Autos&Trucks 


0  31,846,600 

16,975.700  14,572,700 


w '  riiiiiitnipiii 

15  OmUMOtftu 

16  nrniin  nifWIii.iSiii  Miv 

17  GMCDIrAStMH^  19,190,800 

18  Cadillac  Dtt»4k$n  18,237.000 

19  Chevrolet  Dir  Assn  Lumlna  17.816,100 

28  Chevrolet  Dir  Assn  Cavalier  17,787,900 

21  Mazda  Dir  Assn  17,782,300 

22  Nissan  OIr  Assn  17,673,700 

23  Chevrolet  OIr  Assn  S10  Pickup  17,315,700 

24  Ford  OIr  Assn  Wlndstar  16,974,400 

25  Toyota  Dir  Assn  Various  Autos&Trucks  16,560.700 


Top  Local  Auto  Dealer  Advertisers  -  Ranked  on  Spot  TV,  1996 


44,133,200 

4ma» 

17 

Mlge  Autas 

Dodge  Local  OIr 

40,649.200 

40,184,600 

464;ro0 

18 

Mazda  Local  Dir 

Honda  Local  Dir 

38,196,100 

35,658,600 

2.537,500 

19 

Subaru  Local  DIr 

Chevrolet  Geo  Dir 

34,919,100 

34,919,100 

0 

28 

Gunn  Auto  Oirs 

Lexus  Local  Dir 

24,002.700 

7,552,300 

16,450,400 

21 

Quirk  Auto  DIr 

Mitsubishi  Local  Dir 

21,916.700 

21,533,400 

383,300 

22 

MuHInax  Ford  East 

Saturn  Auto  OIr 

18,370,600 

18,016.200 

354,400 

23 

Herb  Chambers  Aut 

Carmax  Auto  Superstore 

18,028,700 

14,089,700 

3,939,000 

24 

Pontiac  Local  DIr 

Chevrolet  Local  DIr 

15,094,600 

14,690,100 

404,500 

25 

Metro  Ford 

Potamkiii  Auto  Mall 

14,962,800 

14,803,100 

159,700 

i. 


This  report  is  provided  jointly  by 
Editor  &  Publisher  and  Competitive  Media  Reporting  (CMR). 

E&P  and  CMR  have  agreed  to  furnish  this  data  and  other  competitive  infor¬ 
mation  in  E&P  throughout  the  year  for  the  benefit  of  the  newspaper  industry. 

CMR  is  a  competitive  information  supplier.  Through  its  Newspaper  Services 
Group,  the  company  provides  syndicated  and  custom  advertising  measurements  to 
newspapers  in  the  top  75  markets.  CMR  maintains  expenditure  and  occurrence 
databases  for  newspapers,  television,  magazines,  radio,  the  Internet  and  other 
national  and  local  media. 

For  additional  information  about  CMR,  call 
1-888-267-4555.  If  you  have  any  suggestions  for 

this  report  or  similar  reports  you  would  like  pub-  competitive  media  reporting 
lished  in  E&P,  call  (212)  675-4380  ext.  222.  }njuiitiu>tMauiu}fmun^f^ 
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Factory  Auto 
Advertising 
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Reporting  &  Expenditure 
Estimates  Methodology 

COMPETmVE  MEDIA  REPORTING  (CMR)  measures 
advertising  in  over  130  newspapers  representing 
each  of  the  Top  50  U.S.  markets.  All  daily  and  Sunday  edi¬ 
tions  of  the  newspapers  are  measured  365  days  a  year. 

While  each  of  the  Top  50  markets  are  represented, 
more  papers  are  measured  in  some  markets  than  others. 

CMR  monitors  all  local  spot  TV  advertising  on  over  400 
broadcast  stations  in  the  Top  75  D.S.  markets.  Spot  TV 
advertising  is  monitored  from  6  a.m.  through  2  a.m.  every 
day  of  the  year.  All  expenditures  presented  are  estimates 
only,  and  as  such,  should  not  be  interpreted  to  represent 
actual  spending  totals.  They  are  an  independent  and  con¬ 
sistent  relative  gauge  for  trending  and  analysis. 

The  market  inftirmation  reported  in  the  “Factory”  col¬ 
umn  represents  advertising  by  the  manufacturer.  This  type 
of  advertising  features  either  single  or  multiple  makes  of 
cars  and/or  trucks,  and  does  not  contain  any  Dealer 
Associations,  or  Local  Dealer  signature/tag  lines. 

The  “Dealer  Association”  column  of  information  repre¬ 
sents  advertising  specifically  containing  Dealer  Association 
signanire/tag  lines.The  “Local  Dealers”  column  represents 
all  advertising  which  contains  signature/tag  lines  to  one 
or  more  dealerships.  Newspaper  Expenditure  —  Factory' 
and  Dealer  Association  estimates  are  based  on  published 
open  national  rates  of  each  newspaper. 

Local  Dealer  estimates  are  based  on  contract  rates  rela¬ 
tive  to  the  historical  advertising  volume  levels.  The  calcula¬ 
tion  of  estimated  expenditures  takes  into  consideration, 
and  applies  applicable  rates,  for  daily,  Sunday,  and  all 
advertising  sections.  However,  the  rating  process  d(x:s  not 
factor  in  repeat  rates,  individual  advertiser  contracts,  or 
any  revenue-based  special  rates. 

Spot  TV  expenditure  estimates  are  based  on  the  collec¬ 
tion  and  processing  of  confidential  cost  information  pro¬ 
vided  by  agencies  and  stations.This  information  is  aver¬ 
aged  for  several  months  utilizing  spot  length,  day  part,  pro¬ 
gram,  and  number  of  spots  calculating  average  cost  per 
point  for  each  station  monitored. 


Dealer  Association 
Advertising 


Local  Dealer 
Advertising 
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BY  GEORGE  GARNEAU 

Strong, 

But  Slipping 

Auto  advertising  in  newspapers  is  alive 
and  well,  despite  some  troubling  trends. 
Newspapers  remain  the  first  medium  that 
auto  dealers  turn  to  to  advertise  cars  and  light 
trucks  for  sale  —  and  sell  they  do,  about  $500  bil¬ 
lion  worth  a  year. 

Newspapers  get  more  than  52t  of  every  ad  dol¬ 
lar  spent  by  the  nation's  22,000  car  dealers,  way 
ahead  of  the  17*  spent  on  TV  and  16*  spent  on 
radio,  according  to  the  National  Automobile 
Dealers  Association  (NADA).  Dealers  spent  $5. 1  bil¬ 
lion  last  year  on  advertising 
and  promotion. 

Dealers  are  the  biggest  of 
three  categories  of  auto 
advertisers  —  the  others 
being  dealer  associations 
and  manufacturers  —  and  in 
the  top  50  markets  dealers 
spent  nearly  twice  as  much 
as  the  other  two  categories 
combined  last  year,  accord¬ 
ing  to  the  Dallas-based  ad 
tracking  company 
Competitive  Media  Reporting  (see  data  on  pages 
97-99).  CMR  says  auto  advertising  —  newspapers 
and  TV  only  —  is  a  $6. 1  billion  business  in  the  50 
biggest  U.S.  markets. 

But  while  newspapers  dominate  dealer  advertis¬ 
ing,  their  share  has  declined  steadily,  from  58%  in 
1992  to  52%  last  year,  NADA  figures  say,  even  as 
TV’s  piece  has  gnrwn  to  17%,  from  14%,  and  direct 
mail  has  grown  to  over  8%  of  dealer  ad  spiending. 

In  another  sign  of  erosion,  the  Newspaper 
Association  of  America  says  classified  revenues  in 
the  auto  category  declined  from  $4.6  billion  in 
1990  to  $3.8  billion  in  1995,  though  preliminary 
1996  figures  indicate  a  rebound  to  $4  billion. 

At  the  top  of  the  auto  advertising  food  chain,  fac¬ 
tory  and  dealer  association  advertisers  overwhelm¬ 
ingly  favor  TV  —  a  fact  of  life  that  remains  relative¬ 
ly  steady. 

Comparing  just  TV  and  newspaper  advertising  in 
the  top  50  markets,  CMR  data  show  factory  adver¬ 
tising  —  a  $2.1  billion  proposition  —  favoring  TV 
by  about  a  7-to-l  margin,  and  dealer  association  ads 
—  worth  $1.4  billion  to  both  media  —  leaning  to 
TV  by  a  2-to-l  margin. 

The  reasoning  is  that  TV  is  better  at  building 
demand  —  excitement  and  brand  identity  —  for 
manufacturers  and  dealer  associations,  while  news- 


Closest  to  buyers,  ^ 
newspapers 
remain  a  vital 
link  in  the 
auto  indust ty’s 
marketing 
food  chain 
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Auto  Focus 


N  COMPETITIVE  MEDIA  Re¬ 
porting’s  tally  of  auto  advertising 
in  the  50  biggest  U.S.  markets,  deal¬ 
ers  associations  spend  more  money 
on  newspapers  than  TV  in  only  one 
place:  Chicago. 

In  the  other  49  cities,  the  average 
dealer  association  spends  more  than 
66<t  of  every  ad  dollar  on  TV,  accord¬ 
ing  to  CMR’s  estimates  of  auto  ad 
spending  in  newspapers  and  on  TV 
What’s  up  in  the  Windy  City? 

While  questioning  the  veracity  of  the 
figures,  Dennis  Grant,  Chicago 
Tribune  vice  president  of  advertising 
and  marketing,  explained  the  paper’s 
multifaceted  approach  to  auto  adver¬ 
tising  in  what  he  called  a  “very,  very 
competitive  and  robust  auto  matket.” 

First,  the  paper  has  dedicated  two 
people  full  time  to  selling  dealer  asso¬ 
ciations  and  factory  ads.  Two  more 
sales  reps,  based  in  Detroit,  sell  for  the 
Tribune  and  its  three  sister  papers. 
The  guiding  philosophy,  Grant  said, 
amounts  to:  Let’s  see  what  the  news¬ 
paper  adds  to  a  broadcast  buy. 

Another  operating  tenet  is  the  “post¬ 
buy  sales  call”  to  see  how  things  went. 

Venue  is  also  another  factor.  As  an 
indication  of  market  robustness,  since 
the  Tribune  kicked  off  a  stand-alone 
Thursday  auto  section  a  couple  of 


weeks  ago,  its  advertising  has  been 
running  300%  over  projections.  That 
is  in  addition  to  a  6-year-old  Sunday 
transportation  section,  running  36  to 
40  pages. 

Another  factor  is  the  ability  to 
package  multimedia  sales  in  Tribune 
Co.’s  other  Chicago  area  properties, 
in  broadcast  and  Cable  TV,  radio,  and 
the  Chicago  Cubs.  Last  year  the  com¬ 
pany  put  together  24  cross-media  ad 
sales.  Grant  said,  adding,  “The  synergy 
between  operating  units  here  has 
definitely  been  helpful.” 

The  cross-media  network  has  been 
operating  for  several  years.The  com¬ 
pany  also  publishes  an  auto  shopper. 

Joseph  Murzanski,  Tribune  manag¬ 
er  of  auto  advertising,  said  about  70% 
of  auto  ad  revenue  derives  from  deal¬ 
ers,  13%  from  manufacturers,  17% 
from  dealer  groups,  plus  private  party 
liner  ads. 

The  Tribune  offers  automobile 
ROP  rates  that  are  below  national 
rates,  about  equal  to  retail  rates,  and 
commissionable. 

While  most  dealers  use  zoned  clas¬ 
sified  ads,  and  factory  ads  run  mainly 
in  news  and  sports  sections,  “There’s 
not  a  dealer  association  in  the  market 
that  doesn’t  use  print,”  Murzanski 
said.  —  George  Garneau 


papers  bring  buyers  into 
showrooms. 

“We  are  very  concerned 
about  the  oudook  of  auto 
advertising,  but  it  is  a  very 
high  priority,”  said  Nick 
Cannistraro,  president  of  the 
Newspaper  National 
Network  (NNN),  a  newspa¬ 
per  ad  sales  group  dedicated 
to  select  national  ad  cate¬ 
gories,  and  former 
Newspaper  Association  of 
America  (NAA)  chief  advertis¬ 
ing  specialist. 

He  said  newspapers  attract 
less  than  5%  of  factory  ad 
spending  and  less  than  10% 
of  dealer  association  spend¬ 
ing  across  the  nation. 

While  NNN  has  had  “some 
level  of  success”  —  car  man¬ 
ufacturers  bought  about  one- 
third  of  the  $60  million  in 
ads  booked  last  year  —  the 
amount  is  undetectable  on 
the  national  ad  radar  screen, 
and  newspapers  still  have  “a 
long,  long  way  to  go”  to 
make  a  dent  in  the  lead  TV 
and  magazines  have  in  facto¬ 
ry  auto  advertising, 

Cannistraro  said. 

As  an  example,  he  cited  a 
General  Motors  ad  budget  of 
$1.5  billion  a  few  years  ago, 
steering  $650  million  to  mag¬ 
azines  and  less  than  $100 
million  to  newspapers. 

Besides  NNN,  newspapers  are  quietly  making  other 
moves  designed  to  attract  more  auto  advertising. 

One  of  them,  Cannistraro  said,  involves  a  slow 
trend  of  newspapers  consolidating  their  rate  cards 
to  effectively  lower  the  prices  paid  by  factory 
advertisers. 

By  creating  auto  rate  cards,  newspapers  charge 
factory  advertisers  retail  rates  in.stead  of  national 
rates,  which  can  run  200%  higher.  But  lowering 
rates  for  factory  ads  has  had  the  unexpected  effect 
of  underpricing  NNN’s  netwoik  rate  in  some 
instances,  Cannistraro  said,  making  some  papers 
cheaper  to  buy  directly. 

Bob  Scaife,  director  of  auto  advertising  for  the 
Newspaper  Association  of  America,  says  newspa¬ 
pers  took  much  of  the  auto  business  for  granted 
over  the  years,  but  things  have  changed.  For  one 
thing,  the  ability  of  newspapers  to  communicate 
and  to  form  partnerships  with  dealers  has 
improved  dramatically,  he  said. 

Explaining  why  dealers  overwhelmingly  favor 


newspaper  ads,  NADA  economic  analyst  Liz  Spear 
said  newspapers  offer  the  most  space  for  the  dol¬ 
lar,  allowing  showrooms  to  promote  individual 
cars,  features  and  prices. 

She  said  newspapers  are  more  likely  to  reach  a 
dealer’s  target  audience,  and  are  generally  cheaper 
than  local  TV. 

She  and  others  attributed  the  erosion  of  the 
newspaper  share  of  the  auto  ad  dollar  to  the  prolif¬ 
eration  of  media  choices,  including  cable  TV,  direct 
marketing,  and,  lately,  the  Internet. 

Jeff  Robinson,  vice  president  of  national  sales  for 
St.  Louis-based  National  System  Inc.,  which  tracks 
newspaper  advertising  for  companies  in  35  indus¬ 
tries,  estimates  that  dealers  spend  even  more  on 
newspapers  —  70%  of  their  ad  and  promotional 
budgets.  Why? 

“Because  when  you’re  ready  to  buy  a  car,  you 
don’t  turn  on  the  TV  or  the  radio,  you  turn  to  the 
newspaper,”  Robinson  said,  “and  most  dealers  have 
been  in  the  business  long  enough  to  know  what 
sells.” 
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Lincoln 

Continued  from  page  1 7 
responding  to  the  criticisms. 

“It  was  kind  of  an  interesting  story, 
and  one  that  has  created  a  lot  of  atten¬ 
tion  and  conversation  in  the  commu¬ 
nity,”  said  Walton,  the  paper’s  people  and 
politics  reporter. 

The  city  editor  said  that  while  some  in 
the  community  expressed  surprise  upon 
seeing  the  editor’s  comments  quoted  in 
the  paper,  “there  was  no  displeasure 
among  readers.  They  were  certainly 
interested  in  what  the  editor  had  to  say, 
and  maybe  a  little  amazed  to  read  it  in 
the  paper.” 

Not  a  part  of  discussion  regarding  the 
story’s  prominent  play,  Walton  said  that 
“Kathy  Rutledge  .  .  .  drove  that  deci¬ 
sion.” 

The  city  editor  told  E&P  that,  “tradi¬ 
tionally,  when  we  gain  ...  or  lose  editors, 
we  run  a  front-page  story”  —  something 
that  was  “just  fine”  with  management,  she 
added. 

The  reporting  staff  was  pleased  to  see 
their  paper  print  White’s  remarks, 
according  to  Rutledge,  who  said,  “In  this 
instance,  it  was  our  decision  to  treat  it  as 
we  would  any  other  news  story.” 

Noting  that  the  publisher  “had  the 
final  say”  on  printing  the  story,  she 
remarked,  “The  truth  of  the  matter  is  that 
I  instructed  the  night  city  editor  to  call 
the  publisher  and  run  it  by  him  —  which 
we  did.” 

Johnston  saw  no  problem  and  said  to 
run  the  story,  said  Rutledge. 

Crediting  Johnston  for  his  “gutsy”  deci¬ 
sion  to  run  the  story  as  written,  Roesgen 
conceded  that  it  “would  have  given  me 
pause.” 

White  had  “some  strong  feelings,”  said 
Johnston.  “The  only  way  to  deal  with 
that,  as  far  as  our  coverage,  was  to  deal 
with  it  straight  up  and  run  it  in  the 
paper.” 

•RESTRAINT  ON  RESOURCES’ 

Three  weeks  after  submitting  his  res¬ 
ignation.  White  had  little  to  add  to  what 
he’d  already  written. 

“I  don’t  know  that  I  can  put  my  finger 
on  it.  . . .  There’s  no  specific  point,”  said 
White  of  what  finally  moved  him  to  quit. 

Whatever  he  sought  to  achieve, 
improve  or  overcome  at  Lee  could  not 
be  accomplished  by  working  within  the 
organization,  he  said,  after  “I  obviously 
have  tried  to  do  so  for  a  long  time.” 

His  decision  to  quit,  said  White,  was 
unrelated  to  joining  the  Journal  and  Star 
—  except  in  the  sense  that  he  did  not 
leave  until  the  2-year  process  was  com¬ 
plete. 


White  is  pleased  with  the  outcome. 
The  merged  paper  is  “a  lot  stronger”  than 
its  predecessors,  which  “were  duplicat¬ 
ing  efforts,”  he  said.  “I’m  very  happy  with 
the  progress  we've  been  able  to  make” 

Under  more  satisfactory  circum¬ 
stances,  he  added,  “We  could  have  done 
better  —  still  could  do  better.” 

“This  was  not  personal,”  White  said  of 
the  circumstances  of  his  resignation. 
“There  is  no  one  I  have  any  hard  feelings 
about  —  but  I  have  differences.” 

Those  differences  loom  large  for 
White’s  former  publisher. 

“1  think  more  than  anything  else,  it’s  a 
clash  of  personalities  between  him  and 
the  top  people  at  the  company,”  said 
Roesgen,  who  added  that  the  latter  have 
no  editorial  background  and  that  “the 
two  sides  don’t  really  understand  each 
other.” 

“Editorial  departments  are  just  a  differ¬ 
ent  animal,”  he  later  remarked.  “They 
don’t  appear  to  these  people  the  way 
they  do  to  the  people  who  worii  in 
them.” 

Surprised  not  by  White’s  resignation 
but  by  his  verbal  blast  at  Lee,  Roesgen 
said  that  while  he  understood  White’s 
talk  of  “contradictory  initiatives”  and  a 
“frenetic,  hard-boiled  culture,”  he  dis¬ 
agreed  with  the  notion  that  Lee  was 
overly  concerned  with  squeezing  out 
profits.  “I  don’t  see  the  company  being 
more  money-grubbing  than  any  other 
company,”  he  said. 

Fuselier  was  another  who  saw  “a  lot  of 
tilings  that  are  personality  related.” 

Calling  the  resignation  “very  specific” 
to  Lincoln  and  “not  really  a  company 
issue,”  the  Davenport  publisher  declared 
that  “what  Tom  said  is  not  shared  by  any 
editor,  or  any  of  the  publishers,  in  Lee”  — 
an  assertion  few  challenged  (and  none 
for  the  record). 

“He  went  through  a  change  of  pub¬ 
lishers  there,  and  that’s  always  a  trying 
time,”  said  Fuselier,  who  added  that  “some 
natural  fallout”  from  such  a  merger  is  to 
be  expected  as  “the  culture  adjusts  to 
those  really’  dynamic  changes.” 

“The  merger  of  two  newspapers  can’t 
be  fun  or  easy,”  said  La  Crosse  editor 
Stoeffler,  who  pointed  to  the  work  force 
reduction  resulting  from  the  newsroom 
consolidation.  Stoeffler  remembered 
White  as  a  “quiet  guy”  who  played  “a  lead¬ 
ership  role”  on  meeting  competition 
from  the  merging  Milwaukee  dailies 
when  White  was  in  Racine  and  Stoeffler 
worked  in  Madison,  Wis. 

“There  certainly  was  discussion  there 
about  the  possibility  of  further  reduc¬ 
tion,”  added  Stoeffler  (who  was  among  at 
least  three  Lee  editors  and  another  from 
a  neighboring  state’s  major  metro  who 


interviewed  in  Lincoln  in  recent  weeks 
for  White’s  old  job). 

Based  on  what  he’d  heard,  Stoeffler 
said  he  doubted  there  would  be  more 
cuts. 

“I  understand  the  new  publisher  is 
very  supportive  of  the  staff  size  and 
resources  that  are  there,”  he  said. 

Some  in  Lincoln,  however,  worry  just 
about  the  adequacy  of  the  existing  staff. 
One  employee,  who  asked  not  to  be 
named,  thought  “the  staff  is . . .  generally 
concerned  about  whetfier  we  have  suffi¬ 
cient  [human]  resources.” 

As  for  Lee’s  role  in  Lincoln,  Fuselier 
maintained  that  “corporate  takes  a  very, 
very  hands-off  position  toward  news¬ 
rooms.  It’s  a  very  decentralized  com¬ 
pany.” 

“True,”  said  a  veteran  of  more  than  one 
Lee  newsroom,  “but  it’s  not  exactly 
benign.” 

Mike  Berry,  who’s  spent  all  but  two  of 
his  245^  years  with  Lee  at  the  Kewanee, 
Ill.,  Star-Courier,  said  his  experience 
shows  Lee  “moving  toward  decentraliza¬ 
tion  —  putting  more  power  in  the  hands 
of  the  individual  enterprises.” 

Managing  editor  at  the  chain’s  smallest 
daily.  Berry  didn’t  agree  with  White’s 
assessment  of  Lee  and  said  he  had 
“always  found  the  people  in  corporate  to 
be  very'  supportive,”  citing  resource-shar¬ 
ing  projects  and  his  own  “Group  4” 
within  Lee  that  keeps  in  touch  on  mat¬ 
ters  of  “mutual  concern.” 

Berry,  who  knows  Bill  Johnston  from 
his  days  as  general  manager  in  Daven¬ 
port,  which  printed  the  Star-Courier,2xv3i 
from  former  Kewanee  publisher  Richard 
Johnston,  Bill’s  brother,  said  he  was  not 
surprised  that  the  Lincoln  publisher  dis¬ 
agreed  with  White  or  that  he  printed  his 
former  editor’s  parting  words. 

One  person  who  used  to  work  with 
White  at  a  Lee  paper  said  his  mention  of 
a  “frenetic,  hard-boiled  culture”  was  really 
directed  at  a  few  individuals.  Asked  the 
meaning  of  his  description  of  the  corpo¬ 
rate  culture, White  said,  “I  think  you  have 
to  live  it  to  know  it”  —  to  gain  some 
understanding  of  Lee  groupwide  and 
over  a  number  of  years. 

White  conceded  that  most  companies 
have  some  of  the  “contradictory  initia¬ 
tives”  mentioned  in  his  letter,  but  he 
offered  no  examples  at  Lee.  “There’s  no 
specific  action  that  was  taken  that  1  can 
point  to,”  he  said.  “It’s  incremental  over 
time.” 

His  only  references  were  to  issues  for 
editors  related  to  what  others  would 
describe  as  “producing  better  products” 
and  to  some  “restraint  on  resources.” 

Johnston  remembered  he  and  White 
were  “communicating  very  well”  and  that 
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the  editor  never  complained  of  a  big 
problem  stemming  from  lack  of 
resources. 

That  never  came  out  until  the  day  he 
walked  in  and  put  that  [letter]  on  the 
Uible said  Johnston.  It  was  then,  he  con¬ 
tinued,  that  White  “communicated  to  me 
that  he  had  been  considering  this  for  sev¬ 
eral  years.” 

The  publisher  pointed  to  Lee’s 
planned  $20  million  investment  in  a  new 
plant  and  equipment  for  Lincoln’s  letter- 
press  operations  as  evidence  of  its  will¬ 
ingness  to  dig  deep  for  needed 
resources.  “We  certainly  have  a  basic  dis¬ 
agreement  on  Lee’s  commitment,”  said 
Johnston. 

To  that.  White  responded  that  a  new 
press  will  no  doubt  print  a  better-looking 
paper,  “but  that  doe,sn’t  deal  with  report¬ 
ing  issues.” 

Listing  some  “fnistrations,”  WTiite  said 
Lee  “has  no  vice  president  for  news,  it  has 
no  corporate  officer  w'ho  has  a  news 
background,  it  has  no  development  pro 
gram  of  any  significance  for  its  newspa¬ 
pers  and  television  stations  beyond  what 
each  of  those  properties  might  offer.” 

Some  in  Lee  cited  the  Audience  Team 
and  money  devoted  to  training  as  evi¬ 
dence  of  corporate-level  editorial  sup¬ 
port. 

Billings  Gazette  editor  Richard  Wes- 
nick  said  he  and  White  “helped  create” 
the  team’s  forerunner,  the  Editorial  Steer¬ 
ing  (.ommittee,  “and  got  it  up  and  run¬ 
ning  a  number  of  years  ago.” 

Editors  at  Lee’s  19  newspapers  peri- 
txlically  elect  several  from  their  number 
to  the  team  “to  help  provide  resources, 
training  and  assistance  to  the  various 
properties,”  said  Wesnick. 

A  way  for  the  papers’  editors  to  stay  in 
touch,  the  team  schedules  annual  meet¬ 
ings,  brings  in  speakers  and  provides 
regional  and  ItK'al  training,  according  to 
Wesnick. 

Corporate  assistance  has  been  forth¬ 
coming,  he  said,  and  each  year  Lee  pro¬ 
vides  "training  grants  for  use  by  the  prop¬ 
erties  above  and  beyond  what  the  indi¬ 
vidual  properties  budget.  That’s  been  a 
boon.” 

Stoeffler  said  a  total  of  $40,000  has 
been  allocated  for  such  training.  In  a 
competitive  process,  each  newsroom  is 
eligible  to  apply  for  individual  or  group 
training  (for  one  or  several  papers).  Call¬ 
ing  it  “veiy'  successful  over  the  years,”  Sto¬ 
effler  said  it  has  been  “especially  helpful 
for  the  smaller  papers,  but  larger  papers 
have  taken  advantage  of  it  pretty  much 
ever)’  year.” 

Wesnick  said  “extensive  use”  of  the 
funds  has  allowed  him  to  send  editors, 
reporters  and  photographers  to  national 


seminars,  and  the  papers  have  had 
experts  in  various  fields  conducting 
regional  seminars  and  training. 

Stoeffler  noted  that  the  sum  Lee  bud¬ 
geted  for  the  Audience  Team  exceeds  the 
allocation  for  the  earlier  editors’  commit¬ 
tee,  (where,  he  said,  there  was  “little 
effort  to  try'  to  push  editorial  projects  ”). 
“I’ve  been  challenged  to  spend  it.  I  was 
literally  told  we  don’t  believe  you  guys 
can  spend  your  budget,  because  in  the 
past  you  haven’t  been  active  enough.” 

The  Audience  Team,  he  said,  is  try  ing  to 
shift  more  to  marketing  and  a  customer 
fcKus,  which  has  “stepped  up  the  effort 
to  get  us  to  try  to  woric  together  with  our 
circulation  and  marketing  departments 
to  find  out  what  it  is  that  people  want  in 
our  newspapers  and  figure  out  how  to 
give  it  to  them.” 

The  team  currently  consists  of  six 
editors  and  representatives  from  circu¬ 
lation,  human  resources  and  broadcast¬ 
ing. 

‘7  think  more  than 
anything  else,  it’s  a 
clash  of  personalities 
between  him  and  the  top 
people  at  the  company’’ 
who  have  no 
editorial  background 

Stoeffler  and  Wesnick  cited  meetings 
this  month  in  Davenport  (for  Lee’s  Mid¬ 
western  papers)  and  Billings  (for  its 
Northwest  papers),  which  will  look  into 
resource  sharing,  as  examples  of  the  sort 
of  programs  Lee  funds  at  the  request  of 
editors,  as  well  as  the  more  active,  lead¬ 
ership  role  Lee  wanted  the  team  to 
assume. 

Wesnick  said  resource  sharing  has 
taken  the  form  of  an  electronic  bulletin 
board  for  exchanging  photos  and  Lee’s 
three  Wisconsin  papers’  coordination  of 
Super  Bowl  coverage  of  the  Green  Bay 
Packers  to  better  compete  with  the 
state’s  larger  papers. 

“Obviously,  it’s  an  effort  to  be  effi¬ 
cient,”  said  Wesnick,“but  it’s  also  an  effort 
to  improve  our  editorial  content.” 

A  Lee  reporter  and  editor  for  19  years 
who’s  held  his  current  post  for  the  past 
28  months,  Stoeffler  said  he  was  told  that 
discussion  at  past  editors’  meetings 
mostly  concerned  making  and  saving 
money. 

In  contrast,  he  said,  meetings  today  are 
more  focused  on  the  importance  of  the 
quality  of  content  to  the  company’s 
future. 

‘‘Contrary  to  what  Tom  seems  to  be 


saying,  it  strikes  me  that  the  company  is 
going  in  the  opposite  direction,”  said  Wes¬ 
nick. 

And  though  he  conceded  that  any 
emphasis  on  profits  is  inescapable  for  a 
publicly  held  corporation,  Wesnick 
added:  “We  believe  that  we  need  to  get 
there  by  being  good  .  .  .  and  that’s  all  I 
hear  coming  out  of  the  mouths  of  our 
corporate  officers  —  go  out  there  and 
produce  gotxl  newspapers.” 

Fuselier  found  it  “perplexing”  and  Wes¬ 
nick  thought  it  “interesting”  that  White 
left  as  he  did  less  than  two  weeks  after  a 
three-day  meeting  of  Lee  editors  in  Albu¬ 
querque. 

“He  seemed  absolutely  fine  and 
upbeat  and  gave  no  indication  there  was 
any'thing  wrong  at  all,”  said  Fuselier. 

Another  individual  familiar  with  the 
meeting  said  a  discouraging  distrust  of 
editors’  professionalism  seemed  to  be 
the  final  straw  for  White. 

“It  was  not  what  he  would  have  con¬ 
sidered  a  development  meeting,”  said  the 
source,  who  asked  not  to  be  named. 

Wesnick  said  the  Albuquerque  meet¬ 
ing  was  designed  to  make  participants’ 
papers  “more  relevant  and  more  essential 
to  people’s  everyday  lives,”  which  he  said 
is  now  essentially’  the  focus  of  Lee. 

The  meeting  was  jointly'  organized  by 
the  Audience  Team  and  Lee’s  Circulation 
Change  Task  Force,  which  Wesnick  said  is 
chaired  by  Lincoln’s  circulation  manager. 

Most  who  attended,  he  said,  thought  “it 
was  a  breakthrough-type  meeting,” 
though  he  acknowledged  that  having 
editors  and  circulators  talking  together 
may  have  made  some  uncomfortable. 

A  sampling  of  anonymous  meeting 
review  forms  showed  a  range  of  reac¬ 
tion:  from  one  who  sought  “more  sepa¬ 
rate  time”  just  for  editors,  to  another  who 
thought  the  best  aspect  was  allowing  edi¬ 
torial  and  circulation  to  “share  responsi¬ 
bility’  as  well  as  vision.” 

Winona  (Minn.)  Daily  Neu's  manag¬ 
ing  editor  Jim  Galewski,  whose  28  years 
at  the  paper  stretch  back  beyond  its  sale 
to  Lee  in  1979,  was  disappointed  to  learn 
ofWhite’s  complaints. 

He  stressed  the  February’  meeting’s 
focus  on  cooperation  between  depart¬ 
ments  and  among  newspapers  and  he 
equated  Lee  with  “commitment  to  com¬ 
munity.” 

Some  in  and  out  of  Lee  see  the  new 
direction  as  a  manifestation  of  the  con¬ 
troversial  notion  of  public  journalism. 
Depending  on  why  and  how  it’s  carried 
out,  such  an  approach  is  not  necessarily  a 
bad  thing,  according  to  Roesgen. 

Speaking  figuratively  rather  than  finan¬ 
cially,  he  said  Lee’s  corporate  leaders 
“seem  to  think  you  can  paint  a  newspa- 
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per  by  the  numbers.  There’s  a  sense  that 
if  you  ask  enough  questions  of  enougli 
customers,  you’ll  know  what  to  do.” 

Noting  recent  coverage  of  Pulitzer 
Prize  winner  Donald  Barlett’s  Freedom 
Forum  speech  dismissing  focus  groups 
April  12,  p.  12),  Roesgen  said  he. 
White  and  other  experienced  journalists 
believe  “we  do  know  the  answers  to 
those  questions.” 

At  the  same  time,  he  said  he  approves 
of  the  company’s  determination  to 
become  customer  friendly  and  obtain 
customer  information. 

“But  there  isn’t  a  lot  of  concern  for  the 
inspiration  side  of  it  that  Tom  would  like 
to  represent,”  he  added.  “So,  he  was  just 
out  of  s>'nc  with  the  current  company 
philosophy.” 

On  top  of  that,  Roesgen  pointed  to 
more  familiar  struggles  with  cost,  espe¬ 
cially  in  down  years,  noting  he’d  been 
“on  both  sides  of  that  fence”  and  under¬ 
stands  why  management  comes  to  some 
of  its  decisions. 

“But  there  hasn’t  been  any  great  crack¬ 
down  on  resources  here  at  all,”  he  said.“It 
hasn’t  been  a  bad  situation.  In  feet,  1  think 
Tom  had  plenty  of  resources  to  do  what¬ 
ever  he  wanted  to  do.” 

That  contrasts  with  White’s  earlier 
experience  editing  one  of  Lincoln’s  two 
dailies. 

“He  didn’t  have  the  resources  at  that 
time,”  said  Roesgen.  “It  was  a  constant 
struggle.The  two  papers  were  starving.” 

During  White’s  original  tenure  in  Lin¬ 
coln,  circulation  of  his  morning  Star 
caught  up  to  and  surpassed  that  of  the 
evening  Journal. 

Two  years  ago,  Lee  bought  out  the 
Seacrest  family’s  share  in  the  company 
that  produced  both  the  93-year-old  Star 
(owned  outright  by  Lee  since  1930)  and 
the  128-year-old  Journal  (which  Lee 
owned  in  part)  and  announced  it  would 
merge  the  papers  and  cease  publishing 
an  aftemotin  paper. 

“They  made  it  as  painless  as  those 
things  can  be,”  Roesgen  recalled,  noting 
that  “there  were  still  plenty  of  people  to 
do  the  job”  even  after  the  early  retire¬ 
ments  and  voluntary  buyouts  that 
avoided  layoffs. 

As  for  the  editor,  two  years  later  “he 
walked  without  anything,”  said  Roesgen. 
“That  took  a  certain  amount  of  guts.” 

In  the  end,  the  editor  who  Lee  recalled 
to  Lincoln’s  house-divided  was  among 
the  several  managers  who,  for  various 
reasons,  did  not  survive  its  reconstruc¬ 
tion. 

LEAVING  LEE,  NOT  LINCOLN 

In  his  brief  resignation  letter.  White 
wrote  that  he  appreciated  the  “privilege 


to  help  guide  the  paper's  formation  and 
evolution,”  said  he  was  leaving  admired 
friends  and  colleagues  with  regret  and 
much  gratitude,  and  ended  by  saying,  “I 
wish  them  grace.” 

Assuring  there  was  “no  U1  wiU,”  pub¬ 
lisher  Johnston  remarked,”!  wish  him  all 
the  best  of  luck.” 

For  now.  White  may  have  more  luck, 
and  certainly  has  more  interest,  in  the 
classroom  than  the  newsroom.  Explor¬ 
ing  employment  possibilities  related  to 
journalism  and  hoping  to  find  a  teaching 
or  advisory  position,  he  said,  “I  intend  to 
stay  in  Lincoln  —  so  the  options  to  stay 
in  the  newspaper  industry  are  not  very 
good.” 
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home  delivery’  of  newspaper-generated 
news  and  advertising.” 

TCI’s  cable  operations  in  Utah  include 
franchises  in  Salt  Lake  City,  Provo-Orem, 
Park  City,  Moab,  Ogden  and  Price.  The 
state’s  largest  cable-TV  provider,  TCI 
numbers  210,000  subscribers. 

Welch,  who  is  one  of  the  owners  of 
Keams-Tribune,  said  management  will 
continue  to  have  complete  authority  for 
editorial  content  of  its  newspapers. 
“There  will  be  no  change  in  manage¬ 
ment,  personnel,  editorial  policies,  philo¬ 
sophical  direction  or  day-to-day  opera¬ 
tions  because  of  the  merger,”  he  stated. 

Under  the  agreement,  Welch  noted,  if 
TCI,  at  any  time,  wants  to  divest  itself  of 
the  Tribune,  Ssk  Lake  Tribune  Publishing 
Co.  will  have  first  rights  to  buy  it. 

He  added  that  the  Tribune,  whose  cur¬ 
rent  circulation  is  130,228  daily  and 
163,1 12  Sunday,  wUl  have  no  operational 
connection  with  TCI  of  Utah. 
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editor  who  chairs  the  ASNE  committee 
that  commissioned  the  survey. 

“I  think  tliis  shows  rather  clearly  that 
RSI  is  the  number  one  problem  in  our 
newsroom  —  and  we  ignore  it  at  our 
peril.”  Foreman  said. 

Women  are  far  more  likely  than  men 
to  report  having  experienced  RSI,  the 
survey  found.  Fully’  35%  of  women  said 
they’ve  had  RSI,  compared  to  23%  of 
men. 

RSI  is  even  more  prevalent  among  gay 
journalists,  most  of  whom  are  likely  to  be 
copy  editors.  A  dramatic  40%  of  gay  jour¬ 
nalists  surveyed  said  they  had  experi¬ 
enced  RSI. 


RSI  also  tends  to  be  clustered  in  bigger 
newspapers. 

While  32%  of  journalists  at  papers 
with  circulations  over  50,000  reported 
having  had  RSI,  that  was  true  of  only  15% 
of  those  on  papers  under  50,000  circula¬ 
tion. 

“My  hypothesis  is  that  at  the  bigger 
papers  there  are  more  people  doing  spe¬ 
cialized  jobs.  You  have  many,  many  peo¬ 
ple  having  very  specific  tasks  like  editing 
a  certain  kind  of  copy  day  after  day,”  said 
Paul  S.  Voakes,  the  Indiana  University 
assistant  journalism  professor  who 
authored  the  study,  “The  Newspaper 
Journalists  of  the  ’90s.” 

Journalists  appear  generally  satisfied 
by  the  way  their  papers  respond  to  RSI. 
One  in  five  —  21%  —  of  journalists  rated 
that  response  as  “excellent,”  while 
another  40%  said  it  was  good.  Eleven  per¬ 
cent  rated  it  as  poor. 

—  Mark  Fitzgerald 
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in  the  study  said  the  bulk  was  mostly  just 
bulk. 

“The  longer  I  read,  though,  the  more 
struck  I  was  by  how  similar  so  many  of 
the  stories  were,”  one  editor  said.  “I  came 
away  believing  there  was  room  for  more 
imagination  and  variety.” 

Editors  were  often  critical  of  writing 
style,  as  well. 

One  typical  comment:  “You  could  find 
many  stories  that  reached  for  the  first 
cliche  the  writer  could  think  of.” 

Editors  were  most  pleased  with  the 
coverage  during  the  presidential  cam¬ 
paign,  which  they  seemed  to  agree  had 
produced  many  —  though  not  enough 
—  examples  of  substantial  reporting  plus 
enterprise  and  initiative. 

The  committee  did  not  compare  ser¬ 
vices,  noting  that  “among  our  volunteers, 
some  editors  criticized  as  subjective  sto¬ 
ries  that  another  had  picked  as  lively  and 
intriguing.” 

In  general,  the  committee  of  editors 
concluded,  the  sheer  volume  of  wire  and 
supplemental  news  service  copy  de¬ 
mands,  well,  an  editor. 

“There  is  no  substitute  for  positioning 
skillful  gatekeepers  on  the  wire  desk  and 
giving  them  the  time  and  opportunity  to 
sort,  sift  and  select,”  the  study  said. 

“It’s  an  investment  with  a  near  guaran¬ 
teed  pay-off:  Somewhere  in  that  blizzard 
of  copy  is  a  story  that  will  meet  your 
needs  fer  better  than  the  piece  that 
might  get  chosen  reflexively  by  a  harried 
slot  person  with  no  time  and  no  mandate 
to  do  better.” 
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newspaper  career  than  white  men  or 
women:  While  Caucasians  cite  money  as 
the  biggest  reason  for  a  change,  the 
racial  minorities  cite  “an  opportunity  to 
advance.” 

Black,  Hispanic  and  Asian-American 
journalists  also  have  a  different  perspec¬ 
tive  on  their  own  paper’s  commitment  to 
diversity.  While  half  —  51%  —  of  all  jour¬ 
nalists  think  their  own  paper  has  an 
“appropriate”  commitment  to  ethnic  and 
racial  diversity  in  the  newsroom,  only 
25%  of  black  journalists  agree  with  that 
assessment. 

About  a  third  of  Hispanic  (34%)  and 
Asian-American  (31%)  journalists  think 
their  own  paper  has  an  appropriate  com¬ 
mitment  to  diversity. 

Across  all  racial  and  ethnic  lines,  how¬ 
ever,  journalists  believe  their  papers  are 
now  doing  a  good  job  of  covering 
minorities,  women  and  gay  people,  the 
survey  found. 

“We  also  noted  no  significant  white 
male  backlash”  in  cither  coverage  or  atti¬ 
tude  toward  colleagues,  Voakes  said. 

However,  journalists  in  general  rate 
their  newspapers’  coverage  as  “good” 
rather  than  “excellent.” 

In  fact,  the  percentage  of  journalists 
giving  their  papers  the  highest  rating 
declined  from  34%  in  1988  —  when  the 
top  rating  was  “very  good”  —  to  14%  in 
1996,  when  the  top  rating  was  “excel¬ 
lent.” 

Journalists  these  days  are  also  less 
likely  to  think  their  paper  is  improving: 
That  rating  dn)pped  from  54%  eight 
years  ago  to  40%  in  the  latest  survey. 

That  pessimism  extends  to  the  indus¬ 
try  generally.  Journalists  are  more  likely 
now  than  in  1988  to  believe  that  news¬ 
papers  10  years  from  now  will  be  “a  less 
important  part  of  American  life.”  In  1988, 
33%  of  journalists  believed  that.  Now  the 
figure  is  55%.  The  percentage  of  journal¬ 
ists  who  believe  newspapers  will  be  a 
more  important  part  of  American  life  has 
slipped  from  12%  eight  years  ago  to  4% 
now. 

While  journalists  worry  about  the 
print  product,  they  are  surprisingly  inex¬ 
perienced  on  the  Internet. 

Thirty  percent  say  they  regularly 
access  the  Internet  and  another  26%  say 
they  are  “just  beginning  to  experiment . . . 
•  but  am  keenly-  interested.” 
j  About  a  quarter  —  24%  —  do  not 

j  have  access  to  the  Net  but  hope  to  soon, 
■  while  the  remaining  7%  have  no  access 
I  and  believe  they  are  not  likely  to  be 
cy-bersurfing  any  time  soon. 

;  “I  think  this  suggests  reporters  are  not 


using  the  Internet  to  the  extent  they 
could,”  said  Gene  Foreman,  deputy  editor 
of  the  Philadelphia  Inquirer.  “We  need 
to  provide  training,  especially  to  the 
reporters,  on  ways  to  harness  the  power 
of  the  Web.” 

This  survey,  however,  casts  some 
doubt  on  how  much  novelty  journalists 
want  on  the  job  anymore. 

In  1988,  for  instance,  35%  of  journalists 
listed  an  “interesting,  challenging  job”  as 
their  highest  priority.  Just  29%  listed  that 
in  1996,  however. 

Now  a  clear  majority  of  54%  —  up 
from  48%  eight  years  ago  —  say  their 
highest  priority  is  a  “good  marriage/fam¬ 
ily  life.” 


FAMU  Gets 
$3  Million 
Knight  Grant 

A  $3  MILLION  grant  from  the  John  S. 

and  James  L.  Knight  Foundation  will 
help  Florida  A&M  University  plan  and 
equip  a  new  building  for  its  School  of 
Journalism,  Media  and  Graphic  Arts. 

“We  hope  this  grant  will  give  the 
school  the  impetus  it  needs  to  complete 
a  building  that  matches  its  commitment 
to  journalism,”  said  Creed  C.  Black,  presi¬ 
dent  and  CEO  of  Knight  Foundation. 

The  foundation’s  grant  is  expected  to 
be  matched  by  the  state  of  Florida  for 
the  $25  million  project. 

This  newest  grant  brings  the  founda¬ 
tion’s  support  of  FAMU’s  journalism  pro¬ 
gram  to  $4,397,451  since  1971. 

Group  Offers 
‘Censored’ 
Story  List 

ISKING  THE  WORLD:  Nuclear 
Ja.  Proliferation  in  Space”  has  been 
listed  by  Project  Censored  as  the  “top 
censored  story  of  1996.” 

The  story  concerns  NASA’s  plan  “to 
launch  the  Cassini  probe  into  space  car¬ 
rying  72  pounds  of  lethal  plutonium- 
23;  18,  risking  dispersement  upon  liftoff 
or  re-entry  into  the  atmosphere  during  a 
52,000-miles-per-hour  flyiy  earth,”  Pro¬ 
ject  Censored  said. 

The  media-watch  organization,  based 
at  Sonoma  State  University  in  Rhonert 
Park,  Calif.,  contends  the  media  should 
have  warned  the  public  about  the  risks 
involved  in  the  launch. 

Nine  other  stories  placed  in  Project 
Censored’s  list  were  described  by  the 


organization  as  being: 

(2)  “Shell’s  Oil,  Africa’s  Blood.  Follow¬ 
ing  Nigeria’s  execution  of  nine  Ogoni 
activists  protesting  Royal  Dutch/Shell’s 
environmental  devastation  of  then- 
homeland,  evidence  has  surfaced  indi¬ 
cating  Shell  encouraged  Nigerian  mili¬ 
tary  action  against  the  protesters.” 

(3) “Big  Perks  for  Wealthy  Hidden  in 
Minimum  Wage  Bill.  The  Small  Business 
Job  Protection  Act  of  1996  includes 
unpublicized  provisions  aimed  at  nei¬ 
ther  small  business  owners  nor  their 
employees.” 

(4) “Public  Relations  Industry’s  Secret 
War  on  Activists.  Strategies  employed  by 
major  PR  firms  to  influence  and  manip¬ 
ulate  public  opinion  and  policy  include 
defamation,  deception  and  ‘Astroturf 
campaigns.” 

(5) “Corporate  Crime:  Whitewash  at 
the  Justice  Department.  The  Justice 
Department  neglects  to  effectively  regu¬ 
late  or  prosecute  white-collar  crime, 
which  costs  society  10-  to  50-times  more 
than  street  crime.” 

(6) “New  Mega-Merged  Banking  Behe¬ 
moths  —  Big  Risk.  Massive  consolidation 
of  the  nation’s  b-anking  resources  means 
higher  prices  for  consumers,  and  dra¬ 
matically  increases  taxpayer  liability 
should  a  bailout  similar  to  the  S&L  crisis 
become  necessary.” 

(7) “Cashing  in  on  Poverty.  Corporate 
America’s  poverty  industry  profits  by 
exploiting  the  poor  through  price  goug¬ 
ing  and  predatory  lending  and  market¬ 
ing  practices.” 

(8) “Big  Brother  Goes  High-Tech. 
News  technology  is  rapidly  facilitating 
mass,  routine  surveillance  of  world  citi¬ 
zens  without  proper  warrants  or  formal 
investigations.” 

(9) “U.S.  Troops  Exposed  to  Depleted 
Uranium  during  Gulf  War.  The  Pentagon 
failed  to  warn  troops  about  the  dangers 
of  handling  depleted  uranium  muni¬ 
tions,  the  use  of  which  may  be  associ¬ 
ated  with  Gulf  War  Ulness.” 

(10) “Facing  Food  Scarcity.  The  global 
food  supply  is  not  nearly  as  secure  as 
projected  by  the  U.N.  Food  and  Agricul¬ 
ture  Organization  and  the  World  Bank.” 

New  Seminar 

MPLEMENTING  CHANGE  IN  the 
workplace  is  the  bane  of  many  com¬ 
pany  managers.To  help  newspaper  exec¬ 
utives  put  together  an  effective  plan,  the 
American  Press  Institute  is  offering  a 
new  seminar. 

The  seminar,  “Change:  Practical  Solit 
tions  and  Strategies  for  Newspaper  Lead¬ 
ers,  will  be  held  at  the  API’s  training  facil¬ 
ity  in  Reston,Va.,  from  June  22-26. 
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terms  of  cash  production,  but  we  also 
wanted  excellence  in  managing  culture 
and  values. 

The  group  started  asking  me  very  spe¬ 
cific  questions  [about  how  to  do  this].  I 
responded  by  saying  that  I  didn’t  have 
the  plan  in  my  mind  —  we  were  going  to 
woric  it  out  together.  At  the  end  of  the 
day,  I  went  home  a  bit  discouraged,  real¬ 
izing  how  confused  they  must  be. 

Here  I  was  saying  their  very  careers 
were  going  to  depend  on  this,  but  I 
didn’t  have  a  prescription.  Up  until  that 
time,  they  had  seen  me  as  the  leader  and 
all  they  needed  to  do  was  listen,  under¬ 
stand  and  perform.  Now  I  was  saying,  “I 
am  going  to  lead  you  in  a  direction  that  I 
don’t  even  understand  myself.” 

The  good  news  is  that  we  now  have 
some  people  who  understand  that  direc¬ 
tion  better  than  I.  Culture  change  needs 
top-down  support  —  if  I’m  not  commit¬ 
ted,  it’s  not  going  to  happen. 

But  top-down  support  doesn’t  mean 
top-down  decision  making.There  is  a  dif¬ 
ference  between  leadership  and  decision 
making.  The  leadership  role  is  to  estab¬ 
lish  processes  by  which  people  can  take 
control  over  their  own  destiny  and  focus 
their  activities  around  the  customer. 

Gandhi  said,  “Let  go,  so  that  you  may 
lead.”  One  of  the  biggest  roles  of  the  CEO 
and  one  of  the  hardest  things  for  me  to 
do  was  to  let  go  —  not  just  by  delegating 
action,  but  by  actually  teaching  others  to 
make  decisions. 

What  will  Guy  Gannett  look  like 
as  a  business  10  years  from  now? 

I  hope  it  will  look  something  like  what 
we  announced  la.st  week.  We  recently 
named  Bruce  J.  Gensmer  president  of 
Maine  Media,  where  he’s  going  to  head 
up  everything  we  own  in  the  greater 
Portland  area,  including  our  TV  station, 
newspaper,  new  media  group  and  direct 
mail  operation.  We  are  focusing  our  atten¬ 
tion  on  customers,  not  on  products. 

Over  time  I  see  several  changes: 

♦  More  integration  of  what  we  think  of 
now  as  separate  businesses,  so  that  we 
come  to  see  them  instead  as  different 
resources  to  meet  customer  needs. 

♦  More  cross-media  integration  and 
integrated  marketing  leadership. 

♦  An  organizational  structure  designed 
around  customer  groups,  not  product 
groups. 

♦  Compensation  and  reward  systems 
designed  around  total  enterprise  results 
rather  than  individual  product  results. 

♦  A  company  culture  that  takes  pride  in 
serving  customers  and  places  relatively 
less  pride  in  maintaining  products. 


That  doesn’t  mean  we  don’t  want  to 
take  pride  in  our  newspapers,  but  we 
don’t  want  people  to  think  of  the  news¬ 
paper  as  the  only  source  of  pride.  We 
want  to  focus  on  all  the  ways  we  can 
meet  our  customers’  needs. 

By  the  year  2007,  old  man  Shaffer  will 
be  62  and  probably  approaching  retire¬ 
ment.  We  will  have  an  organization  that 
learns  and  forms  strategy  at  multiple  lev¬ 
els.  So  my  replacement  won’t  need  to  be 
a  strategist,  but  will  be  a  manager  of 
process  —  in  other  words,  a  completely 
different  kind  of  leader. 
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Together,  they  take  a  toll  on  the  indus¬ 
try’s  reputation,  and  the  confidence  it 
inspires. 

Here  are  some  strategies  for  lowering 
the  tolerance  for  errors  at  your  paper. 

♦  End  interdepartmental  wars.  In  most 
organizations,  a  certain  level  of  squab¬ 
bling  seems  inevitable  between  depart¬ 
ments.  In  a  number  of  my  consulting 
assignments,  I  have  observed  and 
reported:  You  are  at  war  with  yourselves. 

At  one  newspaper,  a  sign  posted  over 
the  composing  room  doorway  warned, 
“Sales  people  who  enter  risk  life  and 
limb,”  and  the  mood  between  the  two 
departments  was  ugly.  Sales  reps  who 
complained  had  to  wait  longer  for  proofs 
and  spec  ads. 

Rarely  do  I  see  a  newspaper  where  all 
departments  work  as  one  team  focused 
on  customers.  In  my  view,  benevolent 
dictator  is  the  management  style  most 
effective  for  resolving  these  turf  wars. 

♦  Create  a  team.  Choosing  managers 
and  employees  from  all  departments, 
form  a  committee  whose  job  is  to  create 
and  foster  intolerance  for  errors.  The 
group  should  analy^  every  major  prob¬ 
lem,  identify  causes,  create  strategies  to 
avoid  them,  and  work  on  becoming  more 
proactive  than  reactive,  more  focused  on 
avoiding  problems  dian  reacting  to  them. 

♦  Reward  performance.  Use  some  of 
the  money  now  consumed  by  credits  to 
foster  motivation  and  peer  pressure 
designed  to  head  off  errors.  But  keep  it 
simple:  the  lower  the  error  rate  and  the 
longer  it  remains  lower,  the  higher  the 
incentive  compensation. 

♦  Tighten  up  on  credits.  Since  mistakes 
happen,  credits  and  make  goods  should 
be  issued  when  appropriate.  But  don’t 
make  it  the  path  of  least  resistance.  To 
reduce  credits,  salespeople  should  be 
required  to  explain  and  justify  them,  and 
management  approval  should  be  re¬ 
quired  over  a  set  dollar  amount.  Sales¬ 


people  who  abuse  the  right  to  extend 
credits  must  lose  it. 

♦  Consider  a  gatekeeper.  It  has  been 
my  experience  that  when  problems  spin 
out  of  control,  salespeople  blame  pro¬ 
duction,  and  production  blames  sales. 
Actually,  it  is  almost  always  some  of  both. 

An  advertising  gatekeeper  can  review 
all  ads  for  clarity  and  completeness 
before  they  are  released,  and  a  produc¬ 
tion  gatekeeper  can  review  them  after 
they  are  produced.  Because  of  the  time  it 
takes,  this  is  a  short-term  strategy,  but  it 
sends  a  clear  mes.sage  and  helps  identify 
problems,  sources  and  causes  —  first 
steps  toward  the  development  of  solu¬ 
tions. 

♦  Send  'em  back.  Return  ads  to  adver¬ 
tising  when  there  is  a  question  about 
copy  or  instructions.  I  have  seen  too 
many  instances  where  an  ad  makeup 
person  spends  too  much  time  attempt¬ 
ing  to  figure  out  the  scribbled  notes  in 
the  margin  of  a  proof,  or  trying  to  reach 
the  sales  rep,  and  ends  up  guessing  what 
that  word  or  phrase  really  is. 

My  advice:  Don’t  guess.  The  odds  of 
guessing  wrong  are  too  high.  Send  the  ad 
back. 

♦  Truth  or  consequences.  Create  and 
enforce  consequences  for  people  who 
habitually  cause  errors.  Once  again  the 
benevolent  dictator  is  the  one  most  likely 
to  succeed. 

♦  Reconsider  deadlines.  If  deadlines 
are  part  of  the  problem,  consider  enforc¬ 
ing  or  extending  them.  Sometimes,  in  the 
interest  of  accommodating  advertisers 
(and  selling  every  possible  inch),  unreal¬ 
istic  deadlines  are  created.  They  often 
contribute  to  problems. 

♦  Teach  advertisers.  Train  advertisers 
on  your  system.Train  them  to  be  clear  in 
their  ad  messs^es,  copy,  and  proof  changes. 
Give  advertisers  an  insider’s  view  of  the 
complexity  of  your  business.  Give  them  a 
tour  of  your  operation,  or  perhaps  a 
workshop  on  how  to  get  the  most  fixim 
their  advertising  dollars,  including  how 
to  avoid  simple,  costly  mistakes. 

♦  Change  the  culture.  Make  customer 
satisfaction  and  zero  tolerance  for  errors 
part  of  your  corporate  culture  and  your 
vision.  Don’t  just  say  it.  Do  it. 

As  a  student  and  a  teacher  of  tech¬ 
niques  for  selling,  I  am  certain  that  all 
buyers,  businesses  and  consumers,  will 
more  than  ever  reject  sellers  who  are  dif¬ 
ficult  to  do  business  with  and  who  are 
not  totally  customer  focused. 

In  my  view,  no  issue  is  more  important 
for  the  newspaper  industry.  The  problem 
will  not  be  resolved  by  national  pro¬ 
grams  alone.  Rather,  it  takes  each  news¬ 
paper  “team”  assessing  the  depth  of  the 
problem  and  fixing  it. 
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title  as  the  new  generation's  successor 
to  Lewis  Grizzard,  it  must  go  to  P.S. 
Wall  and  her  aff-the-wall  commen¬ 
taries  on  life  os  she  sees  it.  This  weekly 
column  of  600  words  is  quirky,  hip,  out- 
rogeous  and  very,  very  funny. 

Joe  Hanley,  CRAIN  NEM(S  SERVICE, 
Phone;  (212)  254-0890 
Fox:  (212)  254-7646 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941;  (914) 
692-4572.  Fax  (914)  692-8311. 
http://www.ny.frontiercomm.net/ 
-cineman/cineman.htm 


There  is  no  there  there. 


(xerinide  Stein 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  somple  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


WORLDWIDE 


WEEKLY  cyber-travelog  lightly  profiles 
offbeat  and  inspiring  people  found 
along  information  supemighv^. 

Laura  Lee  (810)  652-2904 


NEWSHOUNDS 


Contact  Jerry  Forney  at  Future 
Features  Syndicate;  407-259-3822 
http://www.spifKlata.com/ 
futrfeat/Newshounds.html 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


74  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  od  this  page. 


ANNUAL  REPORTS/APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(813)  786-5930 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)540-0636 


DAVID  R.  STILL 

Box  895,  Lowrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  BROKERS 


700  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Lorry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  NE  (8(X))  444-5297,  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
far  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country. 

Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-01 70. 


JMPC.  Est.  1 983--A  comprehensive 
publishing  merger  and  acquisition 
organization.  Contact  Dennis  Herrick, 
(319)  895-8474  or  James  Martin 
(614)  889-9747. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CH,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 

PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management- Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410  Fox  (703)  846-8406 


NEWSPAPER  BROKERS 


RICKENBACHER  MEDIA  CO. 
Your  broker  far  Southwest 
arfa  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


NEWSPAPERS  FOR  SALE 


FREE  LIST  -  17  weekly  newspapers  far 
sale  in  7  midwestern  states.  John  E. 
van  der  Linden,  broker,  P.O.  Box  275, 
Spirit  Lake,  lA  51 360. 

(712)  336-2805 


KY,  TN,  FL,  OH,  SC,  NC...  Several 
unique  weekly  situations  available.  All 
well  established  papers.  Several  are 
suitable  far  owner-operators.  Contact; 
Wren  Barnett,  W.B.  Grimes  Co.,  (704) 
698-0021. 


FLORIDA  —  Established  weekly 
newspapers  -  over  $1.5  million  gross. 
Good  cosh  flow  available.  Cash  sale  only. 
Call  C.Berky,  (561)  391-7479. 
CONFIDENTIALITY  AGREEMENT 
REQUIRED 


MIDWEST:  Paid  weekly  newspaper,  60% 
growth  in  last  two  years,  excellent  cash 
flow,  $560,000  revenues. 

BOLITHO-CRIBB  &  ASSOCIATES 
John  T.  Cribb 
(406)  586-6621 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


MAGAZINES  -  We  represent  several 
national  trade  and  consumer  titles. 
Monthlies,  quarterlies,  annuals  ranging 
in  annual  sales  volume  from  $300K  to 
$1  million.  Contact:  Larry  Grimes, 
W.B.  Grimes,  (301 )  540-0636. 


NO  CHARGE;  List  of  newspapers  far 
sale.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
Austin,  TX  78703,  (51 2)  476-3950. 

NORTHWEST  -  Zone  9  Business 
Monthly.  John  Fournier,  Fournier 
Media,  (509)  786-4470. 


SOUTHERN  NEW  ENGLAND 
WEEKLY.  Shopper/news  artd  features. 
Sales  $200,000+.  Growing  every 
week.  Ideal  location.  Perfect  far  couple 
with  advertising  background.  Possible 
50%  ownership.  $150,000.  Reply  to 
Box  08147,  Editor  &  Publisher. 


WEEKLIES:  North  Florida  $325,000, 
$225,000,  Colorado  $150,000; 
GROUP:  Florida  Gulfcoast  $750,000. 
Mayo  Communicotions,  (813)  971- 
2061. 


WEEKLY  PUBUSHING  group  in  eastern 
Cincinnati  suburbs.  Two  newspapers, 
shopper  and  web  printing  business  in 
area  of  solid  economic  growth.  Well 
established  and  profitable  operation. 
Bill  Latham,  465  East  Main  Street, 
Batavia,  OH  45103.  (513)  732-251 1 . 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Roport:  http://twww.cribb.com 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

EetabUehedIn  182$ 

1  Annette  Perk  Drive,  Boietnen, 
MT  50715  e-titeil:  {cribbPImLnel 


Bolitho-Cribb 
&  Associates 

Newepeper  Brokerege 
AAppreieel 

406-586-6621 

Fax  406-Safr«774 
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ANNOUNCEMENTS 

NEWSPAPERS  WANTED 

NEWSPAPERS  WANTED 

AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial. 

Reply  to  Box  071 48 

Editor  &  Publisher. 

AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 

Neosho,  MO  64850 

Phone  (417)451-1520 

PUBUCATIONS  FOR  SALE 


LAKE  POWELL,  AZ,  A  well  established 
(6  years)  Shopper/Tourist  Guide  near 
the  most  awe-inspiring  lake  in  the 
world.  This  area  is  on  a  rapid  growth 
trend.  Call  (520)645-8154 

PROFITABLE,  well  established  regional 
business  publication.  Hempstead  & 
Company  Inc.  (609)  795-6026. 


PUBUCATIONS  FOR  SALE 


FOR  SALE: 

Popular  monthly  news  magazine  that 
could  easily  become  weekly.  Owners 
have  many  other  business  interests. 
Located  in  hunting.  Fishing  and  auto 
racing  country.  $50,000  firm. 

Write:  The  Observer,  P.O.  Box  258, 
Portage,  Wl  53901 . 


EDITOR  &  PUBLISHER: 

The  communication  link  of  the  newspaper  industry 
every  week  since  1884. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Cadbom  -  CK  Optical 
(310)  372-0372. 


MAILROOM 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Rusty  or  Tom  at 
(800)  527-1668  or  (972)  869-2844. 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fax  (770)  590-7267 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


Qualty  tfix  makes  an  bnpresskm  worldwide 

m'^ORlenr 

^  Select  from: 

(  >  . !  O  CompMe  Presses 

xJyH  □  Additiofw  to  Existirig  Presses 
O  3<olor  Satellites 
rn  O  4-Hi  Anerrgements 
<mJ  O  Stacked  Unitt 

\  □  Integral  Roll  Stand  UrMts 
O  HaH  and  Quarter  FoWers 
I  \  O  Cutoff  :  20"  -  21%*  -  22“  -  22%’ 

0  1 8,500  to  30,000  IPH 
SALES  •  SERVICE  -  PARTS  A  I XA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GiTAPHCS  t 


1982  HARRIS  VI 5D  press  with  JF25 
(older,  brush  dampening,  oil  bath,  run¬ 
ning  circ.  register,  sidelay,  motorized 
roll  stands,  1989  Caunt-O-Veyer,  com¬ 
plete  press  reconditioned  in  1989  at 
cost  of  $150,000,  running  daily  in 
Oklahoma,  complete  with  all  8  units 
$225,CXX),  or  may  sell  as  a  5,  6  or  7 
unit  press,  (91 3)  362-01 1 9. 


FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

GOSS  METRO  w/one  4-color  satellite 
unit,  two  3-color  units  &  2  mono  units 
-  22  3/4'. 

•5-unit  HARRIS  N-1650,  22  3/4",  w/ 
double  2: 1  (older  -  clean  &  in  good  con¬ 
dition  (1977). 

•New  10-unit  TKS  with  3  half  decks, 
double  3:2  (older  &  ten  RTP's,  22  3/4". 
•  10-unit  GOSS  URBANITE  w/5  sets  of 
stacked  units,  2  Folders  &  balloon  for¬ 
mer. 

•4-unit  HARRIS  VI 5A  with  JF7  (older  & 
30  H.P.  motor. 

•6-unit  COLOR  KING  press  with  KJ8  & 
75  H.P.  motor. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(91 3)  492-9050,  Fax  (91 3)  492-6217 


KBA-Motter 

FLEXOGRAPHIC  PRESS  OFFER 

•Two  6  Web  Complete  Flexo  Presses 
•4  New  Colormax  CIC  units 
•6  New  Mono  Colormax  units 
•2-New  Stacked  2/2  Colormax  units 
•Color/Page  Configuration  to  fit 
•New  KBA  Press  Drive 
•New  Ink  Management  System 
•ONE  YEAR  WARRANTY/ 12  Month 
delivery 

•2  3:2/2: 1  folders  retrofitted  for  flexo 
•  1 2  RTPs  (running  belt  reels) 

Call  Bruce  Richardson  or 
Gary  Owen  (or  details! 

(800)  394-1071 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


SELLING  YOUR  WEB  PRESS? 
Increase  your  exposure/profits  through 
our  extensive  worldwide  network. 

We  offer  a  full  line  of  web  presses. 
Coll  us  for  a  complete  list  of  available 
equipment. 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fox  (91 3)  541  -8960 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
Wia  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  ar  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


PLACE  YOUR  BET 

ON  EOT  CLASSIFIEDS 

If  your  game  is  equipment,  products,  services  or  systems  used  in  newspaper  pnxluction 
(or  you’re  a  Publisher  with  surplus  equipment  on  your  hands)  EOT  classifieds  are  your 
best  bet  to  make  (or  save)  some  easy  money. 

EdfP’s  Help  Wanted  ads  reach  the  industry  people  you  are  looking  for  to  fill  that  open 
position  at  your  paper.  And,  Positions  Wanted  advertisers  tell  us  that  EOT  Classified 
ads  get  results! 

EOT  CLASSIFIEDS 

Your  Best  Bet! 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwiae  TELEAAARKETING 
(800)  950-8475 
Horace  Southward 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


Seize  the  hour. 


Sophocles 


CIRCULATION  SERVICES 


CIRCULATION  2000  INC. 

Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Serrilnars 
(800)  798-5667 
E-mail:  CIRC2(X)0@aol.com 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPECTRUM'S 
BUSINESS  —  CALL  DOUG  REESE 
(800)  972-6778 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

"We  Deliver  More  Homes  to 
Your  Newspaper" 
Guaranteed  Quality  Telemarketing 
1  (800)  495-2688 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


CLASSIFIED  SOFTWARE 


SOFTWARE  (or  AR,  classifieds,  sched¬ 
uling  &  circulation. 

Fake  Brains, 

Tel:  (303)791-3301 
http://www.fakebrains.com/scout. 


CONSULTANTS 


RETIRED  award-winning  publisher 
reveals  all  of  his  secrets.  For  my  FREE 
REPORT  "Six  weeks  to  a  better  weekly 
newspaper"  fax  address  to  01 1  ((506) 
228-4421  (Livina  now  in  Costa  Rica) 
or  E-mail:  towerbfeaol.com 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low 
contract  rates. 
CaU  (212)  675-4380 
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INDUSTRY  SERVICES 

CONSULTANTS 

PRESSROOM  SERVICES 

I 

FREE  CONSULTATION 

NEED  CIRCULATION  INCREASES? 

DO  YOU  NEED  HELP  ON  YOUR  j 

ELECTRICAL  DRIVE  SYSTEM?  j 

IPC 

MASTHEAD  can  provide:  New  or  used  j 

WE  KNOW  PROMOTIONS 

drive  motors  and  consoles  br  single  or  | 

CALL  (800)  243-7659 

double  width  presses.  Also:  Parallel  I 

DISTRIBUTION  SERVICES 

drives,  horsepower  upgrades  or  new  • 
AC  Drive  Conversions. 

DISTRIBUTION  OF  PUBUCATIONS 

MASTHEAD  INTERNATIONAL 

TO  NEWSSTANDS  ACROSS  THE  USA 

(800)  545-6908,  24  hr.  line 

Dave  Chilton 

(505)842-1357  1 

(800)  487-6397 

P.O.  Box  1952  i 

m 

AUSTIN  NEWS  SERVICES  (Notional) 

Albuquerque,  NM  87103 

E&P*s  Classified 


PRESSROOM  SERVICES 


Standard  Electric  &  Engineering: 

Ttie  Industry's  Standard 

ELECTRICAL  PROBLEAAS? 

ADDING  OR  STACKING  UNITS? 
ADDING  TOWERS? 

DRIVE  PROBLEMS? 

We  provide: 

TROUBLESHOOTING  SERVICES 
MANUFACTURE  OF 
CUSTOM  EQUIPMENT 
EQUIPMENT  INSTALLATION 

Standard  Electric  &  Engineering  Com¬ 
pany  Inc.  has  been  the  Full  Service 
Electrical  Shop  for  the  Web  Printing 
Industry  for  over  30  years. 

We  specialize  in  "No  Down  time.  No 
Missed  Production*  drive  retro-fits  for 
single  and  double  width  presses.  We 
work  with  DC  or  modern  AC  drives 
and  are  the  only  company  ta  hove  suc¬ 
cessfully  retro-fitted  AC  drives  onto 
doublewidth  printing  presses. 

STANDARD 

ELECTRIC  &  ENGINEERING 
COMPANY  INC. 

930  Linden  Avenue 

South  San  Francisco,  CA  94080 
(800)  439-6503 
Voice:  (415)  952-6500 
Fax:  (415)952-0102 
e-mail:  seecol@msn.com 

'Standard  Electric  &  Engineering: 
The  Industry's  Standard' 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 


Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACnONI 
30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBUSHER 
1 1  West  19th  Street 
New  York,  NY  1001 1 
(212)  675-4380 


HELP  WANTED 


ASSISTANT  PROFESSOR:  To  teach 
basic  newswriting,  editing,  layout, 
general  assignment  reporting  with 
excellent  computer  techniques.  Know¬ 
ledge  of  broadcast  news  a  plus.  At 
least  10  years  of  professional  experi¬ 
ence  as  a  journalist  with  a  newspaper 
or  combination  of  significant  print  and 
broadcast  experience.  A  master's 
degree  is  required.  A  Ph.D.  is  desira¬ 
ble.  Southern  University  is  an  equal 
opportunity  employer. 

Send  letter  of  application,  resume  and  the 
names  and  addresses  of  at  least  four  pro- 
fessional  references  to  Ted  White, 
chair.  Department  of  Moss  Communi¬ 
cations,  Southern  University,  PO  Box 
9770,  Baton  Rouge,  LA  70813. 

Application  Deadline:  May  30,  1997 
or  until  position  is  filled. 


ACCOUNTING 


CONTROLLER 

Jersey  City,  New  Jersey  newspaper  is 
seeking  a  hands-on  controller  to  take 
charge  of  the  accounting  department. 
Responsibilities  include  supervising  a 
staff  of  ten  in  the  day-to-day  account¬ 
ing  operation  including  poyroll/human 
resources  and  credit.  Ensure  the  inte¬ 
grity  of  financial  information,  monitor 
inteiTKil  controls  and  analyze/ redesign 
existing  accounting  systems.  Excellent 
accounting,  analytical  and 
administrative  skills  are  required.  We 
offer  a  competitive  salary  and  compre¬ 
hensive  benefits. 

Please  send  resume  with  sabry  require¬ 
ments,  by  bx  to  (212)  983-1921,  or 
by  mail  to  our  accounting  firm:  S. 
Daniels,  Paul  Scherer  &  Company  LLP, 
330  Madison  Avenue,  New  York,  NY 
10017. 


Use  E&P  as  your  recruiting  tool 
to  hire  the  best  and  brightest! 

E&P  will  be  running  on  a  monthly  basis  recruitment  features 
highlighting  various  issues  that  affect  newspaper  personnel  and 
managers.  If  you  need  additional  information,  call  Shawn 
Olson,  Classified  Manager,  (212)  675-4380,  ext.  170. 

•  May  24  •  June  14  •  July  12  •  August  23 

(Recruitment  Issue)  •  September  20 

•  October  25  •  November  22  •  December  20 


ADMINISTRATIVE 


FEELING  STIFLED?  Versatile  GM 
needed  for  small,  rural  weekly  in  East¬ 
ern  N.C.  Must  know  QuarkXPress  or 
Pagemaker.  Some  sales  ability 
required.  Sheetfed  printing  knowledge 
helpful.  Grow  with  a  top  notional  com¬ 
pany.  Call  Rip  Woodin,  (919)  752- 
6166. 


EARN  $40,0(X)+ 

Crime  magazine  needs  local  manage¬ 
ment.  Any  area.  Set  up  and  ready. 
$5  000.  (800)  357-6807 


BUSINESS  OFFICE  A4ANAGER 

Accounting  or  finance  degree  with 
strong  newspaper  operations  back¬ 
ground  preferred.  Responsibilities 
include  financial  oversight  and  report¬ 
ing,  billing,  collections,  personnel 
administration,  payroll,  taxes,  etc.  This 
position  will  ossist  the  publisher  and 
corporate  marxigement  with  the  prepa¬ 
ration  of  monthly  reports  and  annual 
business  plans.  We  are  looking  br  a 
solid  contributor  to  the  success  of  our 
management  team.  Most  of  all,  we 
want  an  entrepreneurial,  results- 
oriented  financial  specialist  who  can 
organize,  plan  and  help  move  our 
newspaper  brward. 

Competitive  compensation  and  benefit 
package  in  one  of  America's  most  livabb 
cities  for  a  Pulitzer  Community 
Nevrspoper  property. 

Send  cover  letter,  resume  and  com- 
pensotion  history  to  Publisher,  The 
Daily  HeraW,  P.O.  Box  71 7,  Provo,  UT 
84603.  Or  fax,  (801 )  344-2982. 


ADMINISTRATIVE 


PUBUSHER 

ARE  YOU  READY  TO  MAKE  A 
CAREER  MOVE?  The  Community  Press, 
a  leader  in  the  suburban  publishing 
business,  is  seeking  an  individual  to 
lead  our  East/Northeast  group.  As 
Publisher  of  1 1  weekly  newspapers 
and  other  specialty  publications,  you 
will  be  responsible  and  accountable  for 
profit  and  the  overall  operation,  includ¬ 
ing  advertising  sales,  editorial,  circub- 
tion,  and  prepress. 

We  ore  seeking  a  candidate  with  a 
minimum  of  4  years  experience  in 
senior  management  within  the  pub¬ 
lishing  industry.  Community  involve¬ 
ment  and  promotional  skills  required. 
Successful  candidates  must  have  the 
ability  to  produce  positive  results,  com¬ 
municate  well,  be  a  leader  in  the 
market,  and  enjoy  working  as  part  of  a 
team. 

We  offer  an  excellent  compensation 
and  benefit  package.  If  yau  ore 
interested  in  this  career  opportunity, 
send  your  resume  and  salary  require¬ 
ments  to: 

Human  Resources  Manager 
The  Community  Press 
4910  Para  Drive 
Cincinnati,  OH  45237 
FAX:  (513)  242-2649 
No  phone  calls,  please 

GENERAL  MANAGER  to  run  group  of 
weekly  newspapers  in  North  Louisiana. 
Looking  for  newspaper  person  with 
hands-on  operating  experience  for 
growing  company  with  cornpetitive  pay 
and  excellent  benefits.  Send  resume  to: 
Publisher,  P.O.  Box  400,  Abbeville,  LA 
70510. 
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ADVERTISING 


ADVERTISING 


HELP  WANTED 


_ ADVERTISING _ 

AD  DIRECTOR:  Creative  advertising 
and  marketing  executive  for  1 7,000 
AM  on  Wosnington's  beautiful 
Olympic  Peninsula.  Challenging 
market.  Good  staff.  Excellent  company. 
Shirtsleeve  skills  needed.  Experience 
and  enthusiasm  essential.  Letter, 
resume,  references  to  Publisher, 
Peninsulo  Doily  News,  P.O.  Box  1330, 
Port  Angeles,  WA  98362. 

RETAIL  ADVERTISING  MANAGER 
Topics  Newspapers,  publishers  of  14 
suburban  weekly  and  one  daily  paper 
in  the  fast-growing  Indianapolis  area, 
is  looking  for  a  sales  pro  to  lead  it's  dis- 
plc^  od  staff  of  1 3.  The  right  candidate 
will  have  5  years  of  newspaper  experi¬ 
ence  with  at  least  one  year  being 
supervisory.  We  offer  an  excellent  com- 
ensation  package  including  salary, 
onus,  401  (k),  and  health  benefits. 
Send  resume  to:  Topics  Newspapers, 
13095  Publisher's  Drive,  Fishers,  IN, 
46038.  Attn:  Scott  Gause. 

ADVERTISING  DIREaOR 

You  know  how  to  exceed  local  revenue 
goals  as  the  leader  of  an  advertising 
sales  effort  in  a  medium-sized  daily 
market.  You  are  now  ready  for  a  big¬ 
ger  challenge  as  an  advertising 
director  of  a  growing  suburban  daily, 
implementing  new  sales  strategies  and 
concepts  in  one  of  the  most  competitive 
markets  in  the  country.  You're  pre¬ 
pared  to  lead  an  aggressive  group  of 
sales  representatives  and  managers  to 
help  grow  valuable  franchises.  You've 
got  top-notch  interpersonal  and  com¬ 
munication  skills  to  provide  the  kind  of 
leadership  this  sales  effort  needs  to 
exceed  expectations. 


_ ADVERTISING _ 

ADVERTISING  MANAGER  needed 
immediately  for  daily  newspaper  in 
northeast  Louisiana.  Competitive 
salary,  excellent  benefits  and 
performance  based  commissions. 
Growing  company  is  actively  seeking 
publisher  trainee  candidates;  this  job  is 
the  ideal  launching  pod.  No  telephone 
calls.  Fax  resume  to  Wally  Gallian, 
publisher,  Bastrop  Doily  Enterprise: 

(318)  281-9904. 


ADVERTISING  MANAGER 

The  Catholic  Chronicle,  newspaper  of 
the  Diocese  of  Toledo,  Ohio,  serving  o 
1 9-county  market,  has  an  immediate 
opening  for  on  Advertising  Manager. 
This  is  a  full-time  position  with  strong 
established  accounts,  good  notional 
and  local  leads  and  excellent  potential 
for  new  advertising. 

Qualified  candidate  will  have  3-5 
years  progressively  responsible  experi¬ 
ence  in  advertising  sales  and/ar  sales 
management  in  a  newspaper/ 
magazine  environment.  Demonstrated 
leadership  in  account  development  and 
a  proven  record  in  meeting  revenue 
targets,  excellent  communication/ 
organizational  skills  within  a  strong 
team  environment  a  must.  EOE. 
Excellent  benefits. 

Send  resume  with  recent  salary  history 
ond  3  references  to  Patricio  L.  Mor¬ 
rison,  editor/general  manager.  Catho¬ 
lic  Chronicle,  P.O.  Box  1866,  2130 
Madison  Avenue,  Toledo,  OH  43603- 
1866,  FAX:  (419)  243-4235. 

ADVERTISING  SALES  MANAGER 


ADVERTISING 
ASSOCIATE  PUBUSHER 
ARE  YOU:  Experienced  in  ad  sales  to 
the  Interior  Design  industry. 

•  Looking  to  live  in  SE  Florida. 

•  Well-established  TRADE  magazine 
needs  someone  with  a  vision. 

FAX  resume  to  TCI:  (954)  570-3275 

ADVERTISING  DIRECTOR:  Richner 
Communications,  an  award-winning 
group  of  paid  community  newspapers 
and  shopping  guides  in  affluent  Long 
Island,  NY,  market  seeks  a  results- 
oriented  professional  to  coordinate  our 
soles  management  team.  You  will  work 
closely  with  the  publisher  and  lead  a 
team  of  30-)-  managers  and  account 
execs  responsible  for  all  display,  FSI 
and  classified  soles. 

Your  experience  should  include  staff 
development  and  training,  major 
accounts  management,  and  innovating 
strategies  for  growth  in  a  competitive 
market.  Experience  launching  new 
publications  o  plus.  Excellent  com¬ 
pensation  package  including  401  (k) 
and  health  ^ans. 

Send  resume,  salary  history  to:  Richner 
Communications,  379  Central  Ave., 
Lawrence,  NY  11559;  Fax  (516)  569- 
4942,  Attn:  Louise. 

DIREaOR  FOR 
ADVERTISING/MARKETING 

The  U.S.  office,  European  and  Pacific 
Stars  and  Stripes  newspapers,  is  seek¬ 
ing  a  director  for  advertising/ 
marketing.  The  position  is  located  in 
Washington,  DC  office,  to  support  U.S. 
Department  of  Defense  non- 
approprioted  fund  newspapers  pub¬ 
lished  daily  for  U.S.  military  personnel 
in  Europe  and  the  Pacific. 


If  this  describes  you,  please  fax  or  mail 
a  letter  and  resume  detailing  your 
career  history  and  strategy  for  exceed¬ 
ing  sales  expectations  to: 

Lawrence  McConnell 
The  Potomac  News 
P.O.  Box  2470 
Woodbridge,VA22193 

_ (703)  878-3993 _ 

ADVERTISING  DIREQOR 
We  need  leader  for  advertising 
department  who  can  train,  motivate 
staff  of  six,  creatively  lead  the  depart¬ 
ment  to  new  levels  of  productivity.  Tri¬ 
weekly  newspaper,  and  monthly 
tourism  magazine  in  heart  of  the  Great 
Smoky  Mountains.  Great  market! 

Write:  Advertising  Director  Position 
The  Enterprise  Mountaineer 
P.O.  Drawer  1 29 
Woynesville,  NC  28786 
ADVERTISING  DIREaOR 


The  opportunity  is  here  for  an 
aggressive  individual  to  rise  to  advertis¬ 
ing  manager  for  an  expanding  group 
of  weekly  publications  in  Zone  2.  Pre¬ 
vious  newspaper  sales  experience 
desirable.  Send  resume  and  track 
record  of  generating  sales  to  Box 
081 33,  Editor  &  Publisher. 

ADVERTISING  SALES  MANAGER/ 
MARKETING  DIREaOR 

Kansas  City  area  group  of  weekly  com¬ 
munity  newspapers  is  seeking  an  excep¬ 
tional  individual  with  a  proven  track 
record.  Candidate  will  manage  and 
expand  the  existing  sales  staff  in  a 
twice  weekly  TMC  news  product  and 
specially  publications.  Our  compensa¬ 
tion  package  is  extremely  competitive 
and  flexible  for  the  right  person.  Com¬ 
pensation  package  includes  401  (k) 
and  ESOP.  Please  send  resume  and 
salary  requirements  to  Box  08140, 
Editor  &  Publisher. 


Incumbent  formulates  advertising,  pro¬ 
motion,  and  circulation  policy  for 
print/electronic  newspapers;  directs, 
manages,  and  supervises  Central 
Office  marketing/advertising  staff; 
coordinates  efforts  of  U.S. -based  ad 
agencv  representing  the  newspapers 
and  relations  with  U.S.  headquarters  af 
major  overseas  advertisers;  develops 
marketing  campaigns  to  increase 
circulation;  and  reviews,  analyzes, 
evaluates,  and  reports  on  program 
accomplishment  in  financial  terms. 
Requires  some  overseas  travel.  Salary 
range:  $60-$70,000,  depending  on 
qualifications/ experience. 

Deadline  for  applications  is  5  p.m., 
EDT,  May  2.  Submit  resume  to  Amer¬ 
ican  Forces  Information  Service,  ATTN: 
George  Webb,  601  N.  Fairfax  Street, 
Suite  311,  Alexandria,  VA  22314- 
2007.  FAX:  (703)  428-0625.  E-mail: 
jlflock@hq.afis.osd.mil.  The  European 
and  Pacific  Stars  and  Stripes  are  equal 
opportunity  employers. 


Excellent  career  opportunity  in  north¬ 
ern  Michigan's  top  growth  market. 
Expanding  28,000  doily,  40,000  Sun¬ 
day  in  beautiful  Lake  Michigan  resort 
community.  We  seek  a  candidate  with 
exceptional  motivational,  training, 
communication,  planning  and  market¬ 
ing  know-how.  Reply  lo  Zeke  Fleet,  The 
Record-Eagle,  1 20  W.  Front  Street, 
Troverse  City,  Ml  49684.  No  phone 
calls,  please. 


ADVERTISING  SALES 
MANAGER 

Metro  alternative  weekly  in  high- 
grovvth  western  city  needs  a  leader. 
Quality  product  ond  operation,  ready 
for  the  next  phase.  Resume  and  cover 
letter  in  total  confidence  to  Box  08143, 
Editor  &  Publisher. 


LxWmMo 


Ed  Wood 


THE  INDIANA  GAZETTE  has  an  open¬ 
ing  for  a  Director  of  Advertising.  We 
are  a  family-owned  operation  that 
produces  a  paper  7  days  a  week. 
Candidate  must  hove  a  college  degree 
and  possess  strong  leadership,  motiva¬ 
tion  and  selling  skills.  This  job  offers  o 
competitive  salary  plus  commission 
along  with  excellent  benefits  package. 
SencT  resumes  to  Box  08144,  Editor  & 
Publisher. 


DIREaOR  OF  SALES  AND 
BUSINESS  DEVELOPMENT 
Region:  Nationol 

Compensation:  Six-Figure  Pockage 

Emerging  Internet  content  compony 
seeking  energetic,  self-motivated 
persons  to  develop  Internet  clossified 
advertising  support  to  the  media  and 
other  industries.  Experience  in  news¬ 
paper  advertising  or  real  estate  sales  a 
plus.  Must  have  good  presentation 
skills.  Entrepreneurial  and  business 
development  skills  important.  Send 
resume  and  salary  history  to: 

ClassiFind  Network,  Inc. 

E-mail:  sales@classifind.com 
FAX:  (619)  874-3690 
"Letting  Technology  Work  For  You" 

RETIRING  Advertising  Managers  in 
Michigan,  Ohio,  ana  Indiana  area. 
Join  a  57  year  old  church  page  sales 
organization.  Largest  in  field.  Estab¬ 
lished  sale.  Surprisingly  little  travel. 
Great  headquarters  support.  Phone 
Keister-Williams  (800)  293-4709. 

TELEMARKETING  SALES  MANAGER 

We  are  seeking  o  highly  motivated 
hands-on  LEADER  -  COACH  for  our 
group  of  newspapers  located  in  Zone 
2. 

The  Candidate  for  this  position  must: 

•  Be  goal  oriented 

•  Be  self-motivoted 

•  Have  experience  selling/ 
advertising 

•  Hove  ability  loteach/communicate 
effectively. 

This  is  a  ground  floor  opportunity  for 
the  right  person.  We  offer  a  com¬ 
petitive  salary  and  exceptional  bene¬ 
fits. 

For  immediate  consideration,  please 
forward  your  resume  to  Box  08136, 

Editor  &  Publisher. _ 

ADVERTISING  SALES 
MANAGER 

Sun  Newspapers  is  seeking  to  recruit 
an  Advertising  Display  Sales  Manager 
to  direct  o  staff  of  six.  This  position 
reports  directly  to  the  VP  of  Sales  and 
Marketing.  Sun  Newspapers,  located 
in  Cleveland,  Ohio,  is  the  nation's 
largest  ABC  audited  paid  weekly 
newspaper  group. 

The  successful  candidate  should  be 
degreed  and  prior  print  experience  is  a 
must.  The  market  has  potential  for  new 
business,  and  developing  this  is  an 
essential  part  of  the  job  requirement. 

We  are  seeking  to  hire  and  promote 
exceptional  achievers  and,  accord¬ 
ingly,  offer  an  attractive  compensation 
package  including  a  base  salary, 
performance  bonuses,  401  (k)  plan, 
and  excellent  benefits  package. 

Send  resume  and  cover  letter  to: 

W.  Peter  Deverall 
Vice  President,  Sales/Marketing 
SUN  NEWSPAPERS 
5510  Cloverleaf  Parkway 
Cleveland,  OH  441 25 
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HELP  WANTED 


ADVERTISING 


CIRCULATION 


THE  SUN-SENTINEL  COMPANY, 
located  in  Ft.  Lauderdale,  Florida,  a 
dynamic  member  of  Tribune  Company, 
one  of  the  nation's  largest  multi-media 
infarmation  and  entertainment  com¬ 
panies,  is  seeking  the  following: 

Advertising  Account  Executive  -  The  Sun- 
Sentinel  Company  is  searching  for  a 
top-notch  advertising  sales  profmsional 
to  proactively  manage  sales  and  ser¬ 
vice  to  retail  food  and  discount  store 
accounts.  Minimum  of  five  years  in  a 
sales  or  marketing  pasition  with  an 
aggressive  media  company  handling 
major  accounts.  Candidate  will  have 
demonstrated  the  ability  to  grow 
revenue  through  a  creative  approach 
in  meeting  advertisers  needs.  Clear 
understanding  of  the  use  of  nxirketing 
knowledge  and  a  customer-orientation 
in  setting  strategic  objectives. 

The  Sun-Sentinel  offers  competitive 
salary,  with  generous  benefits  plan  and 
slock  options. 

To  apply,  please  forward  resume  and 
interest  letter  with  salary  requirements 
to: 

Sun-Sentinel  Company 
Human  Resources  Department 
Attn:  B.  Feidkamp 
333  S.W.  1 2th  Avenue 
Deerfield  Beach,  FL  33442 
E-mail:  bfeldkampdlribune.com 

CIRCUIATK?N 

CIRCULATION  DIVISION  MANAGER 

The  Vindicator,  a  seven  day  afternoon 
aper  located  in  Yaungstawn,  Ohio, 
as  an  opening  for  a  Division  Man¬ 
ager  in  our  Circulation  Department. 
This  position  will  be  responsible  for 
supervising  and  motivating  up  to  eight 
district  managers.  Responsibilities  will 
include  sales,  service,  and  collections 
for  home  delivery  within  a  specific  geo- 
raphical  area.  The  successful  candi- 
ate  will  hove  strong  communications 
skills,  prior  supervisory  experience, 
and  the  ability  to  work  as  part  of  a 
dedicated  team.  Experience  in  a  union 
environment  will  be  beneficial. 
Interested  parties  should  send  a  resume 
and  their  salary  requirements  to  The 
Vindicator,  Attention:  Clyde  Barrow, 
P.O.  Box  780,  Youngstown,  OH 
44501-0780. 


CIRCULATION  DIREQOR 

For  a  20,000,  7-day  daily  in  north 
Central  Massachusetts.  Candidate  must 
hove  a  minimum  of  5  years  of  Circula¬ 
tion  Management  experience  in  a  com¬ 
petitive  market.  A  proven  record  of 
circulation  growth  and  expense  man¬ 
agement  a  must.  Excellent  pay  and 
benefits.  This  is  a  key  position  for  a 
results  driven  company.  Send  resume, 
salary  history  and  references  to  Pub¬ 
lisher,  Sentinel  &  Enterprise,  808  Main 
Street,  Fitchburg,  MA  01 420. 


CIRCULATION  MANAGER  -  ABC  5- 
day  daily;  TMC/weekly/paid  mail 
publications.  Excellent  job  opportunity 
tor  experienced  individual.  Resumes  to 
A.  Coulter,  P.O.  Box  459,  West 
Memphis,  AR  72303-0459. 


CIRCULATION  MANAGER 
The  Westerly  Sun  needs  a  high-energy, 
experienced  circulation  leader  with  a 
strong  commitment  to  staff  devel¬ 
opment.  This  is  an  excellent 
opportunity  with  a  family-owned 
newspoper  in  a  competitive  seacoast 
market.  Forward  resume,  salary 
requirements  and  references  to: 

Dan  O'Neil,  Publisher 
The  Westerly  Sun 
56  Main  Street 
Westerly,  Rl  02891 
No  phone  colls, 
e-mail:  utter028916aol.com 
dponeil6aol.com 


CIRCULATION  MANAGER  -  Northwest 
Ohio  6-day  daily  newspaper,  6,500 
paid  circulation  with  1 4,000  TMC, 
seeks  an  experienced  Circulation 
Manager  to  lead  our  department.  We 
offer  a  competitive  salary,  and  benefits 
package  including  a  401  (k).  If  you 
nave  at  least  2  years  of  solid  Circula¬ 
tion  experiefKe,  and  are  looking  for  an 
opportunity  with  a  growing  company 
in  a  good  market,  send  resume  and 
salary  history  to:  Rodd  Hale,  corporate 
circulation  director.  Brown  Publishing 
Company,  542  N.  Barron  St.,  Eaton, 
OH  45320. 

CIRCULATION 

COMPUTER  SYSTEM  MANAGER 
(COLDER  JACKSON) 
Responsibilities  include  designing  and 
writing  requested  reports  using  UDMS 
report  writer,  troubleshooting  equip¬ 
ment  and  process  malfunctions,  testing 
new  releases  and  enhancements, 
scheduling  and  prioritizing  work 
requested  from  circulation  personnel 
and  training  users.  Knowledge  of 
circulation  distribution  processes 
necessary.  Must  be  organized  and 
detail-oriented.  Strong  communication 
and  leadership  required. 

Send  resume  to: 

Elvin  Taylor 
Dayton  Daily  News 
45  S.  Ludlow  Street 
Dayton,  OH  45402 

EDITORIAL 


EDITORIAL  WRITER 

The  Times-Picayune,  New 
Orleans'  daily  newspaper, 
seeks  an  editorial  writer  to 
tackle  complex  issues.  Strong 
reporting  skills  a  must  in 
addition  to  writing  proficiency. 
We  serve  our  readers  with  a 
strong  editorial  commitment 
to  local  news.  Write  editorials 
for  a  diverse  readership  in  a 
culturally  unique  area.  Prefer 
experience  in  editorial  writing 
at  a  daily  newspaper  and  at  ^ 
least  3  years  newspaper 
experience. 

Send  resumes  and  clips  to: 

Lynn  Cunningham 
Assistant  to  the  EdKor 
THE  TIMES-PICAYUNE 
3800  Howard  Avenue 
New  Orleans,  L^  70140 
Equal  Opportunity  Employer 


_ CIRCULATION _ 

CITY  DISTRia  MANAGER 
The  Portland  Newspapers  is  seeking  a 
DistricI  Manager  (Zone  1  applicants 
preferred)  for  its  city  operation.  The 
person  selected  must  have  superior 
organ  zation  and  communication  skills, 
good  interpersonal  skills,  be  self- 
motivoted,  fl^ible,  ability  to  work  in  a 
team-based,  and  able  to  work  in  a 
Regional  Circulation  Depot  environ¬ 
ment.  The  successful  candidate  will  be 
responsible  for  providing  excellent 
home  delivery  service  to  our  sub¬ 
scribers,  motivating  carriers  during  sub¬ 
scription  sales  contests,  recruiting, 
orienting  and  retaining  a  primary  adult 
carrier  force,  growing  circulation 
within  your  area  of  responsibility,  and 
retaining  subscribers.  A  proven  track 
record  in  newspaper  circulation  is  a 
must.  A  degree  in  business/marketing 
is  preferred. 

This  is  an  exciting  opportunity  for  a  cur¬ 
rent  District/Middle  Manager  or 
Circulation  Manager  from  a  small 
market/newspaper.  Salary  range: 
$26,592  to  $41,389  based  on  experi¬ 
ence  with  a  competitive  benefit 
package  and  excellent  quality  of  life  on 
the  coast  of  Maine. 

Qualified  applicants  may  submit  a  le^ 
ter  of  interest  and  resume  to  The 
Portland  Newspapers,  Attention 
Kathleen  Mahoney,  human  resources 
manager,  390  Congress  Street, 
Portland,  ME  04101.  EOE. 


IMMEDIATE  OPENING  for  a  Circula¬ 
tion  Manager.  Midwest  daily  9,000 
circulation  looking  for  an  assistant  or 
district  manager  ready  to  move  up. 
Include  resume  ond  pay  required,  send 
to  Box  081 42,  Editor  &  Publisher. 

SINGLE  COPY  MANAGER 
One  of  the  nation's  fastest  growing 
newspapers  is  seeking  a  motivated 
individual  to  fill  a  key  circulation  posi¬ 
tion.  This  manager  will  be  responsible 
(or  bolstering  single  copy  sales  through 
retail  sales  plans,  promotions  and 
solicitation  of  new  accounts.  If  you 
have  at  least  five  years  proven  circula¬ 
tion  sales  experience  and,  ideally,  a 
degree  in  business  marketing,  send 
your  resume  in  confidetKe  today.  Las 
Vegas  Review-Journal,  Human 
Resources  Department,  P.O.  Box  70, 
Las  Vegas,  NV  89125-0070.  Pre¬ 
employment  drug  testing  required. 

EDITORIAL 

$269  "Laptop"  for  writers.  Text-only 
downloads  to  Mac/PC  via  ADB/ 
keyboard  200  hrs  on  2  AA  batteries 
AutoResume  www.alphasmart.com 
1  (888)  276-2780 

BUREAU  BOSS? 

Want  to  captain  a  winning  team?  We 
need  a  sharp  weekly  editor  or  sea¬ 
soned  reporter  to  lead  our  4-person 
Burley,  Idaho,  bureau.  You'll  plon  and 
edit  daily  coverage  for  a  growing 
zoned  edition  in  a  competitive  small 
market.  Minimum  three  years'  experi¬ 
ence;  photography  a  plus;  passion  for 
local  nevirs  a  must. 

Send  resume,  clips,  referetKe  list  to: 

Clark  Walworth,  ME,  The  Times-News 
P.O.  Box  548,  Twin  Falls,  ID  83303. 
e-mail:  twinews6micron.net. 


_ EDITORIAL _ 

A  SCRAPPY,  fast-growing  newspaper 
(92,000  circulation)  in  northern  San 
Diego  County  and  southwest  Riverside 
County  is  reviewing  resumes  for 
reporters,  copy  editors  and  page 
designers.  SencI  resume  and  clips  to 
Kent  Davy,  editor.  North  County  Times, 
207  E.  Pennsylvania  Avenue,  Escon¬ 
dido,  CA  92025. 


ASSISTANT  MANAGING  EDITOR 
needed  for  daily  newspaper  with 
8,500  circulation.  Are  you  a  copy 
editor,  photographer  or  writer  ready  to 
move  up  into  management?  Do  you 
hove  page  design  experience,  fluency 
in  QuarkXPress,  and  lots  of  ideas  for 
great  stories?  Then  this  job  is  (or  you. 
You'll  work  with  on  editorial  staff  ol  1 4 
and  hold  responsibility  (or  local,  wire 
and  feature  pages.  Run  the  whole 
show  when  the  managing  editor  is 
away.  Want  to  know  more?  Send 
resume,  references,  cover  letter,  and 
writing,  photo  and/or  design  samples 
to  Patricia  Ann  Speelman,  managing 
editor,  Piqua  Daily  Call,  310  Spririg 
Street,  Piqua,  OH  45356. 


ASSOCIATE  EDITOR 
U.S.  publisher  of  leading  monthly  pub¬ 
lication  (or  the  environmental  industry 
seeks  Editor  with  5  years  experience 
with  business  or  technical  trade  pub¬ 
lications.  Will  be  responsible  (or  writ¬ 
ing  and  editing  of  editorial  regarding 
new  technologies  and  regulations. 
Must  be  comfortoble  with  deadlines 
and  dealing  with  technical  subject  mat¬ 
ter. 

Send  resume  with  writing  samples  and 
salary  requirements  to:  CAHNERS 
PUBLISHING  COMPANY,  Human 
Resources,  Dept.  AE,  1350  E.  Touhy 
Ave.,  Des  Plaines,  IL  60018  or  FAX: 
(847)  390-2533.  EOE  M/F/D/V 

AHENTION  COPY  EDITORS:  We're 
looking  for  experienced  newspaper 
copy  editors  for  our  local  desk  that 
serves  two  daily  newspapers, 
(155,000  circ.)  and  a  Sunday  news¬ 
paper  (200,000  circ.).  You  must  hove 
daily  newspaper  experience.  You  must 
be  skilled  at  writing  headlines,  and 
designing  and  paginating  pages.  You 
must  despise  cliches  and  worship 
deadlines.  Send  resume  and  work  sam¬ 
ples  to  Richord  A.  Sullivan,  assistant 
managing  editor.  The  Syracuse  News¬ 
papers,  P.O.  Box  4915,  Syracuse,  NY 
13221. 


AWARD-WINNING  broadsheet 
weekly  seeks  general  assignment 
reporter.  18K  paid  circulation.  Long 
hours,  hard  work.  Hard  news  experi¬ 
ence  preferred;  car,  camera  required. 
Send  resume,  clips  to  Peter  Boody, 
editor.  The  Southampton  Press,  P.O. 
Box  1 207,  Southompton,  NY  1 1 969. 

EDITOR  NEEDED  (or  business  newspa¬ 
per  serving  the  Chicago  suburbs. 
While  the  bulk  of  the  job  is  story 
development  and  writing/reporting, 
the  position  also  requires  photography 
skills  and  page  layout  using  Quark¬ 
XPress.  We're  lookina  for  on  outing 
individual  who  isn't  orroid  to  dive  neod 
first  into  a  new  market.  Ideal  candidate 
is  someone  who  alreody  does  much  of 
this  at  a  small  daily/weekly,  but  is  look¬ 
ing  (or  more  direct  responsibility.  Reply 
to:  Box  08146,  Editor  &  Publishw. 
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EDITORIAL 


BUSINESS  EDITOR 

The  Des  Moines  Register,  Iowa's  pre¬ 
mier  newspaper,  is  Iroking  (or  a  busi¬ 
ness  editor  who  con  lead  our  renewed 
and  expanded  Focus  on  coverage  of 
local  business  trends  -  from  workpoce, 
to  retail;  finance  and  technology- 
We're  looking  for  an  innovative  leader 
(or  a  talented,  13-person  business 
news  staff,  somebocV  who  can  help  us 
greatly  expand  readership  of  our  busi¬ 
ness  news  staff,  somebody  who  can 
help  us  greatly  expand  readership  of 
our  business  news  sections.  Please 
send  resume,  work  samples  and  cover 
letter  explaining  your  business  news 
philosophy  to  Dennis  Ryerson,  editor. 
The  Des  Moines  Register,  P.O.  Box 
957,  Des  Moines,  lA  50304.  The  Des 
Moines  Register,  a  Gannett  newspa¬ 
per,  is  committed  to  diversity  and 
proud  to  be  an  equal  opportunity 
employer. 


BUSINESS  REPORTER 
The  Register-Guard,  Eugene,  OR,  an 
80,000-circulation  daily,  seeks 
aggressive,  productive  reporter  to 
cover  timber,  manufacturing  and 
economic  development.  Ideal  candi¬ 
date  can  turn  around  overnight  stories 
for  our  daily  report  while  developing 
tough  enterprise  packages  (or  our 
Sunday  section.  Join  a  skilled  business 
team  that  three  years  in  a  row  has  won 
a  Best  in  Business  award  From  the 
Society  of  American  Business  Editors 
and  Writers.  Excellent  pay  ($552- 
$865  per  week,  depending  upon 
experience),  benefit  and  working 
environment.  Four-year  college  degree 
required.  We're  looking  For  someone 
with  at  least  a  year  of  business  report¬ 
ing  experience,  and  would  also  like  to 
hear  From  veteran  business  reporters 
seeking  a  recreation-oriented  city  to  set¬ 
tle  down  in.  Submit  resume  and  clips 
to:  BUSINESS  REPORTER,  The  Register- 
Guard,  Human  Resources  Dept.,  P.O.  Box 
10188,  Eugene,  OR  97440-2188. 
Deadline:  Friday,  May  1 6,  1 997. 

Writing  samples  will  not  be  returned. 

An  Equal  Opportunity  Employer. 


EDITORIAL 


BUSINESS  EDITOR/REPORTER: 
Award-winning  NC  newspaper  has 
created  new  position  for  someone  who 
wants  to  write  hard-hitting  stories  and 
features,  oversee  layouts  and  edit 
weekly  business  page.  Send  resume, 
references  to  Cornelia  Olive,  c/o  The 
Sanford  Herald,  P.O.  Box  100,  San¬ 
ford,  NC  27331-0100. 


CHALLENGING  OPPORTUNITY  for 
reporter  in  state  capital  set  in  the  beau¬ 
tiful  bluegrass  and  horse  country  of 
Central  Kentucky  and  in  a  spanking 
new  plant.  Two  years  daily  newspaper 
work  preferred  but  exceptional  experi¬ 
ence  with  a  weekly  will  be  considered. 
Send  resumes,  clippings  and 
references  to  Carl  West,  The  State 
Journal,  321  West  Main  Street, 
Frankfort,  KY  40601 . 


CHINA  DAILY  is  looking  for  native 
English-speaking  Journalist  ta  fill 
COPY-EDITING  positions.  A  minimum 
of  3  years'  copy  editing/journalism 
experience  is  required. 

Contracts  are  for  one  year.  Foreign 
employees  are  paid  a  monthly  salary 
of  RMB  4,000  yuan,  paid  partly  in  for¬ 
eign  currency.  China  Daily  offers  air 
Fare,  housing,  medical  insurance  and 
(our  weeks'  paid  leave,  with  a  travel  sub¬ 
sidy  of  2,200  yuan.  Only  those  who 
are  qualified  and  genuinely  interested 
need  apply. 

Applicants  are  invited  to  send  a 
resume,  two  references  and  samples  of 
work  to: 

Mr.  Wang  Yanping 
Chief  of  Foreign  Liaison 
Office,  China  Daily 
1 5  Huixin  Dongjie 
Chaoyang  District 
Beijing  100029,  China 
Tel:  01 1  (8610)  6492-4488  ext.  3117 
011  (8610)6491-8542 
Fax:  011  (8610)6491-8377 


EDITORIAL 


(ireat  Rditors  Wanted 


Tired  of  editing  the  same  old  stories?  Feel  trapped  in  middle  management? 
Want  to  make  more  of  a  difference?  We  might  be  your  solution. 

Rodale  Press  has  openings  for  Sr  Editors  to  oversee  staff-written  books  on 
health,  fitness,  stress,  sex,  nutrition  &  alternative  healing  developed  in 
conjunction  w/Men’s  Health  &  Prevention  magazines.  We  seek  editors  who: 
-have  worked  for  broad-readership,  consumer-friendly  publications; 
-have  experience  managing  full-time  staff  writers; 

—have  overseen  major,  substantive  Journalistic  projects; 

-are  gifted  wordsmiths; 

-can  work  effectively  w/copy  editors,  designers,  researchers  &  market¬ 
ers  to  maximize  the  quality,  appearance,  &  sales  viability  of  their  books. 

Preferred  candidate  would  have  5-10  years’  full-time  journalism  experience, 

3  years’  people  management  experience  and  a  passion  for  “how-to” 
journalism.  Must  be  willing  to  work  at  our  Eastern  PA  headquarters,  under  2 
hours  from  NYC.  Rodale  Press  offers  top-notch  compensation  packages  and 
amenities  unheard  of  at  most  other  companies:  a  gym,  onsite  daycare,  health- 
food  cafeterias,  flexible  scheduling,  a  high-match  401(k),  and  much  more. 
Send  cover  letter,  resume,  and  work  samples  to:  HR  Dept/EP,  Rodale  Press, 
33  East  Minor  St.,  Emmaus,  PA  18098-0099.  eoem/f/d/v. 


CITY  EDITORS:  S.  California  cam- 
munity  newspapers  looking  for 
energetic,  creative  news-driven 
journalists  for  both  news  and  feature 
weeklies.  Great  newsroom,  award¬ 
winning  publications,  room  to  grow. 
Send  clips,  resume  to:  Steve  Marble, 
CCN,  330  W.  Bay  St.,  Costa  Mesa, 
CA  92627,  dpilot2@earthlink.net. 


CITY  EDITORS 

Strong  word/content  editors  needed 
for  the  city  desk  of  Hawoii's  largest 
newspaper  (110,000  daily;  190,000 
Sunday).  Work  hard,  but  enjoy  one  of 
the  woHd's  most  beautiful  places.  Com¬ 
petitive  salary,  excellent  benefits, 
relocation  costs.  Send  resume  and 
work  samples  to  M.J.  Smith,  managing 
editor.  The  Honolulu  Advertiser,  605 
Kapiolani  Blvd.,  Honolulu,  HI  96817. 


COME  UVE  and  work  in  PARADISE 
Small  but  growing  weekly  newspaper 
in  the  Caribbean  requires  young 
energetic  and  reliable  journalist.  Must 
be  prepared  for  at  least  a  two  year  com¬ 
mitment.  Fox  interest  and  resume  to 
(869)  469-5891 


COMMENT  PAGES  EDITOR 
The  Morning  Call,  in  Allentown,  PA,  is 
seeking  an  editor  for  its  Comment 
Pages.  This  is  the  top  editorial-page 
position  at  the  newspaper.  The  suc¬ 
cessful  candidate  will  research  and 
write  editorials  and  oversee  the  work 
of  two  full-time  editorial  writers.  He  or 
she  also  will  be  responsible  for  select¬ 
ing  letters  to  the  editor,  op-ed  columns 
.  and  syndicated  material  For  the  Com¬ 
ment  Pages.  Editorial-writing  experi¬ 
ence  required.  Managerial  experience 
preferred.  Send  resume  and  clips  to 
Roger  Oglesby,  editor  and  vice  presi¬ 
dent,  The  Morning  Call,  101  N.  6th 
Street,  Allentovm,  PA  18105. 

COLORADO  SPRINGS  Gazette  seeks  a 
deputy  sports  editor  to  lead  a  staff  of 
10  veteran  writers.  Must  have  a  strong 
desire  to  marry  words  and  visuals.  The 
Gazette  (IlOK  circ.)  is  located  in  the 
heart  of  the  Olympic  movement  and 
staffs  the  major  sports  in  Denver.  Send 
resume  to  Barbara  Reichert,  Gazette 
Sports  Editor,  30  S.  Prospect  St.,  Col¬ 
orado  Springs,  CO  80903. 

Deadline  May  1 6. 


COLORADO  SPRINGS  Gazette  (11  OK 
circ.)  seeks  a  sports  designer  who 
create  pages  with  impact.  QuarkXPress 
a  plus.  Send  resumes  to  Barbara 
Reichert,  Gazette  Sports  Editor,  30  S. 
Prospect  St.,  Colorado  Springs,  CO 
80903.  Deadline  May  7. 


COMMUNITY  EDITOR 
Group  of  weekly  newspapers  in  SW 
Virginia  seeking  experienced,  hands- 
on  editor  to  lead  our  staff.  Send 
resume  with  salary  requirements  to  Box 
08131,  Editor  &  Publisner. 

COPY  EDITOR 

The  New  Haven  Register,  an 
aggressive  and  colorful  100,000  AM 
paper  in  Yale's  hometown,  seeks  an 
experienced  copy  editor  for  central 
news  desk.  Ideal  candidate  is  a  strong 
wordsmith,  able  to  produce  snappy 
headlines  on  deadline.  Good  salary 
and  benefits.  Letter,  resume,  work  sam¬ 
ples  to  Ray  Hoye,  news  editor.  New 
Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  0651 1 . 


EDITORIAL 


COMPETITIVE  35,000-circulation  daily 
autside  of  Cleveland  has  a  great 
opportuniw  for  an  assistant  metro 
editor  with  energy  and  ambition. 
We're  looking  for  a  crackerjack  news 
person  who  can  help  coach  and 
motivate  a  staff  of  10,  can  pursue  a 
story  relentlessly  and  loves  to  go  head- 
to-head  with  the  competition.  Send 
resume  to  Rudy  Dicks,  managing 
editor.  The  Chronicle-Telegram,  225 
East  Avenue,  Elyria,  OH  44036. 


COPY  EDITOR  needed  to  polish  copy 
and  write  eye-catching  headlines  on 
fulljpaginated  QuarkXPress/QPS  system 
at  me  Bakersfield  Californian,  a  major 
daily  in  Central  California.  At  least  two 
years  experience  as  a  daily  reporter  or 
copy  editor  preferred.  Layout/ 
paqination  skills  a  plus.  Send  resume 
and  work  samples  to:  John  R.  Furtak, 
copy  desk  chief.  The  Bakersfield  Cali¬ 
fornian,  P.O.  Bin  440,  Bakersfield,  CA 
93302. 


COPY  EDITOR.  Strong  wordsmith  and 
layout  skills  needed  ror  55,000  AM 
daily  near  Cleveland  that  is  implement¬ 
ing  pagination.  Send  resume  and 
layout  samples  to  Glenn  Gilbert, 
managing  editor.  The  News-Herald, 
7085  Mentor  Avenue,  Willoughby, 
OH  44094. 


COPY  EDITOR:  If  you  can  make  sure 
that  copy  is  clear,  concise,  complete, 
fair  and  accurate,  and  if  you  can  top  it 
all  off  with  a  good  headline  and  cap¬ 
tions,  Newsday  may  have  a  position 
for  you.  Send  letter  and  resume  to  Tim 
Healy,  executive  news  editor.  News- 
day,  235  Pinelown  Road,  Melville,  NY 
1 1747.  E-mail:  healy@newsday.com 


COPY  EDITOR 

Copy  Editor  needed  for  Transitions 
magazine,  an  internationally  distrib¬ 
uted  monthly  publication.  Transition  cov¬ 
ers  political,  economic,  and  cultural 
affairs  in  Eastern  Europe  and  the  for¬ 
mer  Soviet  Union.  Applicants  should 
have  two  or  more  years  of  professional 
copy-editing  experience  and  be  famil¬ 
iar  with  both  AP  and  Chicago  styles. 
Bachelor's  degree  and  kno^^edge  of 
region  preferred.  Must  be  willing  to 
relocate  to  Prague.  Resumes  to  Manag¬ 
ing  Editor,  Transitions,  Washingtonova 


e-mail:  schmidtj 


CORRESPONDENT 

$  14/inch.  That's  what  RESTRUCTUR¬ 
ING  TODAY  pays  correspondents 
mostly  in  state  capitals  but  not  only 
there.  It's  a  faxed  daily,  business 
newsletter  focused  on  natural  gas  and 
electricity  competition  and  the  con¬ 
vergence  of  the  two  industries.  We 
especially  need  someone  in  the  capitals 
of  GA,  MS,  TN,  NC,  NM,  NV,  MN, 
lA,  MO,  CA,  CT.  Fax  resume  and 
recent  stories  to  US  Publishing,  (202) 
298-8210. 


DESIGN  EDITOR 

La  Opinion,  a  Spanish-doily  newspo- 
per  based  in  Los  Angeles,  is  looking 
tor  a  creative,  motivated  individual 
with  a  strong  background  in  newspa¬ 
per  page  design.  Qualified  applicant 
should  be  experienced  in  both  futures 
and  news  design  and  be  able  to  work 
and  lead  a  small  group  of  page 
designers,  graphic  artists  and  paste-up 
people.  A  minimum  of  3-5  years  expe¬ 
rience  preferred,  although  exceptional 
talent  with  less  experience  would  be  con¬ 
sidered.  Fluency  in  Spanish  a  must 
(verbal / wri tten ) .  Please  send 
resume/work  samples  to:  Richard 
Carbada,  41 1  W.  5lh  St.,  2nd  FL/HR,  LA, 
CA90013.  FAX:  (213)  896-2314. 
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EDITORIAL 


website  graphics,  paginate  newspaper 
section  covers,  work  with  editors  and 


photographers  designing  daily  paper. 
Experience  with  Photoshop,  Freehand, 
QuarkXPress  a  must.  Send  resume  with 


salary  history,  samples  (slides/copies/ 
tearsheets)  to:  Managing  Editor,  San¬ 
dusky  Register,  314  W.  Market  St., 
Sandusky,  OH  ^870. 


DESIGN  EDITOR 

The  Courier-Post,  a  seven-day  AM 
metro  newspaper  in  the  competitive 
South  Jersey-Philadelphia  market,  is 
searching  for  a  skilled  page  designer 
with  Five  years  experience  using  Quark¬ 
XPress,  Freehand,  and  Photoshop. 
Qualified  applicants  should  have  a 
portfolio  of  news  page  design. 
Supervisory  experience  and  the  ability 
to  work  closely  with  photo/graphics/ 
copy  desk/systems/production.  Posi¬ 
tion  will  oversee  three  designers  and 
will  be  responsible  for  the  daily  prod¬ 
uction  of  color  section  fronts,  trafficking 
of  special  sections  and  advance  design 
work.  Position  will  be  part  of  the 
newsroom  management  team.  Please 
send  resume  to  William  C.  Hidlay, 
managing  editor,  Courier-Post,  P.O. 
Box  53CX3,  Cherry  Hill,  NJ  08034.  The 
Courier-Post  is  a  Gannett  newspaper 
ond  on  Equol  Opportunity  Employer. _ 

EDITOR  -  Motivated  individual  needed 
to  manage  an  award-winning  tri¬ 
weekly  in  sunny  South  Carolina,  ^lary 
in  the  30's.  Strong  benefit  package 
including  401  (k).  Tf  you  are  a  team 
player  that  can  manage  and  excel  in  a 
growth  market,  send  resume,  5 
references  and  current  salary  to: 
Journal/Tribune,  c/o  Steve  Edwards, 


EDITOR  opportunity  at  the  Yakima 
Herald-Republic,  a  40,000+  AM  daily 
in  Central  Washington  State.  Solid 
journalistic  background  combined  with 
strong  leadership  and  management 
skills,  impeccable  integrity  and 
character.  Ability  to  promote  staff 
teamwork  and  excellence  to  produce 
an  outstanding  news  product. 
Effectively  interpret  the  newspaper  to 
the  community  and  function  as  member 
of  a  top  management  team.  Resume 
and  clips  to  Kay  Gause,  human 
resources  director,  P.Q.  Box  9668, 
Yakima,  WA  98909.  A  member  af  The 


SENIOR  EDITOR 

Specialty  sports  publication,  leader  in 
field,  seeks  Senior  Editor  to  manage 
business  coverage.  Minimum  5  years 
management  experience  with  newspa¬ 
per  business  section  or  trade  pub; 
expertise  in  retailing,  manufacturing, 
distribution  and  consumer  issues; 
interpersonal  skills  to  motivate  staff  and 
hold  own  with  CEOs;  commitment  to 
independent  journalistic  experience. 
Will  manage  weekly  consumer  busi¬ 
ness  section,  trade-only  tabloid,  and 
direct  the  launch  of  international  edi- 
tian.  Desirable  Southeast  location;  com¬ 
petitive  salary,  benefits.  Rare 
opportunity  to  impact  growth  of  'must- 
read"  news  source  for  industry  movers 
and  shakers.  Send  resume,  salary  his¬ 
tory,  persuasive  cover  letter  to  Box 
08 1 49,  Editor  &  Publisher. 


_ EDITORIAL _ 

EDITORIAL  ASSISTANT  (Pari  time) 

Editorial  Assistant  wanted  (25-29 
hours/week)  for  group  of  award  win¬ 
ning  community  newspapers.  2-3 
years  prafessional  writing  experience 
needed  ta  wark  on  our  business  tab 
and  broadsheet.  Good  interviewing 
skills,  deadline  oriented  and  experi¬ 
ence  with  business  community 
required.  Layout  skills  a  plus.  Send 
resume  and  clips  to  B.  Swanson,  busi¬ 
ness  editor.  The  Princeton  Packet,  Inc. 
(E&P),  P.O.  Box  350,  Princeton,  NJ 
08542.  EOE/M/F/D/V 

EDITORIAL  STAFF 

We  are  continuing  our  search  for  top- 
notch  editorial  staff  members  to  work 
at  the  North  Platte  Telegraph,  Scot- 
tsbluff  Star-Herald,  Lexington  Clipper- 
Herald  or  Sidney  Telegroph  in 
NEBRASKA.  We  need  people  with  a 
journalism  education,  initiative,  cam- 
puter  skills  in  QuarkXPress  and 
Micrasoft  Word  and  the  ability  ta  meet 
deadlines.  We  have  modern  Facilities 
with  the  best  in  computer  technology. 
We  offer  competitive  wages  and 
excellent  benefits.  Send  resume  and 
clips  to  Kim  Ferguson,  Western  Pub¬ 
lishing  Co.,  P.O.  Box  1228,  North 
Platte,  NE  69103.  fax:  (308)  532-3239. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 

FEATURES  REPORTER  sought  who  can 
cover  arts  and  culture  with  insight.  We 
value  storytellers  who  want  to  serve 
readers  first.  Our  new  reporter  will 
write  for  A1  while  also  working  on 
stories  for  daily  Features  page.  Cov¬ 
erage  topics  also  include  parenting/ 
family/ women's  issues.  Sound  like  fun? 
Send  resume,  clips,  references  to  Jim 
Willis,  ME,  Birmingham  Post-Herald, 
P.O.  Box  2553,  Birmingham,  AL 
35202. 

EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  ta  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Delias,  Hous¬ 
ton,  San  Francisco  and  Las  Angeles 
There  is  an  immediate  opening  For  a 
managing  editar  at  the  Phoenix  paper 
(circulation  140,000)  and  (or  an  asso¬ 
ciate  editor  at  the  Dallas  Observer. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O  Box  5970 
Denver,  CO  80217 
No  phone  calls,  please. 

I'm  the  big  Yak  Daddy. 

Lycos 


_ EDITORIAL _ 

EDUCATION  WRITER 
The  Beaver  County  (PA)  Times,  an 
award-winning,  45,000-circulation 
daily  just  outside  Pittsburgh,  seeks  a 
talented  reporter  and  writer  to  cover 
the  important  topic  of  education.  Our 
education  writer  spends  little  or  no  time 
in  school  board  meetings,  but  spends  a 
great  deal  of  time  in  classrooms.  From 
kindergarten  to  college.  If  your  experi¬ 
ence  and  clips  demonstrate  an  ability 
to  tell  readers  what  stixlents  are  learn¬ 
ing  and  who's  teaching  them,  send 
your  resume  to:  Dennis  D.  Dible,  exec¬ 
utive  editor,  Beaver  County  Times,  P.O. 
Box  400,  Beaver,  PA  15009.  Minority 
candidates  are  especially  encouraged 
to  apply.  No  telephone  calls,  please. 

ENTERTAINMENT  EDITOR 
Help  us  redefine  fun  in  California's 
mid-valley.  Daily  24,000  circulation 
newspaper  40  minutes  north  of  Sacra¬ 
mento  seeks  editor  to  direct  local  and 
syndicated  content  and  design  daily 
entertainment  page  and  weekly 
Weekend  sectian.  Some  writing 
involved.  Contact  Julie  Shirley,  editor, 
Appeal-Democrat,  1530  Ellis  Lake 
Drive,  Marysville,  CA  95901  or  e-mail: 
Julie_Shirley@link.freedom.com. 

EXECUTIVE  EDITOR 

40,000  circulation  daily,  Monday  - 
Sunday  in  North  Carolina  has  an  open¬ 
ing  for  a  top  news  executive  to  lead  a 
g'-eat  newspaper  and  talented  staff. 
The  successful  candidate  will  have 
newsroom  experience,  staff  devel¬ 
opment  skills,  experience  in  competitive 
market,  and  the  ability  ta  create  and 
work  a  budget.  Send  resume,  salary 
history  and  references  to  Box  08135, 
Editor  &  Publisher. 

EXPERIENCED  BUSINESS  REPORTER 

The  Palm  Beach  Post  seeks  an 
aggressive,  experienced  reporter  who 
lives  and  breathes  business  news  ta 
caver  our  expanded  public  markets 
beat.  Must  have  at  least  five  years'  busi¬ 
ness  reporting  experience,  familiarity 
with  the  SEC  and  other  regulatory 
bodies  and  a  love  of  public  documents. 
Don't  even  think  of  applying  if  you 
don't  know  what  a  CRD  is  and  how  to 
get  one.  The  Post  is  in  a  highly  com¬ 
petitive  market  and  needs  a  reporter 
dedicated  to  enterprise,  excellerKe  and 
getting  news  first. 

Send  resume,  clips  and  references  to: 

Susan  Bowles 

Executive  Business  Editor 

The  Palm  Beach  Post 
P.O.  Box  24700 

West  Palm  Beach,  FL  33416-4700 
FAST-PACED  WEEKLY  business  pub- 
lication  seeks  experienced  reporter  to 
cover  business  news  in  Westchester 
County,  NY.  Must  have  in-depth  know¬ 
ledge  of  local  markets  and  industries, 
above-average  writing  and  communi¬ 
cation  skills,  be  able  to  handle  heavy 
workload  and  meet  tight  deadlines. 
Knowledge  of  AP  style  and  Macintosh. 
No  whiners,  shrinking  violets.  Com¬ 
petitive  salary  and  benefits.  Send 
resume,  clips,  salary  requirements  to 
Editor,  Westfair  Communications  Inc., 
108  Corporate  Park  Drive,  Suite  105, 
White  Plains,  NY  10604. 


_ EDITORIAL _ 

FINANCIAL  REPORTER 
Fast  growing  publishing  company 
seeks  aggressive  reporters  to  fill  vacan¬ 
cies  created  by  promotions  and 
launches  of  new  publications.  Rapid 
growth  in  salary  and  responsibility. 
Excellent  benefits.  Minority  applicants 
encouraged.  Resume  and  cover  letter 
to:  Patricia  Muller,  Institutional  Investor, 
488  Madison  Avenue,  New  York,  NY 
10013.  EOE. 

FOOD  EDITOR/WRITER 
The  Gazette  in  Colorado  Springs,  CO, 
is  looking  for  o  Food  Editor/Writer 
with  creative  ideas,  strong  journalism 
skills  and  thorough  knowledm  of  food 
and  cooking.  Successful  candidates  will 
help  develc»  a  food  section  that  meets 
ne^s  of  today's  busy  lifestyle  in  a  com¬ 
munity  that  is  interested  in  healthy  eat¬ 
ing  and  nutrition.  Applicants  must  have 
at  least  five  years  experience  writing 
about  Food.  Degree  in  journalism  and 
some  editing  experience  is  necessary. 
The  award-winning  Gazette  has  a 
circulation  of  103,000  daily  and 
125,000  Sundays.  Colorado  Springs  is 
about  50  miles  sooth  of  Denver  at  the 
base  of  the  Rocky  Mountains.  Send 
resume  and  clips  by  May  2,  1997  to 
Features  Editor,  The  Gazette,  30  S. 
Prospect  Street,  Colorado  Springs,  CO 
80903. _ 

Fire.  Energy.  Aggressiveness. 
Curiosity.  If  you  hove  these  attributes, 
plus  an  interviewing  style  that  put  peo¬ 
ple  at  ease  in  the  warst  of 
circumstances,  then  THE  TRIBUNE,  a 
1 10,000  daily  in  the  Phoenix  area, 
wants  you  far  our  police/fire  reporting 
teom.  If  your  heart  races  at  the  sound 
of  a  scanner  and  you  can  write  stories 
that  will  be  talked  about  at  the  water 
cooler,  send  a  cover  letter,  resume  and 
your  best  clips  to  Ruthanne  Gilbert, 
assistant  metro  editor,  P.O.  Box  1547, 
Mesa,  AZ  8521 1 . 

DESIGNERS  AND  COPY  EDITORS 
ANG  Newspapers  in  the  San  Fran¬ 
cisco  Bay  Area  has  immediate  open¬ 
ings.  We  are  fully  paginated  with 
Harris.  Please  write  to  Keith  Jones, 
managing  editor.  News  Production 
Center,  4770  Willow  Road, 
Pleasanton,  CA  94588. 

GRAPHIC  ARTIST 

We  are  looking  for  an  energetic 
graphic  artist  to  join  our  editorial  staff. 
We  are  a  progressive  7-day  newspa¬ 
per  (62,000  daily,  82,000  Sunday 
circulation).  The  right  candidate  must 
have  experience  creating  and 
designing  eye-catching  charts,  informa¬ 
tional  graphics,  locator  maps  and 
newsroom  and  sports  artwork.  Strong 
computer  skills  including  Freehand, 
Photashop  and  QuarkXPress  are  a 
must.  Send  resume  and  work  samples 
to: 

Lew  Sogermann 
Design  Editor 

The  Repository 

500  Market  Avenue  Sooth 

Conton,  OH  44702-2193 
INVESTIGATIVE  Reporters  Wanted  for 
Boston  based  wire  service  with  print, 
broadcast  and  online  media  clients.  Com¬ 
puter  aided  reporting  skills  a  plus. 
25K-35K.  Send  resume  and  clips  to 
Affiliated  News  Services,  568  Wash¬ 
ington  Street,  Wellesley,  MA  02181. 


April  26,  1997  ■  Editor  &  Pi  blisher  nj 


HELP  WANTED 

_ EDITORIAL _  i _ EDITORiAL 

MANAGING  EDITOR  for  THE  \  NEWS  COLUMNIST 


WORLD,  a  1 6,000  6-day  daily  Pulitzer 
Community  newspaper  serving  150 
miles  of  the  beautiful  Oregon  Coast. 
We're  the  only  daily  and  #1  source  of 
news,  information  and  advertising  in 
our  market.  Our  mission  is  to  become 
the  most  reader-relevant  newspaper 
possible.  Our  management  team 
understands  the  newspaper  belongs  to 
the  readers  and  their  communities.  We 
want  The  Warld  ta  be  a  proactive 
champion  and  a  provider  of  con¬ 
sensus.  We  want  to  expand  our 
footprint  in  the  ways  in  which  we 
receive  and  provide  information.  Our 
ideal  candidate  will  be  an  enthusiastic, 
passionate  leader  with  the  capability 
for  vision.  Send  resume  and  salary  his¬ 
tory  to:  Greg  Stevens,  publisher.  The 
World,  P.O.  Box  1840,  Coos  Boy,  OR 
97420.  FAX:  (541)257-0294. 

E-mail:  gstevens@gw.stlnet.com. 

MANAGING  EDITOR:  The  Ledger  Dis¬ 
patch,  a  progressive,  growing  news¬ 
paper  which  produces  five  editions  a 
week  in  Amodor  and  Calovaras  coun¬ 
ties  in  the  Sierra  Nevada  mountain 
range,  seeks  a  managing  editor  with 
editing,  writing,  photography  and 
pagination  skills.  Immediate  opening 
with  excellent  benefits.  Fax  resumes  to 
Randy  McCants,  publisher,  (209)  223- 
1 264,  Jackson,  CA. 

EDITOR  for  small  daily  in  Central  Florida. 
Send  resume  to  Publisher,  The  News 
Chief,  P.O.  Box  1440,  Winter  Haven,  FL 
33880. 

MUSIC  EDITOR/WRITER 
New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning,  140,000  circulation 
weekly  newspaper  in  Phoenix.  Strong 
writing  skills  essentiol.  Job  entails  plan¬ 
ning./ editing  music  section,  hiring 
freelance  reviewers,  and  writing  a 
local  music  column  as  well  as  reviews 
and  feature-length  pieces.  Send  cover 
letter,  resume  and  five  best  clips  to: 
Christine  Brennan,  P.O.  Box  5970, 
Denver,  CO  80217. 

NEW  JERSEY  EDITOR:  Ready  for  your 
own  Zone?  Like  a  bar  fight?  Your  six 
reporters  cover  30  communities  in  two 
counties  for  about  40  percent  of  our 
50,000  circulation.  Very  competitive 
environment.  Jim  Deegon,  regional 
editor.  Also,  we  need  an  ace 
beg^inning  copy  editor  for  our  universal 
desk.  Rim  rats  rule.  Scott  Toole,  news 
editor.  The  Express-Times,  P.O.  Box 

391,  Easton,  PA  18044-0391. _ 

SPORTS  EDITOR 

Lo  Opinion,  a  Sponish-daily  newspa¬ 
per  based  in  Los  Angeles,  is  looking 
tor  a  creative,  well-organized  Sports 
editor.  Qualified  individual  should 
have  solid  journalistic  and 
administrative  experience,  be  able  to 
manage  and  lead  a  small  staff  of 
reporters  and  editors  to  produce  o 
well-written  and  edited  daily  Sports  sec¬ 
tion.  He/she  should  be  a  strong 
leader,  with  sound  news  judgment  and 
able  to  inspire  and  motivate  his/her 
staff.  Fluency  in  Spanish  a  must 
(verbal/written).  Please  send 
resume/work  samples  to:  Richard 
Corboda,  41 1  W.  5th  St.,  2nd  FL/HR,  LA, 
CA  9001 3.  FAX:  (21 3)  896-231 4. 


Phoenix  New  Times  seeks  a  news  col¬ 
umnist  who  combines  an  authoritative 
yet  elegant  vaice  with  formidable 
reporting  skills.  First-person  whimsy  is 
out-well-sourced,  fact-driven  commen¬ 
tary  is  in.  Must  be  capable  of  compet¬ 
ing  for  the  cover  with  our  long-form 
investigative  and  feature  writers.  We 
provide  the  time,  space  and  resources 
to  do  definitive  work;  you  provide  the 
scoops.  We  care  little  about  what  you 
THINK.  We're  most  interested  in  what 
you  KNOW.  Send  a  cover  letter,  a 
resume  and  your  best  dips  to: 

Jeremy  Voas,  editor 
Phoenix  New  Times 
1201  E.  Jefferson 
Phoenix,  AZ  85034 
No  phone  calls,  please 

NEWSPAPER  NIGHT  EDITOR:  Select 
stories,  photographs  and  graphics  off 
The  Associated  Press  wire,  write 
headlines  and  cutlines,  paginate  pages 
for  this  6,000  circulation  paper.  Sub¬ 
mit  letter,  resume  and  clips  to  Belinda 
Chase,  P.O.  Box  7900,  501  Dock  St., 
Ketchikan,  AK  99901 . 

NEWSPAPER  SPORTS  EDITOR:  A 
6,000  circulation  newspaper  seeks  a 
sports  editor  to  cover  community 
sports.  Duties  on  this  one-person  desk 
also  include  editing  The  Associated 
Press  copy  and  paginating  pages. 
Please  send  letter,  resume  and  clips  to 
Belinda  Chase,  Ketchikan  Daily  News, 
P.O.  Box  7900,  Ketchikan,  AK  99901 . 

OUR  NEWS/EDITORIAL  DEPART- 
MENT  HAS  AN  OPENING  FOR  A 
REPORTER.  THE  SUCCESSFUL  CAN¬ 
DIDATE  WILL  HAVE: 

•  Type  40-45  wpm  preferred 

•  Computer  literate  (familiarity  with 
Macs  and  QuarkXPress  system  pre¬ 
ferred) 

•  Good  grammar  and  writing  skills 

•  Valid  driver's  license 

•  3-5  years  on  a  metro  daily  as 
reporter  (including  metro 
experience) 

•  Bachelor's  degree  or  equivalent 
(journalism  concentration 
preferred). 

To  apply  for  this  position,  send 
resume/application  to: 

Human  &  Organizational  Development 
The  Bakersfield  Californian 
Reporter 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
FAX:  (805)  395-7484 
All  applicants  subject  to  pre¬ 
employment  physical  and  drug  screen 

_ EEO/MF/H _ 

READY  TO  MOVE  UP? 

Zone  5  daily,  1 50K/200K  circulation, 
seeks  experienced  editor  for  key  man¬ 
agement  as  one  of  three  editors  in 
charge  of  copy  desk  team.  Superb  edit¬ 
ing,  pagination  and  page  design  skills, 
previous  supervisory  experience,  are 
required.  We  offer  one  of  the  best 
pay/benefits  packages  in  the  business. 
Reply  to  Box  08138,  Editor  &  Pub¬ 
lisher. 


_ EDITORIAL _ 

REUGION  WRITER 

Zone  5  daily,  150K  circ.,  seeks  a 
religion  reporter.  Ours  is  a  city  with  an 
exciting  mix  of  all  the  major  faiths, 
active  congregations,  and  readers  who 
take  their  religion  seriously.  We're  look¬ 
ing  for  an  experienced  writer  who  can 
cover  religion  os  a  serious,  well- 
informecf,  news-oriented  beat 
emphasizing  mainstream  churches. 
Experience  on  a  metro  daily,  plus  edit¬ 
ing  and  layout  skills,  are  preferred. 
Respond  to  Box  08145,  Editor  &  Pub¬ 
lisher. 

REPORTER  -  The  Hays  Daily  News 
needs  a  reporter.  We're  an  award¬ 
winning  evening  daily  with  a  circula¬ 
tion  of  13,000  and  an  on-line  edition. 
The  place  we  call  home  is  a  growing 
city  of  19,000  midway  between 
Denver  and  Kansas  City  with  a  state 
university  and  a  thriving  arts  com¬ 
munity.  Send  resume  and  dips  to  Greg 
Hailing,  managing  editor.  Hays  Daily 
News,  ^7  Main,  Hoys,  KS  67601 . 

REPORTER/COPY  EDITOR 
MULTIPLE  OPENINGS 
Gazette  Newspapers,  an  award¬ 
winning  chain  of  suburban  newspa¬ 
pers  located  in  the  metropolitan  Wash¬ 
ington,  DC  area,  has  immediate  open¬ 
ings  for  reporters  and  a  reporter/copy 
editor.  Reporter/Copy  Editor  position 
requires  2  years  hard  news  reporting 
experience.  Copy  editing  skills  and 
QuarkXPress  experience  a  plus.  We 
also  hove  multiple  reporter  openings 
for  individuals  with  prior  writing  expe¬ 
rience,  should  be  familiar  with  PC 
operation.  For  consideration  submit 
resume  ond  clips  to:  Donna  Johnson, 
human  resources  director.  Gazette 
Newspapers,  1 200  Quince  Orchard 
Blvd.,  Gaithersburg,  MD  20878.  EOE. 
REPORTER/PHOTOGRAPHER  with 
sports  emphasis  for  Stillwater  County 
News,  Columbus,  Montana,  and  Car¬ 
bon  County  News,  Red  Lodge,  Mon¬ 
tana.  Near  Yellowstone,  Absaroka- 
Beartooth  Wilderness,  major  ski  area. 
Send/fax  resume  and  clips  immedi¬ 
ately  to  James  E.  Moore  II,  publisher. 
News  Montana,  Inc.,  P.O.  Box  309, 
Red  Lodge,  MT  59068. 

_ Fax  (406)  446-2225 _ 

REPORTER:  The  Ledger  Dispatch,  a 
progressive,  growing  newspaper  which 
produces  five  editions  a  week  covering 
Amador  and  Calovaras  counties  in  the 
Sierra  Nevada  mountain  range,  seeks 
versatile  reporter  with  writing  and  pho¬ 
tography  skills,  immediate  opening 
with  interesting  assignments.  Excellent 
benefits.  Fax  resumes  to  Randy 
McCants,  publisher,  (209)  223-1264, 

Jockson,  CA. _ 

MANAGING  EDITOR/ 
FEATURES  EDITOR 

Alaska  daily  newspaper  is  searching 
(or  two  editors.  One  will  fill  the  No.  2 
spot  as  managing  editor.  The  suc¬ 
cessful  candidate  will  be  a  motivated 
self-starter  who  wants  to  lead  a 
newsroom  by  example.  Editing,  writ¬ 
ing,  page  layout  and  supervisory- 
coaching  skills  a  must.  Mac  and  Quark¬ 
XPress  experience  preferred.  The  second 
person  we  are  looking  for  is  a  features 
editor  with  strong  writing,  editing, 
page  layout  and  organizational  skills. 
Mac/QuarkXPress  experience  pre¬ 
ferred.  Include  a  cover  letter,  resume, 
references  and  salary  expectations  to: 
Lori  Evans,  executive  editor.  Peninsula 
Clarion,  P.O.  Box  3009,  Kenai,  AK 
99611.  Tel:  (907)  283-7551.  Fax: 
(907)  283-3299.  Closing  date  for 
applications  is:  May  1 6. 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  ta  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angles.  We  publish 
in-depth,  well-crafted  staries  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  ore  immediate  openings  for 
news  writers  in  Phoenix,  Miami  and 
Houston. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  hod  the 
time  ond  the  space. 

RESTAURANT  CRITIC/WRITER 
The  Houston  Press,  a  94,000- 
circulation  news  and  arts  weekly,  is 
leaking  for  a  writer  who  finds  plenty  of 
food  for  thought  in  dining  out;  who  can 
express  those  thoughts  in  stylish,  opi¬ 
nionated  column  writing;  who  can 
bring  food  knowledge  and  passion  to 
reviewing  restaurants  both  up-scale 
and  down-home.  Fulltime  position  with 
benehts  requires  a  1,500-word  weekly 
restaurant  column,  plus  magazine- 
length  news  or  feature  pieces  on  non¬ 
food  topics.  To  apply,  compose  a  sam¬ 
ple  restaurant  review  and  send  it, 
along  with  resume,  cover  letter  and 
clips  to: 

Managing  Editor 
Houston  Press 

2000  West  Loop  South/Suite  1 900 
_ Houston,  Texas  77027 _ 

BUSINESS  EDITOR 

The  San  Francisco  Examiner  has  an 
immediate  opening  (or  a  Business 
Editor.  We  are  seeking  a  strong  story 
editor  who  understands  production 
and  can  lead  a  Business  section  rated 
one  of  SABEW's  best.  Candidates  should 
have  a  record  of  creativity  and  innova¬ 
tion  in  producing  high-impact, 
Examiner-style  enterprise.  This  is  a  key 
management  position  that  calls  for  sub¬ 
stantial  daily  assignment  desk  experi¬ 
ence;  business  desk  experience  pre¬ 
ferred.  Send  resume,  examples  of  your 
work,  and  a  letter  that  explains  why 
you  are  the  right  person  for  The 
Examiner  to  Tim  Porter,  Assistant 
Managing  Editor/News,  San  Francisco 
Examiner,  110  Fifth  St.,  San  Francisco, 
CA  94103.  Tel:  (415)  777-7858.  E- 
mail:  porter@examiner.com.  Equal 
Opportunity  Employer. 
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HELP  WANTED 

_ EDITORIAL _  I _ EDITORIAL 


SELF  STARTING  REPORTER  wirti  over¬ 
developed  sense  of  responsibility  to 
staff  college  town  bureau  of  East  Ken¬ 
tucky.  25,000-circulation  doily. 
Degree,  2  years  doily  experience 
required.  Send  resume,  clips, 
references  by  April  30  to  Paul  Got- 
tbroth.  The  Doily  Independent,  P.O. 
Box  31 1 ,  Ashland,  KY  41 1 05-031 1 . 


SMALL  ZONE  3  Mondoy-Fridoy  paper 
seeking  two  entry-lcjvel  general  assign¬ 
ment  reporters.  One  position  has 
emphasis  on  feature  reporting.  Send 
resume,  writing  samples  to:  Angela  G. 
Stadler,  managing  editor.  The  Daily 
News,  P.O.  Box  308,  Eden,  NC 
27288. 


SPORTS  EDITOR 

Lay  out  pages  and  plan  coverage  from 
preps  and  bowling  to  the  Green  Bay 
Packers.  Demonstrate  you  con  run  o 
five-member,  night  staff,  plus  part- 
timers.  QuarkXPress  skills  are  a  plus. 
We're  a  seven-day  AM  newspaper  of 
25,000  circulation.  PROMPTLY 
respond  with  tearsheets  and  references 
to  Sarah  Akavickas,  human  resources 
manager,  Oshkosh  Northwestern,  P.O. 
Box  2926,  Oshkosh,  Wl  54903-2926. 
e-mail:  tomlee@athenet.net.  Equal 

Opportunity  Employer. _ 

SPORTS  ENTERPRISE  WRITER 
The  Bucks  County  Courier  Times,  an 
award-winning  75,000  daily  in  sub¬ 
urban  Philadelphia,  seeks  a  multi¬ 
talented  writer  to  join  its  sports  team. 
We  are  looking  for  an  innovative  team 
player  who  con  produce  stimulating 
feature  and  bold  enterprise  stories 
about  anything  from  Little  League  to 
the  Major  Leagues.  Excellent  writing 
and  reporting  skills  required.  Famil¬ 
iarity  with  computer-assisted  reporting 
helpful.  Send  cover  letter,  resume  and 
clips  to:  Gary  Silvers,  executive  sports 
editor,  Bucks  County  Courier  Times, 
8400  Route  13,  Levittown,  PA  19057. 
Women  and  minorities  encouraged  to 

apply _ 

WANTED:  A  reporter/editor  for  a 
newsletter/book  publisher  covering 
business  news  in  the  pharmaceuticd 
industry.  Write  about  acquisitions, 
IPOs,  big-picture  business  trends,  FDA 
poli^,  etc.  Good  salary,  health  bene¬ 
fits.  Send  resume,  clips  to:  CenterWatch, 
581  Boylston  Street  Suite  407,  Boston, 
MA02116. _ 

WANTED:  Reporter/Copy  Editor  -  The 
Gainesville  (Fla.)  Sun,  located  in  one  of 
the  nation's  "most  livable"  cities,  is  look¬ 
ing  for  o  reporter/copy  editor  -  5 
years  experience  covering  college 
athletics,  preferred  men's  basketball; 
college  degree;  layout  and  copy  edit¬ 
ing  experience  a  must.  Send  cover  let¬ 
ter  and  resume  to  Noel  Nash,  execu¬ 
tive  sports  editor.  The  Gainesville  Sun, 
P.O.  Box  147147,  Gainesville,  FL 

32614-7147. _ 

EDITORIAL  WRITER:  Experienced,  with 
conservative  views.  Edit  columns,  let¬ 
ters,  may  write  op-eds.  New  England 
daily  with  excellent  benefits.  Please  sub¬ 
mit  resume  and  writing  samples  to 
Patricia  Nagle,  personnel,  Republicon- 
Americon,  389  Meadow  St., 
Woterbury,  CT  06702. 


THE  BELLINGHAM  (WA)  HERALD  is 
seeking  an  assistant  city  editor  and  a 
lifestyle  editor.  The  30,000-circulation 
Gannett  daily  is  reaching  to  the  next 
level  of  quality  as  it  converts  to  o  morn¬ 
ing  publishing  cycle.  Bellingham  is  sur¬ 
rounded  by  the  Coscodes,  San  Juan 
Islands,  Vancouver,  B.C.,  and  Seattle. 
Rush  cover  letter,  work  samples  and 
references  to  Ben  Santarris,  assistant 
managing  editor.  The  Bellingham 
Herald,  1155  N.  State  St.,  Bellingham, 
WA  98225. 

e-mail:bsantarr@bellingh. gannett.com 

THE  DAILY  ARDMOREITE,  an  1 1 ,500- 
circulation  PM  publication  has  an 
immediate  opening  for  o  sports 
reporter/page  designer  to  help  cover 
16  area  high  schools.  Competitive 
salary  and  good  benefits.  Send 
resumes  and  writing  samples  to  Andy 
Lefkowitz,  The  Daily  Ardmoreite,  P.O. 
Box  1 328,  Ardmore,  OK  73402. 

E-mail:  letk@worldnet.att.net. 

THE  LINCOLN  JOURNAL  STAR,  a 
75,000  circulation  (84,000  Sunday) 
nxxning  doily  in  Nebraska's  capital,  is 
looking  for  an  all-around  desk  editor 
who  can  handle  copy,  headlines,  page 
design  and  pagination  and  knows  wire 
news.  We  have  a  busy,  cross-trained 
desk  with  lots  of  opportunity  to  do  dif¬ 
ferent  things. 

You  could  be  right  for  us  if  you  have 
copy  desk  experience  at  a  daily  news¬ 
paper;  a  passion  for  news;  a  thorough 
knowledge  of  grammar,  punctuation, 
usage  and  AP  style;  an  eye  for  detail 
and  a  commitment  to  making 
deadline. 

We  could  be  right  for  you  if  you  want 
variety  in  your  work,  dedicated  col¬ 
leagues,  competitive  salary  and  bene¬ 
fits,  and  a  community  that  has  the  liveli¬ 
ness  of  a  college/govemment  towm. 

Please  send  cover  letter,  resume  and 
work  samples  to  Human  Resources,  Lin¬ 
coln  Journal  Star,  P.O.  Box  81689,  Lin¬ 
coln,  NE  68501-1689.  We  are  an 
equal  opportunity  employer. 

REPORTER:  Twice  weekly  paper  in  fast¬ 
growing  Georgia  suburb  needs  skilled 
Newswriter.  S^d  resume  and  clips  to: 
P.O.  Box  2041 78,  Martinez,  GA  30907 
or  call  (706)  863-6165. 

DESIGN  EDITOR  for  award-winning 
27.000  circulation  daily  in  the 
Midwest.  Person  will  design  front-page 
daily  and  act  as  design  consultant  and 
advisor  for  other  editors.  Total  redesign 
not  in  our  plans;  but,  design  editor  will 
be  asked  to  update  and  improve  our 
look.  Applicants  should  hove  considera¬ 
ble  design  experience  and  strong  opi¬ 
nions  <^out  what  makes  a  good- 
looking,  vibrant,  easy-to-read  newspa¬ 
per.  Some  copy  editing  also  required. 
Send  cover  letter  outlining  design  phi¬ 
losophy,  resume  and  design  samples 
to:  Box  08148,  Editor  &  Publisher. 

REPORTER:  The  Rochester  Post-Bulletin, 
the  state's  largest  PM  daily,  is  looking 
for  an  oggressive,  experienced 
reporter  to  cover  K-12  education.  Top 
candidate  will  hove  at  least  3-5  years 
of  daily  experience,  the  ability  to  draw 
readers  into  high  impact  stories,  online 
and  CAR  skills.  Send  clips,  cover  letter 
and  resume  to  Lynne  Miller,  human 
resources  director,  P.O.  Box  6118, 
Rochester,  MN  55903-61 1 8. 


THE  SUN  HERALD  (a  growing  Knight- 
Ridder  49,000  doily/54,000  Sun<S^) 
is  seeking  a  page  designer  to  contrib¬ 
ute  to  a  seven-person  design/graphics 
desk  for  late  Mtoy/early  June  opening. 
The  paper's  design  team  works  in 
QuarkXPress,  Adobe  Illustrator,  Aldus 
Freehand  and  Adobe  Photoshop.  The 
fronhend  system  is  ATEX. 

Duties  will  include  design  of  news,  sports 
and  features  sections.  Hours  include 
nights  and  weekends.  The  ideal  candidate 
will  hove  a  bachelor's  draree  in  jour¬ 
nalism,  solid  computer  skills,  at  least 
one  year  of  daily  newspaper  design 
experience  or  comporable  college 
experience,  a  competitive  design  spirit 
and  an  ability  to  work  well  with  others. 
Pay  based  on  experience  ond  educo- 
tion  ($20,CXX)  to  $30,000). 

If  you  produce  stunning  pages,  send  cover 
letter,  resume  and  a  handful  of  clips  to 
Lana  Sumpter,  graphics/design  editor. 
The  Sun  Herald,  P.O.  Box  4567,  Biloxi, 
MS  39535-4567;  e-mail  to: 
lsumpter@sunherald.infi.net.  Knight- 
Ridder  is  an  Equal  Opportunity  EmploW. 
Women  and  minorities  encouraged  to 

SS^ _ _ _ 

WRITER-EDITOR,  (RE-OPENED),  COL¬ 
LEGE  OF  AGRICULTURAL  SCIENCES, 
PENN  STATE:  Successful  candidate  will 
conduct  interviews  and  research  to 
gother  informotion;  write  magazine 
articles,  news  releases,  newsletter  arti¬ 
cles,  and  other  copy  for  use  in  internal 
and  external  print  and  electronic 
media;  serve  as  media  liaison. 
Requires  assignments  to  support  and 
promote  College  and  University  pro¬ 
rams  and  events.  Requires  Bachelor's 
egree  in  journalism,  communications, 
English  or  related  field,  or  equivalent; 
plus  one  to  two  years  of  work-related 
experience,  including  magazine 
feature  writing;  excellent  communica¬ 
tion  skills.  Experience  in  print  or  brood- 
cast  news  media,  and/or  website 
development/HTML  desirable.  Send  let¬ 
ter  of  application,  resume  and  salary 
requirements  to:  EMPLOYMENT  &  COM¬ 
PENSATION  DIVISION,  JOB  #:  E- 
1018,  120  S.  BURROWES  STREET, 
UNIVERSITY  PARK,  PA  16801,  or  FAX 
to  (814)  865-3750,  TDD  (814)  863- 
0304.  APPLICATION  DEADLINE:  May 
12,  1997.  THIS  IS  A  RE¬ 
ADVERTISEMENT.  PREVIOUS  APPLI¬ 
CANTS  NEED  NOT  APPLY.  An  Affir¬ 
mative  Action/Equal  Opportunity 
Employer.  Women  and  Minorities 
Encouraged  to  Apply. 

BUSINESS  WRITER 
WASHINGTON,  DC  METRO  AREA 
Skilled  journalist  sought  for  nation's 
leading  newsmagazine  covering 
employee  benefits  field.  Excellent 
career  opportunity  for  talented  and 
productive  writer  to  join  a  division  of 
one  of  the  nation's  premier  newspaper 
and  business  publication  organiza¬ 
tions.  Position  involves  generating  and 
writing  news  and  feature  articles  on 
health  care,  retirement  planning,  inves^ 
ments  and  other  employee  benefits 
topics,  including  legislative  and 
regulatory  coverage.  Some  travel.  Min¬ 
imum  three  years  journalism  experi¬ 
ence  required;  newspaper  background 
preferred.  Generous  benefit  package. 
Send  resume,  three  clips  and  salary 
requirements  to  Richard  Stolz, 
Securities  Data  Publishing,  1483  Chain 
Bridge  Road  #202,  McLean,  VA 
22101 .  e-mail:  stolzatebn@aol.cam. 


REED  BUSINESS  INFORMATION  is 
publisher  of  the  market-leading  maga¬ 
zines  Flight-International  ana  Airline 
Business.  We  are  about  to  launch  the 
world's  first  online,  dedicated,  global 
nevrswire  service  for  the  oidine  and  air 
transports  manufacturing  industries: 
AIR  TRANSPORT  INTELLIGENCE. 

We  need  two  first  class  journalists  to  cover 
the  Americas.  Essential  qualifications 
ore:  a  viforking  knowledge  of  aviation; 
proven  ability  to  write  accurate  news 
stories  under  pressure,  and  a  genuine 
enthusiasm  for  using  electronic  media. 
A  more  extensive  knowledge  of  avia¬ 
tion;  experience  of  wire,  TV  or  daily 
newspapers;  or  a  track  record  in  break¬ 
ing  business  stories  would  be  advan¬ 
tageous. 

Based  on  the  US  West  Coast, 
the  Regional  Editor  (Americas)  will  take 
day  to  day  control  of  the  American  out¬ 
put  of  the  service  ond  act  os  a  regional 
reporter  for  the  Western  USA.  He/ she 
will  decide  vrhich  stories  in  the  region 
to  pursue  and  how  to  cover  them,  and 
will  hove  authority  to  release  published 
stories.  Reporting  to  the  Editor,  he  will 
liaise  with  colleagues  in  the  USA, 
Europe  and  Asia  to  integrate  the 
regional  outputs. 

Based  in  Washington  DC,  the  Regional 
Reporter  (Americas)  will  support  and 
deputise  (or  the  Regiortol  Editor  arxl  hove 
day-to-day  responsibility  for  US  East 
coast  coverage.  The  job  will  involve 
reporting  on  major  business  stories  and 
would  not  be  suitable  (or  a  beginner. 

These  ore  exceptional  opportunities  (or 
established  aviation  journalists  or 
talented  reporters  with  an  interest  in 
aviation  to  enhance  or  establish  their 
reputations  with  one  of  the  world's 
leading  publishers.  They  provide  good 
opportunities  for  travel,  the  kind  of  com¬ 
petitive  benefits  and  salary  associated 
with  a  thriving  global  company,  and 
further  career  opportunities. 

Letter  ond  resume  to:  Kieron  Daly,  c/o 
Reed  Business  Publishing,  1321  Duke 
Street,  #305,  Alexandria,  VA  2231 4. 
Tel:  on  (44)  181  652-3837 
Fox:  011  (44)  181  652-3840 
e-mail:  kieran.daly@rbi.co.uk 

EDITORIAL  PAGE  EDITOR 
The  Bulletin,  a  daily  newspaper  in 
beautiful  Central  Oregon,  is  looking 
for  an  editorial  page  editor.  Candi¬ 
dates  should  hove  o  quick  mind,  lots  of 
energy  and  an  enthusiasm  for  writing 
strong,  well-considered  editorials  and 
columns.  The  Bulletin  is  a  (ashgrowing, 
family-owned  daily  with  a  circulation 
nearing  30,000.  It's  located  in  Bend,  o 
vibrant  community  on  the  dry  side  of 
the  Oregon  Cascades,  high  on  every¬ 
body's  list  of  best  ploces  for  outdoor 
recreation  and  family  living.  The 
Bulletin  long  has  hod  an  independent 
and  widely  respected  editorial  voice  in 
Oregon.  It  you  are  interested  in  help¬ 
ing  us  continue  that  tradition,  send  a 
resume,  opinion-writing  somples  and 
references  to:  Rick  Attig,  executive 
editor.  The  Bulletin,  1526  NW  Hill  St., 
Bend,  OR  97701 . _ 

_ ESTIMATOR _ 

ESTIMATOR  -  CUSTOMER  SERVICE  - 
SALES  for  web  or  sheet  fed  printer. 
Minimum  5  years  experience.  Bindery 
and  mailing  background  also  helpful. 
Mr.  K  Lesnar  (800)  843-6805 
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PRODUCnON/TECH 


NEW  MEDIA 


PRODUCTION 

MANAGER 

Newspaper  in  one  of  the  fastest- 
growing,  affluent  markets  in  the  coun¬ 
try  has  an  immediate  opening  for  a 
hands-on  production  manager.  We 
print  an  AM  daily,  TMC  and  have  a 
very  active  commercial  printing  opera¬ 
tion. 

This  position  requires  a  commit¬ 
ment  to  quality,  understanding  of 
SNAP  specifications,  full  color  printing 
and  thorough  knowledge  of  the  Goss 
Urbanite  press,  prepress  and  moil 
room  operations.  We  need  o  strong 
manager  that  can  take  our  lucrative 
operation  to  a  new  level. 

Excellent  pay,  bonus  plan  and  benefits. 
Please  forward  resume  to  Box  08139, 
Editor  &  Publisher. 


WEB  SITE  PRODUCER 
Guide  the  development  of  and  manage 
a  large,  dynamic  web  site.  Design  & 
implement  web  pages,  write  copy  and 
headlines.  Oversee  daily  updates. 
Experience  with  HTML,  Photoshop, 
Freehand,  QuarkXPress  essential. 
Communications  or  journalism  degree 
preferred. 

Send  resume  to: 

P.O.  Box  3<S,  Erie,  PA  1651 2-0036 


ILLUSTRATOR 


INFORMATION  SYSTEMS 


SYSTEMS  MANAGER 

Gazette  Newspapers/Comprint  Print¬ 
ing,  an  award-winning  publisher  of  28 
community  and  military  newspapers 
located  in  the  Washington,  DC  metro 
area  has  an  immediate  need  for  a 
Systems  Manager.  We  are  a  wholly- 
owned  subsidiary  of  the  Washington 
Post 

We  are  seeking  an  individual  to 
support  our  SCO,  Solaris  2.x,  and  Nov¬ 
ell  3.12  systems.  This  is  a  hands-on 
heavy-user  support  management  posi¬ 
tion  that  requires  strong  technical  and 
communication  skills.  Ideal  candidate 
will  have  BS/CS  and  5  years  experi¬ 
ence,  some  MAC  OS  experience  pre¬ 
ferred.  Gazette  is  a  dynamic  pub¬ 
lishing  environment  that  has  doubled  in 
size  in  the  last  year.  We  offer  a  com¬ 
petitive  salary  and  generous  benefit 
package. 

For  immediate  consideration, 
fax  resume  and  salary  to:  Donna 
Johnson,  (301 )  670-71 38  or  mail  to: 
Donna  Johnson,  Gazette  News¬ 
papers,!  200  Quince  Orchard  Blvd., 
Gaithersburg,  MD  20878.  EOE. 


DIGITAL  ILLUSTRATOR 

Fast-paced,  rapidly  growing  company 
seeking  a  digital  illustrator.  Must  be  a 
natural  collaborator  and  hove  excellent 
communications  skills.  Detailed  render¬ 
ing  skills  required.  Must  have  experi¬ 
ence  with  Adobe  Illustrator,  Freehand 
and  Photoshop.  Must  be  self-starter 
and  able  to  rapidly  visualize  ideas. 
Benefits  to  include  health  and  life 
insurance,  401  (k),  paid  vacations  and 
relocation  plan.  Experienced  candi¬ 
dates  please  send  resume  and  art 
examples  to  Illustrator  Search,  Root 
Learning,  810  W.  South  Boundary,  Per- 
rysburg,  OH  43552.  Telephone:  (419) 
874-0077. 


PHOTOGRAPHY 


DIGITAL  TECHNICIAN/ 
PHOTOGRAPHER  WANTED 
Three  technical  support  personnel 
needed  for  fulltime  production  posi¬ 
tions  with  an  expanding  metropolitan 
publishing  company  in  the  Pittsburgh 
area.  Adobe  Photoshco  and  Macintosh 
experience  essential  for  this  deadline 
oriented  career  in  the  news  industry.  If 
you  have  the  appropriate  experience 
and  need  to  be  part  of  a  vrinning  team 
of  creative  people,  send  a  resume 
detailing  your  career  history  to: 

Tod  Gombar 

Tribune-Review  Publishing  Company 
622  Cabin  Hill  Drive 
Greensburg,  PA  1 5601 


INFORA^TION  SYSTEMS 


DATABASE  PROGRAMMER 
Region:  National 

Emerging  Internet  content  provider 
seeking  self-motivated  programmer 
experienced  with  newspaper  classified 
ad  software.  Multiple  platform  experi¬ 
ence  desired.  Fax  or  E-mail  resume 
and  salary  history  to: 

Human  Resources,  (619)  874-3690 
E-mail:  dthoma@classifind.com 


NEWSPAPER  PRODUCTION 
MAINTENANCE  PERSON 
Requires  self-motivated,  detail-oriented 
individual  with  3-5  years  mechanical 
experience.  Must  have  experience  with 
newspaper  production  equipment. 
Goss  Headliner  and  Muller  Martini/ 
GMA  experience  strongly  preferred. 
Electrical  skills  and  ability  to  work 
under  deadline  pressure  required. 
Qualified  applicants  send  fax/ resume 
with  cover  letter  and  salary  require¬ 
ments  to:  North  County  Times,  207  E. 
Pennsylvania  Avenue,  Escondido,  CA 
92025.  Fax:  (760)  745-8809. 


The  Manterey  Caunty  Herald  has  an 
immediate  opening  For  a  regular  full¬ 
time  pressroom  foreman.  Position 
reports  to  the  press  manager  and 
works  with  a  team  of  two  other 
foremen.  Duties  involve  maintaining 
quality  and  overseeing  the  printing  of 
a  40K  daily  newspaper  on  a  Goss 
Flexo  web  press  for  night  and  weekend 
shifts.  Requires  at  least  3  years  experi¬ 
ence  supervising  journeymen  pressper- 
sons  and  the  training  of  apprentices  in 
a  union  environment.  Must  be  able  to 
meet  physical  demands  of  daily  press 
operation  to  include  standing,  climbing 
stairs,  bending,  lifting,  and  pushing. 
Flexo  and/or  mechanical/electrical 
experience  a  plus.  Send  resume, 
references  and  a  cover  letter  to  Human 
Resources,  The  Monterey  County 
Herald,  P.O.  Box  271,  Monterey,  CA 
93942.  EOE 


MARKETING 


MARKETING 


COMPOSING  ROOM  MANAGER 
The  Maui  News,  a  1  9,000  daily, 
24,000  Sunday  PM  newspaper  has  an 
immediate  opening  for  an  experienced 
Composing  Room  Manager.  We  are 
looking  for  an  individual  committed  to 
top  quality  work  with  at  least  3  years 
af  supervisory  experience,  preferably 
in  a  union  environment.  Excalent  lead¬ 
ership  and  communications  skills 
required.  Experience  in  typesetting,  ad- 
makeup  and  page  composition  is 
highly  desirable.  Please  send  resume 
and  references  to  Human  Resources 
Manager,  The  Maui  News,  P.O.  Box 
550,  Wailuku,  HI  96793-0550. 


INFORMATION  SYSTEMS 


INFORMATION  SYSTEMS 


DIRECTOR  —  INFORMATION  SYSTEMS 

THE  FORT  WORTH  STAR-TELEGRAM  has  an  immediate  opening 
for  an  experienced,  degreed  computer  science  or  business 
administration  executive  to  direct  all  aspects  of  information  and 
telecommunications  systems  and  functions,  including  staff 
management,  strategic  and  operating  planning,  budgeting, 
monitoring  activities  of  consultants  and  vendors  related  to 
company-wide  technologies. 

Reporting  to  the  Senior  VP  Operations,  the  ideal  candidate  will 
have  a  graduate  level  degree  or  equivalent  related  experience  of 
15-t-  years  of  progressively  responsible  analytical  and 
management  experience  with  broad  knowledge  of  IS  and 
telecommunications  systems  development,  operations  and 
networking.  Must  also  have  strong  skills  in  customer  service, 
cost/benefit  &  risk  analysis,  disaster  recovery  planning  and 
systems  design.  Newspaper  background  preferred.  Must  be 
available  24  hrs/day,  7  days/wk  and  able  to  handle  spontaneous 
travel. 

Interested  candidates  should  direct  questions  or  resumes  to: 

Chet  Wakefield,  Sr.  VP  Operations,  at  the  Star-Telegram 
P.O.  Box  1870,  Fort  Worth,  TX  76101. 


Digital  City  Washington,  an  America  Online  company,  is 
a  nationwide  network  of  localized  content.  Our  continued 
expansion  has  created  an  exciting  position  for  a  proven 
professional  to  join  us  as: 

Director  off  Market 
Development 

Based  out  of  ourVienna,  VA  headquarters,  you  will  mar¬ 
ket  development  for  owned  and  operated  Digital  Cities, 
Affiliates,  and  Information  Providers;  perform  prelaunch 
deals;  and  develop  successful  relationships  with  part¬ 
ners  in  all  markets.  You  will  also  consult  General  Man¬ 
agers  in  prelaunch  markets,  providing  close  affiliate 
oeals.To  qualify,  you  must  have  a  minimum  of  4-6  years 
related  experience.  BS/BA  required;  MS  preferred.  News¬ 
paper,  publishing,  or  broadcast  background  preferred. 
Online  experience  a  definite  plus. 


DCI  offers  a  full,  comprehensive  benefits  package  includ¬ 
ing  vacation,  401  (k),  stock  plan,  tuition  reimbursement 
and  health/vision/dental  insurance.  For  immediate  con¬ 
sideration,  forward  resume  to:  Digital  City,  Inc.,  1595 
Spring  Hill  Road,  Vienna,  VA  22182.  Fax: 
(703)  918-2995.  E-mail: 

DCIResuma@aol.eom 

No  phone  calls  please.  We  l|9|| 

are  an  equal  opportunity 

employer.  0  I  5  I  T  II  I  C  I  H  I  I  C.* 


Take 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Postttons  Wanted  adverttsers  must  pre-pay. 
Effective  January  1 1997 


POSITIONS  WANTED 


UNEADS 

1  weel(-$9.06  per  line 

2  weela-$8.00  per  Ine,  per  Issue. 

3  \Meelo-$7.00per  Ine,  per  Issue. 

4  weeks-$6.05  per  Ine,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.S0  per  Ine 

2  weeks-$3.S0  per  Ine,  per  Issue. 

3  weeks-$3.15  per  Ine,  per  Issue. 

4  weeks-  $2.90  per  Ine,  per  Issue. 


Add  $  1 2.00  per  Insertion  for  box  service.  Add  $6.00  per  Insertion  for  box  sendee. 
Count  os  on  odditloncil  line  In  copy.  Count  os  on  odditlorKSI  line  In  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum,  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldfoce.  Illustrotlons,  logos,  etc.,  on  closslfled  ads  charged 
the  folloviring  rates  per  column  Inch,  per  Insertion:  1  time,  S105;  2  to  5  times,  SlOO 
6  to  13  times,  $95;  14  to  26  times  $90;  27  to  52  times  $85. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  moiled  each  day  os  they  are  received. 


Name - 

Company  _ 

Address  - 

City _ 

State _ 

Zip  _ 

Phone  _ 

Classification _ 

Authorized  Signature 

No.  of  Insertions:  _ 

Copy:  _ _ 


Amount  Enclosed:  $ 


PUBLISHER 


11  WESn9THSn?EEt,NY,NY10011.  212)67&4380,  FAX  (212)  929-12S9. 


ADVERTISING 


SAIES  &  MARKETIt^/AD  DIREaOR 
Visionary  leader  ready  to  strategically 
turn  around  your  sales  effort,  generate 
new  revenues,  dramatically  improve 
customer  service.  WWW  experience 
too.  Over  20  years  of  major  market 
success.  Prefer  mid-size  daily  in  Zone  8 
or  9.  RON  BEACH,  (970)  245-2590 
or  E-mail:  ronbeachOwic.net 


CIRCULATION 


CIRCULATION  CHREaOR/MANAGER 
Over  20  years  experience.  Can  do  it 
all  from  computers  to  marketing. 
Would  like  to  relocate  southeast  NC, 
SC,  North  Florida.  Reply  to  Box 
081 19,  Editors.  Publisher. 


PROFESSIONAL 
Seeking  marKigement  position  in 
Zones  7,  8  or  9.  B.S.  in  Business 
minor  in  Mass  Communications. 

Seven  years  hands-on  experierKe  — 
Home  Delivery,  Single  Copy,  and 
Sales  Promotion  with  newspapers 
from  1 0,000  to  75,000  audited. 

Looking  for  daily  in  need  of 
stroiw  creative  leader. 

Call  (800)  573-5596 
Mensan 


EDITORIAL 


HARD-CHARGING  general  assignment 
reporter  with  extensive  doily  experi¬ 
ence  and  excellent  photographic  skills 
seeks  job  Zones  1  -  9.  Journalism 
degree.  SERIOUS  INQUIRIES  ONLYI 
Coll  (603)  356-8964 


HARD-HITTING  reporter  seeks  position 
on  o  daily  paper  in  Zone  2  or  3. 
Worked  at  o  doily  (or  over  o  year  and 
several  years  at  a  weekly,  covering  just 
about  everything.  Making  a  difference 
in  government  and  police  reporting  is 
my  expertise.  It  takes  a  reporter  with  a 
seasoned  approach  to  make  copy  into 
journalist  pieces.  I  am  that  person.  Coll 
Chris  ot  (302)  453-1166. 


M.A.  Journalism  Grad  seeks  o  reporter 
position  in  Zone  4.  Expertise  in  Public 
Affairs  -  Investigative  Reporting, 
Environment  and  ScierKe  Writing.  Also 
o  Photojoumolist.  (614)  860-1871 . 


Never  feor.  Razor  is  here!  (Jofgamel 


AWARDS  WINNER  will  win  them  for 
your  publication,  plus  prestige  and 
money.  English-Spanish  experienced 
editor  will  move  along  with  the  best  of 
his  knowledge  and  skills.  Do  not 
hesitate  to  call  German  Arango  (71 3) 
665-7688.  Any  time,  day  or  night. 


VETERAN  News  Designer  seeks 
change  and  challenge.  Strong  judg¬ 
ment,  technical  skilTs.  Reply  to  Box 
081 37,  Editor  &  Publisher. 


AGGRESSIVE  western  news  service 
seeks  projects.  Zones  7-9.  Web  site: 
http://netnow.micron.net/-iinnews/ 
Contact  Dove  Goins,  Idaho  Indepen¬ 
dent  News,  (208)  336-2870  and/or 
iinnews6micron.net 


EXPERIENCED  HEALTH  CARE 
journalist  with  an  expertise  in 
managed  care  seeks  freelance 
opportunities.  Contact  Eric  Resultan  via  ' 
E-mail:  eric  resultan6msn.com;  or 
Phone"(770)  975-0702 


BOSTON  BOUND:  Young  energetic 
reporter  with  solid  daily  experience 
seeks  a  writing  opportunity  in  or 
around  the  Hub  City.  For  resunw/clips 
call  (616)  394-0013,  Brian  Bowe,  P.O. 
Box  1 306,  Holland,  Ml  49422-1 306. 


PHOTOJOURNAUST:  Wahsington,  DC 
area.  Seeking  assignments. 

Lou.Emery6pressroom.com 


EDITORIAL  CARTOONIST 


EDITORIAL  ARTIST  -  Works  in  tradi¬ 
tional  Pen  arKi  Ink  arKi  Color  Medios. 
Humorous,  Political  and  Conceptual 
topics.  Call  David  Farrar  for  samples 
(423)  588-0624 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  nevirspopers,  books! 
Free  travel!  Jeff  (201 )  575-1005. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 
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http://www.careerpath.com  COBm 

The  most  visited  job-related  site  on  the  Internet, 
CareerPath.com  posts  more  than  500,000  jobs  per 
month  from  Help  Wanted  Classified  ad  listings  of  the 
nation’s  major  newspapers. 

For  advertising  information  cali 
(213)  237-6658  or  send 
email  to  advertising@careerpath.com 


ClassiFIND 


NETWORK 


Finally! 

national  Internet  classified  service  for  newspapers. 
II  Multi-Media  Options,  Greater  Exposure,  Increased  Profits, 
and  No  Financial  Risks. 

"Built  by  Publishers  for  Publishers!" 
ClassiFind,  the  multi-media  Internet  classified  solution. 

>)  874-3692  http://www.classifind.com  sales@classifmd.com 


Your  single  source  for  tools  to  increase  your  ad  revenue. 


Ad-Buildei*  &  SCAN  ’‘-Timely  art,  photos  and  ideas  for 
newspapers  ♦  Multi-Ad  Creatof*-The  industry  standard 
for  efficient  ad  layout  ♦  ReCAS*  &  Cashline-Marketing 
information  &  co-op  recovery 


Bringing  you  the  future  of  advertising  today. 


h||r^Multi-Ad  Services,  Inc. 

1 720  W.  Detweiller  Drive,  Peoria,  IL  61 61 5-1 695 
1-800-245-9278  •  Visit  our  Web  site  at  http://www.multi-ad.com 


Ohio-com 

Building  the  best  address  in  Ohio. 

Covering  the  Indians  and  Cavs  as  well  as  college  and 
high  school  sports  from  all  over  Northeast  Ohio. 
Searchable  classifieds,  the  area's  best  dining  guide, 
entertainment,  travel  and  a  whole  lot  more. 

For  more  information  about  Ohio.com 
contact  Michael  Carmean  at: 
carmean@infi.net  or  330-253-9524 

http://www.ohio.coin 


Sites  and  Services  Directory  Schedule 

May24«June  14 'July  19 ‘August  9  •September  6  •October  4  •November  8  •December  6 
To  advertise  here,  call  (212)  675-4380  exL  171 


SHOP  TALK  AT  THIRTY 


1$^  .101;  i*ii;k(;k()ssi 


Newspapers  Must  Adopt  A  Policy 
Of  Zero  Tolerance  For  Ad  Errors 


After  three  and  one-half 

years  working  in  dozens 
of  newspapers  around  the 
nation,  one  thing  has 
become  painfully  clear  to 
me:This  industry’s  tolerance  for  errors 
is  too  high. 

Let  me  begin  with  a  good  news/bad 
news  story  I  recently  encountered.  My 
sister  and  brother-in-law  own  a  travel 
agency  in  the  Northeast  and,  like  so 
many  small-business  owners,  continual¬ 
ly  struggle  with  the 
challenge  of  growing 
their  business  through 
promotion  and  advertis¬ 
ing. 

Recently,  they  placed 
an  ad  in  a  special  bridal 
section  of  a  local  news¬ 
paper. 

They  spent  less  than 
$80  for  their  ad  and 
sold  $9,000  worth  of 
travel  from  it,  with 
more  business  pending. 

To  them,  newspaper 
advertising  cleariy 
works. 

The  bad  news  is  that  their  experi¬ 
ence  with  newspaper  advertising  is 
more  negative  than  positive.  Not 
because  newspapers  don’t  work,  but 
because  of  errors,  problems  and  a  gen¬ 
eral  lack  of  “partnering”  behavior  by 
most  of  the  newspaper  people  they 
have  dealt  with. 

Their  experience  has  been  that 
they: 

♦  Usually  must  initiate  the  call  to 
place  an  ad,  because  the  salesperson 
rarely  calls  them; 

♦  Continually  find  numerous  errors, 
big  and  small,  in  their  ads  and  invoices; 

♦  Cannot  depend  on  the  newspaper 
staff  for  creative  ideas  or  designs; 

♦  Think  the  newspaper  doesn’t  really 
want  or  need  their  business. 


Piergrossi  is  president  of  Pier 
Associates  Inc.,  a  sales  and  marketing 
consultancy  in  Alpharetta,  Ga.  Before 
he  began  consulting  to  newspapers, 
in  1993,  be  headed  sales  training  for 
the  direct  mail  firm  Advo  Inc. 


Classic  Screw  Ups 

During  my  work  with  newspapers,  I 
have  encountered  numerous  “classic” 
errors  and  problems  that  newspapers 
have  created  for  their  advertisers.  I 
offer  these  as  case  studies  on  the  sever¬ 
ity  of  this  industry  dilemma. 

♦  A  major  auto  dealer  advertiser,  in  a 
major  city,  commits  to  two  quarter- 
page  display  ads  —  one  for  new  cars, 
one  for  used  cars  —  on  facing  pages. 
Ads  do  appear  on  facing  pages  —  but 

they  are  identical,  the 
new  car  ad.  Apologies 
and  promises  are  made 
by  the  newspaper  and 
the  ads  are  run  again . . . 
this  time  both  for  used 
cars!  The  advertiser 
pulls  completely  out  of 
the  newspaper  for 
weeks,  until  realizing 
that  business  suffers. 

A  member  of  the 
production  staff  con¬ 
fessed  to  having  “no 
idea  how  that  hap¬ 
pened”  but  advised: 
“Don’t  worry  about  it. The  advertiser 
will  get  over  it.They  almost  always  do.” 

♦  The  Sunday  edition  of  a  mid-sized 
city  newspaper  came  out  —  but  miss¬ 
ing  page  6A.The  largest  advertiser,  a 
department  store,  was  scheduled  on 
page  6A,  and  wasn’t  happy. The  produc¬ 
tion  manager’s  response?  “Look,  it’s  the 
first  time  we  ever  did  this.These  things 
happen  in  the  newspaper  business.  It’s 
just  the  way  it  is.” 

♦  An  advertiser  runs  an  ad  20  inches 
or  larger  seven  days  a  week  in  a  mid¬ 
size  city  newspaper.  For  one  Saturday 
ad,  a  high-profile  promotion,  the  ad 
runs  with  a  3-year-old,  out-of-service 
phone  number.  The  advertiser  catches 
the  mistake  on  Monday  morning  and 
realizes  why  the  weekend  response 
was  below  expectations.  He  calls  his 
newspaper  sales  rep  and  gets  the  fol¬ 
lowing  response:  “Oh,  I  didn’t  see  that. 
Sorry,  I’ll  try  to  get  a  credit  for  you.” 

The  response  from  production:  “We 
have  been  doing  so  many  ads  for  so 
many  years  for  this  advertiser  that 
sometimes  old  information  just  creeps 


into  an  ad.” 

♦  The  headline  of  a  major  advertiser’s 
ad,  in  a  top  I60  MSA  newspaper,  was 
designed  to  say,  “Don’t  wait  to  shop  at 
our  annual  holiday  sale.”  In  print  it  said, 
“Don’t  shop  at  our  aimual  holiday  sale.” 

The  explanation:  lots  and  lots  of  fin¬ 
ger  pointing,  some  aimed  at  the  adver¬ 
tiser. 

♦  A  family  proudly  brings  to  their 
local  newspaper  the  error-fitce  announce¬ 
ment  of  their  daughter’s  wedding.  It 
appears  in  the  newspaper  with  10  mis¬ 
takes.  The  production  manager’s 
response:  “Oh,  Sylvia  did  that.  She’s  our 
weakest  employee.That  is  why  we  put 
her  on  weddings.”  It  was  a  paid  ad. 

♦  It’s  only  fair  to  relate  one  nonpro¬ 
duction  story:  An  advertiser  places  a 
$225  ad  in  a  big<ity  daily,  but  is  billed 
for  $795.  He  calls  the  accounting 
department,  which  admits  the  error 
and  proposes  to  correct  it. 

The  advertiser  soon  receives  a  “past 
due”  invoice  for  the  $795.  He  calls  and 
gets  more  agreements  and  promises 
from  the  newspaper.  By  now  you  prob¬ 
ably  know  where  this  story  is  going. 

The  next  “past  due”  invoice  contains 
additional  threatening  language  about 
“collections”  and  “credit  reports”  and 
demands  immediate  payment  of  $795, 
plus  interest  and  penalty  fees. 

During  the  advertiser’s  last,  angry 
conversation  with  the  accounting 
department,  he  is  given  the  following 
advice:  “In  my  experience,  the  best  way 
to  resolve  problems  like  this,  with  our 
system,  is  to  pay  the  total  ‘past  due’ 
invoice  and  we  will  issue  you  a  credit 
later. 

The  advertiser  has  resolved  never  to 
do  business  with  the  newspaper  again. 

Strategies  For  Solutions 

Unfortunately,  many  more  stories, 
epitomizing  similar  newspaper  failures 
of  customer  focus  and  customer  satis¬ 
faction,  have  become  “movies  in  my 
mind.” 

I  have  learned  that  most  newspaper 
executives,  managers  and  employees 
have  their  own  collection  of  bad  movies 
in  their  minds,  as  do  advertisers. 

(See  Shop  Talk  on  page  106) 
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Over  100  affiliates  strong — and  growing 


New  Century  Network  is  open  for  business,  and  there’s  a  lot  going  on.  More  newspaper  web 
sites  are  joining  our  network  daily.  Our  new  national  gateway  site  promises  to  be  a  major 
traffic  builder  for  your  site.  NCN’s  National  Advertising  Sales  Network  is  fully  staffed  and  is 
already  bringing  increased  revenue  to  our  affiliates. 


Here’s  why  your  site  should  become  an  NCN  affiliate  today: 


More  traffic  —  more  brand  recognition.  We  will  bring  traffic  to  your  site  directly 
from  our  national  network.  Your  users  can  move  seamlessly  to  and  from  our  site  — 
seeing  your  brand  name  on  every  page.  With  just  one  click,  your  site  is  enriched  with 
the  best  stories  from  the  best  newspapers  in  America. 


More  content.  NCN  delivers  the  output  of  25,000  journalists  to  your  site. 
Our  national  network,  co-branded  with  your  site,  will  offer  the  richest,  most 
comprehensive  news,  information  and  lifestyle  content  on  the  Web. 


More  opportunity.  Our  affiliates  will  have  access  to  preferred  terms  and  discounts 
on  both  software  and  specialized  Web  technology. 


More  revenue.  The  NCN  National  Advertising  Sales  Network  brings  you  incremental 
revenue  directly  from  national  advertisers  and  through  revenue  sharing.  Our  affiliates 
are  already  receiving  advertising  from  IBM,  American  Express,  Ford,  Bell  South, 
Kaufman  Mutual  Funds  and  Sony. 


Call  us  at  703-284-6670  to  join  NCN. 


□ 


Instead  of  intentionally  shrinking  our  circulation.  The  Denver  Post  has  made  a  commitment  to  deliver  to  the  entire  Colorado 
maiket.  Since  1993,  we  have  invested  $55  million  on  new  and  upgraded  press  capacity  in  oixler  to  expand  news  coverage 
and  meet  increased  circulation  growth,  and  are  in  the  process  of  adding  another  press.  Plus  we’ve  recendy  purchased  additional 
Colorado  newspqrers  in  Sterling,  Fort  Morgan,  Akron,  Brush,  Julesberg  and  Lamar.  But  we  deliver  in  other  ways  as  well.  Each 
year.  The  Denver  Post  Charities,  a  fund  of  the  Robert  R.  McCormick  Tribune  Foundation,  raises  over  $1,000,000  for  56  charities. 
It’s  all  part  of  our  commitment  to  be  the  newspaper  that  connects  all  of  Colorado.  And  Colc«adans  have  made  a  commitment  to 
us  by  reading  our  paper  in  record  numbers.  In  the  most  recent  ABC  audited  quarter  ending  September  1996,  The  Post  had 
an  average  daily  circulation  of  352,418  and  a  Sunday  circulation  of  471,737,  leading  the  other  paper  by  35,527  daily  and 
69,652  on  Sunday.  The  Denver  Post.  Because  it’s  this  kind  of  commitment  that  makes  us  more  of  a  newspaper. 


Voice  of  the 

Rocky  Mountain  Empire 


The  Denver  Post  Sunday 
circulation;  471,737 


The  Denver  Post  daiiy 
circulation.  352,418 


TheRodcy 
Mountain  News 
Sunday 
circulation: 

1402,085 


^  The  Rocky 
Mountain  News 
daily  circulation: 

3'»6,891 


Sunday  Circulation 


Daily  Circulation 
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